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Auto  Copy  Swings  From  Sunday  Sections 
to  Daily  R.  O.  P.  for  Fall  Campaign 

Large  Decline  in  Sunday  Motor  Linage  Attributed  Partly  to  Decreased  Sales,  Partly  to  Fear  That 
Post  Office  Will  Police  Publicity  Stories — Dailies’  Executives  Differ  on  Section  Values 


THE  possibility  that  many  newspapep 
*  may  abandon  automobile  sections  in 
Sunday  and  certain  mid-week  editions 
will  have  no  bearing  on  the  formulation 
of  new  advertising  schedules,  advertising 
directors  of  several  large  automobile 
manufacturing  concerns  have  assured 
nrious  newspapers  in  the  last  few  days, 
it  was  learned  this  week  by  Editor  & 
Publish^. 

These  assurances  follow  reports  of  a 
recent  conference  of  automobile  factory 
advertising  representatives  in  Detroit  at 
which  it  was  generally  agreed  that  auto¬ 
mobile  sections  such  as  have  been  pub¬ 
lished  by  most  newspapers  are  of  little 
value  to  automobile  manufacturers,  al¬ 
though  they  may  be  of  some  aid  to  news¬ 
papers  in  building  up  goodwill  with  local 
dealers. 

Nearly  a  dozen  advertising  managers 
of  the  larger  factories  attended  the  con¬ 
ference,  according  to  reports,  principally 
to  discuss  a  survey  being  made  by  several 
newspapers  to  determine  the  value  of 
automobile  sections,  and  the  possibility 
that  they  may  be  abandoned  in  view  of 
the  Post  Office  Department’s  recent  or¬ 
der  tagging  reading  notices  as  adver¬ 
tising. 

The  newspapers  have  been  told  in  al¬ 
most  every  instance  that  the  general  run 
of  factory  publicity  used  in  automobile 
lections  nets  little  results  in  the  way  of 
sales.  Detailed  technical  stories  about 
automobiles  have  been  found  to  be  of 
interest  only  when  new  makes  or  models 
are  announced. 

Newsi»pers  could  make  their  automo¬ 
bile  sections  more  interesting  to  readers 
and  of  great  value  in  promoting  goodwill 
with  local  dealers  if  they  published  more 
news  about  local  motoring  or  local  dealer 
organizations,  the  dailies  have  been  told. 

This  attitude  of  the  various  automobile 
concerns  is  being  borne  out  in  advance 
r^rts  of  fall  advertising  schedules  in- 
<^ting  that  the  majority  of  automobile 
linage  will  be  placed  in  week-day  edi¬ 
tions,  rather  than  in  Sunday  editions. 
At  the  same  time,  automobile  manufac¬ 
turers  have  indicated  that  they  desire 
run-of-paper  placement  of  their  copy  in¬ 
stead  of  position  in  specified  sections. 
Some  will  request  sports  page  position 
»nd  others  may  ask  for  woman’s  section 
it  is  reported,  but  the  majority 
will  specify  “run-of-paper.” 

As  a  result  of  this  new  policy,  news¬ 
papers  may  find  a  radical  change  in  the 
sire  of  automobile  copy  placed  by  the 
Heretofore  virtually  all  of  the 
•wertisers  have  run  copy  in  five-column 
wth,  vai^ing^  from  11  to  16  inches  deep, 
thus  making  it  impossible  to  place  two 
automobile  advertisements  on  the  same 
Inasmuch  as  automobile  linage 
y**  carried  in  sections  by  most 

Sunday  newspapers,  these  accounts  en¬ 
joyed  full  position,  no  other  copy  being 
<  them.  The  rest 

of  the  page  was  used  for  automobile 
reading  matter. 

^Vith  the  trend  toward  the  week-day 
uewspa^r  without  special  sections,  the 
automobile  copy  will  be  designed  to  at¬ 
tract  attention  regardless  of  neighlxiring 
advertisements. 

"^^sbift  over  to  week-day  schedules 
was  begun  by  automobile  manufacturers 


in  the  last  few  years,  with  copy  being 
placed  for  insertion  on  Wednesday  and 
Sunday.  This  practice  has  led  to  the  de¬ 
velopment  of  mid-week  automobile  sec¬ 
tions  by  many  newspapers.  During  this 
summer,  however,  there  has  been  a  no¬ 
ticeable  trend  even  away  from  the  Wed¬ 
nesday  schedule,  and  much  automobile 
copy  has  been  ordered  for  “immediate  in¬ 
sertion”  or  “insertion  in  earliest  edition 
possible.” 

This  has  been  true  especially  in  the 
last  few  weeks,  with  manufacturers  an¬ 


to  motoring  by  oil  concerns’  new  motorist 
services,  newspaper  advertising  managers 
expect  to  see  a  renewal  of  large  auto¬ 
mobile  advertising  campaigns  in  the  fall. 
One  announcement  to  this  effect  was 
made  by  L.  A.  Miller,  president  of  the 
Willys-Overland  Company,  at  Albany, 
N.  Y.,  this  week  where  he  neared  com¬ 
pletion  of  a  nation-wide  business  sur¬ 
vey  tour. 

“The  increase  in  sales  in  cities  which 
I  have  been  visiting  shows  a  gain  for  the 
first  13  days  of  August  over  the  similar 


IN  BRIEF  — 

Newspaper  men  are  reluctant  to  admit  either  that  motor-ear  manufac¬ 
turers  are  moving  in  large  numbers  from  Sunday  to  daily  advertising, 
or  that  the  future  of  the  automobile  section  is  menaced  by  any  current  trend. 
The  decline  of  Sunday  automotive  linage  in  1930  is  attributed  by  some  to 
general  slackness  of  the  automobile  business,  rather  than  to  a  belief  among 
the  manufacturers  that  daily  spare  better  serves  their  needs. 

Linage  figures  indicate  that  while  automotive  space  for  July  declined 
27  per  rent  in  daily  and  Sunday  issues  combined,  the  drop  in  daily  linage 
was  only  14.9  per  cent,  and  the  Sunday  copy  declined  63  per  cent.  The  loss 
in  Sunday  linage  for  the  first  six  months  of  1930  was  about  30  per  cent,  and 
the  daily  loss  was  less  than  15  per  cent.  Present  belief  is  that  F'all  schedules 
in  the  daily  issues  will  be  closer  to  1929  figures,  with  little  change  from  the 
tendency  of  the  past  seven  months  in  sight  for  Sunday  space. 

As  one  newspaper  man  shrewdly  points  out,  the  advertisers  themselves  are 
creating  in  the  daily  paper  a  situation  similar  to  that  which  caused  them  to 
curtail  Sunday  advertising — concentration  of  competitive  copy  in  editions 
already  heavy  with  advertising.  It  is  a  situation  which  eventually  bids  fair 
to  regain  for  the  Sunday  edition  a  large  part  of  the  lost  business,  with  the 
pleasing  prospect  that  advertisers  will  not  look  for  the  volume  of  publicity 
expected  in  the  past. 


nouncing  price  reductions.  Some  of  this 
copy  ran  on  Friday  and  Saturday  in 
several  cities.  It  was  not  unusual  either 
to  see  automobile  copy  in  Monday  and 
Tuesday  editions,  and  none  in  Wednes¬ 
day  automobile  sections. 

In  adopting  a  week-day  schedule,  au¬ 
tomobile  makers  will  be  following  the 
policy  of  the  oil  distributors  and  tire 
manufacturers,  who  have  recently  started 
intensive  newspaper  campaigns.  All  of 
the  copy  thus  far  placed  by  the  Goodyear 
Tire  and  Rubber  company,  the  United 
States  Rubber  company  and  Firestone 
Rubber  company  has  been  in  week-day 
editions.  Virtually  the  only  national  tire 
copy  running  on  Sundays  is  that  being 
placed  by  Sears,  Roebuck  and  Company, 
Chicago  mail  order  house. 

Likewise,  the  large  oil  concerns  use 
only  week-day  newspapers.  Notable 
among  current  campaigns  in  the  East  are 
those  of  the  Standard  Oil  company  of 
New  York,  Beacon  Oil  company,,  Tydol 
and  Shell. 

In  its  new  copy,  Tydol  is  publishing  a 
series  of  sports  cartoons  drawn  by  Feg 
Murray,  newspaper  artist.  The  sketches 
of  “P'amous  Knockouts  of  History”  are 
tied  with  the  sales  message:  “It’s  a 
knnckf)Ut — it  knocks  out  that  knock!” 

An  unusual  feature  of  the  Shell  cam¬ 
paign  is  that  the  newspaper  copy  adver¬ 
tises  a  map  service  rather  than  Shell  oil 
itself.  “Why  Eat  Dust?”  is  the  caption 
over  the  six-column  advertisement  which 
calls  attention  to  the  fact  that  Shell  sta¬ 
tions  now  are  equipped  with  master  maps 
which  show  how  to  avoid  detours  on 
road  construction  jobs. 

With  the  added  impetus  being  given 


period  in  August,  1929,  and  is  also  ahead 
of  July,”  Mr.  Miller  declared.  “We 
estimated  our  business  as  a  whole  would 
be  40  per  cent  better  than  in  July,  and 
this  is  being  borne  out.” 

“I  look  for  business  conditions  on  a 
normal  basis  next  year,”  Mr.  Miller  con¬ 
cluded,  after  he  declared  that  the  larger 
companies  who  have  maintained  their  ad¬ 
vertising  on  usual  levels  have  benefited 
from  this  policy. 

Mr.  Miller  is  being  accompanied  on 
his  tour  by  Ward  M.  Canaday,  president 
of  the  United  States  Advertising  Agency ; 
Nelson  A.  Beardsley,  general  sales  man¬ 
ager,  and  G.  W.  Madison,  district  sales 
manager  of  the  Willys-Overland  Com¬ 
pany. 

Simultaneously  with  Mr.  Miller’s  an¬ 
nouncement  came  a  statement  from  J.  A. 
Bohannon,  president  of  the  Peerless 
Motor  Car  Corporation,  that  his  com¬ 
pany  has  shown  a  net  profit  for  the  past 
three  consecutive  quarters  of  the  fiscal 
year. 

.\dvertising  and  business  executives  of 
a  number  of  newspapers  expressed  vary¬ 
ing  opinions  to  Editor  &  Pudlishiji 
this  week  on  the  value  of  an  automobile 
section.  Indications  were  given  that  the 
manufacturers  are  turning  away  from 
special  motor  car  pages,  and,  in  one  in¬ 
stance,  it  was  stated  that  serious  consid¬ 
eration  is  being  given  to  the  abolition  of 
the  special  pages.  Some  executives,  on 
the  other  hand,  declared  that  automobile 
advertising  is  still  being  placed  in  their 
automotive  sections  and  that  these  pages 
are  continuing  to  carry  elaborate  news 
and  feature  coverage  of  the  field. 

A  definite  trend  from  the  automobile 


section  to  run  of  paper  is  reported  by 
the  Boston  .^‘Imerican  and  Advertiser,  as 
well  as  a  change  from  Sunday  to  week¬ 
day  editions.  This  condition  will  prob¬ 
ably  lead  to  discontinuance  of  special 
auto  sections,  according  to  C.  H.  Tobey, 
general  manager. 

“While  we  are  still  publishing  an  au¬ 
tomobile  news  page  in  the  Daily  Ameri¬ 
can  on  Wednesdays  and  in  Sunday  Ad¬ 
vertiser,”  Mr.  Tobey  said,  “the  automo¬ 
bile  manufacturers  seem  to  prefer  to  or¬ 
der  their  advertising  run  of  paper.  If 
this  preference  on  their  part  continues 
we  will  be  inclined  to  drop  these  special 
pages.  There  is  a  definite  trend  away 
from  Sunday  and  to  weekday  issues.  I 
cannot  see  any  good  reason  why  there 
should  be  any  discrimination  against 
either  weekday  or  Sunday  automobile 
advertising,  for  both  are  equally  good 
for  advertising  anything.” 

Herbert  B.  Fairchild,  advertising 
manager  of  the  New  York  Sun,  told 
Editor  &  Publisher  there  has  been  no 
swing  from  the  automotive  section  to 
run  of  paper  as  far  as  the  Sun  is  con¬ 
cerned.  The  regular  Wednesday  section 
carried  by  the  Sun  is  still  being  used 
by  all  regular  advertisers  except  Stude- 
baker,  which  has  always  asked  run  of 
paper  for  its  copy. 

“It  is  true  that  there  has  been  a 
tendency  to  change  from  Sunday  editions 
to  certain  days  during  the  week,”  Mr. 
Fairchild  said.  “This  is  particularly 
true  this  summer. 

“The  automobile  section,  however,  is 
still  going  strong,”  he  continued.  “The 
type  of  news  printed  in  it  today  is 
vastly  different  from  that  formerly  qsed. 
The  publicity  sent  out  by  auto  manu¬ 
facturers  does  not  see  print  to  the  ex¬ 
tent  it  used  to.  The  Sun  carries  some 
trade  notes,  of  course,  but  the  great 
majority  of  the  text  in  the  automobile 
section  is  written  in  our  own  office  by 
our  own  automobile  editor.  We  map 
out  tours  and  give  much  valuable  in¬ 
formation  to  the  automobile  owner. 
When  a  new  model  is  introduced  into 
the  market  we  print  what  seems  of  in¬ 
terest  about  it.  Our  automobile  editor 
tries  out  new  cars,  himself,  and  com¬ 
ments  on  them  in  print,  instead  of  using 
ordinary  handouts. 

“The  complaint  about  automobile 
sections,  it  seems  to  me,  comes  mainly 
from  the  old  time  publicity  man  who 
isn’t  getting  his  boss’  name  in  the  paper 
as  often  as  he  thinks  he  should,”  Mr. 
Fairchild  concluded. 

An  executive  of  another  New  York 
newspaper  took  an  opposite  view. 

“There  has  been  a  noticeable  decrease 
in  automotive  advertising  and  a  decided 
tendency  to  change  to  daily  editions  and 
the  run  of  paper,”  he  declared.  “Auto¬ 
mobile  sections  have  continued  to  print 
about  the  same  amount  of  publicity 
about  the  cars,  and  the  advertising  men’s 
theory  that  this  is  not  of  any  great 
benefit  to  the  automobile  industry  is  just 
another  indication  of  the  uselessness  of 
free  publicity.” 

The  New  York  Times,  according  to 
Hugh  O’Donnell,  assistant  business 
manager,  has  not  noticed  any  trend  away 
from  the  automobile  sections. 

(Continued  on  page  63) 


6 


Editor  &  Publisher  The  Fourth  Estate  for  August  23,  1  930 


TRIBUNE  LAWYERS  TRACE  GANG  FUNDS 
THROUGH  RECORDS  OF  SLAIN  ZUTA 

Craig,  Chicago  News  City  Editor,  Explains  Check  Found  in 
Racketeer’s  Box — City’s  Press  Pushing  Thorough 
Investigation  of  Gangland 

By  EDWIN  JOHNSON 


Chicago,  August  21.— investigation 
of  the  circumstances  leading  to  the 
death  of  Jack  Zuta,  reputed  brains  of 
the  Moran-Zuta-Aiello  gang,  who  is  gen¬ 
erally  regarded  as  the  rnan  who  put 
Alfred  (Jake)  Lingle,  Chicago  Tribune 
reporter,  on  the  spot,  has  taken  on  all 
the  surprise  elements  of  the  famous  myth 
of  Pandora  and  the  box,  in  which  all 
troubles  and  illnesses  were  sealed. 

Investigators  have  made  public  the  fact 
that  two  newspaper  men’s  names  appear 
among  the  carefully  stored  records  oi 
the  gangster.  One  is  John  Craig,  city 
editor  of  the  Chicago  Daily  News  and 
tlie  other  is  Kent  Hunter,  former  em¬ 
ploye  of  the  Chicago  Evening  American, 
Daily  News,  Herald  &r  Examiner  and 
Tribune. 

Craig’s  name  was  drawn  into  the  in¬ 
vestigation  of  Zuta’s  financial  dealings 
through  discovery  of  an  uncancelled 
check  for  $50.  payable  to  cash  and  in¬ 
dorsed  by  Zuta.  The  check,  of  the  West 
Town  State  Bank,  was  drawn  on  the 
Wilmette  State  Bank.  April  22,  1926. 
The  original  bank  name  had  been 
scratched  out  and  the  name  of  the  Wil¬ 
mette  institution  substituted. 

With  discovery  of  the  check,  Craig 
issued  an  explanation  in  which  he  stated 
he  had  I»ecome  acquainted  with  Zuta  as 
a  source  of  news.  He  had  cashed  the 
check  at  the  Liberty  Inn. 

"Zuta,  I  was  told,  was  the  proprietor 
of  the  inn.  so  1  gave  the  check  to  him,” 
said  Craig.  "I  did  not  have  a  check  of 
my  own.  so  1  asked  him  for  one.  When 
the  check  was  not  returned  to  me  in  the 
usual  manner,  I  asked  Zuta  aliout  it  and 
was  told  he  had  destroyed  it.  I  insisted 
that  I  did  not  do  business  that  way  and 
paid  him  the  amount  in  cash.” 

Hunter  figured  in  the  latest  develop¬ 
ments  of  the  investigation  through  dis¬ 
covery  of  a  letter  to  Zuta.  in  which  he 
made  suggestions  for  promotion  work 
for  the  Fairview  dog  track.  Hunter  was 
on  the  staff  of  the  llaily  News  between 
April  2.  1923.  and  Dec.  18,  1923,  when 
he  left  its  employment,  this,  of  cour.se, 
was  prior  to  the  writing  of  the  letter. 
His  residence  now  is  not  known. 

The  letter  caused  considerable  com¬ 
ment  and  former  Alderman  A.  K.  Mose, 
who  was  mentioned  by  Hunter  in  the 
letter  as  one  of  the  possible  sponsors  of 
a  party  at  the  track,  gave  out  a  state¬ 
ment  in  which  he  stated  Hunter  was  en¬ 
tirely  unknown  to  him,  adding  that 
neither  he  nor  his  “organization”  ever 
had  promised  to  deliver  or  help  in  the 
distribution,  by  sale  or  otherwise,  of 
tickets  for  the  dog  race  track  or  any 
other  enterprise  of  its  kind. 

He  cited  his  record  as  alderman,  stating 
that  during  his  term  he  had  done  all  in 
his  power  to  discourage  carnivals  and 
illegal  gambling,  to  the  extent  of  asking 
the  police  to  remove  all  slot  machines 
being  operated  in  his  ward. 

The  discovery  of  the  names  of  Craig 
and  Hunter  in  the  Zuta  records  lost  im¬ 
portance  when  it  was  announced  that 
the  first  secret  vault  maintained  by  Zuta 
had  been  found  and  the  contents  were 
l>eing  studied  and  digested  by  the  Chi¬ 
cago  Tribune  lawyers.  Charles  F.  Rath- 
bun  and  James  E.  MeShane,  in  charge 
of  the  investigation  ’  of  the  murder  of 
Jake  Lingle.  They  were  assisted  in 
finding  this  first  break  in  the  hitherto 
impenetrable  wall  about  gang  financial 
dealings  by  Pat  Roche,  chief  investi¬ 
gator  for  John  A.  Swanson,  State's  at¬ 
torney. 

The  names  of  men  prominent  in  public 
life  were  found  among  the  effects  of 
Zuta  and  with  publication  of  the  dis¬ 
coveries.  there  was  considerable  conster¬ 
nation  and  a  general  rush,  either  to 
explain  or  to  get  out  of  town. 

Lawyers,  politicians  and  police  officials 
were  named  and  one  in  particular.  Chief 
William  Freeman  of  the  Evanston  police 


force,  reluctantly  admitted  having  writ¬ 
ten  a  note  asking  Zuta  for  which 

was  signed,  “Your  old  pal  Bill.” 

Among  others  mentioned  were;  State 
Senator  Harry  W.  Starr,  Henry  Fin- 
kelstein,  gambler  and  former  pal  of 
Zuta,  W.  R.  “Billy”  Skidmore,  politi¬ 
cal  fixer;  Joseph  “Diamond  Joe”  Espo 
sito^,  slain  west  side  political  leader, 
Tony  I^mbardo,  once  overlord  of  Little 
Italy,  who  was  slain  at  State  and  Madi¬ 
son  streets,  and  Martin  Mulvihill,  a 
retired  policeman,  now  dead. 

In  delving  into  the  records,  the  inves¬ 
tigators  found  names  of  many  others, 
some  not  made  public,  but  the  name  of 
John  “Boss”  McLaughlin  lent  credence 
to  a  belief  that  the  Lingle  and  Zuta 
murders  were  definitely  linked. 

It  was  established  by  the  records,  the 
investigators  say  that  McLaughlin  was 
a  Zuta  ally,  and  that  the  place  Mc¬ 
Laughlin  sought  to  open,  just  before 
Lingle’s  assassination,  was  doubtless 
owned  by  Zuta. 

McLaughlin  was  questioned  imme¬ 
diately  after  the  Lingle  murder  when 
another  Tribune  man  reported  a  phone 
conversation  on  which  he  had  listened 
in  at  Lingle’s  request.  The  call,  this 
Tribune  man  said,  was  made  by  Mc- 
I,aughlin  to  ask  Lingle  why  he  and 
former  Police  Commissioner  William 
Russell  would  not  let  his  dive  run,  after 
what  he  said  was  a  verbal  O.  K.  from 
the  state’s  attorney’s  office. 

During  the  conversation,  the  Tribune 
man  reported,  McLaughlin  made 
threats.  McLaughlin  denied  any  ill- 
feeling  wlien  he  was  questioned  in  the 
murder  case. 

The  newspaper  publishers’  request  for 
an  inquiry  to  carry  out  the  pledge  made 
June  11  to  rid  the  city  of  gangsters 
has  .so  far  not  been  acted  upon  except 
as  regards  the  Zuta  case.  L’lxm  recep¬ 
tion  of  the  request  the  state’s  attorney’s 
office  as  well  as  that  of  the  United 
States  attorne.v  welcomed  the  sugges¬ 
tion  of  the  publisers  and  it  was  intim¬ 
ated  such  an  investigation  would  take 
place. 

It  is  reasonable  to  suppose  that  with 
the  amazing  secrets  being  revealed  by  the 
discovery  of  Zuta’s  balance  sheets,  the 
project  has  been  overshadowed. 

However,  various  Chicago  papers,  in 


EDITOR  &  PUBLISHER 
CALENDAR 

SepL  5-7 — New  York  State  Pub¬ 
lishers’  Assn.,  annual  summer  and 
fall  meeting,  Otesaga  Hotel,  Coop- 
erstown,  N.  Y. 

Sept.  8-9 — Advertising  Depart¬ 
ment,  New  York  State  Publishers’ 
Assn.,  fall  meeting,  Westchester 
county. 

Sept.  8-13 — International  Typo¬ 
graphical  Union,  75th  annual  con¬ 
vention,  Houston,  Tex. 

Sept.  13 — Interstate  Advertising 
Managers’  Assn.,  meeting,  Potts- 
town.  Pa. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers’  Assn.,  fall  conven¬ 
tion,  Ritz-Carlton  Hotel,  Atlantic 
City.  t 

Sept.  15-17 — Advertising  Specialty 
Assn.,  meeting,  Stevens  Hotel, 
Chicago. 

Sept.  17-20  Financial  Advertis¬ 
ers’  Assn.,  convention,  Louisville, 

Ky- 


commending  the  work  of  the  investiga¬ 
tors  and  welcoming  the  success  with 
which  the  attorneys  have  met,  have  called 
attention  to  the  proposal  and  will  doubt¬ 
less  see  that  it  is  not  forgotten. 


COL.  O’LAUGHLIN  RESIGNS 


Leaves  Copley  Papers  to  Return 
East — Will  Direct  Own  Publication 

Col.  John  Callen  O’Laughlin  has  re¬ 
signed  as  vice-president  of  the  Copley 
Press  and  severed  his  connections  with 
the  Ira  A.  Copley  newspapers,  it  was 
announcetl  this  week.  Col.  O’Laughliii 
made  no  statement  as  to  his  future  plans, 
beyond  .saying  that  he  will  leave  Cali¬ 
fornia,  where  he  has  made  his  head¬ 
quarters,  and  with  his  family  will  return 
east.  He  will  probably  resume  active 
direction  of  the  Army  and  Navy  Journal, 
of  which  he  is  owner  and  publisher,  he 
said. 

Col.  O'Laughlin  was  correspondent  for 
the  Chicago  Tribune  during  the  Spanish- 
.\merican  W'ar,  and  was  Assistant  Secre¬ 
tary  of  State  under  President  Roosevelt. 


HITCHCOCK  OPPOSES  NORRIS 

Gilbert  M.  Hitchcock,  owner  and  pub¬ 
lisher  of  the  Omaha  IV  arid -Herald, 
polled  33,757  votes  to  gain  the  Demo¬ 
cratic  United  States  senatorial  nomina¬ 
tion  for  Nebraska.  His  woman  oppo¬ 
nent,  Dr.  Jennie  Callfas,  feminist  and 
prohibitionist,  polled  8,589  votes.  Hitch¬ 
cock.  former  United  States  Senator  and 
Reprc.sentative,  will  oppose  Senator 
George  VY.  Norris  in  November. 
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PAPER  PRICE  EXPECTED 
TO  STAY  AT  $55.20 

Official*  See  No  Reason  for  Advaac* 
in  1930 — Active  Newsprint  Secu¬ 
rities  Direct  Attention  Toward 
Publishers’  Attitude 


(Special  to  Editor  &  Publisher) 

Montksial,  Aug.  20. — In  the  light  of 
the  wide  market  interest  in  the  securities 
of  the  Canadian  newsprint  producers, 
the  possible  action  of  publishers  after 
the  termination  of  existing  contracts  at 
a  price  of  $55.20  is  being  awaited  with 
considerable  interest  in  newspaper  circles 
here. 

Contrary  to  expectations  in  some 
quarters,  officials  in  a  position  to  gauge 
the  trend  of  events  state  emphatically 
that  they  see  no  reason  for  an  advance 
in  price  during  1930.  The  publishers, 
in  fact,  are  determined,  it  is  claimed,  to 
resist  to  the  utmost  any  tendency  along 
these  lines.  There  are,  it  is  pointed  out, 
two  ways  in  which  the  publishers  can 
resist  any  move  towards  establishment 
by  newsprint  mills  of  higher  prices  for 
their  product.  They  can  reduce  their 
purchases  from  Institute  companies  to  a 
minimum,  and  extra  supplies  of  news¬ 
print  can  be  bought  from  sources  out¬ 
side  Canada. 

Some  producers  and  banking  interests 
in  Canada  show  an  inclination  to  make 
light  of  recent  moves  on  the  part  of  the 
publishers  and  look  upon  them  as  empt.v 
threats  pointing  to  the  undoubted  supe¬ 
riority  in  quality  of  Eastern  Canada 
newsprint.  It  is  believed,  however,  by 
some  observers,  that  the  fact  that  news¬ 
print  produced  in  Quebec  and  Ontario 
is  considered  the  most  satisfactory  in 
the  world  will  not  prove  a  deterrent  to 
the  purchase  of  inferior  grades  at  dis¬ 
tant  points,  provided  the  cause  justifies 
the  action. 

In  this  regard,  it  is  pointed  out  that 
sources  of  newsprint  other  than  those 
of  Institute  companies,  are  capable  of 
being  increased.  Alaska,  Norway,  Swe¬ 
den,  British  Columbia,  Newfoundland 
and  New  Brunswick  are  referred  to  as 
possibilities. 

That  there  is  a  desire  to  pool  inter¬ 
ests  becomes  more  and  more  evident  as 
time  goes  by,  but  even  with  a  stronger 
spirit  of  cooperation  between  producers 
prevailing,  the  law  of  supply  and  de- 
m.and  must  rule.  » 

When  demand  catches  up  with  the 
supplies  on  hand,  then  only  will  the 
Canadian  mills  begin  to  show  the  bene¬ 
fits  of  the  national  industry. 


“RULERS  OF  THE  U.  S.  A.” 


Gerard  Lists  6  Publishers  Among  59 
Men  He  Say*  Direct  Nation 

Six  newspaper  publishers  were  listed 
this  week  by  James  W.  (ierard,  former 
U.  S.  Ambassador  to  Germany,  in  his 
roster  of  59  names  of  men  who,  in  his 
opinion,  /‘rule  the  United  States”. 

The  list  which  was  mostly  made  up 
of  indu.strial  leaders  and  capitalists,  and 
which  omitted  all  holders  of  national 
and  state  offices,  was  made  public  .Aug. 
21. 

The  publishers  named  were  .Adolph 
S.  Ochs.  William  Randolph  Hearst, 
Robert  R.  McCormick,  Joseph  Medill 
Patterson,  Cyrus  H.  K.  Curtis  and  Roy 
W.  Howard. 

BLOCK  SEEKS  TOLEDO  TIMES 

Negotiations  are  Under  Way  for  Pur¬ 
chase  of  Daily  by  Blade  Owner 

Negotiations  are  being  carrierl  on  by 
Paul  Block  for  the  purchase  of  the 
Toledo  (O.)  Times,  Editor  &  Pl’klishe* 
learned  this  week.  Conferences  have 
been  held  between  executives  of  the 
Times.  Mr.  Block  and  officials  of  the 
Paul  Block  organization.  Mr.  Block  is 
proprietor  of  the  Toledo  Blade. 

Conferences  with  the  Times  executives 
have  been  going  on  for  some  time,  and 
it  is  not  yet  known  when  an  agreement 
will  be  reached,  Daniel  Nicoll,  general 
manager  of  the  Paul  Block  organization, 
informed  Editor  &  Pubi-isher. 
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HOPE  ABANDONED  FOR  VAN-LEAR  BLACK 

Chairmzm  of  Baltimore  Sun  Papers  Board,  Noted  for  Daring  Air  Flights,  Believed  Drowned  After 
Slip  from  Yacht  Rail — Championed  Editorial  Freedom  from  Interference  of  Owners 


Baltimore,  Md.,  Aug.  20.— Van- 
Lear  Black,  chairman  of  the  board  of 
directors  of  the  A.  S.  Abell  Company, 
publishers  of  the  Sun  papers  of  Balti- 
nwre  disappeared  from  his  yacht,  the 
Sabaio,  on  the  night  of  August  18,  as 
the  vessel  was  off  the  New  Jersey  coast 
about  twelve  miles  south  of  Scotland 
light.  The  Sabaio  was  bound  from 
New  Vork  to  an  island  home  owned  by 
Mr.  Black  in  the  Lower  Chesapeake 
bay. 

Although  Paul  Patterson,  president  of 
the  A.  S.  Abell  company,  directed  a 
search  which  continued  all  of  the  next 
day,  and  extended  over  miles  of  the  At¬ 
lantic  and  in  which  the  Sabaio,  revenue 
cutters,  seaplanes  and  the  U.  S.  Navy 
dirigible  Los  Angeles  participated,  no 
trace  of  Mr.  Black  was  found. 

The  faint  hope  that  he  might  have 
been  picked  up  by  a  small  vessel  with¬ 
out  radio  and  thus  escaped  death  was 
abandoned  after  days  had  passed  with 
no  result  from  the  search. 

Mr.  Black  is  supposed  to  have  fallen 
the  victim  of  a  habit  about  which  he 
had  been  warned  by  Captain  John  J. 
Kelley,  the  master  of  the  yacht.  He  was 
fond  of  sitting  on  the  rail,  with  his  feet 
hooked  in  the  guard  rail  and  his  hand 
on  one  of  the  upright  stanchions.  Cap¬ 
tain  Kelley  had  told  him  often  that  this 
was  a  dangerous  practice,  especially  with 
a  heavy  sea  running. 

Mr.  Black  was  last  seen  alive  as  he 
stood  near  his  favorite  post  on  the  yacht. 
At.  10  o'clock  his  valet  sought  him  to 
ask  if  he  needed  any  service  before  the 
valet  retired  for  the  night.  He  could 
not  find  Mr.  Black,  and  notified  the  cap¬ 
tain.  W  hen  a  search  of  the  vessel  had 
failed  to  reveal  him,  it  was  feared  that 
he  had  fallen  victim  of  his  habit  of  sit¬ 
ting  on  the  rail.  One  of  his  handker¬ 
chiefs,  found  on  the  deck  near  the  spot 
where  he  had  been  accustomed  to  sit, 
strengthened  this  theory. 

Captain  Kelley  put  the  yacht  about 
imm^iately  and  searched,  aided  by 
revenue  cutters,  until  dawn. 

Then  he  returned  to  New  York  and 
notified  associates  of  Mr.  Black  and 
members  of  his  family.  The  more  high¬ 
ly  organized  search  was  then  begun. 

When  Mr.  Patterson  received  news  of 
Mr.  Black's  disapi)earance,  he  imme¬ 
diately  telephoned  officials  of  the  Curtiss 
Flying  Service  in  New  York  and  re¬ 
quested  that  a  search  be  made.  He  also 
got  in  touch  with  Washington  and  asked 
the  assistance  of  the  Los  Angeles  and 
the  Coast  Guard.  The  I>os  .Angeles, 
scheduled  to  make  a  test  flight  that  day, 
was  ordered  to  join  the  search.  Three 
planes  put  out  from  North  Beach,  N.  Y., 
and  spent  from  2  to  7  P.M.  in  the  air, 
covering  the  entire  coast  line  from  lower 
New  York  Ray  to  Asbury  Park.  Four 
/5-foot  Coast  Guard  patrol  boats  put 
out  from  their  base  on  Staten  Island, 
and  patrol  boats  of  the  New  York  Po¬ 
lice  Department  marine  division  also 
aided  in  the  search. 

■At  dawn,  W'ednesday,  the  Coast  Guard 
boats  and  other  craft  resumed  their  task, 
and  a  little  later  in  the  day  three  planes 
again  took  off  from  North  Beach.  They 
returned  not  long  afterward  and  re¬ 
ported  that  a  strong  off-shore  current 
would  have  carried  the  body  away  from 
the  beach.  Clarence  1).  Chamberlin 
joined  the  search  in  the  afternoon,  but 
after  sixuiding  two  hours  in  the  air,  he 
returned.  The  Los  .Angeles,  which  was 
riiRaged  in  motion  picture  work  W'^ed- 
iiesday,  cruised  slowly  along  the  coast, 
keeping  a  lookout  for  any  sign  of  the 
publisher's  body. 

k'  n*  customs  house  hearing  Capt. 
Kelley  testified  that  a  coast  guard  cutter, 
^ssing  near  the  yacht  at  the  time  Mr. 

lack  s  disappearance  Ijecame  known,  re- 
tused  to  join  the  search  or  call  for 
assistance  after  drawing  alongside  the 
analo  ancj  learning  of  the  trouble.  The 
flitters  officer  asked  "what  was  going  on. 


By  HARRY  S. 

Captain  Kelley  testified,  and  after  being 
informed  and  asked  to  sound  four  blasts 
upoti  the  whistle  for  assistance,  pulled 
away  without  making  any  attempt  to 
render  aid. 

The  cutter  was  not  seen  again  by  the 
crew  of  the  Sabaio  and  Captain  Kelley 
said  he  was  unable  to  identify  it. 

Mr.  Patterson,  appearing  at  the  hear¬ 
ing.  told  New  York  reporters  that  Mr. 


Vaii-Lear  Black 


Black  and  his  wife,  who  is  in  Europe, 
were  "happily  mismated.” 

Mr.  Black  was  more  than  a  man  of 
large  means  and  influence  in  Maryland. 
His  name  was  a  synonym  in  his  own 
state  for  the  finest  of  all  the  Mary¬ 
land  traditions.  He  was  known  inter¬ 
nationally  for  the  airplane  flights  he 
had  made  over  the  European,  .Asiatic, 
•African  and  American  continents.  He 
was  probably  the  only  living  man  who 
had  flown  as  a  passenger  over  all  these 
continents. 

It  is  too  early  to  say  who  will  be 
named  to  succeed  him  as  chairman  of 
the  board  of  the  A.  S.  .Abell  Company. 
His  only  brother,  Harry  C.  Black,  is 
one  of  the  owners  of  the  papers  and 
takes  a  real,  not  a  perfunctory  interest 
in  them. 

Born  December  18,  1875,  in  Cumber¬ 
land.  Md.,  the  son  of  H.  Crawford 
Black  and  Ida  Perry  Black,  Mr.  Black 
was  educated  in  private  schools  in  Balti¬ 
more,  to  which  his  family  moved  when 
he  was  very  young.  He  spent  four  years 
in  the  Belmont  School,  Boston.  In  vaca¬ 
tion  periods,  Mr.  Black  frequently 
sought  employment  and  in  1805  he 
actually  began  his  business  career  in  the 
Fidelity  Trust  &  Dejwsit  Co.,  of  which 
his  father  was  a  director.  He  filled 
various  positions  in  this  company  over 
a  period  of  years,  became  the  treasurer 
of  the  Black-Sheridan-Wilson  Co., 
coal  operators,  of  which  his  father  W'as 
the  head,  and  later  resumed  his  connec¬ 
tion  with  the  Fidelity  Trust  &  Deposit 
Company.  When  the  banking  business 
was  separated  from  the  bonding  business 
and  organized  as  the  Fidelity  Trust  Co. 
he  became,  successively  vice  president 
and  president  of  the  latter,  and  also 
chairman  of  the  Ixiard  of  the  Fidelity  & 
Deposit. 

He  acquired  other  interests  and  estab¬ 
lished  a  widespread  reputation  as  one  of 
the  most  versatile  and  successful  of  busi¬ 
ness  men.  He  was  at  the  time  of  his 
death  a  director  in  the  Massachusetts 
Mutual  Life  Insurance  Co.,  the  Chatham- 
Plienix  National  Bank  &  Trust  Co.  of 
New  Aork,  The  Chatham  Phenix  Allied 
Corporation,  the  two  fidelity  corpora- 


SHERWOOD 

tions  and  other  financial  institutions. 

His  service  in  Maryland  during  the 
World  War,  in  the  organization  of 
methods  for  the  sale  of  Liberty  bonds 
and  in  other  patriotic  activities  were  of 
major  order  and  are  still  remembered  by 
his  fellow  citizens.  He  was  the  chief 
spirit  in  organizing  “Over  There,”  a  war 
pageant  of  1917  and  1918  staged  in  the 
huge  5th  Regiment  Armory  in  Baltimore 
in  which  life  in  the  trenches  in  Europe 
was  pictured.  Here  some  of  the  most 
important  speeches  of  the  time  were 
delivered,  among  them  President  Wood- 
row  Wil.son’s  speech  in  .April,  1918,  in 
which  he  first  told  the  country,  then  not 
expecting  to  do  major  fighting,  that  the 
situation  required  “force,  force  to  the 
utmost,  without  stint.” 

As  he  had  entertained  celebrities  in 
his  home  earlier  than  that  and  as  he  en¬ 
tertained  them  later,  he  entertained 
President  Wilson  that  day  and  sat 
beside  the  war  president  as  he  reviewed 
the  79th  Division  about  to  leave  for 
France. 

Mr.  Black  counted  among  his  friends 
Owen  D.  Young,  -  with  whom  he  was 
associated  in  the  fostering  of  the  Walter 
Hines  Page  School  of  International  Rela¬ 
tions  of  the  Johns  Hopkins  University, 
Georges  Clemenceau  and  Rear  Admiral 
Richard  Evelyn  Byrd,  all  of  whom  he  had 
entertained  in  his  city  home. 

A  demonstration  of  wild  west  riding 
and  rodeo  talents  which  he  gave  at  his 
home,  the  “Folly  Quarters,”  Howard 
County,  Maryland,  during  the  first 
Limitation  of  the  Armaments  conference 
in  Washington  is  still  remembered  by 
newspaper  men  all  over  the  world. 

.Always  interested  in  the  circus,  in 
horses,  and  in  outdoor  pursuits,  he  early 
became  enthusiastic  over  the  airplane. 
Long  before  he  embarked,  in  1927,  on 
his  long  distance  flights  he  contemplated 
entering  the  field  in  some  manner. 

The  first  plane  he  chartered  belonged 
to  the  Royal  Dutch  Airways  and  with 
it  Mr.  Black  got  two  pilots  who  were 
destined  to  remain  with  him  for  the  rest 
of  his  life.  G.  J.  Geysendorffer  and  J.  B. 
•Scholte.  "Their  first  trip  was  from  Lon¬ 
don  to  Cairo.  Mr.  Black  discussed  a 
trip  westward  across  the  North  Atlantic 
by  a  route  hitherto  untried.  Investiga¬ 
tion  proved  it  would  not  be  feasible  and 
Mr.  Scholte  suggested  the  Dutch  West 
Indies  by  way  of  the  Mediterranean. 
Asia  Minor  and  India.  The  trip.  20,000 
miles,  was  made  in  183  and  one  half 
living  hours.  The  start  was  made  J'une 
15,  1927.  Queen  Wilhelmina  gave  Mr. 
Black  the  ribbon  of  Orange  and  Nassau 
on  his  return. 

The  next  year  he  started  from  London 
for  Capetown,  got  into  difficulties  at 
Khartum  and  abandoned  that  air  journey. 
He  made  a  second  start  later  and  com¬ 
pleted  it.  In  1929  he  flew  from  London 
to  Calcutta. 

Starting  from  I^ondon  in  February  of 
this  year  he  flew  to  Tokyo.  There  he 
loaded  his  plane  aboard  ship  for  San 
Francisco.  He  flew  from  the  latter  city 
to  Baltimore,  arriving  there  the  latter 
part  of  May. 

The  writer  witnessed  his  landing  in 
Washington,  only  40  miles  from  Balti¬ 
more  at  the  end  of  this  hop  across  the 
-American  continent.  It  was  a  flight  full 
of  perils.  Mr.  Black  alighted  from  his 
plane  with  the  quiet  face  devoid  of  strain 
of  a  man  ending  a  taxi  ride.  When,  two 
days  later,  he  arrived  in  his  home  city 
of  Baltimore  he  was  greet«l  by  Gov. 
.Albert  C.  Ritchie,  his  personal  friend. 
Mayor  Broening,  a  committee  of  notable 
citizens,  and  praised  fulsomely.  His 
speech  was  a  gem  as  an  expression  from 
a  man  who  really  loved  his  city  and  its 
people  and  who  never  lost  his  sense  of 
balance  or  his  sense  of  humor. 

As  a  newspaper  owner  he  was  marked 
by  qualities  which  did  really  arobse  the 
affections  of  the  men  associated  with  him. 


His  unfailing  amiability  and  humor  were 
ix)t  the  least  of  these.  One  quality  marked 
him  strongly.  Eiarly  in  this  association 
he  declar^  that  professional  newspaper 
men  were  the  men  to  conduct  the  papers 
and  that  he  was  not  that.  He  did  not 
at  any  time  interfere  with  the  judgments 
of  his  executives  as  to  what  should  be 
printed  or  as  to  what  the  policies  of  the 
papers  might  be,  although  he  was  always 
interested. 

Twins  were  born  to  his  daughter,  Mrs. 
Alfred  J.  Bolton,  the  wife  of  a  naval 
officer,  in  Newport,  a  few  days  ago.  He 
flew  from  New  York  to  see  his  daughter 
and  his  grandchildren  and  flew  back  to 
the  yacht  the  day  of  his  death. 

Surviving  Mr.  Black,  besides  this 
daughter,  are  Mrs.  Black,  who  before 
her  marriage  was  Miss  Jessie  Qiry, 
daughter  of  James  A.  Gary,  who  was 
postmaster  general  in  the  administration 
of  President  McKinley  and  the  follow¬ 
ing  children:  Van-Lear  Black,  Jr.,  Mrs. 
T.  Buchanan  Blackistone,  Miss  Madeleine 
Black,  Gary  Black,  and  his  brother, 
Harry  C.  Black. 


DAILY  SPONSORS  FLIGHTS 


Ticket*  to  Air  Race*  Dropped  by 
Parachute*  Over  Chicago 

The  Chicago  Herald  and  Examiner,  in 
cooperation  with  the  .Air-Sea-Land  Air¬ 
craft  Corporation,  is  sponsoring  four 
airplane  flights  over  different  parts  of 
Chicago  on  which  parachutes  containing 
announcements  of  the  National  Air 
Races  and  tickets  for  free  rides  and  for 
entrance  to  the  air  meet  are  being 
dropped  to  the  streets. 

The  first  flight  was  made  on  the  north 
side  of  Chicago  and  the  lucky  ‘chutes’ 
were  dropped  as  far  north  as  AVaukegan. 
"The  second  flight  took  in  the  south  side 
area  as  far  as  the  Calumet  district. 
Other  flights  will  be  over  the  northwest 
and  southwest  districts. 

The  tickets  are  supplied  by  the  Stand¬ 
ard  Oil  Company  of  Indiana  for  a  free 
ride  on  the  Stanolind  HI,  and  by  the 
Air-Sea-Land  Corporation  for  admission 
to  the  air  races.  The  race  tickets  entitle 
the  holder  to  a  motor  boat  ride  to  Will- 
mette.  Ill.,  thenee  by  bus  to  Sky  Harbor 
airport  and  thence  by  plane  to  Curtiss- 
Reynolds  field,  Glenview,  Ill.,  where  the 
races  are  being  held. 


EDITOR  URGES  JOB  RELIEF 


George  Morri*  of  Memphi*  Daily 
Confer*  With  Pre*ident 

(Special  to  Editop  &  Publisher) 
Washinoton,  D.  C.,  Aug.  21 — George 
Morris,  editor  of  the  Memphis  (Tenn.) 
Commercial- Appeal  and  the  Evening 
Appeal,  called  on  President  Hoover  at 
the  White  House  last  Wednesday  to 
suggest  to  the  Chief  Executive  a  means 
for  relieving  to  some  extent  the  unem¬ 
ployment  situation  in  that  city.  Morris 
was  accompanied  by  Mayor  Walker 
Overton  of  Memphis. 

He  requested  the  President  to  ask  the 
Board  of  .Army  Engineers  to  authorize 
the  expenditure  of  the  $35,000,000,  voted 
hy  Congress  in  the  Mississippi  Flood 
Control  Act,  on  the  project  liefore  the 
close  of  the  present  calendar  year.  It 
is  the  present  plan  to  distribute  the  ex¬ 
penditure  of  the  money  over  the  present 
fiscal  year,  which  ends  June  .10,  1931. 


NEWSPAPER  CLINIC  SEPT.  3-4 

A  “1930  newspaper  advertising  study” 
will  be  held  un<ier  the  direction  of  Charles 
W.  Mears  at  the  Hotel  Statler,  Geve- 
land.  Sept.  3  and  4.  Speakers  will  include 
fiuy  Hubbart,  author  of  Editor  &  Pub- 
i.isher's  “Local  Solicitor’s  Round  Table”; 
Godfrey  M.  Lebhar,  president  and  editor 
of  the  Chain  Store  Age;  and  Charles  H. 
McMahon,  First  National  Bank,  Detroit. 


Editor  &  Publisher  The  Fourth  Estate  for  August  23,  1  930 


FLORIDA  DAlLY^S  EDITOR  DENIES  PLOT  and  before  entering  the  newspaper  field 
TO  ASSASSINATE  GOVERNOR  was  for  a  time  located  in  Jacksonville. 

_  Last  winter  he  occupied  the  spotlight 

Politic,  and  Publicity  Cited  by  F.  O.  Eberhurdt,  T.ll.h...ee  hjtiuU 

News,  as  Reasons  for  His  Arrest — Details  of  *‘Plot”  filing  at  race  tracks.  He  threatened  to 

Withheld  Pediug  H«.ring  wiifch 

TACKSONVILLE,  Aug.  20.-Prelim-  official  sources  that  the  plot  had  been  KeeiSr'Sk  ^"ra*“”oll!'^ited*T^: 

J  inary  hearing  of  Fred  O.  Eberhardt,  disclosed  to  the  authorities  by  a  friend  Florid^  Tnekev  rbth  rinsed 


FINANCIAL  ADVERTISERS 
TO  VIEW  NEXT  DECADE 


Politics  and  Publicity  Cited  by  F.  O.  Eberhardt,  Tallahassee 
News,  as  Reasons  for  His  Arrest — Details  of  *‘Plot” 
Withheld  Pending  Hearing 


Calkins,  Friday,  Cherington  (gj  ^ 
Others  to  Be  on  Program  of  | 
Annual  Convention  at  Louis-  - 

ville.  Sept.  17—20  I 


the  Florida  Jockey  Club,  was  closed 


Tallahas^e  publisher.  Frank  RalU  and  of  one  of  the  three  men,  w;ho  is  under-  shortly  after  the  campaign  was  insti- 


Henry  Halsema,  Jacksonville,  charged  sto^  to  have  alleged  th^at  he  overhprd  tuted,  W.  E.  Ford,  Uo  represented 
With  conspiring  to  secure  the  murder  of  . 


it  discussed.  He  was  believed  to  have  prank  Keeney,  the  ’  owner,  issuing  a 
told  officials  that  an  airplane  was  to  be  statement  that  it  would  remain  closed 


chartered  in  Jacksonville  to  go  to  New  “until  the  state  laws  are  changed.”  The 
1  ork,  w'here  a  gunman  was  to  be  hired  track  later  was  sold,  its  name  changed 


lOTK,  wnere  a  gui^an  was  to  oe  nirea  track  later  was  sold,  its  name  changed 
and  returned  to  Florida  in  the  same  jq  5t  John’s  park  and  a  brief  spring 


meeting  conducted  by  a  New  York  syn- 


Just  where  Governor  Carlton  was  to  djeate  using  a  certificate  system.  Hia- 


be  “put  on  the  spot”  has  not  thus  far 
been  indicated. 

Since  the  arrest  of  the  trio  now  under 
bond,  authorities  have  been  concentrat¬ 
ing  on  efforts  to  locate  a  fourth  man, 
believed  to  have  been  implicated  in  the 
alleged  plot.  His  identity  has  not  been 
made  public. 

Announcement  was  made  today  by 
the  board  of  commissioners  of  Duval 
county,  of  the  cancellation  of  a  con¬ 
tract  entered  into  with  Mr.  Eberhardt 
recently,  whereby  the  editor  was  to  col¬ 
lect  from  the  state  “A  certain  sum  of 
money  due  the  county  of  which  the 
board  knows  nothing.” 


leah  track  near  Miami  held  its  regular 
meeting  using  the  envelope  system  of 
wagering. 


HALL  PLEADS  FOR  SALE 
OF  SOUTHERN  PAPERS 


Filet  Petition  in  Federal  Court  at 
Augusta  for  Disposal  of  Hall- 
La  Varre  Group— La Varre  to 
Answer  on  Release 


Harold  Hall,  litigant  in  the  tangle  of 


The  contract  was'  given  Eberhardt  surrounding  operation  of  the 


last  Friday,  it  stipulating  that  the  pub-  Hall-La  Varre  newspapers,  filed  a  peti- 
lisher  was  to  receive  one  half  of  such  Court  at  Augusta,  Ga., 

sum  as  he  might  collect,  provided  the  ^  papers. 

F.  0.  Eberhardt  funds  were  legally  due  the  county.  William  La  Varre,  partner  of  Hall,  now 

^  ,  _  „  ,  _  r  i-i  -j  Commenting  on  the  cancellation  Eber-  serving  a  jail  sentence  for  contempt  o 

Doyle  E.  Carlton,  Governor  of  Florida.  declared  the  contract  was  legal  ^  released  Friday,  Aug. 

has  been  postponed  from  Monday  to  j  Miierert  into  in  c/wt  22,  and  declared  his  intention  of  oppos- 


F.  0.  Eberhardt 


^s  been  postponed  from  Monday  to  ^ 

Wednesday  Aug  27.  The  hearing  will  (iovernor  Carlton  had  requested  a 
be  before  J.  C.  Madison,  Justice  of  the  the  contract  and  at  a  confer- 

pea«,  who  granted  the  postjwiiemen  ^,,^4  Tallahassee  Tuesday  with  J.  L. 
at  the  request  of  L.  1).  Howell,  Duval  rti:.irn,an  nf  the  rnmmi«;nn 


county  solicitor. 


Redavats,  chairman  of  the  commission 
instructed  the  county  official  to  “tell 


Sheriff  W.  B  Cahoon.  who  ordered  that  it  will  fare  better  if  it 

the  arres  s  last  Saturday,  proceeded  with  ^i^^tlv  with  state  officials.” 


his  investigation  of  the  «se  throughout  Eberhardt 'commenting  on  the  cancel- 


the  we^  but  has  stated  that  nothing  j^^on  declared  “it  is  very  evident  that 
would  be  given  out  ^^ore  the  prelim-  (iovernor  is  determined  to  injure 


inary  hearing,  when  the  full  results  of 
the  investigation  will  be  presented.  Eber¬ 
hardt,  Ralls  and  Halsema  are  at  liberty 


me  in  any  way  possible.” 

News  stories  dealing  with  the  arrest 


iiarui,  reaiis  aiiu  naisciiia  aie  ai  iiijci  ly  ,1,  ......  _ 

under  bonds  of  $500  each,  and  have  played  Pro*"'"- 

throughout  Florida  and  other 


steadfastly  denied  knowledge  of  any  plot 


against  the  governor. 
Elberhardt,  whose 


newspapers  car¬ 


ing  the  petition.  Judge  William  H.  Bar¬ 
rett  ordered  LaVarre  to  show  cause  why 
the  petition  should  not  be  granted  by 
Sept.  20. 

The  newspapers  involved  are  the  Au- 
f/nsfa  Chronicle,  Columbia  (S.C.)  Rec¬ 
ord.  S(>arhmhurg  (S.C.)  Herald  and 
S t'artanburg  Journal,  all  of  which  were 
inirchased  by  Hall  and  l^Varre  with 
funds  supplied  by  the  Inteniational 
Paper  and  Power  (Tompany. 

Hall’s  petition  said  that  the  papers, 
which  are  now  in  the  hands  of  J.  T. 
Webb.  Jr.,  of  Macon,  Court  Commis¬ 
sioner  appointed  by  Federal  Judge  Bas- 
com  S.  Deaver,  cannot  be  operated  prof- 


Florida  State  News,  is  issued  at  the  '  pj-, 


the  O’inK  full  eight-column  streamers  on  the  itablj'  in  this’  manner.  Hall  recently 


The  advertising  development  of  banks 
and  investment  houses  in  the  next  ttn 
years  will  be  the  general  theme  of  the 
Louisville  convention  of  the  Financial 
Advertisers  Association,  to  be  held 
17-20.  The  meeting  is  to  be  a  “busi- 
ness  huddle,”  not  a  “desultory  confer¬ 
ence”,  according  to  the  association's 
president,  A.  E.  Bryson,  vice-president 
of  Halsey,  Stuart  &  Co.,  Chicago. 

The  program  includes  general  ses¬ 
sions  and  also  departmental  sessions  for 
delegates  from  banks  in  cities  of  over 
lOO.CiOO  population,  cities  of  25,000  to 
100,000,  and  cities  of  less  than  25,000; 
also  a  departmental  session  for  repre¬ 
sentatives  of  investment  houses. 

Earnest  Elmo  Calkins,  veteran  adver¬ 
tising  agency  chief,  and  Dr.  David  Fri¬ 
day,  economist,  will  be  among  the  speak¬ 
ers,  who  will  also  include:  Paul  T, 
Cherington,  J.  Walter  Thompson  Com¬ 
pany,  New  York  City;  Vivian  Anderson 
president  of  Life  Underwriters  Associa¬ 
tion  of  Cincinnati ;  Allan  B.  Cook,  vice- 
president,  Guardian  Trust  Company, 
Cleveland;  E.  Fred  Johnson,  vice-presi¬ 
dent,  Exchange  Trust  Company,  Tulsa 
Okla ;  and  Don  Knowlton,  manager 
publicity  department.  Union  Trust  Com¬ 
pany,  Cleveland. 

Special  emphasis  is  being  put  on  ad¬ 
vertising  exhibits  this  year. 

H.  A.  Lyon,  advertising  manager  of 
the  Bankers  Trust  Company,  N*e»' 
York,  is  general  chairman  of  the  con¬ 
vention,  and  A.  Douglas  Oliver,  adver¬ 
tising  manager  of  the  Provident  Trust 
Company  of  Philadelphia,  is  general 
chairman  of  the  program  committee. 

The  program  for  the  big  city  depart¬ 
mental  program  has  been  prepared  by 
Clinton  F'.  Berry,  vice-president  of  the 
Union  Guardian  Trust  Company,  De¬ 
troit  ;  the  medium  city  program  by  Vir¬ 
gil  D.  Allen,  assistant  vice-president  of 
the  First  Bank  &  Trust  Company, 
Utica,  N.  Y. ;  and  the  small-city  pro¬ 
gram  by  Wayne  Hummer,  president  of 
the  La  Salle  National  Bank,  I-a  Salk, 
Ill. 


won  a  decision  in  the  court  of  appeals 


capital,  Tallahassee,  has  been  a  bitter  comment  on  the  alleged  plot  upholding  Judge  Deaver's  decision  that  INCREASE  IN  ENGRAVING 


CAUlidl,  A  Al  l^ldSdCC.  UCCII  d  UlliCl  I «  _  _  t-  a  aa  •  a  44  I/I  I  1 1 1  3  \IVVJaiV/II  iiiai. 

critic  of  the  Carlton  administration.  somewhat  scattering,  most  pa-  Varre  were  equal  partners  in 


Before  leaving  his  cell,  after  posting  l^^^h^ng^of  the  mSel^onTheir'effi:  '’"iiership  and  operation  of  the  papers 


bonds,  the  publisher  declared  the  arrests  o.  uie  mauer  oi.  ine.r  eui- 

wara  ninf"  further  torial  pages  uiitil  the  details  of  the  case 


were  “part  of  a  political  plot”,  further 
characterizing  the  case  as  “just  a  cheap 
bid  for  publicity”. 


have  been  brought  more  clearly  to  light. 
Eberhardt,  about  whom  most  of  the 


The  warrant  accusing  the  three  men 


was  sworn  to  by  Deputy  Sheriff  C.  E.  been  centered  is  a  former 


Hooks,  it  set  forth  that  the  three  accused  automobile  race  driver  and  an  agent  for 
men  “with  divers  other  persons  whose  road  contractors  supplies.  He  has  made 


names  are  unknown”  plotted  to  hire  a 
gunman  to  kill  the  governor. 

Eberhardt,  commenting  on  his  arrest 
shortly  after  it  occurred,  said  he  was 
taken  in  custody  by  three  deputies  who 
told  him  the  sheriff  wished  to  see  him 
but  did  not  tell  him  he  was  under  arrest. 
He  was  about  to  join  Ralls  and  Vincent 
Giblin,  the  latter  of  whom  is  Miami 
attorney  for  A1  Capone.  (Thicago  racke¬ 
teer. 

Eberhardt  was  released  from  jail  Mon¬ 
day,  smiling  and  apparently  happy.  In 
his  daily  column  for  his  paper,  scribbled 
on  scraps  of  paper  shortly  before  his  re¬ 
lease.  he  declared  that  the  charges  were 
“more  a  reflection  upon  our  intelligence 
than  our  integrity.” 

“Why  should  I  be  interested  in  killing 
the  man  who  furnished  my  paper  with 
its  most  interesting  copy?”  he  asked, 
when  interviewed  by  newspapermen. 

“1  am  not  in  the  least  worried  about 
the  case,”  he  continued.  “Because  of 
the  activity  of  my  newspaper  I  have 
been  harassed  for  the  past  year.  Law 
suits  have  been  filed  against  me  repeat- 
^ly  in  an  effort  to  embarrass  me.  This 
is  just  part  of  the  political  plot.” 

Altho^h  officials  have  been  reticent 
about  giving  out  any  information  rela¬ 
tive  to  the  alleged  plan  to  assassinate 
the  governor,  it  was  learned  from  un- 


his  home  in  Florida  for  several  years 


FORMAL  OPENING  SCHEDULED 

Formal  opening  of  the  new  $500,000 
plant  of  the  Dubuque  (la.)  Telegraph- 
f  Jerald  and  Times- Journal  will  be  held 
•Saturday,  .\ug.  30,  it  was  announced  this 
week.  The  plant  was  occupied  several 
weeks  ago. 


PUBLISHER  SAILS  FOR  SCOTLAND 


Work  Done  in  1929  Amounted  to 
$80,860,702,  Census  Report 

(.Special  to  Editor  &  Publisher) 
Washington,  Aug.  21. — The  total 
value  of  the  photo-engraving  done  in  the 
United  States  in  1929  amounted  to  $80,- 
860,702,  an  increase  of  16.8  per  cent  over 
the  value  of  the  work  done  in  1927,  ac¬ 
cording  to  figures  just  made  public  by 
the  Census  Bureau.  The  bureau  takei 
a  census  of  manufactures  every  two 


years. 

The  value  of  photo-engraving  done 
by  printing  and  publishing  establishments 
in  1927  amounted  to  $4,400,475,  the 
bureau  said.  No  comparative  figures  are 
available  as  yet  for  1929. 

The  photo-engraving  industry  grew 
from  611  establishments  in  1927  Jo  6^ 
in  1929  and  11,033  wage  earners  in  192/ 
and  13,071  in  1929.  The  number  of 
wage  earners  does  not  include  salaried 
employes. 


JOINS  DEVINE-TENNEY 

John  E.  Rohde,  formerly  associate 
with  the  Dickson  Company  as  industrial 
engineer  where  he  gave  special  attentiOT 
to  merchandising  problems,  has  joined 
the  Chicago  sales  staff  of  the  Devine- 
Tenney  (Corporation,  publishers’  repre¬ 
sentatives.  Mr.  Rohde  is  a  graduate  of 
Crane  College. 


Hon.  R.  W.  Bingham,  publisher  of  the  Louisville  Courier-Journal,  and  Mrs. 
Bingham,  sailed  aboard  the  S.  S.  Mauretania,  Aug.  13  for  a  two-months’  stay 
in  Scotland,  w’here  the  publisher  will  spend  some  time  grouse  shooting. 


COOPER  IN  GERMANY 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  arrived  in  Paris  w 
.Aug.  13  from  Scotland  and  Englaw 
He  left  the  French  capital  on  .^ug.  lb 
bound  for  Berlin. 


/ 


good  salesmanship  is  DAILIES’  PANACEA 


Col.  Frank  Knox,  Hearst  General  Manager,  Says  Period  of  Business  Retrenchment  Offers  Splendid 
Opportunities  for  Resourceful  Linage  Salesmen — Radio  No  Menace,  He  Believes 


By  JOHN  F.  ROCHE 

a  publication.  That  is  now  consid-  Reluctant  to  predict  the  course  of 
d  only  the  beginning  of  the  real  sale,  business  during  the  next  few  months, 
e  job  is  not  completed  until  the  space  and  more  eager  to  talk  on  his  favorite 

subject,  the  modern  trend  of  advertis- 
|H]  ing  sales  practice,  Col.  Knox  would  not 
advance  any  theories  as  to  the  business 
outlook  beyond  a  statement  that  a  sea- 
sonal  revival  will  probably  come  in  the 

“It  is  still  too  early  for  a  prudent  man 
to  predict  how  far  such  a  revival  will 
go,”  he  added. 

Although  the  investing  public  have 
locked  their  pocketbooks  tight,  and  the 
buying  of  even  reliable  and  well  estab- 
lished  bonds  has  slackened,  Hearst  em- 
ployes  have  opened  their  purse  strings 
eagerly  to  take  advantage  of  the  recent 
issue  of  stock  in  the  Hearst  Newspapers 
for  purchase  by  staff  members.  Col. 
Knox  declared  this  stock  sale  has  met 
all  expectations. 

"The  results  so  far  have  been  wonder¬ 
ful,"  he  declared.  “There  is  no  ques¬ 
tion  that  the  amounts  sought  will  be 
realized.  The  response  of  our  employes 
has  been  very  gratifying.” 

With  record  airplane  flights,  the 
rapid  advance  of  the  plane  as  an  ac- 
.  cepted  mode  of  travel  and  the  growing 

use  of  airways  as  delivery  channels  for 
newspapers,  the  talk  turned  to  the  adapt¬ 
ability  of  airplanes  to  general  news¬ 
paper  use. 

It  is  Col.  Knox’s  opinion  that  the  use 
of  planes  as  regular  delivery  machines 
is  economically  unsound.  He  looks  upon 
them  only  as  instruments  of  promotion. 
The  limitations  placed  on  their  carrying 
capacity  are  one  of  their  greatest  draw¬ 
backs,  he  declared.  Although  Hearst 
newspapers  use  them  in  some  instances, 
they  are  relied  uiKin  more  for  their  pub¬ 
licity  value  than  anything  else,  the  gen¬ 
eral  manager  said. 

“Some  of  our  papers  use  them  to  cover 
distant  news  breaks,”  he  explained. 
“They  afford  many  beats  on  news  stories 
and  pictures  that  would  be  impossible  if 
slower  means  of  travel  and  transporta¬ 
tion  w'ere  used.  They  are,  in  short,  a 
spectacular  means  of  promotion.” 

The  radio,  spoken  of  in  both  news  and 
editorial  departments  as  a  competitior 
of  growing  importance,  is  not  considered 
a  serious  problem  by  Col.  Knox.  Refer¬ 
ence  to  it  elicited  little  response  as  he 
paced  back  and  forth  in  the  large  office 
he  maintains  at  the  headquarters  of  the 
Xcw  York  Journal.  While  it  is  making 
advances  and  seems  to  be  competing  with 


the  newspapers  as  a  medium  of  news  pre¬ 
sentation,  it  will  not  go  far  beyond  its 
’  resent  stage  of  development  in  that  line, 
the  Colonel  predicted.  It  is  the  old  sit¬ 
uation  of  the  printed  word  vs.  the  spoken 
word,  and  Col.  Knox,  firm  in  the  belief 
that  newspapers  will  outlast  the  radio 
in  the  realm  of  news  coverage,  declared 
“the  printed  word  of  the  newspapers  will 
never  be  supplanted  by  the  spoken  word 
of  the  radio.” 


of  salesmanship  is  Col.  Frank  Knox, 
general  manager  of  the  Hearst  News¬ 
papers. 

Col.  Knox,  talking  to  a  representative 
of  Ennrw  &  Publisher,  said  the  present 
situation  represented  one  of  the  best  op¬ 
portunities  for  a  display  of  resourceful 
salesmanship. 

"Frequently  times  of  business  depres¬ 
sion,”  he  declared,  “offer  the  best  op¬ 
portunity  for  sound  and  constructive 
salesmanship,  and  every  effort  has  been 
made  by  the  Hearst  organization  to 
bring  intelligent  selling  power  into  play- 
in  order  to  off. set  any  jHissible  linage  de¬ 
crease. 

"That  such  effort  has  borne  fruit  was 
shown  when  1  recently  checked  over  the 
percentage  of  gain  for  Hearst  news¬ 
papers  in  all  cities  during  July.  The 
figures  demonstrated  the  practicability  of 
the  doctrine.  I  have  been  preaching 
that  the  time  to  step  on  the  gas  and 
tap  the  full  resources  of  salesmanship 
is  when  advertisers  are  complaining  of 
business  depression  and  talking  of  cut¬ 
ting  down  expenditures.” 

As  examples  of  the  linage  gains  made 
by  following  the  theory  of  increased  ef¬ 
fort  in  a  period  of  decreased  expendi¬ 
tures,  Col.  Knox  quoted  some  of  the 
gains  made  by  the  Hearst  chain.  In 
.Albany,  he  said,  the  Times-Union  gained 
10  4/10  per  cent  over  July,  1929.  The 
Baltimore  Nctvs  increased  17  3/10  per 
cent  and  the  American  17  2/10.  The 
Boston  Record  showed  a  gain  of  14  6/10 
and  the  American  1  9/10.  In  Chicago 
the  Herald  and  Examiner  was  ahead  of 
July  last  year,  with  a  combined  total 
gain  of  1  9/10  per  cent  and  an  increase 
in  local  that  amounted  to  1654  per  cent. 

Outside  of  the  tabloids.  Col.  Knox 
said,  the  only  paper  in  New  York  to 
show  a  gain  in  July  was  the  Evening 
Journal.  The  percentage  was  1  7/10. 
The  Pittsburgh  Sun-Telegraph  went  ahead 
10  8/10  per  cent,  and  in  San  Francisco, 
the  Call-Bidletin  was  one  of  the  two 
papers  to  gain  with  7  1/10  per  cent  as 
the  advance.  Three  papers  gained  in 
Washington  and  two  of  them  were  the 
Times  and  Herald.  The  former  inceased 
its  total  linage  by  3  4/10  per  cent  and 
the  latter  by  14  6/10. 

"I  am  citing  these  cases,”  Col.  Knox 
explained,  “only  to  illustrate  my  con¬ 
tention  that  if  a  sales  organization  has 
the  proper  resourcefulness  it  can  make 
the  records  show  gains  in  spite  of  the 
most  discouraging  conditions.  In  fact, 
I  regard  the  present  as  one  of  the  most 
interesting  opportunities  for  the  display 
of  clever  salesmanship  in  the  past 
decade. 

‘‘V\  ith  the  slump  in  retail  business, 
merchants  everywhere  are  looking  for 
ideas  to  promote  their  .sales.  Their 
minds  are  (jpen,  and  a  really  creative  and 
resourceful  salesman  can  not  only  get 
a  hearing,  but  will  find  that  his  ideas 
"  P  received  with  interest.” 

Following  the  age-old  advice  to  “prac¬ 
tice  what  you  preach”  the  Hearst  news¬ 
papers  are  now  in  the  midst  of  an  in¬ 
tensive  drive  to  improve  merchandising 
ideas  of  the  retail  business  men  in  their 
cities. 

To  an  extent  never  tried  liefore  by 
Of  group  of  newspapers,” 
Lol.  I^ox  declar^,  “our  organization 
IS  trying  to  introduce  sound  merchan- 
(lising  ideas  among  our  retail  advertis- 
*ia  •  totally  repudiated  the 

Old-time  notion  that  the  advertising  sales 
job  IS  completed  when  the  contract  is 
obtained  for  a  specified  amount  of  space 


FALL  MEETINGS  PLANNED 


Pennsylvania  Publichers  Ataociation 
Schedule*  Six  Regional  Conference* 

How  to  spur  advertising  solicitors  to 
greater  action  during  dull  times,  econo¬ 
mies  in  production  effected  since  Jan.  1, 
the  rate  differential  and  other  important 
newspaiier  topics  will  be  di.scussed  at  a 
series  of  six  regional  meetings  being 
arranged  by  the  Pennsylvania  News¬ 
paper  Publishers’  Association  for  early 
fall. 

Most  of  the  dates  for  the  meetings 
have  been  set,  it  was  announced  by  D. 
N.  Slep,  Altoona  Mirror,  president  of 
the  P.N.P.A.  The  first  meeting  will 
be  in  Carlisle,  Saturday,  Sept.  for 
editors  and  publishers  in  District  No.  3. 
The  District  No.  5  members  will  meet 
at  the  Fort  Stanwix  Hotel  at  Johnstown 
Monday,  Sept.  22,  when  they  will  listen 
to  a  talk  by  Charles  M.  Schwab,  chair¬ 
man  of  the  board  of  the  Bethlehem  Steel 
Corporation.  \V.  \V.  Krebs,  Johnstown 
Tribune,  will  he  chairman  for  this  meet- 
ing. 

The  District  No.  6  memlicrs  will  meet 
at  the  State  Teachers’  College  at  Clarion 
under  the  direction  of  Norman  C.  Ball, 
Clarion  Republican. 

Wstrict  No.  1  members  will  meet  in 
Norristown  some  time  in  October  as 
guests  of  Ralph  Beaver  Strassburger, 
publisher  of  the  Norristoxvn  Times 
Herald.  District  No.  2  meeting  will  be 
in  Scranton  in  October  and  will  be 
under  the  direction  of  William  R. 
Lynett,  Scranton  Times.  District  No.  4 
members  will  meet  at  Bloomsburg  Oc¬ 
tober  18,  with  C.  T.  Vanderslice  and 
Paul  Eyerly,  of  the  Bloomsburg  Morn¬ 
ing  Press,  in  charge. 


Col.  Frank  Knox 


has  been  used  intelligently  and  profit¬ 
ably.” 

Col.  Knox,  who  makes  numerous 
visits  to  the  offices  of  Hearst  newspa¬ 
pers  to  talk  on  the  new  and  advanced 
meth'Kls  of  advertising  salesmanship 
and  who  has  been  foremost  in  the  ranks 
of  miKlern  space  selling  for  some  time, 
believes  that  a  fathomless  future  lies 
ahead  in  the  realm  of  advertising  space 
usage. 

“The  profitable  use  of  advertising 
space,”  he  told  FIditor  &  Publisher, 
“offers  a  field  for  research  and  study, 
the  limit  to  which  cannot  be  defined.” 

Mr.  Hearst’s  general  manager  feels 
that  his  organization  is  making  rapid 
advances  in  its  explorations  of  new 
fields  of  advertising  practice.  He  sees 
the  organization  as  a  pioneer  in  new 
methods. 

“1  believe  we  are  blazing  new  trails 
in  this  organization  which  ultimately 
cannot  fail  to  provoke  a  \xry  marked 
change  in  present  day  methods  of  mer¬ 
chandising  white  space  in  daily  news¬ 
papers,”  was  the  way  he  expressed  his 
hope. 


COMMUNIST  EDITOR  JAILED 


Duboi*,  of  Montreal  Worker,  Entered 
Canada  Illegally 

(Special  to  Edito*  &  Publisher) 
Montreal,  Quel,  .Aug.  20. — George 
Dubois,  Editor  of  the  Worker,  Mon¬ 
treal  Communist  weekly,  was  sentenced 
today  to  one  month’s  imprisonment  for 
violating  the  immigration  laws  by  en¬ 
tering  Canada  illegally  from  the  United 
States,  being  turned  back  at  Windsor, 
Ont.  Dubois  was  al.so  fined  $50  and 
costs  or  two  extra  months.  At  the  ex¬ 
piry  of  his  sentence  he  will  be  de- 
jKirted.  He  took  an  active  part  in  the 
recent  Dominion  election. 


EIGHT  SIX-FOOTERS  ON  DAILY’S  STAFF 


HUNTING  OLDEST  SUBSCRIBER 

The  fSanta  Monica  (Cal.)  Evening 
Outlook  recently  started  a  hunt  for  its 
oldest  subscriber.  Through  Ray  Pen- 
delton,  a  native  of  Santa  Monica,  it  was 
learned  that  his  father,  George  Pendleton, 
was  probably  the  first  subscriber  to  the 
paper.  The  elder  Mr.  Pendleton  moved 
to  the  city  one  year  prior  to  the  found¬ 
ing  of  the  paper  by  Lemuel  T.  Fisher, 
on  Oct.  13.  187,5. 


REPRESENTS  LINCOLN  DAILY 

Cone,  Rothenburg  and  Noee,  Inc.,  have 
been  appointed  by  the  Lincoln  (Neb.) 
Evening  and  Sunday  .Star,  as  its  repre¬ 
sentative  in  the  national  advertising  field. 
This  paper  was  recently  acquired  by  the 
Lee  Syndicate  Newspapers. 


On  the  staff  of  the  Ardmore  (Okla.)  Daily  Ardmoreite  there  are  eight  “lean 
and  hungry”  men,  with  an  average  height  of  75  inches,  the  heaviest  man 
weighing  180  pounds.  They  are,  reading  from  left  to  right:  Ramon  Martin, 
reporter;  Harry  L.  Wilson,  linotype  operator;  James  Griffith,  reporter;  Harry 
Arnold,  advertising  salesman;  Albert  Riesen,  business  manager;  Ike  D.  Price, 
stereotyper;  Sam  W.  Blackburn,  columnist;  and  Robert  Norvell,  linotype 

operator. 
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TWO-COLOR  PRINTING  IN  MAIN  SECTIONS 
PERFECTED  BY  CHICAGO  TRIBUNE 


Black  and  Another  Color  Now  Offered  to  All  Advertisers, 
Daily  and  Sunday — ^All  Major  Mechanical 
Obstacles  Now  Passed 


Chicago,  August  22. — The  Chicago  in  the  firm’s  business  was  charged. 
Tribune  has  perfected  its  color  The  suit  is  ^sed  largely  upon  the 


F.  E.  SULLIVAN  DIES 

Florence  Edward  Sullivan,  former 
Chicago  newspaper  man,  for  25  years 
prominent  in  Democratic  politiral  circles 
as  a  publicity  representative,  died  Tues¬ 
day  afternoon  in  St.  Luke’s  hospital. 
He  was  66  years  old.  Mr.  Sullivan 
worked  for  the  old  Chicago  Herald,  the 
Chronicle  and  the  Daily  News.  At  one 
time  he  was  Washington  correspondent 
for  the  Chronicle. 


processes  to  the  extent  that  it  now  offers  tention  that  the  statement  attributed  to 
color  to  advertisers,  both  daily  and  Sun-  Carter,  and  published  in  the  Journal  that 


day,  as  a  regular  proposition.  Owing  to  an  investment  in  the  Hog  Haven  farms 
mechanical  requirements,  only  a  second  was  unsound,  w'as  false,  because  it 


NEW  AUXIUARY  PLANT 
FOR  CHICAGO  DAILY 


color  with  black  is  permitted  now,  though  promised  returns  of  23  ^  per  cent.  The  Eveninj;  American  !•  Erecting  An- 


any  normal  printing  color  can  be  had  plaintiff  alleged  in  its  suit  that  the  state- 


along  with  black. 


ment  was  damaging  to  its  business  and 


The  Tribune  runs  an  extra  color  on  was  false.  A  front  page  story  was  car- 
its  regular  black  and  white  news  presses  ried  by  the  Journal  telling  of  the  suit. 

•  ®  .  ..  .  .  .  •  /'■I _ r.' _ i:-- _ : _ _ i:* _ 


because  they  are  the  unit  type,  set  up  in  Clarence  Kerjin,  managing  editor  of  the 


other  Branch  to  Provide  Deliv- 
erie*  in  North  and  Northwest 
Sections 


This  permits  the  use  of  a  unit  for  at  this  time, 
color  alone.  With  this  flexible  equip¬ 
ment,  the  newspaper  is  able  to  handle  to-  BUIL 

day  more  than  a  single  page  of  color, 
press  capacity  being  four  pages.  'The  Columbus 
printing  of  color  is  simple.  After  the 
black  is  printed  on  one  unit,  the  paper  is  . 
r'un  through  the  second  unit  for  color.  ^  ,  5’^"'  , 


Journal,  declined  to  make  a  statement 


BUILDING  NEW  HOME 


Columbus  (Ga.)  Ledger-Enquirer 
Begins  Construction 

A  new  $150,000  home  for  the 


To  facilitate  deliveries  of  newspapers 
on  the  north  and  northwest  side,  the 
Chicago  Evening  American  is  construct¬ 
ing  an  auxiliary  printing  plant.  The 
newspaper  also  is  completing  another 
auxiliary  plant  on  the  south  side  for  the 
same  purpose. 

The  new  north  side  plant  is  at  George 


rhn  through  the  second  unit  for  color.  -  street  and  Campbell  avenue.  The  area 

Th.r,v,rsjptacan.T»b.«,^^oIor  of.  .he  building'i,  58,000 fee.. 


first,  then  black.  Uo7Th7  oiblirhe^  Ihis"  w«k"‘ Con'  being  290  feef  front  on  George  street 

Introduction  of  color  is  a  step  for-  tbe  publisher,  this  wMk.  Lon  ^  feet  on  Campbell  avenue.  This 

paper  advertising.  _  umIi  poses  and  will  contain  16  Scott  printing 

A  better  appreciation  of  color  is  ex-  . ^1.  lil  At  P^ess  units  of  the  latest  design.  The 

tending  throughout  the  advertising  field,  Jill  presses  will  have  a  capacity  of  50,000 

the  Tribune  has  found.  Its  use  is  m-  ^  ^ ^  u Lfll  ‘o  80,000  complete  papers  an  hour,  ac- 
creasing  at  a  rapid  rate.  The  increased  }”  another  entr^ce  will  number  of  pages, 

cost  of  color  has  justified  itself  and  the  ^  three  stories.  A  marble  base  for  auxiliary  plant  is  at 

Tribune  has  made  this  service  available  exterior  is  included  m  the  plans.  West  Fiftv-eiehth  street  near  Normal 


announced  by  the  R.  W.  Page  Corpora¬ 
tion,  the  publisher,  this  week.  Con- 


in  the  Chicago  newspaper  field. 

Experiments  have  been  conducted  with 
a  number  of  house  advertisements  and 
these  have  demonstrated  the  use  of  color. 


c  exierior  is  luc.uueu  in  xne  p.ans.  Fifty-eighth  Street  nekr  Normal 

^XDD||7DG  u/iN  TDiP  av'enue.  At  the  rear  of  this  structure  a 

_  r  ,  ,  sidetrack  has  been  built  connecting  with 

Twenty  carriers  of  the  Charlotte  the  Pennsylvania  railroad.  The  track  is 


(N.C.)  News  were  rewarded  for  their 


but  the  Tribune  has  also  had  the  busi-  work  in  obtaining  new  subscriptions  by 
ness  of  quite  a  number  of  general  and  a  three-day  trip  to  Wrightsville  Beach 


of  sufficient  length  to  care  for  several 
freight  cars. 

This  plant  is  equipped  with  four  octu¬ 
ple  Hoe  presses,  capable  of  turning  out 


retail  accounts.  this  week.  The  party  began  Aug.  15,  pig  Hoe  presses,  capable  of  turning  out 

Notable  among  the  local  advertisers  and  after  a  short  stay  at  the  lieach  the  ^s  many  as  80,000  papers  an  hour,  de- 

who  have  used  color  in  the  Daily  Trib-  boys  went  to  Wilmington  as  guests  of  pending  upon  the  number  of  pages, 

une  are:  'The  Davis  Company,  Fan-  the  Chamber  of  Commerece.  A  70-mile  gotj,  plants  are  of  modern  construc- 


Both  plants  are  of  modern  construc- 


nie  May,  Mandel  Brothers,  Loblaw  f>oat  trip  was  also  part  of  the  program,  tion  in  all  particulars  and  were  designed 
Groceterias  and  Great  Atlantic  &  Pacific  '''•  T.  Buck,  circulation  manager  of  the  narticularlv  for  the  nrintinir  of  the  Chi- 


Tea  Company.  News, 

The  fart  that  some  have  repeated  their  party, 
color  advertising  is  verification  to  the 
Tribune  of  the  advertisers’  opinion  as  to 
its  value.  The 


\) .  1 .  Buck,  circulation  manager  of  the  particularly  for  the  printing  of  the  Chi- 
News,  and  Mrs.  Buck  chaperoned  the  cago  Evening  American.  The  purpose 


JOURNAL  MARKS  50TH  YEAR 


of  printing  at  these  plants  is  to  have 
late  editions  ready  for  delivery  beyond 
the  heavy  traffic  zones  at  the  same  time 


The  Canada  Lumberman,  Montreal,  has  the  final  editions  appear  on  the  streets 


Among  the  general  accounts  that  have  issued  a  golden  jubilee  edition  to  mark  of  the  Loop  district.  The  investment 

.J  I—  .....  1-...  T7* _ * _ «  «.t  A*  r\f\e\ 


used  color  are:  Bendix  Brake,  Frigid- 
aire,  Sparton  Radio,  B.  T.  Babbit,  Buick 
Motors.  _Wadham  Gasoline,  Rum  ford, 
Radio-Keith-Orpheum.  Welch’s  Grape 
Juice  and  Texaco.  Here  as  in  the  re¬ 
tail  field,  the  Tribune  has  found  repeat 
orders. 

Until  recently'  colors  was  not  ac¬ 
cepted  for  the  Sunday  Tribune,  but  since 
August  10,  when  the  first  Sunday  page 
was  printed  in  color,  for  Frigidaire,  the 
paper  offers  color  to  Sunday  advertisers. 

There  are  a  few  limitations  as  to  page 
position,  but  the  fact  that  the  Tribune  is 
able  to  put  the  Frigidaire  page,  on  Sun¬ 
day,  on  the  back  page  of  the  main  news 
section  shows  what  can  be  done.  Right 
or  left  hand  positions  are  acceptable,  ex¬ 
cept  on  some  few  pages. 

The  Tribune  is  endeavoring  to  sur¬ 
mount  this  difficulty  soon.  The  first 
color  advertisement  appeared  in  the 
Tribune  in  December,  1926.  The  Trib¬ 
une  was  the  first  Chicago  newspaper  to 
offer  color  as  a  regular  run-of-paper 
proposition,  the  only  color  being  used  in 
other  Chicago  papers  being  in  the  form 
of  a  fudge  on  the  front  page. 


its  fiftieth  birthday. 


is  understood  to  be  $1, (XX), 000. 


CARRIERS  GET  COWBOY  OUTFITS 


FILES  $50,000  LIBEL  SUIT 


Chicago  Concern  Names  Evansville 
(Ind.)  Press  in  Action 

{By  telegraph  to  Eoitos  &  Publisher) 
Indianapoi-is,*  Aug.  20— Hog  Haven 
Farms,  Inc.,  of  East  St.  Louis,  Ill.,  has 
filed  suit_  in  Federal  Court  at  Evans¬ 
ville  asking  $50,000  judgment  against 
the  Evansville  (Ind.)  Journal,  the  Bet¬ 
ter  Business  Bureau  of  Evansville  and 
C.  C.  Carter,  manager  of  the  bureau. 

The  suit  alleged  that  an  article  ap¬ 
pearing  in  the  Journal,  June  7,  was  dam¬ 
aging,  that  it  contained  false  and  de¬ 
famatory  words.  Injury  and  damage 


Carrier  boys  for  the  Albuquerque  New  Mexico  State  Tribune  received  cowboy 
outfits  as  prizes  in  a  subscription  contest  conducted  by  C.  R.  Jones,  circulation 
manager.  The  boys  needed  the  outfits  to  keep  in  tune  with  the  Albuquerque 
landscape  during  August,  month  of  the  “First  American,”  a  spectacle  of  the 
Indian  and  cowboy.  Now  see  the  opposite  page  — 


ST.LOUIS  DAILYTO  HAW 
OUTLYING  PLANT 


Branch  Production  Unit  for  PaG,  |  s  • 
Disoatch  to  Be  Readv  Oct.  1E  i 


Dispatch  to  Be  Ready  Oct.  15- 
Roto  and  Color  Presses  to  Bt 
Moved  from  Main  Plant 


A  $500,000  auxiliary  printing  plant  for  I 
the  St.  Louis  Post-Dispatch,  upon  wKcfc  ^ 
work  has  been  going  on  quietly  for  $ti.  ^ 
eral  months,  will  be  completed  ab^t  Oa  i 
15,  it  was  announced  this  week  by  that 
newspaper.  The  plant,  with  a  complflt 
layout  of  production  machinery  viu 
handle  printing  and  distribution  of  papers 
for  outlying  districts.  It  is  located  og 
Duncan  Avenue,  west  of  Boyle  Avennt 

When  completed  it  will  be  a  threr- 
story  steel  and  concrete  structure  of 
factory  type.  Each  floor  will  be  of 
greater  than  average  height.  The  build, 
ing  has  a  frontage  of  123  feet  on  Dun. 
can  Avenue  and  is  150  feet  deep.  A  5- 
foot  alley  along  the  east  side  provide 
entrance  for  delivery  trucks  and  a  spact 
17  feet  wide  on  the  west  will  be  used  for 
a  railroad  siding.  Newsprint  will  U  de¬ 
livered  direct  to  the  plant  on  this  siding 
without  the  use  of  motor  trucks. 

The  rotogravure  and  color  presses,  noi 
housed  in  the  main  building  of  the  Post-  g 
Dispatch,  will  be  moved  to  the  new  plant 
Eight  units  of  Duplex  sugierduty  pressei 
will  be  installed  for  black-and-whitt 
printing. 

Setting  of  type  will  continue  to  be 
done  in  the  main  composing  room  a^ 
matrices  will  be  rushed  by  motorcycle  to 
the  auxiliary  sterotyping  department 

The  new  press  and  delivery  facilities 
will  serve  the  districts  west,  northwest 
and  south  of  the  plant.  The  territory 
intervening  in  the  three  and  one-lali 
miles  between  the  main  and  auxiliary 
plants  will  be  served  by  the  fomier, 
which  will  also  take  care  of  remaining 
sections  of  the  Post-Dispatch  territory 
The  entire  rotogravure,  magazine  and 
comic  sections  will  be  printed  in  tht 
Duncan  Avenue  plant. 

The  auxiliary  unit  will  have  a  tottl 
floor  space  of  more  than  55,000  square 
feet. 

The  basement  will  be  occupied  by  the 
heating  plant,  and  oil  and  ink  storage 
tanks.  I 

Storage  space  for  a  month’s  supply  of  i 
news  print  will  be  provided  on  the  first 
or  street  level  floor.  The  floor  will  also 
contain  the  foundations  for  the  roto-  j 
grayure  presses  and  the  substructures  of  j 
the  color  and  black-and-white  machines 

The  press  room  will  be  on  the  seoo^ 
floor  together  with  the  photogrsqihic, 
etching  and  retouching  departments  for  [ 
Toto  work.  Removal  of  the  roto  depart- 1 
ment  from  the  main  building,  where  it  | 
occupies  parts  of  the  fifth  and  sixft 
floors,  will  leave  room  for  expansion  of  \ 
the  mechanical  departments  of  that  plant  | 

The  auxiliary  plant  is  located  near  tbt  1 
geographical  center  of  St.  I^uis,  and  is 
also  approximately  in  the  center  of  popu¬ 
lation.  It  will  add  about  35  per  cent  to 
the  production  facilities  of  the  Post-Dis¬ 
patch. 

Acquisition  of  the  ground  took  pla« 
last  April,  w’ith  Frederick  G.  Zeibig,  of 
the  real  estate  firm  of  Qjrnet  and  Zeibig 
representing  the  newspaper.  Mauran. 
Russell  and  Crowell  are  the  architect', 
and  the  Westlake  Construction  Company 
is  erecting  the  building.  The  cost  of  tl* 
structure  and  ground  is  approximately 
$.300,000  and  the  new  machinery  am 
equipment,  not  counting  that  to  be  re 
moved  from  the  main  plant,  will  cost 
about  $200,000. 


ADVERTISING  MEN  TO  MEET 

The  advertising  department  of  the  New 
York  State  Publishers’  Association  w 
hold  its  fall  meeting  Sept.  8  and  9,  tt 
was  announced  this  week.  The  ex^ 
meeting  place  has  not  yet  been  selected 
but  it  is  scheduled  to  be  somewhere  ® 
Westchester  Countv. 


CUTS  DOWN  ON  COMICS 

The  Richmond  (\'a.)  Timcs-Pisputd 
has  cut  the  size  of  its  Sunday  colored 
comic  section,  which  has  been  eight  paK® 
lor  a  number  of  vears,  to  four  pages- 
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"Idaiues  use  planes  for  good  will  value 

fc  Aircraft  Uaef ul  in  Promotion  Stunts  zuid  for  Special  Delivery  but  Too  Expensive  for  Regular 
B«  r  Circulation  Use,  Newspaper  Executives  Say — Capacity  Limited 
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The  airplane,  with  its  power  for  at¬ 
tracting  public  attention  and  its  speed 
in  transportation  is  looked  upon  by  news¬ 
paper  executives  as  one  of  the  greatest 
agencies  for  good  will  and  publicity  that 
can  be  employed  by  newspapers,  and  is 
considered  ideal  for  coverage  of  im¬ 
portant  news  stories  breaking  in  distant 
locations.  As  a  vehicle  for  the  delivery 
of  newspa^KTS,  however,  it  presents  a 
number  of  drawbacks,  according  to 
several  officials  of  newspapers  either 
owning  their  own  planes  or  hiring  them 
from  flying  services.  These  men  in 
answer  to  a  recent  inquiry  by  Editor  & 
PiBi-isHiJt,  pointed  to  the  limited 
capacity,  and  high  cost  of  airplane  trans¬ 
portation  as  factors  tending  to  render  it 
impracticable  as  a  staple  accessory  of 
newspaper  delivery. 

While  limiting  their  use  of  planes  at 
present  to  the  delivery  of  special  editions 
or  news  sections  of  Sunday  editions  to 
distant  points,  these  executives  are  look¬ 
ing  forward  to  the  day  when  larger 
planes,  perhaps,  and  lower  transporta¬ 
tion  rates  will  make  practical  more  ex¬ 
tensive  u.se  of  the  skyways  to  put  their 
papers  in  outlying  suburban  sections  or 
distant  cities. 

In  a  recent  survey  made  by  b'niTOR 
it  PiBi.isHUi,  the  results  of  which  were 
published  in  the  issue  of  Aug.  2,  a 
number  of  dailies  in  New  York,  Chicago, 
Detroit,  Boston  and  Cleveland  reported 
that  they  were  using  airplanes  for  fast 
delivery  of  papers  to  readers  vacationing 
at  shore  and  mountain  resorts.  Most  of 
these  planes  were  rented  from  flying 
services  and  were  declared  by  circulation 
managers  to  be  highly  effective  in  plac¬ 
ing  late  sports  and  Wall  Street  editions 
in  summer  resort  territory  in  record  time. 

.\mong  the  airplane  users  in  the  above- 
mentioned  cities  are  the  AVre  York 
Times.  .\'ru’  York  llrciiinfj  World,  New 
York  Faviwui  Journal,  Chicago  Daily 
Keii's,  Boston  I'ranscrif’t,  Boston  Eve- 
iiing  American  and  Morning  Record,  and 
Boston  Heral d-  T ravel cr. 

J.  M.  Black,  circulation  manager  of 
the  .Vite  Orleans  Times-I’icayitne,  told 
Editor  &  I’i  iu.ishkr  that  his  organiza¬ 
tion  is  also  a  believer  in  the  use  of  air¬ 
craft  as  a  means  of  reaching  vacationers. 
The  paper  is  one  of  the  oldest  users  of 
air  service  in  the  country. 

“The  Times-Picayune,”  Mr.  Black  said, 
“for  the  part  three  years  has  used  an 
airplane  to  deliver  the  early  Sunday 
street  sale  edition,  jirinted  each  Satur¬ 
day  at  7  P.  M.,  to  the  Mississippi  Guff 
Coast  resort  cities  of  Pass  Cihristian, 
Gulfport  and  Biloxi,  from  May  dOth  to 
Sept.  dOth  inclusive. 

“The  company  from  which  we  are 
leasing  the  plane  has  not  missed  but  two 
or  three  trips  due  to  weather  conditions 
in  the  past  three  years,  and  at  no  time 
has  taken  more  than  forty-five  minutes 
for  the  sixty-two  air  miles  from  New 
Orleans  to  Gulfport,  Miss.  Naturally 
the  plane  does  not  carry  a  complete  p.aper 
\ve  ship  the  early  supplements  ahead. 
“From  what  little  experience  we  have 
had  with  this  service  I  believe  I  am 
safe  in  saying  manufacturers  will  have  to 
build  some  awfully  big  airships  and 
operate  them  very  economically  for  a 
newspaper  to  use  daily  on  a  regular  run.” 

r.xplaining  the  Tinies-Picayune’s  rea¬ 
son  for  establishing  airplane  delivery  in 
snmmer,  Mr.  Black  declared: 
vV  e  go  to  this  expense  to  put  the 
farly  Sunday  papers  over  on  the  Coast, 
nue  to  the  fact  that  during  the  sum¬ 
mer  months  there  is  a  great  influx  of 
people  from  New  Orleans  who  are  used 
to  buying  the  Sunday  Times-Picayune  at 
uu  Saturday.  We  feel  that 

although  the  plane  can  only  haul  a  few 
lepers  that  that  few  is  very  good  adver- 
tising  for  the  people  in  the  territory  as 
'sfll  as  the  people  from  New  Orleans 
"no  are  there.” 

■  known  airplane  owners 

IS  the  Des  Moines  Register  and  Tribwie. 


This  organization,  however,  is  among 
those  who  limit  the  use  of  the  plane 
principally  to  coverage  of  news  stories 
with  application  to  the  delivery  and  only 
in  rare  instances. 

Gardner  Cowles,  Jr.,  managing  editor, 
explained  the  Register  and  Tribune’s 
view  of  airplane  usage  as  follows: 

“We  have  never  attempted  to  use  our 
airplane  regularly  as  a  method  of  circu¬ 
lating  our  newspapers.  We  still  feel 
that  the  cost  is  prohibitive. 

“We  own  and  operate  a  rather  ex¬ 
pensive  plane  for  the  benefit  chiefly  of 
our  news  department  and  we  feel  that  the 
cost  is  justified. 

"On  several  occasions  we  have  deliv¬ 
ered  special  editions  of  our  papers  to 
certain  Iowa  cities  via  airplane.  We 
have  never  gone  into  the  use  of  the 
plane  as  a  regluar  circulating  method.” 

Another  airplane  owner  is  the 
Bloomington  (Ill.)  Daily  Pantagraph. 
Davis  Alerwin,  president  and  general 
manager  of  this  newspaper,  discussing 
the  subject  from  the  standpoint  of  the 
medium-size  city,  declared  that  in  his 
opinion,  plane  delivery  would  never  be¬ 
come  general  circulation  practice  among 
newspapers  of  average  circulation  with  a 
comp.act  surrounding  territory.  The  net¬ 
work  of  railroads  and  bus  lines  existing 
in  most  busy  industrial  centers  will  not 
be  replaced  by  the  plane,  he  believes. 

“The  Pantagraph  has  operated  its  own 
airplane  for  about  one  year,”  Mr.  Mer- 
win  explained,  “and  recently  supplanted 
its  first  .ship  by  a  new  one  more  power¬ 
ful  and  therefore  better  adapted  to  land¬ 
ings  in  limited  space  offered  at  or  near 
the  majority  of  the  over  15(1  Central 
Illinois  communities  served  by  this  news¬ 
paper.  I  do  not  believe  that  the  air¬ 
plane  is  or  ever  will  be  adapted  to  gen¬ 
eral  delivery  of  dailies  in  the  average 
newspaper  territory  of  moderate  size.  In 
regions  served  adequately  by  railroad  and 
bus  transportation,  and  equipped  with  the 
sort  of  all-weather  roads  that  are  rapidly 
developing  as  a  basis  for  truck  delivery, 
points  up  to  a  distance  of  75  miles  can  be 
much  more  eAmoniically  served  by  pres¬ 
ent  established  methoils.  Then,  too,  planes 
within  the  price  range  of  the  average 
newspaper  offer  a  useful  load  amounting 


to  not  more  than  1,500  or  2,000  average 
copies  per  trip.” 

Hope  is  held  out  by  Mr.  Merwin  for 
future  development  of  airplane  manu¬ 
facture  to  an  extent  permitting  more  ex¬ 
tensive  use  of  the  air  routes  for  the 
transportation  of  papers  to  distant  points. 

“Despite  recent  interruptions  in  the 
progress  of  the  airplane  industry,”  he  de¬ 
clared,  “there  is  every  indication  that  in¬ 
vestment  and  routine  operating  costs  will 
steadily  decrease.  Until  such  time  as 
landing  facilities  are  much  more  widely 
developed,  and  normal  operating  costs 
and  flight  damage  hazard  are  materially 
reduced,  it  would  seem  that  airplane 
transportation  of  dailies  would  be  con¬ 
fined  to  delivery  in  small  numbers  to  such 
distant  points  as  vacation  resorts  and  im¬ 
portant  metropolitan  centers.” 

The  airplane,  although  not  used  by  the 
Pantagraph  on  regular  delivery  routes, 
has  proved  a  valuable  accessory  of  the 
circulation  department  in  many  instances, 
Mr.  Merwin  asserte<l.  Its  use  in  pro¬ 
motion  stunts,  in  news  coverage  and  as 
an  ally  of  the  advertising  department  has 
been  of  inestimable  value,  the  executive 
declared.  Describing  the  Pantagraph’s 
experience  as  an  airplane  owner,  he  said : 

“In  the  Bloomington  trading  territory, 
outside  the  city,  which  averages  approxi¬ 
mately  40  miles  in  radius,  the  Panta¬ 
graph’s  regular  delivery  of  over  15,000 
copies  obviously  makes  complete  airplane 
service  impractical.  We  have  found, 
however,  frequent  advantageous  oppor¬ 
tunities  for  emergency  delivery,  espe¬ 
cially  so  in  connection  with  outstanding 
events  requiring  late  news  deadlines  as, 
for  example,  the  World  Series,  in  con¬ 
nection  with  which  the  airplane  has  made 
possible  the  delivery  of  final  editions  to 
all  those  Central  Illinois  points  which 
would  otherwise  have  had  to  be  served 
with  only  partial  re.sults.  Our  principal 
uses  of  the  plane  are  in  securing  air 
\  iews  and  other  pictures,  and  reportorial 
fletails  of  catastrophies  and  other  extraor¬ 
dinary  events  in  our  territory:  feature 
and  contest  picture  material ;  a  Good  Will 
toTir  including  over  00  towns ;  .accommo¬ 
dation  trills  for  important  adverti.sers 
and  others;  cfimplimentary  flights  for 
inqiortant  persons  and  as  contest  prizes; 


THIS  MAKES  IT  UNANIMOUS! 


When  Albuquerque,  N.  M.,  eelebrated  its  annual  Indian  spertacle  and  rodeo, 
“The  First  American,”  members  of  the  Albuquerque  Journal  display  staff 
appeared  on  the  streets  dressed  in  ”ten-gaIlon”  hats,  “loud”  shirts  and  colorful 
neckerchiefs,  while  gathering  spare  for  the  Journal's  annual  “First  American” 
edition.  In  the  front  row  are  pictured,  from  left  to  right,  Ek  L.  Coombs, 
Chauncey  L.  Eanes,  advertising  manager,  Reagan  Brewer,  business  manager, 
Milton  R.  Moffett.  Standing,  E.  W.  Patton,  national  advertising  manager,  and 
Drake  S.  Murdock. 


and  transportation  on  executive  business 
trips. 

“We  find  many  opportunities  to  save 
substantial  time  as  compared  to  poor 
road  conditions  or  inconvenient  train 
schedules,  and  in  a  number  of  cases  have 
been  able  to  save  as  much  as  12  hours 
in  reaching  points  2(X)  or  3(X)  miles  dis- 
tant. 

“It  is  our  conclusion  that  the  mainte¬ 
nance  of  an  airplane  by  this  newspaper 
has  b..cn  one  of  its  most  economical  good 
will  and  promotional  measures.” 

John  S.  Knight,  managing  editor  of  the 
Akron  (O.)  Beacon-Journal,  was  also  of 
the  opinion  that  the  airplane  is  impracti¬ 
cal  for  general  delivery  in  a  crowded  cir¬ 
culation  area. 

“Frankly,”  he  declared,  “I  think  that 
the  use  of  the  airplane  as  a  vehicle  for 
circulating  newspapers  is  decidedly 
limited. 

“It  is  useful  in  delivering  metropoli¬ 
tan  papers  to  various  resorts,  in  saving 
time  where  some  one  story  is  of  tremend¬ 
ous  interest  in  a  certain  locality  not  e<as- 
ily  accessible  and  where  a  newspaper  has 
an  imposing  state-wide  distribution. 

“In  a  densely  populated,  industrial  re¬ 
gion  such  as  ours,  the  airplane  plays  lit¬ 
tle  or  no  part  in  circulation  distribution. 
Gocxl  roads  and  fast  trucks  provide  the 
pr.actical  answer.” 

Discussing  airplane  delivery  from  the 
morning  newspaper  angle,  Robert  J. 
Corrigan,  circulation  manager  of  thc  Los 
Angeles  Examiner,  could  see  little  ad¬ 
vantage  in  the  method  to  that  division  of 
the  newspaper  field. 

“I  do  not  believe  the  use  of  an  air¬ 
plane  as  a  vehicle  for  transporting  news¬ 
papers  fits  in  as  well  with  a  morning 
paper's  service  as  it  does  with  that  of  an 
afternoon  organiz.Ttion.” 

The  limited  airplane  load  competing 
with  efficient  railroad  service  is  looked 
upon  by  Mr.  Corrigan  as  a  factor  react¬ 
ing  against  sky  delivery. 

“.\t  the  present  time,”  he  asserted, 
“the  air  transportation  rate,  fair  enough 
for  the  service  performed,  is  prohibitive 
when  matched  against  the  revenue  de¬ 
rived  nut  of  the  papers  carried.  Then 
there  is  the  point  of  tonnage.  For  in¬ 
stance.  should  we  decide  to  rebay  our 
papers  by  truck  from  a  point  where  they 
would  be  deposited  by  airplane  in  a  cen¬ 
tral  point  in  Imperial  V.alley.  200  miles 
south,  the  plane  would  be  unable  to  han¬ 
dle  the  lo.ad.  This  would  be  likewise 
true  of  a  centra’l  relay  point  in  San  Joa¬ 
quin  \’alley,  150  miles.  Eight  hundred 
pounds  is  fine  plane’s  maximum  for 
‘dc.ad’  load,  our  papers  in  either  relay 
center  weigh  l.,500  pounds. 

“Our  morning  paper  is  distributed 
within  a  limited  area  that  may  be 
reached  by  train  or  truck  in  six  hours  to 
nine  hours  and  we  may  send  our  early 
mail  edition  to  arrive  anywhere  within 
our  radius  in  plenty  of  time  for  distribu¬ 
tion. 

“Out  here  on  the  West  Coast  we  are 
very  fortunately  situated  from  a  content 
standpoint.*  For  in.st.ance  at  nine  o’clock 
at  night  we  have  all  the  eastern  happen¬ 
ings  that  have  occurred  up  to  1  :00  a.  m. 
in  New  York  (daylight  saving  time). 
Airplane  transpfirtation?  Maylie  later 
but  not  now.” 

WASTE  DEALERS  MEET 

W’aste  paper  dealers  and  packers  from 
all  sections  of  the  country  will  meet  in 
Chicago  September  10  to  form  a  national 
organization.  Decision  to  hold  the  con¬ 
ference  was  reached  .August  12  at  a  pre¬ 
liminary  meeting  in  Cleveland.  A  trade 
as.sociation  is  necessary,  those  behind  the 
movement  say,  because  of  the  “deplor¬ 
able  condition  of  the  waste  paper  mar¬ 
kets  and  the  development  of  certain 
forces  that  are  tending  to  undermine  the 
structure  of  the  industry.”  The  total 
volume  of  business  handled  by  the  waste 
paper  industry  is  estimated  at  $100,000,- 
()00  annually. 


/ 
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NEWSPAPER,  MAGAZINE  ADVERTISERS 
PLACE  BIG  EMPHASIS  ON  PRESS 


ROUND  THE  WORLD 


Study  by  Bureau  of  Advertising  Shows  That  293  Users  of  Both 
Media  Spent  $144,405,000  in  Dailies  Against  $83,268,000  in 
Periodicals — 204  National  Advertisers  Omit  Magazines 


A  GREATER  emphasis  on  newspaper 
■^advertising  than  on  magazine  adver¬ 
tising  is  indicated  by  a  detailed  study  of 
expenditures  by  the  country’s  leading 
advertisers,  issued  in  bulletin  form  by 
the  Bureau  of  Advertising  of  the  Ameri¬ 
can  Newspaper  Publishers  Association. 

Checking  its  own  lists  of  outstanding 
newspaper  advertisers  with  tabulations 
prepared  by  the  Curtis  Publishing  Com¬ 
pany  and  the  Crowell  Publishing  Com¬ 
pany,  the  Bureau  found  that  293  adver¬ 
tisers  whose  expenditures  could  be  accu¬ 
rately  compared  spent  about  $144,405, 0(X) 
in  newspapers,  against  $83,268,000  in 
magazines.  Cost  of  the  newspaper  space 
used  by  these  companies  was  thus  about 
three-fourths  greater  than  the  cost  of 
the  magazine  space  they  bought.  Figures 
for  a  number  of  other  advertisers  could 
not  be  accurately  compared,  and  in  some 
instances  the  Bureau  has  withheld  its 
figpires  on  newspaper  expenditures  of 
certain  advertisers.  In  all  these  latter 
instances,  it  is  stated,  the  newspaper  ex¬ 
penditures  were  very  much  larger  than 
the  magazine  expenditures. 

The  difference  of  $61,000,000  in  favor 
of  newspapers  shown  by  these  heavy  ad¬ 
vertisers  approximately  measures  the 
difference  between  the  total  of  newspaper 
advertising  and  the  total  of  magazine 
advertising,  the  bulletin  indicates.  The 
Bureau  of  Advertising’s  estimate  of  the 
newspaper  total  for  1929,  made  public 
earlier  this  year,  was  $260,000,000,  which 
is  considered  conservative.  Tabulations 
of  the  two  publishing  houses  indicate, 
according  to  the  bulletin,  “that  a  $200,- 
000,000  estimate  for  magazines  would  not 
be  far  from  the  mark.”  This  is  based 
on  the  fact  that  by  actual  measurement 
the  Curtis  Publishing  Company  places 
the  total  expenditure  in  65  publications 
at  $197,072,296,  while  the  Crowell  Pub¬ 
lishing  Company  gives  $155,121,602 
as  the  total  expenditure  in  30  publi¬ 
cations. 

The  fields  in  which  newspapers  showed 
the  greatest  superiority  were :  Auto¬ 
motive,  where  the  newspapers  were  more 
than  $20,000,000  ahead ;  radios  and  phono¬ 
graphs,  with  a  $10,000,000  lead;  tobacco, 
with  a  $15,000,000  lead ;  travel  and 
amusement,  where  railroads  and  steam¬ 
ship  companies  showed  the  biggest 
preference  for  newspapers ;  house  furni¬ 
ture  and  furnishings,  including  electrical 
appliances,  and  wearing  apparel. 

Other  fields  in  which  the  expenditures 
listed  showed  a  lead  for  newspapers 
were :  Aviation ;  financial  and  insur¬ 
ance;  office  appliances;  publishers. 

Fields  in  which  magazine  totals  were 
greatest  were:  Building  materials  and 
supplies ;  druggists’  sundries  and  toilet 
go^s ;  grocery  products  ;  sporting  goods ; 
and  miscellaneous. 

A  comparison  by  groups  for  the  com¬ 
panies  whose  expenditures  are  renorted 
in  comparable  form  shows  the  following 
totals ; 

Ai’ialioii 

News¬ 
papers  Magazines 

Two  companies 

spent  .  $.100.(X)0  $72,411 


Automothr 


Automobiles  and 
trucks,  21  com¬ 
panies  . 

Accessories,  3  com¬ 
panies  . 

Gasoline  and  motor 


Druggists’  Sundries  and  Toilet  Goods 
Druggists’  Sundries, 

22  companies  ...  7,050,000  2,461,492 

Toilet  Gofjds,  34 
companies  .  11,295,000  13,585,1.58 

Tinaneial  and  Insurance 
Financial,  4  com¬ 
panies  .  985,0(K)  223,3t<0 

Insurance,  2  com¬ 
panies  .  225,0(K)  681,333 

Grocery  Products 
Candy  and  gum,  5 

companies  .  555,000  960,749 

Foods,  42  com¬ 
panies  .  15.035,000  19,072,479 

Soaps  and  cleaners, 

8  companies  ....  2.085.0(X)  5,428,764 

Soft  drinks,  6 

companies  .  2,190,000  842,646 

Miscellaneous  gro¬ 
cery  products,  1 

company  .  200,000  88,967 

House  Furniture  and  Furnishings 
Electrical  Appli¬ 
ances,  16  com¬ 
panies  .  9,135,000  5,019,369 

Furniture  and  Fur¬ 
nishings,  4  com¬ 
panies  .  1,215,000  1,830,650 

Jewelry  and  silver¬ 
ware,  2  companies  160,000  1,085,345 

Office  Appliances 
Eight  companies 
spent  .  1,79.5,000  1,522.891 

Publishers 

Two  companies _  300,000  79,221 

Radios  and  Phonographs 
Radios  and  phono¬ 
graphs,  15  com¬ 
panies  .  11,865,000  1.891,757 

Accessories,  5  com¬ 
panies  .  1,735,000  565,098 

Sporting  Goods 
Four  companies 
spent  .  .560,000  625,013 

T obaeco 

Six  companies  spent  17,650,000  2.439,723 
Travel  and  Aniusenicnt 
Community,  2  com¬ 
munities  . .  .300,0{K)  .567,320 

Hotels.  2  companies  220,0(X)  .53.878 


Dunran  Marpherson,  general  mana¬ 
ger  of  the  Melbourne  (Australia) 
Sun  and  I\iews  Pictorial,  with  Mrs. 
Maepherson,  recently  spent  two 
weeks  in  New  York  while  on  their 
way  bark  to  Australia  after  a  visit 
to  England. 


Motion  pictures,  1 

company  .  .500,000  288,850 

Railroads,  12  com¬ 
panies  .  4,250,000  1,169,525 

Steamships,  1 1  com¬ 
panies  .  2,055,000  587,624 

H 'earing  Apparel 
Clothing,  10  com¬ 
panies  .  2,125,000  701,650 

Shoes,  5  companies  675,000  627,035 


Miscellaneous 
Seven  companies 

spent  .  765,000  1,189,379 

C3f  the  national  advertisers  who  were 
listed  by  the  Bureau  as  spending  at  least 
$.50,0(X)  in  newspapers,  204,  it  is  stated, 
are  not  to  be  found  in  either  of  the  maga¬ 
zine  lists,  which  would  indicate  that  none 
of  the  204  spent  as  much  as  $25,000  in 
magazine  advertising.  The  bulletin  gives 
a  list  of  these  advertisers. 


RECALL  “NIFTY  NINETIES” 

The  Nassau  Daily  Review  of  Rock¬ 
ville  Center,  L.  I.,  on  August  20,  issued 
a  special  edition  devoted  to  the  good  old 
days  of  the  Nineties.  .Advertising  and 
much  of  the  text  was  set  in  type  fash¬ 
ionable  40  years  ago. 


DAILY  HAS  FLOAT  IN  PAGEANT 


.58.49.5,(XX1  10.69.=;,915 


oil,  8  companies . .  3,935.(XX)  2,080,675 
ires,  9  companies.  4,825.(XX)  4,1.59,322 


Building  Materials  and  Supplies 
Building  materials, 

4  companies .  750.0(X)  466.842 

Plumbing  and  heat¬ 
ing  supplies,  6 

companies  .  610,000  1,193,130 

Paints  and  hard¬ 
ware,  4  companies  430,000  l.(X)l,602 


610,000  1,193,130 


Photograph  shows  the  float  of  the  Petoskey  (Mich.)  Evening  News,  a  mam¬ 
moth  basket  in  a  color  scheme  of  blue  and  white,  entered  in  Petoskey’s  third 
annual  regional  summer  pageant  recently. 


N.  Y.  INSURANCE  AGENTS 
TO  USE  NEWSPAPERS 


ENTS 

ERS 


Co-operative  Campaign  to  Begin  in 
September  —  Advertising  of 
Luxuries  Pointed  Out 
as  Rival 


Spurred  by  the  success  of  advertising 
in  encouraging  the  public  to  spend  for 
luxuries  while  turning  a  chilly  shoulder 
to  the  life  insurance  agent,  the  Life 
Underwriters  Association  of  New  York 
City  will  begin  an  advertising  campaign 
of  its  own  in  September.  Space  will 
be  used  weekly  in  two  newspapers  for 
ten  months,  with  the  hope  that  the 
campaign  may  then  be  made  a  permanent 
affair. 

Backers  of  the  plan  point  out  that  it 
is  on  a  modest  scale,  a  maximum  of 
$20  each  being  contributed  by  members 
of  the  association  at  the  rate  of  ^  for 
each  $100,(X)0  of  paid  business  written 
in  1929.  The  association  has  a  member¬ 
ship  of  2,(X)0,  and  it  is  felt  the  move¬ 
ment  will  have  done  well  if  half  of 
them  contribute  to  the  plan.  Despite 
the  limited  scope  of  the  campaign, 
however,  it  is  viewed  as  a  beginning  il- 
ready  too  long  delayed. 

Similar  movements  have  been  tried  in 
half  a  dozen  cities,  and  a  few  large 
insurance  companies  have  advertising 
campaigns  of  their  own.  A  co-operative 
campaign  has  been  carried  on  in  (Canada 
for  nine  years,  paid  for  by  the  Canadian 
insurance  companies.  In  some  cases 
associations  of  agents  have  used  adver¬ 
tising  in  connection  with  this  campaign. 

Efforts  to  bring  together  the  large 
companies  in  this  country  for  a  co¬ 
operative  campaign  have  been  under  way 
for  a  long  time,  but  thus  far  have  not 
been  successful.  It  is  hoped  by  officers 
of  the  New  York  association  that  their 
IcKal  campaign  will  hasten  the  day  of 
co-operative  advertising  by  the  com¬ 
panies. 

The  movement  had  its  beginning 
nearly  a  year  ago,  just  after  the  crash 
in  Wall  street  stock  prices.  The  re 
mark  was  made  that  the  situation  offered 
an  opportunity  to  advertise  the  stability 
of  investments  in  insurance.  Later  at 
a  dinner  meeting,  80  per  cent  of  those 
present  gave  their  approval  to  the  idea 

Plans  have  been  formulated  under  the 
direction  of  an  advertising  committee 
headed  by  Frank  J.  Mulligan,  with  the 
assistance  of  Rudolph  Guenther-Russell 
Law,  Inc.,  financial  advertising  agency. 
Already  three-fourths  of  the  money 
needed  has  been  raised,  90  per  cent  being 
sent  in  voluntarily  according  to  Mr. 
Mulligan. 

Mr.  Mulligan  pointed  out  that  no  other 
industry  comparable  in  size  to  life  in¬ 
surance,  with  its  $18,000,000,000  of  as¬ 
sets  ancl  its  $120,01)0,000,000  of  insurance 
in  force,  has  done  so  little  advertising. 
While  not  expecting  an  overnight  in¬ 
crease  in  sales  when  the  campaign  begins, 
he  predicted  that  it  would  simplify  the 
insurance  man’s  approach  and  make  it 
easier  for  him  to  get  a  hearing. 

To  help  the  contributing  members  to 
get  full  value  from  the  campaign,  they 
will  be  supplied  with  advance  copies  of 
the  advertisements,  so  they  can  plan 
their  sales  efforts  to  tie  up  with  the 
ideas  presented  each  week.  It  is  esti¬ 
mated  that  the  sale  of  one  $1(X)0  policy 
would  pay  for  the  average  contribution. 


HENRY  B.  SLOAN 

Henry  B.  Sloan,  pressroom  foreman 
of  the  .Vr«>  I^ndon  (Conn.)  Day,  diri 
Aug.  18,  at  the  Lawrence  and  Memorial  . 
Associated  Hospitals,  after  a  weeks  | 
illness  following  a  heart  attack.  He  was 
57,  and  his  death  was  unexpected.  Mr 
Sloan  was  born  in  Williamsport,  P>- 
and  served  his  apprenticeship  in  the  me¬ 
chanical  department  of  the  H’illiamspod 
Grit.  Later  he  went  to  the  Bridge  fed 
(Conn.) Standard,  and  in  1902  b«ome 
foreman  of  the  Day’s  pressroom,  “e 
is  survived  by  two  sons  and  two  daugh- 
ters  by  his  first  wife,  who  died  10  ye*^  i 
ago.  His  second  wife,  whom  he  tnanw  •- 
three  years  ago,  also  survives  him.  i 
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DIVERSE  AD  THEORIES  HAMPER  STORES 


Newspaper  Promotion  Manager  Says  Job  of  Getting  ^^Merchant’s  Point  of  View’’  Is  One  of  Mutual 
Adaptation — Simplifying  Store’s  Beliefs  Held  to  Be  First  Step 


Ox  practically  any  occasion  when  a  By  H.  JAMES  GEDIMAN 

representative  of  the  retail  store  Department  of  Research  and  Promotion,  Boston  American-Advertiser 

business  approaches  the  subject  of  news¬ 
paper  solicitation,  I  feel  perfectly  con-  of  work  among  charge  customers,  it  is  If  the  advertising  department  is  to  be 
pdent  that,  assuming  he  could  be  induced  certainly  at  least  as  important  to  make  what  a  prominent  advertising  manager 
to  halt  his  remarks,  I  could  insert  the  the  same  effort  among  cash  customers  has  said  it  ought  to  be  “the  customers’ 
essence  of  what  he  was  about  to  say.  and  any  other  kind.  But  the  buyer-ad-  representative  in  the  store,’’  then  the 
For  when  the  retailer  reaches  this  sub-  vertising  system  makes  such  an  effort  advertising  messages  directed  to  the  cus- 
ject  he  talks  almost  as  if  by  formula  quite  impossible  except  by  random  coin-  tomer  through  her  daily  newspaper  should 
and  it  is  not  unlikely  that  if  a  dozen  of  cidence.  There  is  no  guarantee  that  the  carry  to  her  the  news  of  all  those  things 
them  in  different  parts  of  the  country  buyer  for  the  dress  department  will  have  in  the  store  which  she  requires  in  the 
were  talking  on  the  same  theme  at  the  the  same  ideas  regarding  media  as  will  normal  course  of  filling  her  shopping 
same  time,  they  would  each  be  saying  the  buyer  for  the  millinery  department  needs — a  principle  which  involves  the  ro- 
very  nearly  the  same  thing :  or  the  hosiery  department.  tation  of  all  the  departments  in  the  insti- 

“The  typical  newspaper  representative  Accordingly,  an  examination  of  the  ad-  tution  so  that  the  whole  store  and  all  it 
doesn’t  have  the  store’s  point  of  view,  vertising  of  the  department  stores  in  one  represents  may  be  brought  within  her 
He  doesn't  talk  our  proposition,  he  talks  of  the  big  cities  of  the  country  reveals  perspective. 

his.”  that  while  one  store  continually  adver-  This  somewhat  positive-sounding  as- 

The  criticism  is  doubtless  correct.  The  tises  its  dresses  in  one  paper,  reflecting  section  is  borne  out  by  the  fact  that  if 
very  unanimity  with  which  it  is  ex-  the  dress  buyers  preference  for  that  me-  you  make  a  Media  Records  examination 
pressed  possibly  attests  its  justification,  dium,  the  millinery  department  puts  about  of  the  advertising  habits  of  the  most 
And  the  newspapers,  some  of  them,  real-  three-quarters  of  its  space  in  another  successful  stores  in  the  newspapers  they 
king  the  truth  of  the  charge,  are  mak-  paper.  And  the  hosiery  buyer,  thor-  use  with  the  greatest  success,  you  will 
ing  efforts  to  revamp  their  selling  phil-  oughly  sold  on  a  third  paper,  advertises  almost  invariably  find  a  certain  relation- 
osophy,  to  shake  off  their  importunate  the  bulk  of  his  offerings  there.  ship  existing  between  the  accessories  de- 

"high  pressure”  heritage  and  to  edu-  This  store  is  one  in  which  there  has  partments  (jewelry,  leather  goods,  lin- 
cate  themselves  to  such  a  point  that  they  been  devoted  a  great  deal  of  time  and  gerie,  millinery,  shoes,  toilet  requisites, 
may  be  able  to  discuss  retail  advertising  training  to  the  end  that  the  whole  store  gloves-hosiery)  and  the  apparel  depart- 
problems  in  a  manner  that  will  contribute  should  sell  the  ensemble  idea.  A  sys-  ments  (women’s  suits,  coats  and  dresses), 
something  to  the  merchant’s  information,  tern  of  suggestive  selling  is  taught  where-  Analysis  of  one  of  the  largest  stores  in 
But  the  job  of  achieving  a  truly  re-  by  every  salesperson  is  encouraged  to  try  America  reveals  that  in  the  papers  which 
ciprocal  relationship  between  the  mer-  to  sell  an  extra  related  article  in  a  neigh-  they  use  with  consistently  successful  re¬ 
chant  and  the  paper  is  burdened  with  boring  counter  or  department.  Against  suits  a  relationship  of  approximately  50 
many  difficulties — difficulties  which  are  this  background  behold  the  gyrations  of  lines  of  accessory  advertising  to  every  .50 
chargeable  as  much  to  the  merchant  as  the  buyers  whereby  the  public  is  invited  lines  of  apparel  advertising  exists.  In 
to  the  newspaper.  _  to  buy  pink-and-yellow  dresses  through  the  papers  in  which  they  complain  of  “no 

Though  the  conscientious  newspaper  the  “Evening  Eagle"  and  pink-and-yellow  results,”  the  relationship  is  askew, 

man  may  set  out  in  an  earnest  endeavor  hosiery  which  matches  them  perfectly —  Figures  of  another  store,  the  model  of 

to  find  out  and  study  the  merchant’s  through  the  “Morning  Macaw.”  its  kind,  show  a  34-^  relationship  of  ac- 

point  of  view,  he  meets  with  so  many  In  another  instance  a  store  consistently  cessory  advertising  to  apparel  advertis- 
conflicting  points  of  view  among  the  advertises  its  radio  sets  in  Newspaper  A.  ing  in  the  resultful  papers  and  a  dispro- 
various  stores  and  so  many  further  con-  The  results  are  always  good.  This  how-  portionate  relationship  in  the  “no  re- 
flicts  within  the  same  store  that  he  has  ever  is  practically  the  only  item  of  furni-  suits”  paper. 

no  rock  to  stand  upon.  ture  from  that  store  that  ever  appears  in  The  adherence  to  a  definite  relation- 

W'hose  point  of  view  regarding  the  that  newspaper.  On  the  other  hand,  while  ship  in  the  resultful  papers  was  not  de¬ 
selection  and  use  of  advertising  rnedia  other  items  from  the  furniture  department  liberately  planned  in  either  of  these  two 
shall  he  seek  to  learn — the  advertising  are  consistently  advertised  in  Newsoaper  cases.  Neither  the  buyers  nor  the  ad- 
manager’s  or  the  buyer’s?  .Assuming  R,  radio  seldom  appears  there.  There  vertising  manager  arranged  the  adver- 
that  he  learns  both,  whose  shall  he  take  are  no  special  circumstances  about  one  tising  of  the  respective  stores  so  that 
as  the  more  representative  and  the  more  paper  that  make  it  different  in  any  im-  each  group  of  departments  would  re¬ 
significant?  portant  resix'ct  from  the  other.  It  is  ceive  its  correct  proportion  of  promo- 

In  many  stores,  the  buyer  of  each  de-  of  cour.se  unreasonable  that  consumers  tional  effort.  It  just  happened  that  way. 
partment,  thimgh  he  may  not  actually  to  whom  the  store  successfully  sells  radio  Enough  of  the  buyers  in  related  depart- 
pontificate  the  selection  of  media,  exerts  could  not  also  he  sold  other  items  of  ments  happened  to  think  the  same  way 
what  amounts  to  virtual  control  of  that  furniture  and  the  very  fact  that  one  during  approximately  the  same  time, 
function.  Even  in  cases  where  such  group  of  consumers  has  proved  produc-  In  the  non-resultful  papers  no  such 

authority  is  definitely  delegated  to  the  live  of  furniture  sales  is  a  rather  reliable  fortunate  coincidence  occurred,  no  such 
advertising  manager,  he  is  of  course  cimi-  guarantee  of  its  capacity  to  buy  radio.  relationship  existed  and  no  such  results 
tinually  subject  to  the  insistence  of  any-  In  fact  isn't  that  what  all  the  charge  were  harvested. 

where  from  25  to  .50  buyers  with  whom  account  analvses  and  the  whole  elaborate  When  the  buyer,  therefore,  rejects  a 
it  is  important  that  he  maintain  system  of  suggestive  selling  are  based  on !  certain  medium  fm  the  grounds  that  it 
harmonious  relations. 

But.  whatever  his  qualifications  are, 
he  is  decidedly  not  an  advertising  analyst. 

Nothing  about  his  education  and  experi¬ 
ence  adapts  him  for  the  extremely 
technical  and  ticklish  job  of  evaluating 
the  special  advantages  and  disadvantages 
of  each  advertising  medium  in  his  city. 

Too  often,  there  is  also  nothing  about 
the  advertising  manager  which  so  adapts 
him,  but  that  is  another  story. 

For  the  pre.sent  we  are  concerning  our¬ 
selves  with  the  proposition  that  in  a  great 
many  stores  the  buyers  know  little  about 
advertising,  but  they  know  still  less  about 
space-buving  but  that  nevertheless  these 
buyers  do  control  the  selection  of  media 
in  which  their  deiiartment  is  to  be  ad¬ 
vertised. 

This  situatifm  leads  to  a  condition  or 
a  series  f>{  conditions  which  to  a 
dangerous  degree  make  it  impossible  for 
the  store  to  stick  to  and  develop  its  own 
fundamental  objectives. 

I'or  example,  let’s  assume  that  a  store, 
noticing  the  fact  that  many  of  its  charge 
account  customers  shop  only  in  one  or 
two  departments,  launches  a  determined 
fffort  to  make  store-wide  customers  of 
them.  A  considerable  amount  of  atten¬ 
tion  and  effort  is  devoted  to  this  highly 
commendable  objective.  Someone  is 
doubtless  assigned  to  the  exclusive  duty 

nf  distributing  the  purchases  of  these  one-  , 

department  customers  among  all  or  This  summer’s  vaeation  over,  J.  D.  Barnum,  publisher  of  the  Syrocii.ie  <  iN.Y.) 
•cveral  in  the  store.  Post-Standard,  returned  to  New  York  Aug.  18  from  a  European  trip  with 

it  is  important  to  carry  on  this  type  Mrs.  Barnum  and  their  sons. 


doesn't  yield  results,  he  often  does  so 
without  any  knowledge  of  or  any  in¬ 
terest  in  the  reasons  why  it  doesn’t.  The 
very  nature  of  his  work  fastens  his  at¬ 
tention  on  his  own  department,  that  is 
his  domain,  his  only  interest,  his  job.  It 
is  not  likely  that  he  will  realize  that  part 
of  the  reason  why  a  given  medium  is 
the  best  in  which  to  advertise  his  de¬ 
partment  is  because  other  departments 
are  advertised  there  too. 

The  nature  of  his  job  prevents  him 
from  seeing  that  the  impact  which  his 
store  makes  on  the  community  is  the 
result  not  of  the  advertising  of  one  or 
two  departments  but  of  all  the  depart¬ 
ments  in  the  store  and  that  the  very  fact 
that  the  neighboring  dress  and  millinery 
departments  are  advertised  in  the  “Eve¬ 
ning  Antelope”  makes  it  all  the  more 
likely  that  his  hosiery  department  will 
do  some  extra  business  on  the  next  day. 

He  therefore  bestows  the  credit  and 
the  blame  for  good  or  bad  results  upon 
the  media  rather  than  upon  the  manner 
in  which  the  media  have  been  used. 

For  after  all,  the  buyer’s  chief  interest 
is  to  “beat  last  year’s  figures.”  His  life, 
and  to  a  large  degree,  the  life  of  the 
store  is  a  series  of  explosions  in  which 
the  effort  is  always  to  keep  one  jump 
ahead  of  last  week’s  figures,  last  month’s, 
last  year’s.  He  has  no  time  for  the  con¬ 
sideration  of  questions  of  policy,  of  the 
general  advertising  developed  which  he 
and  all  the  departments  comprising  the 
store  should  be  making  among  the  read¬ 
ers  of  the  community  in  terms  of  five, 
ten  and  fifteen  years  ahead.  No  indeed; 
if  he  sold  $6,400  worth  of  Baku  hats 
in  one  week  last  year  through  the  use  of 
certain  newspapers,  and  if  that  was  bet¬ 
ter  than  the  preceding  year,  straight¬ 
away  he  goes  into  the  same  newspapers 
again,  and  he  counts  the  week  well-done 
if  with  n^ood  weather  and  a  bit  of  win¬ 
dow  display  he  does  $6,550  this  year. 
The  fact  that  the  $6,400  may  have  repre¬ 
sented  one-half  of  the  entire  city’s  sales 
of  Baku  hats  last  year  while  the  |6,550 
may  represent  but  one-tenth  of  the  city’s 
sales  this  year,  is  impertinent.  He  “went 
over”  and  after  a  recuperative  sign  of 
relief,  he  is  ready  for  the  next  week’s  or 
month’s  “event.” 

This  may  sound  like  a  rather  pre¬ 
sumptions  arraignment  of  the  buyer,  but 
it  should  lie  understood  that  he  has  been 
criticize  1  here  only  in  the  alien  role  of 
an  advertising  analyst,  only  with  refer¬ 
ence  to  a  job  he  does  not  know  and  was 
not  hired  to  do.  As  a  buyer  of  mer¬ 
chandise,  he  may  be  and,  I  am  told, 
usuallv  is,  a  competent,  well-informed 
executive. 

We  have  tried  to  suggest  that  in  at- 
temiiting  to  reach  the  ideal  state  when 
both  the  store  and  the  newspaper  know, 
think  and  talk  the  “merchant’s  point  of 
view,”  it  is  first  necessary  for  the  mer¬ 
chant  to  have  a  point  of  view,  or  to  go 
and  get  one  that  lit  can  crystallize  and 
dcscrilK  in  sufficiently  simple  terms  for 
everybody  to  understand. 

T  be  task  of  bringing  the  newspaper 
and  the  store  nearer  to  a  common  ground 
is  one  of  mutual  adaptation.  So  long  as 
cither  of  the  parties  clings  to  its  extreme, 
while  the  truth  lies  in  the  middle,  little 
can  be  accomplished.  The  newspapers 
have  started  toward  the  half-way  mark. 
What  are  the  merchants  doing? 


DAILY  APPOINTS  “SPECIAL” 

Effective  Sept.  1,  the  Shehoyf/an 
(Wis.)  Press  will  be  represented  in  the 
national  advertising  field  by  Small, 
Spencer  &  Levings,  it  was  announced 
by  the  “special”  this  week. 


DAILY  PROMOTED  GOLF  PLAYING 

One  hundred  and  sixty-three  golfers 
competed  in  the  fourth  annual  city  ama¬ 
teur  tournament  sponsored  by  the  Peoria 
(III.)  Journal-Transcript.  Preliminary 
play  started  August  10  and  continued 
through  August  22. 
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SURVEY  SHOWS  CHILDREN 
NEWS  TO  “BOILERPLATE” 


Simple  Questionnaire  Answered  by  Washington  School 
Children  Convinces  O.  O.  Kuhn,  Star  Managing  Editor, 
That  Former  Juvenile  News  Treatment  Is  Outmoded 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


W^\SHIXGTOX,  Aup.  18.— An  in- 
”  teresting  study  of  the  likes  and  dis¬ 


likes  of  juvenile  newspaper  readers, 
which  has  produced  some  surprising  re¬ 
sults,  has  just  been  completed  by  Oliver 
Owen  Kuhn,  managing  editor  of  the 
lircning  Star  here. 

The  study  consisted  of  the  reading 
and  classification  of  3,800  essays  writ¬ 
ten  by  W  ashington  school  children  in 
the  fourth  to  ninth  grades.  The  essays 
were  based  on  two  questions  submitted 
to  the  pupils  by  their  teachers ; 

W’hat  do  you  like  in  new|)apers? 

What  would  you  like  to  see  in  news¬ 
papers  which  you  read? 

Helieving  that  there  was  much  to  be 
learned  by  newspaj^r  editors  about  the 
wishes  of  their  youthful  readers,  Mr. 
Kuhn  t)btained  permission  of  the  local 
school  authorities  to  submit  these  ques¬ 
tions  to  teachers  in  the  grades  men¬ 
tioned  in  certain  representative  schools 
of  the  city  and  suburbs. 

Every  section  of  the  city  was  cov¬ 
ered  in  such  a  way  that  the  schools 
would  represent  a  cross  section  of 
Washington  life,  both  white  and  col¬ 
ored. 

The  questions  were  submitted  to  the 
teachers  by  the  .school  authorities  with¬ 
out  explanation.  Xo  mention  was  made 
of  the  fact  that  the  answers  were  wanted 
by  a  newspaper.  Only  the  two  ques¬ 
tions  were  given,  because-  Mr.  Kuhn 
did  not  wish  to  suggest  anything  to  the 
minds  of  the  youthful  essayists.  If  a 
questionnaire  had  been  sent  out  with 
various  subjects  listed,  Mr.  Kuhn  ex¬ 
plained.  the  result  would  have  meant 
nothing,  Ix-cause  of  the  power  f)f  sug¬ 
gestion  carried  in  the  questionnaire. 

The  questions  were  “sprung”  on  the 
children  by  their  teachers  without  no¬ 
tice  as  a  p.'irt  of  their  regular  school 
work  in  which  they  were  required  to 
write  compositi<«is.  Relieving  they  were 
simply  doing  their  usual  work,  the  chil¬ 
dren  undoubtedly  set  down  just  what 
they  thought,  and  this  was  what  Mr. 
Kuhn  set  out  to  get. 

Perhaps  the  most  startling  thing  about 
the  analysis  made  of  the  compositions  by 
Mr.  Kuhn  is  the  great  interest  displayed 
in  current  news.  Out  of  the  3,800  es¬ 
says,  1,392  stated  a  preference  for  cur¬ 
rent  events.  Comics,  naturally,  lead  the 
field  with  2,.''99  pupils  expressing  their 
preference  for  them. 

“It  is  not  surprising  that  comics  lead 
the  list."  Mr.  Kuhn  said.  “It  would  be 
surprising  if  they  did  not.  What  is  sur¬ 
prising,  however,  is  the  interest  shown 
in  educational  and  constructive  news.” 

Among  the  other  classifications, 
which,  incidentally,  were  suggested  by 
the  pupils  themselves  in  their  essays, 
which  proved  popular  are  sports,  ex¬ 
ploration  stories,  history,  biography, 
aviation,  geography,  science,  radio,  and 
nature. 

Mr.  Kuhn  pointed  out  that  the  in¬ 
terest  in  tho.se  classifications  and  cur¬ 
rent  events  was  more  than  double  the 
interest  in  comics. 

“To  my  mind,”  he  said,  “this  shows 
conclusively  that  our  present  day  chil¬ 
dren  are  not  to  be  considered  as  babies 
or  morons,  but  must  be  thought  of  as 
alert  and  intelligent  citizens,  eager  to 
learn  and  to  read  really  worth  while 
things  instead  of  the  usual  clap-trap 
which  is  handed  out  to  them. 

"The  principal  lesson  which  has  been 
brought  home  to  me  from  a  study  of 
these  compositions  and  the  resulting 
analysis  is  that  editors  must  throw  over¬ 
board  their  preconceived  notions  of  what 
children  want.  If  they  want  to  attract 
the  younger  readers — and  every  editor 
should — they  must  shuffle  the  deck,  deal 
anew  and  give  the  children  what  they 
really  want  instead  of  what  the  editors 
think  thev  want.” 


Mr.  Kuhn  told  Euitor  &  Publish ra’s 
correspondent  that  in  the  past  he  had 
picked  children’s  features  and  news  as 
other  editors  pick  them ;  that  is,  pro¬ 
viding  wliat  the  adult  mind  believed  the 
child  should  have.  Mr.  Kuhn  is  the 
father  of  three  children  and  prior  to  his 
check-up  thought  he  knew  pretty  well 
what  children  liked. 

His  survey,  however,  has  convinceel 
him  that  he  did  not  have  the  child's  point 
of  view.  In  fact,  he  gladly  admitted  that 
he  was  “dead  wrong,"  and  that  he  had 
changed  his  viewpoint  to  coincide  with 
tlie  wishes  expressed  by  the  3.8(X)  young 
essayists.  .Xs  a  result  of  the  survey  he 
is  preparing  to  inaugurate  a  number  of 
changes  in  the  Star  which  will  make  that 
paper  conform  more  to  the  young  read¬ 
er’s  viewpoint  as  set  forth  in  the  com¬ 
positions. 

There  will  be  no  radical  changes.  Mr. 
Kuhn  said,  but  some  things  now  r'unning 
in  the  paper  will  l)e  omitted,  while  other 
things  not  now  used  will  be  put  in.  This 
applies  not  only  to  features,  but  to  news 
as  well,  he  said.  The  usual  line  of  what 
Mr.  Kuhn  now  calls  “drivel"  frequently 
found  on  children’s  pages  will  not  find 
its  way  into  the  Star. 

There  are  about  35.(!0(»  pupils  in  the 
fourth  to  ninth  grades  in  the  Washington 
sch(K)ls.  Essays  were  written  by  3.800. 
or  slightly  more  than  10  per  cent.  Xo 
attempt  was  made  to  reach  all  the  chil¬ 
dren  in  the  six  grades,  but  merely  to 
distribute  the  (piestions  among  schools 
which  would  In-  fairly  representative  of 
the  city’s  population. 

“1  was  surprised  at  what  these  children 
said  they  wanted,”  Mr.  Kuhn  said.  “an<l 
I  imagine  other  editors  will  he  surprised. 
Of  course,  it  is  quite  possible  that  a 
similar  studv  conducted  in  another  city 
will  produce  a  different  result,  hut  in 
any  event  it  should  prove  of  interest  to 


editors  who  really  want  to  know  what 
their  readers  want.” 

Mr.  Kuhn  pointed  out  that  some 
editors  pay  little  attention  to  child  read¬ 
ers  other  than  to  order  some  “boiler 
plate”  features  supposedly  written  for 
the  juvenile  mind.  These  things,  how¬ 
ever,  he  believes  to  be  “out”  as  far  as 
the  modern  child  is  concerned. 

“This  survey  proves,  at  least  to  my 
.satisfaction,  that  children  today  are  more 
interested  in  what  is  going  on  ahoUt  them 
and  that  they  have  the  capacity  to  un¬ 
derstand  what  they  read,”  he  said. 

“It  should  not  be  lost  sight  of  that  the 
child  reader  of  today  is  the  subscriber 
of  tomorrow  and  that  if  children  early 
get  the  habit  of  reading  a  certain  news¬ 
paper  they  are  likely  to  stick  to  that 
paper  for  the  rest  of  their  lives. 

Two  tables  compiled  by  Mr.  Kuhn  are 
printed  herewith.  One  shows  the  classi¬ 
fications  in  the  order  of  their  popularity 
and  the  other  show  a  summary  by 
grades.  The  ages  of  the  pupils  range 
from  9  to  10  years  for  the  fourth  grade 
to  14  to  16  years  for  the  ninth  grade. 

This  table  shows  the  various  things  for 
which  the  children  expressed  a  prefer¬ 
ence  ; 

X  umber 
Expressing 
Preferenee 

Comics  .  2,.S99 

Current  events  .  l.,392 

Fiction  .  941 

Sports  .  922 

Rotogravure  .  82.^ 

Miscellaneous  .  72.i 

Jokes  and  riddles  .  60.t 

Puzzles  .  557 


OFF  TO  GOOD  START 


Comics  . 

Current  events  . 

Fiction  . 

Sports  . 

Rotogravure  . 

Miscellaneous  . 

Jokes  and  riddles  . 

Puzzles  . . . . .  - 

Exploration  (Byrd  expedition,  air 

plane  flights,  etc)  . 

History  . 

Biography  . 

.'Xviation  . 

Poetry  . 

Geography  . 

•Science  . 

Xature  . 

Radio  . 

Original  stories  . 

Handicraft  . 

Cross-word  puzzles  . 

Things  to  help  in  school  work  .... 

Original  drawings  . 

I  )ressmaking  . 


Classification 

4th 

■  5th 

6th 

7th 

Sth 

9th 

Comics  . 

.367 

473 

593 

437 

399 

138 

Current  events  . 

129 

233 

473 

277 

324 

103 

Fiction  . 

93 

175 

183 

137 

156 

81 

Sports  . 

58 

129 

194 

183 

223 

101 

Rotogravure  . 

86 

129 

187 

168 

149 

66 

lokes  and  riddles . 

85 

89 

168 

131 

78 

34 

Puzzles  . 

81 

128 

137 

89 

89 

21 

Exploration  . 

40 

118 

136 

98 

94 

23 

History  . 

62 

90 

170 

85 

94 

18 

Biography  . 

78 

125 

124 

35 

58 

15 

.\viation  . 

46 

87 

125 

71 

95 

28 

Poetry  . 

72 

95 

no 

58 

33 

5 

Geography  . 

58 

72 

134 

52 

62 

14 

Science  . 

15 

35 

12 

72 

109 

27 

Xature  . 

42 

55 

69 

13 

22 

4 

Radio  . 

30 

33 

28 

26 

37 

41 

Original  stories  . 

9 

31 

46 

65 

38 

1 

Handicraft . 

22 

21 

45 

14 

13 

3 

Cross-word  puzzles . 

12 

31 

36 

35 

42 

4 

Things  to  help  in  school  w'ork 

13 

12 

28 

16 

20 

22 

Original  drawings . 

IS 

22 

25 

29 

55 

8 

Dressmaking  . 

5 

1 

2 

3 

7 

0 

EDWARD  BARRY 


FIFTY-YEAR  CLUB  MEETS 


Veteran  New  York  Circulation 
Manager  Dead  at  50 

Edward  Barry,  \eteran  New  York 
newspaper  circulation  manager,  died 
Aug.  17  at  the  home  of  his  brother  and 
sister  in  Xew  York  where  he  had  gone 
to  attend  the  funeral  of  another  mem¬ 
ber  of  the  family.  Mr.  Barry  was  .50 
years  old. 

At  one  time  he  was  circulation  mana¬ 
ger  of  the  Xezu  York  Xim.  He  had  also 
been  connected  with  the  circulation  de¬ 
partments  of  the  Ne7v  York  Times, 
Nexv  York  Telegram,  Nezv  York  World, 
Xezi'  York  American,  Brooklyn  Daily 
Eagle,  LotiLszillc  Post,  and  the  magazine 
Pictorial  Reziezv. 

Funeral  services  for  Mr.  Barry  was 
held  Aug.  19. 


Journalism  School  Graduate  Gets  Pint. 
Hand  Stories  on  Italian  Earthquake 


Betty  Stewart,  of  the  Seattle  Times 
had  during  July  what  is  certainly  tht 
break  of  her  life  so  far.  She  was  in 
Xaples  on  July  24  traveling  on  a  two 
months  holiday  tour  abroad.  Pitchforked 


Betty  Stewart 


URGES  MORE  ADVERTISING 


Lecturer  Says  Merchant  Not  Adverlii- 
ing  Like  Man  Winking  in  Dark 


THREE  LETTERS  MISSING 


Norristown  Times-Herald's  Novel 
Group  Holds  Annual  Picnic 

The  sixth  annual  picnic  of  the  Norris- 
toziti  Times-Herald’s  Fifty  Year  Club 
was  held  -\ug.  14  at  Normandy  Farm, 
near  Norristown,  with  6,742  persons  at¬ 
tending.  The  club  is  made  up  of  per¬ 
sons  who  have  lived  in  Norristown  for 
.50  years  or  more.  Four  Civil  War  vet¬ 
erans  are  numbered  among  the  member¬ 
ship. 

New  officers  were  elected  at  the  club’s 
outing  and  badges  were  given  the  mem¬ 
bers  by  Ralph  Beaver  Strassburger,  pub¬ 
lisher  of  the  Times-Herald.  Ten  pages 
of  the  Aug.  13  issue  were  devoted  to 
news  and  human  interest  stories  of  the 
picnic  and  a  complete  roster  of  the  club 
members. 


TO  EXHIBIT  GERMAN  POSTERS 

A  collection  of  advertising  posters  ^ 
German  artists  will  soon  be  shown  w 
Chicago.  The  collection  is  being  sent  W 
the  United  States  by  Teramare,  a  Berlin 
institution  which  aims  to  strengthffl 
cultural  relations  between  .Xmerica  and 
Germany.  After  being  shown  in  a  nu^ 
her  of  .American  cities  most  of  the 
posters  will  be  sent  to  Oakland,  CzL 
where  they  will  remain,  a  gift  to  the 
museum  of  that  citv. 


into  all  the  excitement  incident  with  tht 
earthquake  disaster  Miss  Stewart  found 
that  she  was  as  close  to  the  catastrophic 
news  as  probably  any  American  reporter. 

She  (lueried  the  Seattle  Times,  and  as 
a  result  filed  two  dispatches  which  ap¬ 
peared  in  the  Times  on  luly  27  and  Julv 
28. 

Each  dispatch  was  prefaced  by  the  fol¬ 
lowing  intnxluction : 

“.\ithough  Betty  graduated  from  the 
University  of  Washington  School  of 
Journalism  16  months  ago  she  has  not 
vet  celebrated  her  21st  birthdav.” 


More  advertising  to  relieve  the  pres¬ 
ent  depression  in  business  was  advocated 
by  Frederick  M.  Snyder,  Redpath 
Chatauqua  lecturer,  at  a  meeting  of  the 
Watertown  (N.Y.)  Kiwanis  club  re¬ 
cently. 

“Merchants  should  advertise  zestfully." 
said  Mr.  .Snyder.  “.Xdvertising  is  the 
respiration  of  business.  When  respira¬ 
tion  becomes  heavy  you  should  advertise 
iiK^re.  The  merchant  who  does  not  ad¬ 
vertise  is  like  the  fellow  who  winks  at  a 
pretty  girl  in  the  dark.  He  knows  what 
he  is  doing,  perhaps,  but  nobody  else 
does.” 


Publicity  Director  Said  “Supplement,  . 

Not  “Supplant,”  Advertiaing  j 

.\n  error  in  last  week’s  I-'ditoR  &  | 
Publish !•»  quoted  Carl  H.  Getz,  new  -j 
director  of  publicity  for  the  J.  X\  alter 
Thompson  Company,  as  speaking  of  the 
use  of  publicity  “to  supplant  advertis-  |  , 


The  statement  should  have  read:  "But 
the  man  who  knows  publicity,  its  value, 
and  what  is  necessary  to  obtain  it,  will 
make  definite  provision  to  utilize  it  to 
supplement  advertising.” 


PI 
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reds  and  trade  rivals  foment 
hatred  of  U.  S.  in  south  AMERICA 

Propaganda  in  Press  Charged  at  Williamstown  Institute  by 
Wallace  Thompson,  Business  Paper  Editor — Ruhl  of 
Herald  Tribune  Discusses  Porto  Rico 


By  JOHN  C.  LOESER 


wealthy  and  highly  industrial  izetl 
neighbor.” 

The  same  process,  he  said,  threatens 
or  is  actually  going  on  more  or  less  all 
over  the  Caribbean  area.  While  the 
country  became  “richer”  most  of  the 
wealth  went  abroad  in  the  form  of  divi¬ 
dends,  and  “Porto  Rico  became  in  effect 
a  tropical  colony,  largely  owned  by 
absentee  stockholders.” 
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Charges  of  press  propaganda  by 
communists  and  by  European  trade 
rivals  of  the  United  States  in  the  Latin 
American  countries  to  "foment  criticism 
ind  hostility”  toward  the  United  States 
were  made  by  Wallace  Thompson  of  New 
York,  editor  of  Ingcnicria  Intema- 
cionai,  at  the  general  conference  on 
American  Caribbean  policy  at  the  Insti¬ 
tute  of  Politics  at  Williamstown,  Mas¬ 
sachusetts,  August  20. 

The  critical  attitude  of  the  press  in 
Latin  America  is  the  result  in  part  of 
foreign  propaganda  directed  primarly 
and  in  some  countries  almost  alone 
toward  and  through  the  press,  Mr. 
Thompson  stated.  "I  am  convinced.”  he 
said,  "that  communists  directed  by  Mos¬ 
cow  are  active  in  every  country  of  Latin 
America  and  that  their  chief  activity  is 
to  foment  criticism  and  hostility  toward 
the  United  States.”  He  pointed  to 
American  interventions  in  that  area  as 
“handy  fuel.” 

“In  addition,  there  is  no  doubt  that 
certain  nationals,  citizens  of  our  Euro¬ 
pean  trade  rivals  which  are  facing  con¬ 
tinuously  dwindling  markets,  virtually  all 
of  which  are  turning  to  the  I’nited 
States,  are  stirring  up  hostility  to  the 
United  States  in  the  press  of  Latin 
.America,”  Mr.  Thompson  told  the  niem- 
iiers  of  the  conference. 

Mr.  Thompson  termed  the  press  as  a 
mirror  of  Latin  .American  attitude 
toward  the  Caribbean  policy  of  the 
United  States.  The  Latin  .American 
newspapers,  he-  said,  "are  well-nigh 
unanimous  in  their  criticism  of  our 
Caribbean  policy,  but  this  is  not  neces¬ 
sarily  an  exact  reflection  of  public  and 
official  thought  on  the  subject.” 

“In  Litin  .America  the  press  leads,  or 
seeks  to  lead  ratlier  than  follow,  public 
trends  and  the  newspaiK-rs  are  lively 
‘organs'  of  editorial  opinion.”  he  state<l. 
“They  invariably  have  many  causes  to 
supi^irt  and  evils  to  uncover,  and  our 
Caribbean  policies  are  hut  one  subject 
of  many.  Horace  (ireeley  and  our  other 
great  editors  of  this  era  would,  I  have 
often  thought,  l)e  much  more  at  home 
in  a  Latin  .American  editorial  oftice  today 
than  with  our  own  press,  now  so  much 
more  objectively  devoted  to  the  'news' 
than  in  the  colorful  days  of  W)  years  ago. 

"The  editorial  criticism  of  our  Carib- 
t>ean  activities,  along  with  much  else  in 
our  foreign  policies,  has  its  bases,  then, 
in  this  ccKle  of  editorial  leadership.  Rack 
of  this  is  an  editorial  belief,  rather 
general  in  Latin  .America,  that  there  is 
a  distinct  line  of  cleavage  between  what 
they  call  'Saxon'  and  'Latin'  political 
cultures  and  this  theme  is  playecl  vigor¬ 
ously  on  the  keys  of  black  and  white 
which  we  supply  by  our  procedure  and 
our  pronouncements  in  the  Caribbean. 

“The  press  has  been  also  greatly  in¬ 
fluenced  and  generously  supplied  with 
material,  both  by-  the  wireless  Mexican 
News  Service  from  Chapultepec,  and  by 
personal  and  journalistic  Mexican  con¬ 
tributions  during  the  periods  preceding 
our  recognitions  of  the  government  of 
Mexico. 


t  to 


“The  effect  of  the  type  of  news  sei 
bv  the  I'liited  Press  and  the  Associate 
Press  from  the  United  States  and  tl 
tariblKan  to  the  newspapers  of  Lati 
America  has  been  discussed  in  oth< 
years  here  and  at  similar  institutes, 
has  l)een  a  major  question,  but  1  thin 
the  crux  of  the  difficulty  has  been  passei 
h  lay  in  the  fact  that  the  editorial  att 
*ude  in  Latin  .America  has  been,  in  th 
past,  to  judge  all  the  cabled  report 
which  give  both  sides  so  carefully,  as  i 
they  were  of  equal  value  because  the  pre* 
associations  sent  them.  This  is  a  cond 
lu"  j  changing.  It  harks  back  1 
*  Ki  I  ■  *  when  their  onl 

canlcd  news  was  supplied  by  Europea 
news  agencies,  which  were  frankl 
mouthpieces  of  their  governments.” 


Arthur  Ruhl,  correspondent  of  the 
New  York  Herald-Tribune,  in  the  gen¬ 
eral  conference  on  American  Caribbean 
policy  on  .August  20,  spoke  of  what  he 
conceived  to  be  the  effect  of  American 
intervention  in  that  part  of  the  world. 

Speaking  of  American  “industrializa¬ 
tion”  of  Porto  Rico,  “where  there  is  no 
question  of  forcible  occupation  or  the 
usual  Caribbean  disputes,"  Mr.  Ruhl 
said : 

“Porto  Rico  is,  in  short,  a  museum 
piece  of  what,  without  ill  will  or  vio¬ 
lence,  happens  when  a  comparatively 
primative,  pastoral  tropical  neighborhood 
is  subjected  to  the  full  pressure  of  a 


DAILY  FIGHTS  MOSQUITOES 

The  Columbus  Ohio  State  Journal 
last  week  mobilized  an  army  to  make 
war  on  a  horde  of  mosquitoes  which  has 
been  preying  on  the  residents  of  a  sec¬ 
tion  of  Columbus  for  weeks.  Men  and 
boys  armed  with  buckets  of  oil,  march¬ 
ing  under  the  Ohio  State  Journal  ban¬ 
ners,  visited  all  the  catch  basins  in  the 
stricken  section  of  the  city  and  attacked 
the  breeding  places  of  the  mosquitoes. 

PRODUCTION  MANAGER  NAMED 

Bauerlein,  Inc.,  New  Orleans  agency, 
has  appointed  .A.  J.  Bourgeois  as  pro¬ 
duction  manager,  effective  Aug.  Ls. 


B.  B.  Gather  operating  the  eenliiry-old  Franklin  pre.xs  in  the  plant  of  the 
Gather  Publishing  Gonipany  at  Biriiiingliani,  Ala. 


/^LD  Ben  Franklin  wrote  his  own 
biography  and  if  a  century-old 
printing  press  named  in  his  honor  now 
reposing  in  the  plant  of  the  A.  H. 
Gather  Publishing  Company,  Birming¬ 
ham,  Ala.,  could  do  likewise  it  would 
no  doubt  prove  interesting  reading  also. 
The  Gather  concern  which  publishes 
farm,  labor  and  other  trade  papers,  still 
uses  it  for  a  job  press  although  it  is 
rather  out  of  tune  with  the  battery  of 
linotypes  and  high  speed  job  presses  sur¬ 
rounding  it. 

This  old  Franklin  press  has  from  time 
to  time  been  used  to  publish  more  than 
a  half-dozen  w'eekly  papers  at  different 
places  in  Alabama.  During  the  Civil 
War  it  was  captured  by  federal  soldiers 
but  was  left  unscarred  and  recently  it 
went  through  a  fire  in  the  Gather  plant 
without  damage. 

The  main  body  of  the  massive  press 
was  sand-moulded  in  one  solid  form.  It 
is  decorated  with  13  stars  for  the  13 
original  colonies. 

It  began  its  peripatetic  career  at  a 
somewhat  uncertain  date  when  it  was 
purchased  in  New  York  by  F.  S.  Heisk- 
ell,  of  Knoxville,  Tenn.  He  used  it 
three  years  and  sold  it  to  the  publishers 
of  a  Baptist  paper  at  Jacksonville,  Ala. 
In  1835  with  the  use  of  the  press  and 
new  type  purchased  in  Philadelphia,  J. 
F.  Grant  launched  in  the  weekly  news¬ 
paper  field  with  the  Jacksomnlle  Ke- 
fnddican. 

This  weekly  published  on  the  old 
press  carried  a  list  of  runaway  slaves 
and  advertisements  of  “strapping  young 
blacks  and  likely  yaller  gals  for  sale.” 
In  big  headlines  for  that  day  the  paper 
heralded  the  candidacy  of  Martin  Van 
Buren  for  the  Presidency. 

Grant,  who  was  a  pioneer  editor  in 


•Alabama,  kept  the  Republican  going 
until  18(iO  when  the  press  was  moved  to 
.Aslivi'le,  St.  Clair  county,  and  the  pub¬ 
lication  of  the  Diamond  begun.  After 
a  year  the  Civil  War  broke  out.  Fed¬ 
eral  trwips  readied  the  town  and  having 
heard  that  the  paper  wliich  had  changed 
its  name  to  the  /  'iiicttc  was  stirring  up 
trouble,  seized  it.  For  awhile  it  was 
used  by  the  A’ankees  to  publish  orders, 
stationery  heads,  etc.  They  even  got 
out  one  issue  of  the  Vidette. 

When  the  invading  army  moved  on, 
the  old  press  and  plant  was  left  intact. 
Since  other  raids  were  expected  the 
press  was  loaded  on  a  heavy  logging 
wagon  drawn  by  12  oxen  and  hauled  to 
the  nearby  town  of  Oxford  where  it 
was  thought  it  would  be  safe.  U.  S. 
cavalry  again  came  along.  They  burned 
one  type  case  but  the  old  Franklin  again 
escaped. 

The  press  was  next  shipped  to  Selma, 
•Ala.,  where  during  the  reconstruction 
days  a  paper  was  published  by  R.  K 
Neeld.  Being  the  only  available  press 
in  .Alabama  for  sale  it  went  from  Selma 
to  Demoplois  to  Montevallo,  to  Ashville 
to  Attalla  to  (iadsden  and  back  to  Ash- 
ville  again,  where  it  came  into  the  hands 
of  the  Gather  family  which  still  owns  it. 

With  the  press  as  part  of  his  equip¬ 
ment,  George  R.  Gather,  father  of  the 
present  owner,  established  the  Southern 
Aegis  at  Ashville  in  1872.  It  is  the 
.second  oldest  newspaper  in  Alabama  to 
still  be  in  existence.  First  honors  go  to 
the  Montgomery  Adzvrtiser.  The  .Aegis 
is  now  being  published  by  B.  B.  Gather, 
a  son  of  the  founder,  but  the  press  was 
moved  to  Birmingham  several  years  ago 
by  .A.  H.  Gather. 

“The  press  is  good  for  100  more 
years,”  says  its  owner. 


NEWS  TIPS  FLOOD  DESK 


Washington  Times  Gives  Prizes  (or 
Telephone  Information 

WASHiNcrroN,  Aug.  19. — A  veritable 
flood  of  news  tips — some  really  good, 
some  not  so  good  and  many  worthless — 
has  engulfed  the  city  desk  of  the  IV ash¬ 
ing  ton  Times  since  that  paper  started 
awarding  $50  in  prizes  each  week  to 
"outsiders”  who  phoned  in  the  best  tips. 

The  paper  offers  $20  for  the  best  tip, 
$10  for  the  next  best,  $5  for  the  third 
best  and  $1  each  for  the  15  next  best. 
Each  Saturday  it  prints  a  story  telling 
which  tips  won  the  prizes,  but  protects 
its  tipsters  by  not  using  their  names. 
Checks  are  mailed  to  the  tipsters  each 
week. 

Since  the  idea — originated  by  Ralph 
Benton,  managing  editor — was  put  into 
effect  about  a  month  ago,  the  Times 
has  scored  a  number  of  clean  beats. 
Whenever  something  of  major  interest 
happens,  such  as  a  holdup,  shooting,  air¬ 
plane  crash,  the  city  desk  is  kept  busy 
answering  the  telephone. 

Benton  said  the  tip  stunt  had  de¬ 
cidedly  “pepped  up”  the  news  columns 
of  the  paoer. 


JAPANESE  TEAM  IN  U.  S. 


Winner*  of  Osaka  Mainichi  Baseball 

Tournament  Arrive  in  New  York 

The  Shinko  Commercial  High  School 
baseball  team,  of  Kobe,  Japan,  1929  and 
19.30  winner  of  the  spring  baseball  tour¬ 
nament  for  all  Japanese  high  schools, 
held  under  the  auspices  of  Osaka  Main¬ 
ichi.  arrived  in  New  York  this  week  to 
play  American  high  school  and  semi- 
professional  teams. 

The  trip  was  awarded  to  the  team  by 
Mainichi.  Last  year  the  prize  was  a 
tour  of  the  I’acitic  Coast  States,  this 
year's  trip  is  a  more  extensive  one.  The 
team  plans  to  remain  in  New  York  for 
about  10  d.'iys.  .All  of  the  games  in 
the  east  have  been  arranged  by  Nat 
Strong. 

Warly  all  of  the  players  on  the  team 
are  between  15  and  19  years  of  age. 

NEWS  MEN  FIGURE  IN  PRIMARIES 


Frederick  I.  Thompson  Defeated  in 
Alabama — Reporter  Nominated 

One  newspaper  man  was  elected  and 
two  others  were  defeated  in  Alabama’s 
I  )emocratic  primary  held  last  week. 
Frederick  1.  Thompson,  publisher  of  the 
Mobile  Register  and  associated  news¬ 
paper,  was  defeated  for  the  United 
States  Senate  by  John  H.  Bankhead,  at¬ 
torney.  R.  B.  Vail,  of  Bay  Minette, 
publisher  of  the  Haldiein  Times,  ran 
second  man  in  the  race  for  secretary  of 
state. 

Lewey  Robinson,  reporter  of  the  Hir- 
mingham  Tost,  was  elected  to  the  state 
legislature.  Robinson  became  widely 
known  sometime  .ago  by  his  crime  stories 
one  of  which  sent  him  to  jail  for  con¬ 
tempt  of  court. 


U.P.  MEN  ON  VACATION 

Charles  M.  McCann,  night  bureau 
manager  for  the  United  Press  in  New 
York;  T.  W.  Gerber,  of  the  U.  P. 
business  offices ;  George  Kirksey,  of  the 
New  York  sports  staff,  and  Theodosia 
I^nsdowne,  United  Press  librarian,  left 
this  week  for  Six  Point  Lodge,  Paudash, 
Ont.,  where  they  will  spend  their  vaca¬ 
tions.  Gerber  is  accompanied  by  Mrs. 
Gerber  and  their  two  sons.  Six  Point 
I>odge  is  owned  and  operated  by  Alfred 
D.  Greene,  night  chief  operator  in  the 
United  Press  New  York  bureau,  and  is 
a  popular  summer  retreat  for  U.  P.  men. 


OLD  PAPER  UNEARTHED 

The  Weekly  Museum,  a  four-page 
newspaper  bearing  the  date  of  Dec.  1, 
1792,  published  in  New  York  by  John 
Harrisson  at  3  Peck  Slip,  was  found  this 
week  when  the  residence  of  the  late 
Orville  Hungerford  at  Watertown, 
N.Y.,  was  being  razed.  The  house  was 
built  in  1809.  The  newspajier  was  in  an 
excellent  state  of  preservation. 


ances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  E.  A.  EVANS 


“'I'liat  fight  hasn't  been  made  because 
I  have  any  personal  sympathy  for  or  in¬ 
terest  in  either  Mooney  or  Billings, 
They  were  labor  agitators  who  Wievtd 
in  and  practiced  direct  action.  Billings 
was  convicted,  and  Mooney  was  sus¬ 
pected.  of  using  dynamite  to  destroy 
Iiroperty  in  connection  with  strikes. 

"Hut  they  did  not  bomb  the  Prepared¬ 
ness  I  )ay  parade.  It  is  subversive  of  a 
fundamental  principle  of  American  jus¬ 
tice  than  men  should  be  convicted,  by 
perjured  testimony  or  any  other  means, 
of  a  crime  which  they  did  not  commit. 
That  is  true,  whether  the  men  happen  to 
be  anarchists  or  capitalists.  The  News 
has  been  fighting  in  defense  of  that  prin¬ 
ciple,  and  it  will  continue  to  fight  as  long 
as  that  necessity  exists.” 

Hurkhardt  was  born  40  years  ago  in 
l)es  Moines,  la.  His  boyhood  ambition 
was  to  be  an  architect,  but  his  election 
as  editor  of  a  high  school  magazine 
turned  him  toward  journalism.  In  his 
senior  year  he  worked  part  time  in  the 
sports  department  of  the  Des  Moim 
Kef/istcr  and  Leader,  and  after  being 
graduated  he  was  transferred  to  the  local 
news  staff. 

In  1911  he  entered  the  University  of 
W  isconsin,  paying  his  way  by  working 
as  city  editor  of  the  Madison  Democrat 
and  by  corresponding  for  Chicago  news¬ 
papers.  In  1913,  deciding  he  had  enough 
of  college,  he  went  to  Chicago  and  ob¬ 
tained  a  job  on  the  old  Inter-Oeean. 

A  series  of  articles  by  Burkhardt,  ex¬ 
posing  the  rites  of  the  Mazdaznan  cult 
of  sun  worshipers,  attracted  the  atten¬ 
tion  of  H.  H.  Kohlsatt,  publisher  of  the 
Record-Herald.  Burkhardt  went  to  that 
paper  as  a  special  writer  and  at  the  age 
of  23  became  its  night  city  editor. 

On  June  16,  1914,  he  married  Miss 


hardt  that  he  ought  to  try  Canadian 
journalism,  and  Burkhardt  went  to  the 
Tribune  to  take  charge  of  the  editorial 
end  of  that  paper. 

“It  w'as  in  my  fifth  year  there  that  I 
‘lost  my  first  million’,”  Burkhardt  says. 
"The  owner  wanted  to  sell  the  paper. 
.Adamson  and  I  wanted  to  buy.  But, 
while  we  were  trying  to  finance  the  deal, 


W.  N.  Bl’RKHARDT, 
Editor,  San  Franrisro  News 


the  sale  to  the  Southam  Press  people  was 
announced.” 

Adamson  and  Burkhardt  moved  to  De¬ 
troit  to  take  over  the  Times.  In  less 
than  a  year  they  had  greatly  increased 
the  circulation  of  that  paper  and  so  over¬ 
taxed  the  press  capacity  that  the  pub¬ 
lisher,  unable  to  finance  the  purchase  of 
additional  equipment,  decided  to  sell  the 
entire  property.  Again  Burkhardt  and 


Specially  drawn  for  Editor  &  Publisukr  by  Seymour  .\ia/cus 

ihe  release  of  Mooney  and  Billings  were  The  Supreme  Court  rc-opened  the  Bill- 
liopelessly  discouraged.  Since  IS^l  they  ings  case.  The  seven  justices  put  off 
liad  heard  nothing  from  MacDonald.  He  their  judicial  robes,  descended  from  the 
might,  so  far  as  they  knew,  be  dead.  bench,  and  resolved  themselves  into  a 
But  “the  fight  must  go  on”.  Editor  commission  of  inquiry.  They  have  since 
Burkhardt  announced  in  his  paper.  And  not  only  heard  and  cross-examined  Mac- 
since  MacDonald  was  the  only  remaining  1  Vmald,  but  they  have  allowed  attorneys 
\vitness  who  had  attempted  to  place  for  the  defense  and  attorneys  who  ha<l 
Mooney  and  Billings  at  the  scene  of  the  charge  of  the  prosecution  to  bring  in 
explosion  and  in  whose  testimony  the  many  other  witnesses,  so  that  the  four- 
governor  and  the  court  professed  belief,  teen  year  old  case  has  been  virtually 
Hurkhardt  determined  that  MacDonald  tried  all  over  again, 
must  be  found.  (lovernor  Young  and  his  advisory  par- 

The  News  posted  a  reward  of  $.s00.  don  board,  whose  action  in  the  NIooney 
It  distributed  pictures  and  descriptions  case  does  not  necessarily  depend  on 
of  MacDonald,  with  an  announcement  of  a  recommendation  from  the  Supreme 
the  reward,  to  other  Scripps-Howard  Court,  also  have  had  MacDonald  before 
Newspapers,  and  through  NE.A  Service  them  for  a  hearing, 
and  the  United  Press  to  hundreds  of  “What  the  outcome  will  be  1  have  no 
other  papers.  means  of  knowing,”  says  Editor  W.  N. 

Three  days  later  a  woman  reader  of  Burkhardt.  “The  testimony  1  have 
the  Scripps-Howard  Baltimore  Post  heard  at  the  Supreme  Court  hearing  and 
recognized  MacDonald’s  picture  in  that  before  Govemor  Young  has  convinced 
paper.  The  missing  witness  was  found  me  more  firmly  than  ever  that  Mooney 
working  as  telephone  operator  in  a  and  Billings  are  innocent  of  the  bombing. 
Baltimore  apartment  hotel.  He  was  I  hope  it  will  convince  the  justices  and 
brought  back  to  San  Francisco,  and  the  the  govemor. 

News  promptly  paid  the  $500  reward  to  “If  it  does  not— well,  the  fight  will 
the  Baltimore  woman.  have  to  go  on. 


.Adamson  were  eager  to  buy,  but  the  sale 
was  made  to  \V.  R.  Hearst. 

“.And  that’s  where  I  ‘lost  my  second 
million’ . 


Burkhardt  smiles. 

In  Detroit.  Burkhardt  had  become  ac- 
(piainted  with  Karl  A.  Bickel,  now  pres¬ 
ident  of  the  United  Press  Associations. 
.At  Bickel’s  suggestion  he  asked  for  an 
opportunity  to  get  into  the  Scripps- 
Howard  organization.  He  worked  for  a 
few  months  on  the  Cleveland  Press,  as¬ 
sisted  in  a  staff  re-organization  on  the 
Washington  Dailv  News,  and  then  was 
given  liis  first  Scripps-Howard  editor¬ 
ship  on  the  Norfolk  (Va.)  Post,  which 
was  later  suspended  when  Scripps- 
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Department  Stores  Make  Greatest 
Investment  in  The  New  York  Times 


New  YORK  department  stores 
invest  a  greater  sum  in  the  advertising 
columns  of  The  New  York  Times  than  in 
any  other  New  York  newspaper. 

The  New  York  Times  is  first  of  all 
newspapers  in  the  world  in  rotogravure, 
financial,  real  estate,  educational,  book  and 
travel  and  resort  advertising,  and  is  first 
among  New  York  newspapers  in  volume 
of  classified  advertising. 


Ixrrit  &mje0 


18 


Editor  &  Publisher  The  Fourth  Estate  for  August  23,  1  930 


THE  LOCAL  SOLICITOR’S  ROUND  TABLE 

In  September  Consumer  Buying  Activity  and  Circulation  Action  Per  Thousand  of  Population  Are 
Practically  Parallel — The  Best  Time  for  Space  and  Schedule  Planning 


ON  the  a\erage  year  after  year  more 
single  advertisements,  if  not  more 


By  GUY  HUBBART 


Naturally  on  certain  items  of  each  of  the 
groups  of  items,  like  luggage  for  ex¬ 


bulk  linage,  are  run  in  September  by  any  buys  of  tener  in  a  week  in  September  on  goes  by:  so  many  $4.95  sports  hats  ample— the  ratio  is  higher  in  August  bm 
100  representative  stores  than  in  any  the  average  the  country  over.  Tradi-  moving  out  today,  so  many  $M  rugs,  so  average  up  September  response  rm 
month  except  ^e  three  weeks  before  tional  buying  habits  play  a  part ;  many  children’s  school  suits,  so  many  about  as  shown.  The  main  point  is  that 
Christmas.  This  is  because  mercliants,  weather,  social  and  family  activities  play  pairs  of  shoes,  stockings,  handbags,  most  of  these  items  are  supposed  to  run 
whether  or  not  they  think  advertising  is  a  part  and  increased  attractiveness  of  sheets,  pillow  cases,  blankets,  home  lower  in  response-value  in  September 

-  wares,  mattresses  and  so  on,  not  wholly  but  if  enough  volume  is  anlayzed  in 

the  $5,600  worth  of  dollar  volume.  And  enough  populations  the  real  fact  is  about 
ARTICLE  L  he  has  imagination  enough  to  know  that  as  shown  here. 

™ 'to.  MdiTO  o,‘  .cS  rf  » pi'Ln.T 
RELATIONS  ON  TYPICAL  ITEMS  IN  HIGH  furniture  transactions  are  brought  in  or  store  for  these  months. 

SEASONAL  DEMAND  IN  BOTH  MONTHS  I  are  made  because  a  certain  percentage  of  _ 

(Basis  for  comparison:  $100  average  volume  per  item  or  line  of  goods  per  day.)  ^j-eady^'to  buy^*  7n*^^ep^m^^  '"the  EDITORIAL  GROUP  MEETS 

Universal  Demand  Goods  August  September  50,0()0  cir^lation  is  artifically  but  none  — 

the  less  effectually  20  per  cent  greater.  Veteran  Minnesota  Editor  Presented 
,  A  It  amounts  to  60,000,  in  other  words.  Wiek  PUmio  nut:... 

Handbags  AND  DOES  NOT  C6ST  ANY  MORE 

Hosiery  I  THAN  50,000,  a  cheerful  extra  slant  to  William  Easton,  editor  and  publishw 

Corsets  I  *  add  to  the  argument.  of  the  Sttllivatcr  (Minn.)  Gacette,  was 

Shoes  J  Also  the  solicitor  should  keep  in  mind  presented  with  a  bronze  plaque  at  tht 

B  that  September  brings  the  individual  mid-summer  outing  of  the  Third  Minn^ 

merchant  two  additional  problems  in  sota  District  Editorial  Association  beld 
Leather  coods  competition  in  September:  (1)  he  has  at  Lake  Jefferson  near  Cleveland,  Minn, 

Lucease  year’s  departmental  quotas  to  beat  in  commemoration  of  his  61  years  of  ser- 

Sporting  goods  equal  and  must  keep  daily  volume  at  vice  as  a  Minnesota  editor. 

,  j  j  j  ,  steady  pitch  to  make  the  quotas  and  John  E.  Casey  of  Jordan,  president  of 

(Special  demand  goods)  gains  while  new  merchandise  has  its  full  the  Minnesota  •p:ditorial  Association, 

C  sales  value  (2)  every  competing  store  made  the  presentation. 

Bed  springs  1  being  in  the  same  situation  is  a  factor  More  than  3(X)  editors  attended  the 

Mattresses  i  in  volume  resistance.  Every  store  in  outing.  Speakers  were  Carl  \V.  Jones, 

Cedar  chests  (  *  *  September  has  more  new  lines  to  launch  of  the  Mimifapolis  Journal;  C. 

Electrical  goods  J  in  proportion  to  all  lines  carried  than  at  French.  Monticello  Times;  Sam  Hais- 

any  other  time,  especially  in  ready  to  letL  former  secretary  of  the  Minnesota 
p.,  -  .  wear,  style  lines  and  home  furnishings.  Editorial  .Association  and  now  secretary 

rihre  turniiure  point:  every  merchant  of  the  Minnesota  Republican  Central 

israss  rugs  I  jjqq  Hqj  knows  that  profitable  late  fall  business  committee;  R.  J.  Dunlap,  managing  edi- 

Uraperies  depends  on  a  good,  lively  early  Septem-  tor  of  the  St.  Paul  Pioneer  Press  onf 

.  1  .  II  ••er  trade.  Dispatch  and  Mr.  Casey. 

These  items  are  a  composite  of  volume  cheeking  on  space  usage  and  sales  jg  illustrated  bv  the  -August  and  Edward  A.  Johnson  of  St.  Peter,  presi- 

froni  40  different  stores  in  as  many  towns.  August  and  September  sales  for  '  - . 

1929  and  compared  to  average  sales  for  the  10  other  months. 

Lettered  groups  represent  types  of  goods  as  to  use:  personal-use.  general- 
use.  householil-use  and  family-use  respectively  and  classified  into  ‘’universal” 
and  “snecial”  demand  items. 

The  figures  opposite  each  group  and  under  August  and  September  headings 
show  the  relative  seasonal  effect  on  response  in  dollars.  Thus,  group  A 
averaging  $100  a  day  In  August  runs  $108  in  September  on  the  basis  of  the 
response  of  any  given  number  of  customers  or  percentage  of  population. 

Of  120  full  pages  of  s|>ace,  analysed  space  was  apportioned  as  the  groups 
stand  reading  downward,  showing  similar  practice  in  40  detached  stores. 


EDITORIAL  GROUP  MEETS 


With  Plaque  at  Outing 

William  Easton,  editor  and  publishw 
of  the  Stilhvater  (Minn.)  Gasette,  was 


Dispatch  and  Mr.  Casey. 

Edward  A.  Johnson  of  St.  Peter,  presi- 


more  effective  per  inch  of  space  in  Sep¬ 
tember,  know  that  it  has  extra  sales- 
I)ower  jier  customer  so  far  as  sales-slip 
transactions  go.  Putting  it  another  way, 
the  extra  items  or  articles  a  single  cus¬ 
tomer  buys  in  relation  to  dollar  volume 
as  September  opens  up  justifies  any  extra 
cost  brought  about  by  increased  space 
quantity  per  day  or  extra  insertions  per 
week  for  the  reason  that  selling  cost 
automatically  lowers  as  an  increased  num¬ 
ber  or  prices  of  merchandise  move  out. 

Sales  help  is  costly  when  it  sells  only 
100  items  for,  say,  $1,000  bulk  selling 
price,  but  not  costly  when  it  sells  200 
items  at  $1,000  because  the  merchandise 
movement  speed  is  doubled.  And  the 
calendar  effect  of  space  usage  in  Septem¬ 
ber  is  just  that  it,  the  space,  sells  goods 
twice  as  fast,  if  not  in  double  dollar 
volume,  in  September  than  in  other 
months.  This  is  because  the  average 
single  customer  buys  more  different  items 
per  store  trip  and  the  family  purchaser 


merchandise  plays  a  part.  All  these  fac¬ 
tors  work  together  in  other  months,  the 
great  difference  in  September  is  that  they 
exert  not  only  a  more  constant  effect  on 
the  customer’s  spending  activities  but 
they  work  in  closer  concert  than  at 
other  times.  A  close  parallel  is  the  con¬ 
centrated  pre-holiday  buying  except  that 
at  that  time  the  customer  concentrates  on 
a  narrow  selection  of  goods — gifts  and 
allied  classes  of  goods,  whereas  in  Sep¬ 
tember  her  buying  encompasses  a  wide 
variety  of  classes  and  types  of  goods. 

There  is  in  this  situation,  a  situa¬ 
tion  perfectly  familiar  to  merchants,  the 
basis  of  one  of  the  most  effective  solici¬ 
tation  arguments  imaginable :  the  close 
parallel  between  circulation  action  and 
population  buying  action  in  a  month  w’hen 
a  specific  ixipulation  like,  say,  1(K),0(X) 
people.  I)uys  (so  far  as  number  of  articles 
go)  as  if  it  were  a  120,{KK)  population 
compared  to  a  12-month  average. 

It  is  gt)ods  sold  that  the  merchant 


September  comparisons  shown  in  the  dent  of  the  Third  District  -Association, 
chart  using  .August  volume  as  a  basis,  was  toastmaster. 


A  LINAGE  LEADER  for  more 
than  20  YEARS  without  a  break! 


. .  .  because  Advertising  RESULTS  count! 


The  Observer  has  the  largest  CITY,  the  largest  SUBURBAN 
and  about  DOUBLE  the  TOTAL  circulation  of  any  other 
Charlotte  newspaper.  Practically  all  national  advertisers  have 
for  many  years  understood  that  by  **CONCENTRATING”  their 
advertising  in  The  Charlotte  Observer  they  can  and  do  FULLY 
cover  this  market  at  ONE  cost.  88%  of  total  circulation  in 
city  and  suburban  territory,  90%  of  the  remainder  within  a 
two  hour  automobile  drive  of  Charlotte. 

MORE  THAN  48,000  DAILY— MORE  THAN  50,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions —  The  last  audit  is  now  available  for  inspection.) 


For  more  than  20  years,  without  a 
break,  THE  SEATTLE  TIMES  has  led  all  Seattle  news¬ 
papers  in  total  annual  volume  of  net  paid  Advertising 
Linage  carried. 

For  more  than  20  years,  without  a  break,  THE  SEATTLE 
TIMES  has  led  all  Seattle  newspapers  in  total  annual 
volume  of  net  paid  Local  and  Classified  Linage  carried. 

Since  1923,  without  a  break,  THE  SEATTLE  TIMES  has 
led  all  Seattle  newspapers  in  total  annual  volume  of  net 
paid  National  Linage  carried. 

This  leadership  has  been  won  and  retained  on  a 
consistent  record  of  superior  results  gained  for 
advertisers,  through  a  circulation  that  is  clean-cut, 
intensive,  responsive  and  by  far  the  largest  within 
the  Seattle  Trading  Area. 


THE  SEAHLE  DAILY  TIMES 

O'Mara  &  Ormsbee,  Inc.,  National  Representative 

New  York  Detroit  Chicago  San  Francisco  Los  Angeles 
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355  Advertisers 

can’t  all  be 
guessing/ 

When  national  advertisers  and  local  advertisers  focus  their 
attention  on  the  rich  Pittsburgh  market  with  a  view  of  getting 
most  sales  per  dollar  spent,  they  select  The  Pittsburgh  Press. 
In  June  alone,  355  such  advertisers  chose  The  Press  exclu¬ 
sively.  In  May,  351.  And  so  on,  back  through  the  historv  of 
this  great  newspaper.  Not  guesswork,  but  established  records, 
inspire  this  preference.  Records  that  have  earned  The  Press 
its  reputation  for  a  “habit  of  producing  results.”  ...  At  this 
critical  moment  in  business  history  careful  buyers  of  space 
will  do  well  to  study  closely  the  pages  of  this  preferred  news¬ 
paper. 


The  Power  of  the  Press 
In  Pittsburgh 

The  lead  over  the  other  Pittsburgh  newspapers  of  more  than  half  a 
million  lines;  the  lead  in  27  out  of  36  classifications;  a  total  of  48.1 
per  cent  of  all  lineage  for  the  month  —  those  are  the  findings  of 
June  Media  Records,  Inc.,  for  The  Pittsburgh  Press.  This  is  properly 
exclusive  of  advertising  carried  in  a  national  magazine  distributed 
on  Sunday  by  another  Pittsburgh  newspaper. 


The  Pittsburgh  Press 


A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
230  PARE  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS  ...  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
mnd  of 

MEDIA  RECORDS.  INC. 


CMICACO  •  ■  A  R  rRARCItCO  •  LOt  AHeSlRt  •  DALLA*  •  DBTROIT  •  rRIlAOBLrRIA  •  B  U  r  r  A  I.  O  .  ATLARTA 
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ADVERTISERS  MENACE  BROADCASTING, 
SAYS  RADIO  ENGINEERS*  PRESIDENT 

Blatant  Business  Announcements  Are  Pushing  Radio  Toward 
Government  Regulation,  Dr.  Lee  De  Forest  Tells 
Institute — Cites  Industry’s  Debt  to  Press 


(By  telegraph  to  Editor  &  Publisher) 
'POROXTO,  Ont.,  Aug.  19.— Direct 
advertising  by  radio  constitutes  “a 
menace  steadily  looming  larger,”  in  the 
industry’s  future,  members  of  tlie  Insti¬ 
tute  of  Radio  Engineers  were  told  at 


Dr.  Lee  De  Forest 

their  annual  ciHivention  in  Toronto  this 
week  by  Dr.  Lee  De  Forest,  president  of 
the  Institute. 

The  radio  industry,  he  told  his  audi¬ 
ence,  owes  a  heavy  debt  of  gratitude  to 
tiic  newspapers  of  the  country — a  debt 
which  “will  be  partially  repaid  only  when 
certain  forms  of  advertising  most  ob¬ 
viously  ill  suited  for  radio’s  merlium  go 
to  the  printed  sheet.”  More  than  that,  he 
insisted  that  self  protection  of  the  broad¬ 
cast  medium  called  for  a  firm  stand 
against  “.sliort-sighted  avarice,”  which  he 
predicted  would  result  in  government 
control,  with  certain  taxation  and  possi¬ 
ble  censor.ship,  unless  the  evil  is  curbed. 

Delivering  his  opening  address  as  pres¬ 
ident,  Dr.  Forest  said : 

"Radio’s  debt  to  the  newspaper  for 
flaily  program  notices,  program  reviews, 
and  for  the  generous  radio  sections  is 
lieyoiid  all  computation.  Unquestionably 
it  was  this  astonishing  interest  on  the 
uart  of  the  press  in  broadcasting  during 
i^s  early  struggling  days  ten  years  ago 
which  alone  enabled  it  to  survive  those 
crucial  years  until  an  awakened  popular 
interest  made  radio  self-supporting.  I 
sincerely  feel  therefore  that  the  debt  to¬ 
day  lies  heavily  on  radio’s  side  of  the 
ledger.” 

Dr.  De  Forest  poured  a  .scalding  at¬ 
tack  upon  blatant  advertisers  whose 
“short-sighted  avarice  is  at  work  to  cur¬ 
tail  the  usefulness  and  beneficence  of 
radio,”  as  he  put  it. 

"It  is  a  menace  steadily  growing 
greater,  more  ruthless  and  deserving  of 
suspicion,  more  generally  detested,”  Dr. 
De  Forest  said.  “Unless  this  evil  is 
cured,  radio  in  the  United  States  and 
Canada  is  heading  straight  for  govern¬ 
ment  regulation,  with  its  consequent  taxa¬ 
tion  and  possibility  of  censorship.” 

Abuse  of  radio  advertising  would  with¬ 
out  a  doubt  result  in  lessened  hours  of 
listening  and  possibly  in  lessened  sale  of 
sets,  he  emphasized. 

“In  my  inaugural  address  I  sought  to 
point  out  a  v/rv  real  danger  to  the  use- 

Newspaper  Advertising  Sales- 
men  who  help  to  sell  this  adver¬ 
tising  service  to  one  of  their  local 
funeral  directors  will  receive  $5  and 
also  increase  their  lineage. 

Writ*  Editor  di  Pablishmr,  Box  A-608 


fulness  and  enjoyment  which  radio  has 
power  to  conter,  a  menace  steadily  loom¬ 
ing  larger — the  use  of  the  broadcast  for 
direct  and  blatant  advertising  in  larger 
and  longer  doses,”  he  said.  "Subsequent 
observation  and  active  inquiry  ha^  con¬ 
vinced  me  that  the  warning  to  the  radio 
industry  then  sounded  was  not  a  need¬ 
less  fear. 

“If  we  consider  the  prosperity  of  the 
industry  alone,  the  possibly  lessened  sales 
of  sets,  the  unquestionably  lessened  hours 
of  listening  by  the  public  resulting  from 
this  abuse  by  direct  advertising — we  en- 
giiieiTs,  dependent  on  radio  for  our  li\eli- 
IiimkI,  have  ample  ground  for  emphatic 
protest.  Hut  there  are  higher,  less  self¬ 
ish  considerations  which  may  well  in¬ 
spire  a  fear  in  our  minds — the  thoughts 
that  short-sighted  avarice  is  at  work  to 
curtail  the  usefulness,  the  beneficence  of 
radio,  in  the  home,  in  the  school,  as  a 
means  of  entertainment,  of  education,  of 
uplift  generally.  Unless  this  evil  is  vol¬ 
untarily  cured  (and  without  earnest  or¬ 
ganized  protest  it  won’t  lie  cured),  we 
are  headed  straight  for  government  regu- 
latiiHi,  and  all  the  evils  and  all  the  Ix'iie- 
fits  of  government  control.  .\Iready 
certain  states  are  framing  radio  taxation 
measures.  Canada,  our  host,  has  fol¬ 
lowed  her  mother  country,  and  now 
levies  a  tax  on  each  radio  receiver.” 

'I'lie  present  deplorable  conditions  will 
rapidly  hasten  the  entry  of  wired  radio 
to  homes,  entertainment  freed  from  static 
and  purged  of  advertisers,  he  assure<l 
the  convention. 

"I  sadly  deplore  the  attitude  of  some 
radio  engineers  that  since  ours  is  an 
engineering  organization,  we  should  ‘stick 
to  our  knitting.'  should  occupy  ourselves 
wholly  with  engineering  aspects  of  radio, 
and  leave  the  manufacturers  and  the  out¬ 
side  business  men  who  have  recently  ciwne 
into  the  picture  to  direct  this  great  grow¬ 
ing  thing,  the  radio  broadcast,"  Dr. 
De  Forest  continued.  "With  this  atti¬ 
tude  and  tendency  I  have  .scant  patience. 
For  it  there  might  be  much  justification 
in  ordinary  lines  of  electrical  and  other 
engineering,  but  we  have  invented  some¬ 
thing  liner,  more  jMiwerful  —  farther 
reaching  than  all  tlie.se — dealing  in¬ 
timately  with  every  phase  of  home  and 
family  and  society.  Therefore  we  mem- 
liers  of  this  institute  should  be  jealous 
of  the  good  name,  regardful  of  a  wise 
supervision  of  this  broadcast  institution.” 

.\lthough  radio  has  largely  eliminated 
the  extras  on  prize-fight  results  and  is 
responsible  for  the  curtailment  of  in¬ 
terest  in  liaseball  news,  it  will  never 
supersetle  the  newspaper,  in  the  opin¬ 
ion  of  Dr.  De  Forest.  Radio  has  the 
limitation  that  it  must  present  its  pro¬ 
gram  when  the  broadcasters  choose,  he 
pointed  out.  On  the  other  hand,  people 
can  read  a  newspaper  at  their  leisure 
when  and  where  thev  wish. 


ASTORIA  (ORE.)  DAILIES  MERGE 

Morning  Astorian,  Sold  to  Budget, 

Will  End  50-Year  Career  Sept  1 

Astoria,  Ore.,  Aug.  20 — The  Morti- 
iii;/  Astoriaii,  founded  50  years  ago,  has 
iKen  sold  by  Mrs.  J.  S.  Dellinger  to  the 
Budget  Publishing  Company,  publishers 
of  the  Astoria  Bud<)et.  The  papers  will 
be  merged  and  will  lie  continued  under  the 
name  of  the  Budget,  which  is  an  even¬ 
ing  paiier,  giving  .Astoria  only  one  daily. 

Mr.  Dellinger,  for  30  years  publish¬ 
er  of  the  .Astorian,  died  recently  and  ne¬ 
gotiations  for  the  sale  to  the  Budget 
have  been  under  way  for  some  time. 

The  Budget  is  owned  by  C.  E.  Al¬ 
drich,  Merle  R.  Chessman  and  Fred 
Lampkin.  This  group  also  owns  the 
Hast  Orcftonian  at  Pendleton.  The  con¬ 
sideration  was  not  announced,  but  it  is 
understcKKl  that  the  .Astorian  was  valued 
at  SlOO.OtK).  Publication  of  the  .As¬ 
torian  will  be  discontinued  at  the  end 
of  .August. 

BRYAN  HEADS  MEMORIAL  GROUP 

John  Stewart  Bryan,  publisher  of  the 
Richmotul  (Ya.)  Xnvs  Leader,  has  lieen 
elected  president  of  the  Yorktown  Ses- 
quicentennial  Association.  Inc.,  at  a  per¬ 
manent  organization  meeting  of  the  board 
of  directors  of  the  association,  held  at 
Williamsburg,  Va.  Other  permanent  offi¬ 
cers  elected  include  S.  L.  Slover,  pub¬ 
lisher  of  the  Norfolk  (V’a.)  Leader-Dis- 
t'oteh:  Harry  Flood  Byrd,  publisher  of 
the  Uarrisonburff  (Ya.)  Neivs-Record 
and  IVinchester  (\'a.)  Star,  and  former 
governor  of  Yirginia,  and  Lewis  T. 
Jester,  editor  of  the  Nen't'ort  News 
(Ya.)  1‘ress  and  1  itnes-Herald. 


NIGGARDLY  WAGES  FOR 
LABOR  STIRS  DAILY 

Indianapolis  Times,  Campaigais| 
Against  Road  Contractors  Who  Psij 
20  Cents  an  Hour,  Backed  Up  by 
State  Highway  Commission 


SUNDAY  ISSUE  DISCONTINUED 

With  its  issue  of  Sunday,  .Aug.  17, 
the  Camden  (X.J.)  Conrier-Fost  an¬ 
nounced  the  discontinuance  of  its  Sunday 
edition.  .Many  of  the  Sunday  features, 
it  was  announced,  would  lie  carried  in 
the  Saturday  paper. 


.A  campaign  conducted  by  the  Indian¬ 
apolis  Times  over  a  period  of  several 
weeks  against  contractors  on  state  road 
construction  projects  who  were  alleged 
to  have  paid  wages  to  their  laborers 
as  low  as  20  cents  an  hour  was  won  bv 
the  Times  last  week  when  the  State 
Highway  Commission  of  Indiana  passed 
a  resolution,  based  on  a  survey  conduaed 
by  the  Times,  blacklisting  all  contractors 
for  state  work  who  pay  unreasonably 
low  wages. 

Daniel  M.  Kidney,  State  House  re¬ 
porter  for  the  Times,  and  Herbert  Cecil, 
of  the  staff,  conducted  the  survey  and 
the  campaign.  They  made  trips  each 
night  into  sections  where  reports  had 
been  made  that  day  lalvorers  were  re¬ 
ceiving  as  low  as  20  cents  an  hour  and 
few  higher  than  30  cents.  Some  water 
boys,  many  of  them  men,  it  was  learned, 
were  receiving  15  cents  per  hour. 

The  Times  carried  a  daily  series  at¬ 
tacking  the  practice,  and  pointing  out 
the  State  Highway  Commission  in  its 
estimates  allowed  the  contracting  firms 
an  average  of  twice  the  amount  they 
were  paying  for  labor. 

At  a  regular  Commission  meeting  in 
New  Albany,  a  resolution  was  introduced 
opposing  the  contractors,  based  on  the 
Times  survey,  and  approved  by  the  In¬ 
diana  State  Federation  of  Labor,  pre¬ 
sented  by  Jess  Murden,  a  member  of  the 
Coinmissiem,  who  was  the  first  of  the 
commissioners  to  take  up  the  fight. 


FIRE  IN  NEWSPAPER  PLANT 

h'ire  broke  out  in  the  photo-engraving 
room  of  the  Brooklyn  Times,  540  Atlan¬ 
tic  avenue,  Brooklyn,  Monday.  The 
cause  of  the  fire  was  not  determined. 


IF  you  could  sell 
to  44,000  persons 
everything  they  buy,  it 
would  be  an  immense 
annual  total.  Yet  in  Jack¬ 
sonville.  “Florida’s  Foremost 

Newspaper”  is  the  only  exclu¬ 
sive  avenue  to  their  buying. 
Three  score  and  five  years 
of  publishing  have  bu.lc 
vast  reader-loyalty. 


Wxt  Sflorida^imcs-Jllnlon 

.JACKSONVILLE.  FLA. 


A 


NNOUNCING 

the  publication  of  the 

MANSFIELD  DAILY  JOURNAL 
Beginning  September  2,[1930 
At 

MANSFIELD,  OHIO 


A  complete  and  independent  evening  newspaper 
with  full  leased  wire  Associated  Press  service — a 
newspaper  pledged  to  absolute  fairness  and  impar¬ 
tiality  in  the  handling  of  all  news. 

The  Mansfield  Journal  publishers  are  completing 
the  installation  of  a  modern  plant  which  includes 
every  facility  for  the  publication  of  a  well-printed 
paper — adequate  to  take  care  of  the  anticipated 
growth  of  the  Journal. 


MORE  THAN  8,000  ADVANCE  SUBSCRIPTION  ORDERS 
ALREADY  RECEIVED 


MANSFIELD  JOURNAL  COMPANY.  PUBLISHERS 
S.  A.  Horvitz,  Pres.  David  Gibson,  Pub.  D.  F.  Williams,  Mgr. 
George  J.  Kochenderfer,  Editor 


NATIONAL  ADVERTISING  REPRESENTATIVE 
Devine-Tenney  Corporation 
New  York  Des  Moines  Chicago 
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Buffalo 


IS  easy  to  sell 


.  .  .  because  Buffalo  presents  a  selliiifi;  oppor¬ 
tunity  unique  in  the  advertising  field.  Buffalo 
is  a  consumer  group  of  vast  proportions  .  .  . 
130,000  families  .  .  .  who  consistently  read 
One  newspaper,  depends  upon  it  as  their  buying 
guide  .  .  .  The  Buffalo  Evening  News  makes 
Buffalo  easy  to  sell  .  .  .  beeause  you  can  reach 
almost  all  the  people  with  one  newspaper  alone 
and  at  One  advertising  cost. 


The  Buffalo  Evening  News  is  read  by 
more  than  9  out  of  10  Buffalo  families 
.  .  .  more  than  8  out  of  10  families  in 
Erie  County  .  .  .  more  than  6  out  of  10 
families  in  the  eight  counties  of  Western 
New  York. 


1 

AVERAGE 
NET  PAID 


1900000  50+% 

NEWS  (6  Days) 


1500000.. .. 


1000 000.. .. 


t>THeR 

CVCNING 

PAPER 

\e^% 


500000.. 


100 OOO.. 


FIRST 

MORNING 

PAPER 

l3+% 


SECOND 

SUNDAY 

PAPER 

5*% 

_ I _ 


Department  Store 
Advertising  in  Buffalo,  N.Y. 

The  chart  above  illustrates  the  remarkable  dom¬ 
inance  of  the  News  as  the  medium  Department 
Store  advertisers  use.  .  .  .  Over  50%  of  all 
Department  Store  advertising  in  all  Buffalo  daily 
and  Sunday  newspapers  during  the  first  seven 
months  of  1930  appeared  in  the  News,  a  six-day 
newspaper.  The  News  carried  1,831,336  lines 
of  Department  Store  advertising — more  than 
44,000  lines  in  excess  of  the  linage  of  all  other 
newspapers  combined.  .  .  .  Department  Store 
advertisers  know  that  Buffalo  is  easy  to  sell — 
with  the  News  alone. 


BUFFALO  EVENING  NEWS 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 
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RICHMOND  DAILY  WINS 
INCOME  TAX  sun* 


Board  Holds  Purchase  of  Outstanding 
Preferred  by  Paper  Separate  Act 
from  Stock  Dividends  in 
Same  Year 


By  George  H.  Manning 
IVashinoton  Correspondf-nt.  Eoitos  &  Publishes 

WASHINGTON,  Aug.  18.— Stock 
dividends  issued  in  1923  by  the  News- 
Grader  Company,  publishers  of  the 
Richmond  (Va.)  News-Leader,  to  bring 
the  capital  structure  of  the  company  more 
nearly  in  line  with  the  actual  value  of 
its  assets  do  not  render  the  recipients 
liable  for  surtaxes  on  the  amounts  they 
received,  according  to  a  decision  handed 
down  by  the  U.  S.  Board  of  Tax  Ap¬ 
peals. 

The  decision  was  on  an  appeal  from  a 
ruling  of  the  Commissioner  of  Internal 
Revenue,  who  sought  to  collect  additional 
1923  income  taxes  from  John  Stewart 
Bryan,  head  of  the  company,  amounting 
to  $55,618. 

The  board  said  the  News-Lrader  Com¬ 
pany  was  organized  in  1879  with  author¬ 
ized  common  capital  stock  of  $100,000, 
divided  into  1,000  shares  of  par  value  of 
$100  each.  From  time  to  time  the  char¬ 
ter  was  amended  and  the  authorized  cap¬ 
ital  increa.sed  so  that  on  April  1,  1920, 
the  authorized  capital  stock  consisted  of 
2,000  shares  of  common  and  3,000  shares 
of  preferred. 

The  preferred  stock,  the  board  said, 
was  issued  June  1,  1920,  and  subscribed 
and  paid  for  by  the  owners  of  the  com¬ 
mon  stock.  A  “busines.s  emergency”  re- 
sidting  from  the  high  price  of  print 
IK  per  necessitated  the  issue,  the  board 
said.  The  stock  was  retirable  by  the 
company  at  par  at  any  time  after  three 
years  from  the  date  of  its  issue. 

The  company  was  “highly  prosperous” 
in  1920  and  1921,  the  board  said,  and 
early  in  1922  its  cash  situation  was  such 
that  the  funds  realized  from  the  sale  of 
I  the  preferred  stock  were  no  longer 

*  needed.  The  subscribers  were  anxious 

to  have  the  stock  retired  and  recover  the 
money  they  paid  out,  the  board  said. 

It  was  found  that  because  of  the  3- 
ycar  clause  in  the  stock  it  could  not  be 
retired,  except  indirectly.  This  was  done 
by  converting  the  preferred  stock  into 
common,  the  purchase  by  the  company 
of  the  common  and  the  retirement  of  the 
common. 

Early  in  1923,  the  board  said,  labor 
employed  by  the  company  became  dissat¬ 
isfied  with  the  prevailing  wage  scales 
and  made  demands  for  increased  pay. 
Labor  leaders  pointed  to  the  “great 
profits”  realized  on  a  capital  investment 
represented  by  2,000  shares  of  stock  and 
insisted  that  employes  were  entitled  to 
a  larger  share  of  the  company’s  earnings, 
the  board  said. 

About  the  same  time,  it  said,  the  bus¬ 
iness  manager  found  difficulty  “in  in¬ 
creasing  or  even  in  maintaining  adver¬ 
tising  rates,"  and  patrons  of  the  paper 
contended  that  the  company  was  earn¬ 
ing  profits  out  of  proportion  to  its  in¬ 
vest!^  capital. 

The  board  said  that  despite  the  low 
capitalization  of  the  company,  the 
founder,  who  was  the  father  of  the  pres¬ 
ent  head,  invested  more  than  $700,000  in 
the  property  before  it  showed  any  sub¬ 
stantial  returns.  The  actual  value  of 
the  company’s  tangible  property  in  1923 
was  at  least  $1,000,000,  the  b^rd  sai<l. 
Its  intangible  assets,  represented  by  good 
will  and  circulation  structure  “had  great 
value,”  the  board  said. 

To  overcome  the  disparity  between  the 
actual  value  of  the  company  and  the 
amount  of  its  outstanding  stock,  the  com¬ 
pany  declared  dividends  of  100  per  cent 
and  25  per  cent,  respectively,  in  March 
and  June,  1923,  and  provided  for  the  pay¬ 
ment  of  the  dividends  by  the  issue  of  the 
3,000  shares  of  common  stock  acquired 
by  the  purchase  from  its  stockholders  in 
February  of  that  year. 

In  July,  1923,  the  company  declared 
a  cash  dividend  of  five  per  cent  of  the 
then  outstanding  stock.  In  November  of 
the  same  year,  it  increased  its  authorized 


capital  to  $1,000,000  and  sold  the  5,000 
shares  representing  the  increase  to  the 
beneficial  owners  of  its  stock  at  $14  a 
share. 

The  board  said  that  to  uphold  the  in¬ 
terpretation  of  the  Commissioner  of  In¬ 
ternal  Revenue  it  would  have  to  find  that 
the  redemption  of  the  3,000  shares  of 
common  stock  in  February,  1923,  and 
the  issuance  of  stock  dividends  in  March 
and  June,  1923,  were,  for  taxation  pur¬ 
poses,  one  single  transaction. 

William  C.  Lansdon,  member  of  the 
board  who  wrote  the  decision,  said  the 
evidence  would  not  support  such  a  con¬ 
clusion. 

Officers  of  the  company  had  testified, 
Lansdon  said,  that  when  the  common 
stock  was  redeemed  there  was  no  thought 
of  increasing  the  captal  structure  or  dis¬ 
tributing  stock  dividends.  Their  testi¬ 
mony  was  “clear  and  uncontradicted," 
he  said. 


FOWLER  HEADS  STATE  GROUP 


Indiana  League  of  Home  Dailies  Meets 
in  Indianapolis 

Max  Fowler,  publisher  of  the  Frank¬ 
fort  (Ind.)  Times,  was  elected  presi¬ 
dent  of  the  Indiana  League  of  Home 
Dailies  at  a  meeting  of  the  organiza¬ 
tion  last  week  at  the  Hotel  Lincoln 
in  Indianapolis. 

Other  officers  elected  were:  Hugh 
Barnhart,  Rochester  News-Sentinel, 
vice-president,  and  H.  Edmond  Scheerer, 
president  of  Scheerer,  Inc.,  Chicago  ad¬ 
vertising  agency,  secretary-treasurer. 

The  18  memliers  of  the  association 
discussed  plans  for  an  employes’  service 
that  would  .enable  a  member  to  obtain 
an  employe’s  record  from  other  members 
of  the  group. 

Uniform  styles  of  printing  county,  city 
and  state  advertising,  such  as  delinquent 
tax  lists  and  pending  ordinances,  also 
were  discussed. 


MISSOURI  DAILY  SOLD 

Booneville  News  Acquired  by  F.  L. 
Steenrod  and  Associates 

Edgar  C.  Nelson,  publisher,  has  an¬ 
nounced  the  sale  of  the  Booneville  (Mo.) 
Daily  News  and  the  Booneville  Adver¬ 
tiser  to  F.  L.  Steenrod  and  W.  J.  Mc- 
Giffin  of  Kansas  City,  and  Paul  B. 
Whallon  of  Excelsior  Springs,  Mo. 
The  sale  included  the  Daily  News  build¬ 
ing,  which  was  recently  acquired  by  Mr. 
Nelson.  Mr.  Steenrod  was  made  pub¬ 
lisher  of  the  two  Booneville  newspapers. 

Mr.  Nelson’s  first  publishing  venture 
was  the  Bunceton  (Mo.)  Eagle.  He 
purchased  the  Daily  News  two  years  and 
the  Advertiser  seven  years  ago. 

Mr.  Steenrod,  Mr.  McGiffin  and  Mr. 
Whallon  now  own  and  publish  news¬ 
papers  at  Booneville,  Excelsior  Springs, 
Pawhuska,  Okla.,  and  Fort  Madison, 
Iowa. 


PUBLISHER  SUES  FINANCIER 

Charging  fraudulent  misrepresentation 
regarding  the  value  of  Syracuse  Washing 
Machine  Company  stock,  Edward  H. 
O’Hara,  publisher  of  the  Syracuse 
(N.Y.)  Herald,  has  filed  suit  against 
John  N.  Derschug,  president  and  a  di¬ 
rector  of  the  corporation,  demanding 
$185,000,  which  he  claims  represents  the 
depreciation  in  the  market  value  of  3,100 
shares  of  Class  B  common  stock  which 
he  purchased  and  now  holds.  A  general 
denial  has  been  made  by  Derschug  to  all 
of  the  O’Hara  allegations  and  a  motion 
for  a  bill  of  particulars  will  be  argued 
.September  8. 


“LARGEST”  PROOF  PRESS 

\\Tiat  is  believed  to  be  the  largest  proof 
press  to  be  used  by  any  newspaper  in 
the  middle  west  is  in  operation  m  the 
composing  room  t)f  the  Chicago  Daily 
News.  It  pulls  a  double  page  proof. 
The  machine  was  built  especially  for  the 
Daily  News  by  the  Challenge  Machine 
Company  of  Grand  Haven,  Mich.  O.  W. 
Butts,  superintendent  of  the  composing 
room  says  the  press  has  cut  operation 
costs  on  double  truck  work  50  per  cent. 
He  reports  saving  of  30  hours  labor  in 
one  week. 


MIDGET  GOLF  CONTEST 
SELLS  CAMPAIGN 

Brooklyn  Daily  Eagle  Gets  $5,000 
Worth  of  Co-operative  Advertising 
From  Tom  Thumb  Courses  on 
Strength  of  Tournament 


The  Brooklyn  Eagle  has  cashed  in  on 
the  craze  for  Tom  Thumb  golf  courses 
to  the  extent  of  about  $5,000  worth  of 
paid  advertising  by  sponsoring  a  minia¬ 
ture  golf  tournament  which  started  Aug. 
18.  The  tournament  has  been  used  as  a 
means  of  selling  a  co-operative  adver¬ 
tising  campaign  to  proprietors  of  about 
50  of  the  midget  courses  in  Brooklyn. 
The  courses  taking  part  in  the  campaign 
are  designated  as  official  Brooklyn  Daily 
Eagle  courses  on  which  the  tournament 
contests  are  to  be  played. 

The  stunt  was  started  as  an  adver¬ 
tising  promotion  idea  but  was  soon  taken 
advantage  of  by  the  circulation  depart¬ 
ment  which  posted  placards  on  each  offi¬ 
cial  course  urging  players  to  read  the 
Eagle  for  tournament  news.  The  edi¬ 
torial  department  is  covering  the  contest 
as  a  regular  assignment. 

The  basis  of  the  advertising  campaign 
is  made  up  of  a  two-column,  12-inch  ad¬ 
vertisement  to  run  three  times  a  week 
for  10  weeks.  A  full  page,  Sunday,  Aug. 
17,  announced  the  prizes  which  will  be 
awarded  and  listed  the  official  courses. 
This  was  illustrated  with  drawings  from 
life  by  Rudolf  Scheffler.  It  will  be  run 
again. 

The  prizes  to  be  given  by  the  Eagle 
are  a  nine-tube  radio  set,  a  complete  set 
of  matched  golf  clubs  and  a  wrist  watch. 
Each  prize  will  be  accompanied  by  a 
silver  loving  cup,  and  the  prizes  and 
cups  will  be  given  in  duplicate,  one  set 
for  the  natural  courses  and  one  for 
obstacle  courses. 

Under  the  tournament  rules,  each  golf 
course  will  hold  a  contest  each  week 
for  six  weeks,  the  winners  to  be  those 
turning  in  the  lowest  scores.  The  six 
weekly  winners  will  then  play  for  the 
course  championship,  and  the  course 
champions  will  meet  in  the  final  cham¬ 
pionship  rounds.  Prizes  will  be  awarded 
the  course  champions  in  addition  to  the 
prizes  for  the  finals. 


WOULD  DOUBLE  RADIO  CAPACITY 


Chicago  Tribune  Asks  Commission’s 
Sanction  of  Expansion  Plans 

The  Chicago  Tribune  Company  has 
applied  to  the  federal  radio  commission 
for  authorization  to  construct  a  50  kilo¬ 
watt  broadcasting  station.  This  is  the 
largest  type  station  allowed  and  would 
double  the  present  capacity  of  the  Trib¬ 
une  station  WGN.  The  proposed  in¬ 
stallation  would  improve  reception  con¬ 
ditions  in  the  territory  reached  by  the 
present  station  and  would  enable  many 
in  small  towns  and  villages  now  beyond 
reach  to  tune  in. 

In  the  Tribune  application  it  is  stated 
that  investigation  has  revealed  that 
WGN  has  the  largest  service  area  of 
any  station  in  the  fourth  zone,  compris¬ 
ing  Illinois,  Indiana,  Wisconsin,  Mis¬ 
souri,  Iowa,  Minnesota,  Nebraska  and 
the  Dakotas. 

The  Tribune  declares  it  will  install 
RCA  equipment  with  new  crystal  con¬ 
trol,  costing  more  than  $100,(X)0.  There 
is  only  one  station,  WENR,  in  the  Chi¬ 
cago  region,  with  a  50  kilowatt  permit. 
The  Chicago  Daily  News  station, 
WMAQ,  now  has  an  application  for  a 
50  kilowatt  license  pending. 


DAILY  HAS  FIRE  LOSS 

Except  for  a  newly  installed  Duplex 
press  in  the  rear  of  its  building,  the 
plant  of  the  Arkadelphia  (Ark.)  Siftings- 
Herald  was  completely  destroyed  Aug. 
15  in  a  fire  which  also  wrecked  the 
Citizens  National  Bank,  a  grocer  store 
and  a  newsstand.  Philip  McCorkle, 
owner  and  editor,  announced  that  ar¬ 
rangements  has  been  made  for  publica¬ 
tion  of  the  newspaper  in  the  plant  of 
the  Southern  Standard  until  its  losses 
can  be  replaced.  The  Siftings-Herald 
recently  increased  its  shop  equipment. 


New  Adventure  Str^ 
With  Continuity 

JACK  SWIFT 

By  Cliff  Farrell 
and  Hal  Colson 


JACK  SWIFT  is  a  daredevil 
explorer,  aviator,  inventor  and 
pioneer  in  those  fields  that  re¬ 
quire  the  ultimate  of  courage. 
He  is  a  composite  of  Col.  Lind¬ 
bergh,  Admiral  Byrd  and  Col. 
Lawrence.  He  is  the  fearless, 
virile  type  that  women  love  and 
men  respect. 

This  strip  relates  events  sup¬ 
posedly  of  today.  It  does  not 
strain  the  readers’  imagination 
and  take  the  edge  off  verisimili. 
tude  by  anticipating  possible 
fantastic  happenings  of  centu¬ 
ries  hence.  'Thus  the  reader  en¬ 
joys  it  with  that  sense  of  proba¬ 
bility  which  establishes  the  grip 
of  appeal  and  whets  the  mental 
appetite  for  tomorrow’s  install¬ 
ment. 


It  is  not  a  long-drawn-out 
story  that  loses  weekly  a  host  of 
discouraged  readers  who  cannot 
check  up  on  unread  install¬ 
ments.  It  is  a  snccession  of 
episodes,  each  complete  in  it¬ 
self,  although  featuring  the 
same  main  character  and  hU 
more  important  colleagues. 


JACK  SWIFT  WILL  VEN¬ 
TURE  INTO  MANY  HELDS— 
INTERPLANETARY  EXPLOR¬ 
ATION,  TELEVISION,  SUB¬ 
TERRANEAN  DISCOVERY, 
ETC.,  ETC. 


For  Terms  and  Samples  Wire 

LEDGER 

SYNDICATE 

PHILADELPHIA 
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-Tor  the  first  seven  months  of  1930 
the  Columbus  Citizen  led  in  retail 
grocery  advertising . 

.  .  gaining  50%  over  1929  . 


The  advertising  of  the  General 
Foods  Corporation  appears 
exclusively  in  the  Citizen 


The  Columbus  Citizen 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIP  PS.  HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS---OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS,  INC. 


c  H  I  O 


I.  O  »  A  N  G  R  L  K  S 


DALLAS 


DETROIT 


PRILADKLPHIA 


B  i;  P  r  A  L  O 


ATLANTA 
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MINNESOTA  COURT  UPHOLDS  COLLIER’S 
COPYRIGHT  ON  ALL-AMERICAN  TEAM 

St.  Paul  Dispatch  Denied  Dismissal  of  Magazine’s  Complaint 
Charging  Infringement  of  Copyright  in  Publication  of 
Grantland  Rice  Selection  Before  Release  Date 


A  MOTIOX  of  the  S>t.  Paul  Dist>afch 
to  dismiss  the  complaint  brought 
against  it  by  Collier  &  Son  Company, 
publishers  of  Collier's,  charging  infringe¬ 
ment  of  copyright  in  connection  with 
publication  of  Grantland  Rice's  selections 
lor  the  1929  All-American  Football 
Team  was  recently  denied  b\  the  L'nitcd 
States  Dd’strict  Court  for  ^linnesota  in 
a  decision  handed  down  by  John  B. 
Sanborn,  presiding  judge.  The  decision 
upheld  the  right  of  Collier's  Weekly  to 
full  copyright  protection  for  the  article 
written  by  Mr.  Rice  in  which  he  pre¬ 
sented  his  selections. 

The  magazine  brought  suit  against  the 
Dispatch  after  that  newspaiKT  had  pub¬ 
lished  an  article  reviewing  Mr.  Rice's 
-selections  on  Dec.  18,  192*).  two  days  be¬ 
fore  the  scheduled  release  date.  Col¬ 
lier's  had  sent  advance  copies  of  the  se¬ 
lections  to  newspapers  for  relcasi'  Dec. 
2(1,  1929,  the  date  the  magazine  was  to 
apiiear  on  news  stands  tliroughout  the 
c<  luntry. 

The  Dispatch  set  up  its  defense  on  the 
contention  that  it  did  not'  reprint  the  exact 
language  of  Mr.  Rice's  article,  hut  merely 
reiieated  his  opinions  and  commented  on 
his  selections,  claiming  that  ideas  and 
opinions  are  not  covered  by  the  copy¬ 
right  of  the  book  or  article  in  which  they 
apiK*ar.  The  plaintiff  demurred  on  the 
ground  that  none  of  the  defenses  set  up 
by  the  defendant  were  good. 

In  his  decision.  Judge  Sanlvirn  declared 
in  part : 

“Mr.  Grantland  Rice,  an  authority  on 
football  and  football  players,  wrote  the 
article  copyrighted  by  the  plaintiff.  It 
was  his  .selection  of  the  eleven  Ix-st  hwit- 
ball  players  in  the  L'nited  States.  Being 
jK-rhaiss  regarderl  as  the  greatest  author¬ 
ity  in  the  country  on  the  subject,  his 
selection  is  of  great  public  interest.  Gol- 
lier's  magazine,  in  which  his  article  was 
to  lie  published,  was  to  1h'  sold  and  de¬ 
livered  to  the  public  on  December  20, 
1920.  The  article  was  of  value  to  the 
plaintiff  from  the  standiHiint  of  increasing 
the  sales  of  its  magazine.  Newspaper 
comment  was  courted,  but  it  was  not 
courted  prior  to  the  2lhh  of  DecemlK-r. 
when  its  magazine  was  to  Ik'  placed  in 
the  hands  of  the  public.  Advance  copies 
were  given  to  the  newsiiaiH-rs  for  release 
on  Elecember  20th  or  therafter.  For 
some  reason  the  St.  Paul  Dispatch  pub¬ 
lished  its  article  on  Decemlier  18th.  It 
did  not  copy  the  plaintiff’s  article  \er- 
liatim.  It  reviewed  it.  mentioned  the 
method  employed  by  Mr.  Rice  in  making 
his  selection,  and  gave  the  list  of  the 
eleven  men  selected  as  being  the  Ir'sI 
football  players  in  the  United  States. 
Anyone  reading  this  article  would  know 
what  men  had  been  selected  by  Mr.  Rice 
and  the  general  scheme  used  in  their  se¬ 
lection.  and,  unless  they  were  interested 
in  Mr  Rice’s  literary  style,  they  would 


have  tio  need  for  the  complete  article. 

“The  defendant’s  position  is  that,  since 
it  did  not  copy  Mr.  Rice’s  literary  style 
or  use  his  exact  language,  and  since  all 
it  did  was  to  repeat  his  opinions,  con¬ 
clusions  or  ideas  as  to  who  constituted 
the  eleven  best  football  players  in  the 
United  States,  it  did  not  infringe  the 
copyright;  that  the  plaintiff  could  not 
have  any  copyright  of  the  ideas  or 
opinions  expressed.” 

Upholding  Collier’s  copyright,  the 
judge  said : 

"The  review  of  Mr.  Rice’s  article 
published  in  the  Dispatch  can  not  1h’ 
justilied  on  the  basis  of  fair  use.  It  was 
not  the  result  of  independent  labor,  but 
was.  in  effect,  copied  from  Mr.  Rice’.s 
article.  The  Dispatch  availed  itself  of 
substantially  everything  in  that  article 
which  was  of  interest  to  its  readers,  and 
availed  itself  of  the  labor  of  Mr.  Rice 
by  appropriating  the  fruits  of  what  he 
had  done  and  expressed. 

“The  fact  that  the  defendant  did  what 
it  did  innocently  and  without  any  inten¬ 
tion  of  violating  the  rights  of  the  plain¬ 
tiff  is  no  defense.” 

The  defendant  has  20  days  to  amend 
its  answer. 

Attorneys  for  Collier’s  were  Frank  R. 
Hubachek,  of  MinneajMilis,  in  association 
with  Kelley  &  Becker.  New  ^’ork.  The 
Dispatch  was  represented  by  ( Ippeii- 
heimer.  Dickson.  HiKlgsoii.  Brown  i<: 
Donnelly,  of  St.  I’aul. 

APPOINTS  RADIO  STAFF 

Newspaper  Men  to  Operate  Buffalo 
News  Station  to  Start  Sept.  1 

Si.\  members  of  the  Piifialo  Lreiiiiui 
.Vcic.v  start’  have  lieen  assigned  to  the 
daily's  new  radio  .station.  WBKN,  by 
A.  H.  Kirchhofer,  managing  editor.  The 
station  will  start  broadcasting  alvuit 
Sept.  1. 

\\’.  Nelson  Wilkinson,  financial  editor 
of  the  News  immediately  prior  to  his  ap¬ 
pointment  to  \\  BEN,  will  be  director  ol 
the  broadcasting  station.  Clifford  M. 
Taylor,  of  the  advertising  department, 
has  lieen  appointed  manager  <if  the  com¬ 
mercial  broadcast  department.  Roy  W. 
Nagle,  prominent  in  Buffalo  sales  and  atl- 
vertising  work,  who  started  his  career 
in  1911  as  a  memlier  of  the  staff  of  the 
Ihiffalo  Courier,  will  be  a  metfiber  of  Mr. 
Taylor’s  department.  William  («.  CiKik, 
of  the  editorial  staff,  formerly  announcer 
and  program  director  for  one  of  the  Buf¬ 
falo  radio  stations,  has  been  assigned  to 
WBEN  as  special  announcer.  Merwin 
C.  Morri.son,  staff  lecturer,  al.so  will  lx."  a 
special  announcer.  David  F'.  I’eugeot. 
Jr.,  of  the  promotion  department,  al.so 
has  lieen  assignerl  to  the  station’s  staff. 

The  studios  of  WBF-N  will  lx*  located 
on  the  18th  ffiMir  of  Hotel  Statler. 
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n  is  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

ArcHtects 

'lpt>eland,  Ohio 


ADOPT  LOCAL- NATIONAL  RULE 

South  Dakota  Dailies  Hold  Their  First 
Meeting  at  Watertown 

South  Dakota  daily  newspapers  at  a 
recent  meeting  unanimously  agreed  to 
adopt  in  principle  the  rules  governing 
local  and  general  advertising  rates  as 
outlined  by  the  Association  of  News¬ 
paper  Advertising  Executives  and  sub¬ 
mitted  for  approval  to  the  American 
Newspaper  Publishers  .Association. 

This  meeting,  held  at  Watertown, 
S.  D..  was  the  first  general  business 
meeting  ever  held  by  South  Dakota 
newsiiapers. 

Each  paper  in  the  group  was  repre¬ 
sented  by  Inith  the  advertising  depart¬ 
ment  and  the  business  manager,  and  al¬ 
though  the  business  departments  of 
South  Dakota  daily  newspaixrs  are  not 
organized  as  an  association,  it  was  voted 
to  hold  semi-annual  meetings  in  the  fu¬ 
ture  for  the  pnrp  )>e  getting  together 
on  common  problem,  to  the  mutual  ad- 
\antage  of  all. 

BRITISH  REPORTERS  IN  CANADA 

Among  the  British  reporters  covering 
the  Empire  games  at  Hamilton.  Out.,  this 
week  are:  Sir  Percival  Phillips,  London 
Daily  Mail;  R.  M.  Steod.  London  Daily 
Herald:  C.  J.  Ketchum.  London  Daily 
LxD'ess;  J.  C.  M.  Fairlie  London  Times; 

I.  .Slee.  Reuter's;  h'dward  James, 
H'eslern  Daily  Mail,  t’ardiff ;  F.  Dart- 
nell.  London  Daily  .Vi’Ti'.v  and  C  lironiele; 

J.  Higgs.  L.rehani/e  Telet/raf<li.  Limdim; 

W  .  1).  Hunt.  I  he  .Seolsnian :  Edinburgh; 
and  11.  Biliks,  of  the  World, 

l.(  ndoii. 

TO  ADVERTISE  COMMUNITY 

The  UhamlxT  of  t  'onunerce  and  (  ivies 
of  the  Oranges  and  MaplewcKxl,  I., 
is  siionsoring  a  $9(),(HXI  c  immunity  ad¬ 
vertising  campaign.  ?.I(),(KX)  to  be  spent 
each  year  for  tlirie  years.  The  bulk  of 
the  advertising  will  be  placed  in  news¬ 
papers  throughout  the  country,  the  ad- 
vertis'ng  program  under  the  jurisdiction 
of  the  Joseiih  Hanson  Uompany  of 
.Newark. 


RELEASES  PRESS  FROM 
LIBEL  LIABILITY 

Ross  S.  Sterling,  Texas  Publisher. 

Candidate,  Issues  Waiver  and 
Challenges  Opponent  to  Do 
the  Same 

Ross  S.  Sterling,  publisher  of  tht 
Houston  Post-Disfatch  and  candidate  in 
the  Democratic  runoff  primary  against 
”Ma'  Ferguson  for  the  guliernatorial 
nomination,  has  formally  released  news¬ 
papers  and  news  services  from  any  libel 
liability  in  connection  with  any  campaign 
charges  which  they  may  print.  At  the 
same  time  Sterling  challenged  former 
Governor  James  E.  F'erguson,  “Ma’s" 
husband  who  is  conducting  his  wife's 
campaign,  to  issue  a  similar  waiver. 

Sterling  made  the  following  announce¬ 
ment  : 

“I  hereby  release  all  newspapers  and 
wire  services  from  any  liability  for  libel 
ill  reporting  or  printing  anything  James 
!•'.  F'erguson  may  say  about  me  in  the 
present  campaign.  I  am  willing  for  the 
IK-ople  of  Texas  to  know  all  that  he 
says  and  to  let  them  be  their  own  judge 
as  to  the  truth  of  the  charges  he  has 
been  making. 

“.\t  the  same  time  I  challenge  James 
Iv.  F'erguson  to  follow  my  example  and 
give  a  similar  waiver  to  the  newspapers 
and  press  services  of  the  state. 

“If  James  F!.  F'erguson  refuses  to  do 
this,  then  it  is  an  open  admission  on  his 
Iiart  that  he  is  afraid  for  the  people  of 
this  state  to  know  the  truth.” 

Texas  dailies,  recalling  previous  suits 
•liled  by  F'erguson,  were  said  to  be  re¬ 
luctant  in  some  instances  to  print  full 
accounts  of  anti-F'erguson  speeches,  .some 
of  which  reviewed  rather  comprehen 
sively  the  incidents  leading  up  to  and  dur¬ 
ing  the  former  governor’s  impeachment. 

SOCIETY’S  MINUTES  PUBLISHED 

The  iiroceedings  of  the  eighth^  annual 
meeting  of  the  .American  Society  oi 
Newspajier  Editors,  held  April  17-lQ  in 
Wasliington.  1).  C..  have  been  issued  in 
b(K)k  form  hv  the  .Association. 
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When  Publishers  Find 
New  Casting  Problems  — 

\V7E  are  always  ready  and  anxious  to 
work  with  the  publisher’s  Stereo  de¬ 
partment,  to  meet  peculiar  and  particular 
problems  which  arise  in  molding  or  casting. 
Whether  your  paper  uses  Wood  Dry  Mats 
or  not,  let  our  research  department  serve 


Moiiit«ning 

Equipment 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 
Cork  and  Felt  Molding  Blankets 


Scorchers 
"64"  Parting 
Powder 


In  This  Area,  The  Real  Detr  it  Market, 
News  Coverage  Continually  Grows 


The  map  above  outlines  the  Detroit  trading 
area  as  described  by  the  Audit  Bureau  of 
Circulations.  In  this  area  The  Detroit  News 
has  324,069  circulation  or  95%  of  its  total. 
Though  this  area  has  communities  well  served 
by  their  respective  local  newspapers,  The  Detroit 
News  is  the  most  popular  metropolitan  news¬ 
paper  between  Monroe  on  the  south  and 
Lapeer  on  the  north — a  distance  of  nearly 
100  miles. 


In  this  area  The  Detroit  News  during  the 
last  two  years  has  gained  5,031  circulation 
and  has  74,000  more  circulation  than  any 
other  Detroit  newspaper.  The  second  Detroit 
paper  during  the  same  period  has  lost  34,500 
circulation  in  the  local  trading  area — all  of 
which  proves  the  unusual  appeal  of  The  News 
to  the  home  dwelling,  stable  element  of  its 
territory. 


Use  The  News  Weekdays  and  Sunday 
And  Reach  4  out  of  5  Detroit  Homes 


The  Detroit  News 

THE  HOME  NEWSPAPER 

k  Office:  1.  A.  KLEIN,  Inc.  Chicago  Office:  J.  E.  LUTZ 

Member  100,000  Group  American  Cities 
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LOS  ANGELES  SUBURBAN 
COVERAGE  GROWS 

Editorial  Executires  Say  Newcpapers 

Hare  Been  Keeping  Pace  With 
Inereaaing  and  Changing 
Population 

{By  telegraph  to  Editok  &  Pcblisbu) 

Los  Angeles,  Aug.  19. — Population 
has  come  upon  southern  California  so 
rapidly  in  the  last  decade  that,  in  com- 
mcHi  with  all  other  lines  of  business, 
newspaper  publishing  has  had  its  prob¬ 
lems  to  meet.  News  coverage,  handling 
and  distribution  of  papers  have  been 
taxed  severely.  Publishers  of  Los  An¬ 
geles,  however,  maintain  that  the  increase 
in  reader  numbers  has  been  gradual,  and, 
consequently,  it  has  been  a  comparatively 
simple  matter  of  increase  in  handling 
facilities. 

The  experience  of  the  Los  Angeles 
publishers  tallies  with  that  of  eastern 
and  middle  western  publishers  who,  as 
reported  last  week  in  Editor  &  Pub¬ 
lisher,  have  found  that  the  gradual 
shifting  of  population  into  the  suburban 
areas,  as  revealed  in  the  1930  census  fig¬ 
ures,  has  effected  a  gradual  change  in 
the  methods  of  covering  news  in  the  out¬ 
lying  sections  of  metropolitan  areas. 

Chapin  Hall,  assistant  managing  editor 
of  the  Los  Angeles  Times,  has  made  a 
searching  study  of  these  conditions  and 
reports  the  reaction  of  that  paper  to  them 
in  a  brief  and  comprehensive  statement. 

“Times  territory  has  expanded  rapidly 
in  five  years,  but  gradually.  W'e  have 
faced  and  solved  these  expansions  in  the 
same  ratio.  There  has  been  no  radical 
change  in  our  news  staff.  In  five  years, 
our  outside  editorial  staff  has  grown  but 
eight,  with  a  total  now  of  50  correspond¬ 
ents.  Our  city  staff  has  grown  in  the 
same  proportion,  now  numbering  52.  The 
greater  growth  has  been  in  the  city, 
rather  than  suburl>an  areas,  owing  to 
added  police  work,  numlicr  of  courts 
and  multiplied  city  activities. 

"Instead  of  increasing  personnel,  we 
have  concentrated  effort  and  gained  the 
same  end.  Our  per  capita  production  is 
proportionately  greater.  We  have  no 
new  editions  reaching  outside  areas,  sup¬ 
plying  those  districts  with  our  regular 
night  and  earlier  morning  issues.  We 
have  considered  establishment  of  a  Long 
Beach  edition  but  never  attempted  it,  still 
furnishing  that  vicinity  with  our  regular 
nightly  output. 

"Our  state  page  is  a  feature  that  ab¬ 
sorbs  mucli  of  the  need  for  special  ef¬ 
fort,  filling  a  great  demand.  Our  state 
desk  has  been  increased  from  one  man, 
five  years  ago,  to  three  now,  the  greatest 
average  increa.se  in  staff  we  have  found 
imperative.  Tremendously  more  desk 
work  is  being  done  now,  however,  than 
ever  before.  As  a  matter  of  fact,  this 
amazing  growth  has  come  upon  us  so 
persistently  that  we  have  almost  not 
realized  it.  Instead,  we  have  ahsorlied 
the  heavier  work  doggedly  by  patient 
efficiency.” 

In  the  afternoon  field,  the  Los  Angeles 
Herald  has  increased  its  corps  of  desk 
men  about  ten  per  cent,  to  handle  a  larger 
news  area,  along  with  an  equal  increase 
in  suburban  correspondents.  The  Herald, 
according  to  Jack  Camplwll,  managing 
editor,  “reorganized  its  suburban  news 
coverage  staff  two  years  ago  taking  over 
from  the  Pacific  news  service,  the  entire 
area  of  Los  Angeles  County  and  as  far 
north  as  Santa  Barbara.  This  necessi¬ 
tated  considerable  enlargement  of  our 
suburban  staff.  As  far  as  editions  are 
concerned,  we  still  have  seven  and  have 
had  that  number  five  years,  with  no 
special  edition  served  to  outside  terri¬ 
tory.” 

Fred  Wagner,  assistant  managing 
editor  of  the  Los  Angeles  Express, 
offers  a  unique  method  of  serving  the 
increased  outside  field.  “Our  circula¬ 
tion  has  been  pretty  well  stabilized  in 
all  this  area  and  we  have  so  standard¬ 
ized  our  methods  of  handling  the  news 
that  our  staff  cost  has  not  changed  for 
five  or  six  years,”  Mr.  Wagner  says. 
“Our  editions  remain  the  same  in  num¬ 
ber,  but  we  replate  our  main  edition 
half  a  dozen  times,  now,  sending  a  spe¬ 


cial  Pasadena  page  to  Pasadena,  another 
to  Santa  Monica  and  other  replated 
pages  to  other  towns  and  districts, 
thereby  satisfactorily  covering  the  entire 
field.” 

RESULTS  FOLLOW  DAILY’S  STORY 

Toledo  Blade’s  Feature  Brings  "Green 
Grass’’  for  Mother  of  Four 

A  feature  story  in  the  Toledo  Blade 
was  the  means  whereby  a  Toledo  mother 
realized  last  week  her  dream  of  years 
for  a  yard  with  grass  for  her  children. 
An  appeal  written  to  the  Blade  by  Mrs. 
Lida  Beggs,  22,  mother  of  four  small 
children,  asking  if  readers  might  supply 
some  old  furniture  so  they  could  move 
from  a  rooming  house,  was  worded  so 
poignantly  that  Margrete  Daney,  Blade 
writer,  made  a  feature  out  of  it. 

The  letter  told  of  the  young  mother’s 
dream  that  some  day  her  children  would 
have  green  grass  to  play  in.  The  head 
on  Mrs.  Dancy’s  story,  written  by  Earl 
Grebe  of  the  cojiydesk,  was :  “He 
Makcth  Me  to  Lie  Down  in  Green  Pas¬ 
tures — Not  Here.” 

The  appeal  was  answered  immediately 
by  six  Toledo  women,  who  donated 
enough  furniture  for  Mrs.  Beggs  to 
furnish  a  house  which  has  a  front  and 
back  yard.  Three  cartage  companies 
hauled  the  furniture  free. 


KADEL  MAKES  CHANGE 

Former  General  Manager  of  Underwood 

&  Underwood  Heads  Elliott  Service 

Earlier  reports  to  the  effect  that  the 
firm  of  Underwood  &  Underwood  had 
been  sold  to  a  group  of  executives  within 
the  Underwood  organization  was  con¬ 
firmed  with  modifications  this  week  by 
officials  of  the  Elliott  Service  Company 
which  sold  its  controlling  interest  in  the 
photographic  firm  to  the  aforementioned 
group. 

Five  years  ago,  the  late  James  Elliott, 
then  president  of  the  Elliott  Service 
Company  which  is  one  of  the  country’s 
largest  users  of  news  photos  for  dis¬ 
play  and  advertising  purposes,  purchased 
the  controlling  interest  in  the  Underwood 
firm  from  Bert  and  Elmer  Underwood, 
the  original  founders.  The  two  brothers 
have  not  been  active  in  the  business  since 
that  time.  Following  the  death  of  Mr. 
Elliott  a  year  ago  the  trustees  of  his 
estate  decided  that  the  interests  of  all 
concerned  would  be  best  served  by  sell¬ 
ing  the  controlling  stock  to  a  group  of 
executives  in  the  Underwood  business. 

It  is  announced  this  week  that  George 
J.  Kadel,  vice-president  and  general 
manager  of  Underwood  &  Underwood, 
has  resigned  from  that  firm  and  is  now 
head  of  the  Elliott  Service  Company, 
Ben.  D.  Jennings  who  was  made  tem¬ 
porary  president  of  the  Elliott  Service 


Company  and  Unde£wood  &  Underwood 
upon  the  death  of  James  Elliott,  ^ 
severed  his  connection  with  the  Elliott 
company  to  go  with  the  new  Under^ 
group.  ^ 

SELLS  INTEREST  IN  DAILY 

Leath  Relinquishes  Stock  in  Ptfj, 

(HI.)  Beacon  News  to  Publishing  Co. 

W.  F.  Leath,  editor  of  the  Paris  (in.) 
Beacon  News  for  14  years  and  secretin 
of  the  Paris  Beacon  Publishing  Com- 
pany  for  12  years,  has  sold  his  interests 
to  the  Paris  Beacon  Publishing  (Com¬ 
pany  and  given  up  his  editorial  work 
that  he  might  return  to  Cincinnati,  his 
former  home. 

Edward  H.  Jenison,  son  of  E.  M. 
Jenison,  president  and  publisher,  forn^ 
erly  community  editor,  becomes  editor 
and  also  secretary  of  the  corporation. 
Walter  S.  Jump,  of  Redmon,  Ill.,  j 
graduate  of  Millikin  College,  becomes 
community  editor. 

The  transfer  of  the  Leath  holdings 
gives  the  Jenisons  ownership  of  all  the 
stock  in  the  Paris  Beacon  Publishing 
Company. 

DEVINE-TENNEY  APPOINTED 

The  Devine-Tenney  Corporation  has 
been  appointed  to  represent  the  Mansfidc 
(O.)  Evening  Journal,  a  new  daily  whid 
is  scheduled  to  begin  publication  SepL  Z 


IMAIHIN6 
ALL  FORMER 
RECORDS 

D  URING  July,  the  Tribune  carried  160,958  lines  of  National 
advertising,  the  largest  July  total  ever  registered  in  this 
classification. 

For  the  first  seven  months  of  this  year,  the  National  Advertising 
volume  of  the  Tribune  reached  1,440,264  lines,  another  all-time 
high  mark.  During  the  same  period,  the  second  Oakland  paper 
carried  697,802  lines  of  National  Advertising. 

This  record,  we  believe,  is  proof  of  the  value  of  the  Oakland 
Market  as  a  field  of  National  distributors,  and  of  the  overwhelm¬ 
ing  leadership  of  the  Tribune  as  an  advertising  medium. 

I  In  planning  your  advertising  programs,  do  not  I 
overlook  Oakland,  the  Pacific  Coast's  third 
largest  market.  The  leading  newspaper  in  this  1^ 
field,  both  in  circulation  and  advertising,  is  the  | 

Exclusive  S^Associated 

Oakland,  California 


National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 
New  York  Chicago  San  pRANasco  Los  Angeles 
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ritv  of  Glondalc 

(jgin  over  1920— 3629o 

ritv  of  Burbank 

1930  16i429 

Si  1^192(^-463% 


Unincorporated  Area 
Unincorporated  Area 
Unincorporated  Area 
City  of  Beverly  Hills  < 

1930  population  17,428 
(Jein  over  1920 — 2,485% 

Unincorporated  Area 


ty  of  Culver  City 

1930  population  5,591 
Gain  over  1920 — 14)11% 


Unincorporated  Area 


City  of  Inglewood 

1930  population  19,605 
Gain  over  192(^—496% 


City  of  Hawthorne 

1930  population  6574 
L'mnoorporated  in  1920 


Unincorporated  Area  <. 


City  of  Pasadena 

193()  population  75565 
(Jain  over  1920 — 67% 


City  of  So.  Pasadena 

1930  population  13,724 
Gain  over  1920—79% 


City  of  San  Marino 

1930  population  3719 
Gain  over  1920 — 536% 

City  of  San  Gabriel 

1930  population  7721 
Gain  over  1920 — 173% 


City  of  Alhambra 

1930  population  29551 
(Jain  over  1920 — 224% 


Unincorporated  Area 
City  of  Vernon 

1930  population  1768 
Gain  over  1920—26% 

City  of  Maywood 

1930  population  6,778 
( Jnineorporatcd  in  1920 

City  of  Bell 

1930  population  7584 
Unincorporated  in  1920 

— >•  City  of  Huntington  Park 

1930  population  24575 
(Jain  over  1920 — 444% 

City  of  South  Gate 

1930  population  19501 
Unincorporated  in  1920 

City  of  Lynwood 

1930  population  7798 
Unincorporated  in  1920 

City  of  Compton 

1930  population  14791 
(Jain  over  1920—731% 


Los  Angeles^  Bm/der  of  Suburbs 


The  fact  that  Los  Angeles  in  one  decade  has 
jumped  from  576,673  inhabitants  to  1,231,830 
has  given  rise  to  an  impression  that  the  city’s 
rapid  growth  is  due  to  annexations. 

Bos  Angeles  never  has  annexed  a  lar^e  adjoining 
city!  If  every  annexed  inhabitant  were  stricken 
from  the  census  rolls,  Los  Angeles  would  still 
be  the  FIFTH  CITY  IN  AMERICA  and  the 
FASTEST  GROWING  LARGE  CITY  IN 
THE  WORLD! 

The  Los  Angeles  Times  herewith  presents  a 
map  of  Los  Angeles’  lo-mile  radius,  showing 
that  Los  Angeles  is  more  completely  **  fenced  in* 
by  large  independent  municipalities  than  almost 
any  other  metropolitan  city  in  the  United  States. 

This  lo-mile  circle  represents  18  suburban  cities, 
which  during  the  past  decade  have  grown  from 


67%  to  2,485%,  and,  with  the  intervening  areas, 
contain  over  400,000  population. 

Outside  this  circle,  and  connected  with  Los 
Angeles  by  trolley  service,  are  more  than  100 
additional  suburbs,  towns  and  densely-populated 
fruit-growing  districts,  with  more  than  800,000 
population. 

Of  the  2,500,0(x>  people  contained  within  Los 
Angeles’  retail  area,  one-half  live  outside  Los 
Angeles’  city  limits. 

90%  of  the  area  taken  into  Los  Angeles  in  the 
past  30  years  has  consisted  of  outlying  lands, 
annexed  so  that  city-water  might  be  furnished 
for  agricultural  purposes.  17  of  these  annexa¬ 
tions  averaged  less  than  32  inhabitants.  Los 
Angeles’  total  annexed  population  in  30  years 
amounts  to  less  than  10%  of  the  city’s  1930 
population. 


Pacific  Coast  Representative: 

R-  J.  BIDWELL  COMPANY 
^♦2  Market  St.,  San  Francisco 
''^t*  Henry  Stewart  Bldgf..  Seattle 


Los  Angeles  Times 


Eastern  Representative: 
WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
360  N.  Michigan  Blvd.,  Chicago 
285  Madison  Ave.,  New  York 
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FURNITURE  MEN  BUY  MAGAZINE  SPACE, 
ASK  PUBLICITY  IN  NEWSPAPERS 

Grape  Products  Firm  Is  Confident  Free  Publication  of  Recipes 
“Will  Benefit  Grower,  Manufacturer,  and  Distributor,”  While 
Publisher  Has  Privilege  of  Seeking  Local  Tie-In  Copy 


IVEW’SPAPHR  publishers  who  re- 

'  cently  received  pleas  from  the 
executives  offices  of  the  National  Retail 
Furniture  Association,  asking  that  they 
insert  free  publicity  matter  about  furni¬ 
ture,  recalled  that  the  association  was 
spending  its  advertising  funds  in  na¬ 
tional  magazines.  A  four-year  campaign 
was  begun  last  summer,  seven  magazines 
l)eing  used.  Reports  indicate  that  $133,- 
780  was  spent  on  magazine  space  in  the 
last  half  of  1929,  and  $203,(X)0  in  1930 
up  to  August  1,  making  a  total  thus  far 
of  $336,780. 

A  booklet  used  in  the  campaign  to 
induce  retailers  to  join  the  co-operative 
campaign  contained  such  .statements  as : 
“Here's  How  the  Magazines  Blanket  the 
Country !  .  .  .  The  most  practical 

and  economic  way  to  get  the  action  we 
want  is  through  the  nationally  circulated 
magazines.  This  list  of  magazines 
reaches  76,834,256  readers.  It  covers 
the  entire  country.  The  cost  is  less  than 
with  any  other  form  of  advertising.  It 
is  the  only  medium  we  can  use  that  is 
truly  national.” 

Despite  the  magazine  advertising  to 
which  the  association  pinned  its  faith, 
the  following  letter  is  now  being  sent 
out  marked  f{)r  the  attention  of  the 
general  manager : 

“Dear  Sir:  The  advertising  manager 
of  one  of  the  largest  and  most  prosperous 
newspapers  in  the  country  said  recently 
that  his  paper's  attitude  toward  the  re- 
til  furniture  business  in  that  city  was 
that  it  was  not  disturbed  over  the  ques¬ 
tion  of  obtaining  its  share  of  the 
merchant’s  money,  but  that  it  was  dis¬ 
turbed  over  the  question  of  whether  the 
furniture  merchant  would  have  any 
money  to  spend  for  any  advertising  in 
any  newspaper. 

‘‘That’s  one  point.  Second  : 

‘‘Stories  about  prices,  especially  about 
lower  prices,  are  the  most  interesting 
news.  Particularly  is  that  true  now, 
when  90  per  cent  of  your  readers  are 
watching  every  penny. 

“The  printing  of  the  inclosed  article 
therefore  is  doubly  worth  while,  as  good 
news  and  as  assistance  to  a  class  of  large 
advertisers  who  in  the  main  need  all 
the  help  you  can  give  them. 

“The  facts  and  figures  .set  forth  are 
authentic. 

“Cordially  yours, 

“R.  R.  Rau,  Managing  Director.” 

Another  request  for  free  space  has 
reached  newspaper  publishers  from  the 
United  Grape  Products  Sales  Corptira- 
tion,  of  Buffalo,  N.  Y.,  which  urges  the 
use  of  three  pages  of  recipes  for  grape 
beverages  and  desserts. 

This  letter,  signed  by  Lyle  H.  Gilmore, 
advertising  manager,  says  that  “we  are 
confident  you  will  gladly  publish  a  part 
or  all  of  the  recii)es.  .  .  .  Please  feel 


MR.  PUBLISHER: 

Let  us  make  up  that 
lineage  shortage  for  you 
this  year  —  have  a  real 
worth  -  while  Industrial 
or  Historical  Edition,  ex¬ 
ploiting  your  lines  of  in¬ 
dustry  in  an  impartial 
!  manner  —  or  a  Series 

I  of  VV^eekly  Sections  or 

I  Pages. 

Let  us  tell  you  what 
we  are  doing  for  other 
papers. 

John  B.  Gallagher  Co., 

45  West  45th  Street 
New  York  City 


free  to  use  these  recipes  in  any  way 
you  see  fit.” 

In  another  paragraph  Mr.  Gilmore 
says  he  is  “confident  the  increase  in  con¬ 
sumption  of  grape  juice  will  benefit  both 
grower,  manufacturer,  and  distributor.” 
In  regard  to  benefit  for  the  newspaper 
publisher,  however,  he  limits  himself  to 
a  statement  that  “in  featuring  a  grape 
recipe  page  you  will  be  in  a  position  to 
.solicit  local  merchants’  advertising  and 
profit  by  a  complete  tie-up,  ‘what  to 
drink,  where  to  get  it,  and  why.’  ” 

Mr.  Gilmore  does  not  forget  to  add: 
"We  would  appreciate  a  copy  or  copies 
of  your  publication  in  which  such  recipes 
appear.” 

The  recipes  are  intnnluced  by  com¬ 
ments  on  vitamines  and  the  “acid 
crystals  left  behind  by  other  foods,” 
winding  up  with  this  statement :  “Grape 
juice  promotes  rosy  checks,  soft  skin,  a 
general  feeling  of  physical  betterment.” 


SPONSORED  BAND  CONTEST 

More  than  15,000  persons  thronged 
Cilen  Oak  Park,  Peoria,  Ill.,  on  Aug.  10 
to  attend  the  music  carnival  and  hand 
contest  sponsored  by  the  Peoria  Jour- 
nal-Transcril't.  Six  bands  from  Central 
Illinois  competed  for  the  honor  of  repre¬ 
senting  the  district  in  an  interstate  con¬ 
test  to  be  held  at  Soldier  Field,  Chi¬ 
cago.  The  winner  will  attend  the 
Chicago  contest  with  all  expenses  paid 
by  the  Journal-Transcript.  Winners  in 
soloist  classes  will  also  have  their  ex¬ 
penses  paid  by  the  Journal-Transcript 
for  their  trip  to  Chicago. 


A  NEWS  MAN  62  YEARS 

George  S.  Putnam,  78,  a  reporter  on 
the  Saiem  (Mass.)  Neivs,  celebrated  the 
62ik1  anniversary  of  his  entry  in  news¬ 
paper  work  last  week.  Mr.  Putnam 
joined  the  News  in  1898.  He  had  seen 
service  previously  on  the  Salem  Gasette 
and  the  Salem  Register.  His  favorite 
beat  is  the  Salem  waterfront,  and  he  has 
written  four  books  on  Salem  vessels  and 
their  voyages. 

THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 


Our  customers 

write  our  ads 

LORAIN  (Ohio)  JOURNAL 

says: 

"Never  have  I  witnessed  a  new 
printing  press  start  off  so 
smoothly  and  produce  such  ex¬ 
cellent  results  as  our  DUPLEX 
SUPER  DUTY  UNIT  PRESS." 


DAILY  IN  NEW  HOME 


Somerset  (Pa.)  Herald  Moves  from 
Site  It  Occupied  101  Years 

The  Somerset  (Pa.)  Herald  removed 
Aug.  16  from  a  site  it  had  occupied  101 
j'ears  to  a  new  building,  216  West  Main 
street,  in  which  it  had  installed  a  new 
press  and  additional  machinery  during 
preceding  days.  The  building  just 
vacated  had  been  occupied  54  years. 

It  was  just  100  years  from  the  time 
of  the  removal  into  the  first  building  on 
the  site  opposite  the  court  house  that 
the  Herald  entered  the  daily  field. 

When  the  Herald  was  sold  in  June, 
1929,  to  Henry  Baker  Reiley,  founder 
of  the  Brozcnn'ille  Telegraph,  it  had  been 
in  the  Scull  family  80  years,  Edward 
Scull  and  his  sons  having  directed  it  all 
that  time.  Robert  S.  Scull,  who  with  his 
brother  (ieorge  R.  Scull,  were  owners 
until  the  .sale,  continues  to  edit  the 
Herald. 


MAKES  GIFT  TO  LIBRARY 

Frank  E.  Noyes,  publisher  of  the  Mar¬ 
inette  (Wis.)  Eagle-Star  and  major 
stockholder  in  the  Marshfield  (Wis.) 
News-Herald  and  in  the  Ironwood 
(Mich.)  Daily  Globe,  recently  presented 
to  the  city  library  in  Marinette  a  Merid¬ 
ian  plate.  The  plate  is  14  inches  in 
diameter,  of  brass,  and  on  it  is  engraved 
the  height  of  the  city  above  sea  level, 
the  latitude  and  longitude,  the  direction 
and  distances  of  the  north  and  south 
poles  and  of  37  of  the  principal  cities  of 
the  world.  It  is  mounted  on  a  base  of 
polished  red  granite  and  mounted  on  a 
base  of  colored  tiling. 


A.N.A.  MEETS  NOV.  10-12 

The  .Association  of  National  Adver¬ 
tisers  will  hold  its  annual  convention  in 
Washington,  D.  C.,  on  Nov.  10  to  12. 
Plans  for  the  program  are  going  on 
under  the  direction  of  Stuart  Peabody, 
advertising  manager  of  the  Borden 
Company,  New  York,  but  are  still  indef¬ 
inite. 


PRINTING  MEN  TO  MEET 
IN  WASHINGTON 


Second  Conference  of  Technical  Ex. 
perta  in  Printing  Industry  Sched¬ 
uled  for  Nov.  13—14  —  Labora¬ 
tory  Demonstrations  Planned 


The  second  conference  of  the  Technical 
Experts  in  the  Printing  Industry,  to  be 
held  on  Nov.  13  and  14  in  Washington, 
1).  C.,  was  announced  this  week  by 
Edward  Pierce  Hulse,  chairman  of  the 
Printing  Indu.stries  Division  of  the 
Society.  The  first  conference  was  held 
last  November  in  Pittsburgh  in  co-opera¬ 
tion  with  the  Carnegie  Institute  of 
Technology  and  the  22  associations  and 
organizations  interested  in  printing. 
A.  C.  Jewett,  chairman  of  the  survey 
committee  of  the  division,  was  in 
charge  of  the  local  arrangements  of  the 
last  meeting,  which  dealt  mainly  with 
developing  the  need  of  research. 

The  meeting  in  W^ashington,  which  is 
to  be  the  practical  follow-up  of  the 
academic  meeting  in  Pittsburgh,  is  to 
be  sponsored  jointly  by  the  Printing  In¬ 
dustries  Division,  the  Government  Print¬ 
ing  Office,  and  the  United  Typothetae  of 
America,  with  all  the  other  national  and 
international  organizatons  interested  in 
printing  participating  as  before. 

At  this  meeting  papers  will  he  pre¬ 
sented  discussing  technical  and  engineer¬ 
ing  developments  in  printing  to  be  ac¬ 
companied  by  many  laboratory  demon¬ 
strations  and  working  exhibits  of  the 
latest  devices  in  machinery.  These  will 
include  machines  effecting  precision 
methods,  the  pre-makc-ready  appliances, 
air-conditioning  apparatus,  chromium 
plating,  photo-composing  machines,  etc. 

REPORTER  HURT  IN  ACCIDENT 

Thomas  Power,  reporter  for  the 
Hempstead  (L.I.)  Nassau  Daily  Star, 
was  seriously  injured  last  week  when  he 
drove  his  automobile  into  a  tree  ’to 
avoid  a  collision. 


WHY  PRICE 

Talking  of  quality  will  not  inject  quality 
into  a  (dry  mat  if  it  is  not  inherently  there. 

An(d  so  when  quality  is  merely  inferreid 
and  price  stressed,  quality  is  generally 
absent. 

Certified  Dry  Mats  set  the  quality  stand¬ 
ards  in  the  dry  mat  business,  and  are 
made  and  sold  on  the  basis  of  their  in¬ 
herent  quality. 

Certified  Dry  Mats  are  affording  over 
400  publishers  the  satisfaction  that  comes 
only  with  the  use  of  a  product  that  is 
dependable  for  day  in  and  day  out  per¬ 
formance. 

A  case  of  500  Certifie<ds  will  demonstrate  Certified 
quality  and  Certified  economy  much  better  than 
words  can  describe  them. 

Forget  price  1  Try  quality  !  It  pays  1 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.Y 

For  dependable  stereotyping  use  Certified  Dry  t^ats 

AUOE  IN  VHC 
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36  Point  Bodoni 


LINOTYP  2 

36  Point  Metrolite 

LINOTY2 

36  Point  Benedictine  Bold 

LINOTY  2 

36  Point  Century  Bold 

LIN0TYP2 

36  Point  Metroblack 

LINOTY  2 

48  Point  Cheltenham  Bold  Extra  Condensed 

UNimPECl 


PLAN 

for  the  future  with 
present  equipment 

The  Linotype  with  wide  auxiliary 
magazines  will  handle  today’s  needs  . 
— and  tomorrow’s,  whether  that  to¬ 
morrow  be  a  day  or  ten  years  away. 

It  has  the  capacity  for  newspaper 
type  needs:  BIG  display,  including 
full  width  36  point  faces,  or  60  point 
moderately  condensed  faces;  in  caps, 
all  from  the  new  wide  auxiliary  maga¬ 
zine.  Some,  not  all,  of  these  faces  are 
shown  on  this  page. 

All  Linotype  display  is  set  by  one 
operator  from  one  keyboard — and 
all  magazines  are  changed  from  the 
front  of  the  machine,  the  best  and 
most  economical  way. 

Take  advantage  of  the  future  in 
present  composing-room  equipment: 
Linotype’s  wide  auxiliaries  provide 
the  method — and  Linotype’s  compre¬ 
hensive  typographic  resources  pro¬ 
vide  the  material.  Data  on  request,  by 
mail  or  in  person.  Just  write 
the  nearest  agency. 
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36  Pbint  Garamond  Bold 


LINOTYPE  COMP  2 

36  Point  Gothic  \o.  1 6 

LINOTYPE  COM  2 


60  Point  Gothic  Xo.  14 


LINOTYPE  CO  2 

36  Point  Gothic  No.  13 

LINOTYPE  COMPOSITIO  2 

60  Point  Cheltenham  Btild  Condensed 

LIN0TYPEC0M2 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.  •  CHICAGO,  SAN  FRANCISCO,  NEW  ORLEANS  •  CANADIAN 
LINOTYPE,  LIMITED,  TORONTO  •  Representatives  in  the  Principal  Cities  of  the  World 
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24  Point  Vulcan  Bold 

LINOTYPE  2 

24  Point  Pabst  Extra  Bold 

LINOTYPE  2 

24  Point  Poster  Bmloni 
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JULY  LINAGE  DECUNED  13.7  PER  CENT 


Largest  Drop  Is  in  Sunday  Automotive  Advertising,  With  Other  Classes  Holding  Pace  Set  in  First  Six 
Months — Little  Cut  in  News  Space — ^Tables  on  Pages  40—53 


automotive  advertising  in  Sun- 
day  iiewspapers,  after  a  gradual, 
though  marked  decline  during  the  iipt 
six  months  of  1930,  as  coinpared  with 
1929,  again  broke  sharply  in  July,  its 
total  for  that  month  being  63.2  per  cent 
below  that  of  July,  1929.  The  loss  in 
daily  automotive  linage  was  14.9  per 
cent,  which  is  slightly  above  the  average 
loss  for  the  previous  six  months.  In 
other  classifications  the  downward  trend 
of  the  year  continued,  with  no  marked 
changes  either  way  from  previous  ratios. 
Total  linage  for  the  month,  daily  and 
Sunday  combined,  was  13.7  per  cent  be¬ 
low  last  July’s  figures,  but  the  daily  loss 
was  only  102  per  cent  and  the  Sunday 
decline,  40  per  cent  of  it  in  automo¬ 
tive,  was  23.4  per  cent. 

The  above  figures  and  all  of  the  com- 
pari.sons  which  follow  are  derived  from 
the  reports  compiled  by  Media  Records, 
Inc.,  for  1%  daily  and  107  Sunday  papers 
in  69  cities,  the  pai)ers  and  cities  being 
identical  for  both  years.  The  table  in¬ 
cludes  a  total  of  2.S1  daily  and  125  Sun¬ 
day  newspapers,  publish^  in  87  cities, 
for  several  of  which  no  comparison  with 
1929  is  available.  All  figures  are  com¬ 
piled  by  Media  Records,  Inc.,  except 
those  for  Chicago,  which  are  furnish^ 
by  the  Advertising  Record  Company. 

Total  advertising  in  the  cities  for 
which  comparisons  are  furnished  by 
Media  Records  amounted  to  134,679,206 
lines  in  July,  1930,  against  154,910,408 
lines  in  1929,  a  loss  for  daily  and  Sun¬ 
day  editions  combined,  of  20231202 
lines,  or  13.7  j^r  cent. 

Total  advertising,  daily  only,  totalled 
116,187,148  lines,  against  129,447,824 
lines  last  July,  a  loss  of  13,260,676  lines, 
or  10.2  per  cent. 

Total  advertising,  Sunday  only, 
.amounted  to  18,492,0.58  lines,  against  25,- 
462,584  lines  last  year,  a  drop  of  6,970,- 
526  lines,  or  23.4  per  cent. 

Retail  (local)  advertising,  daily  and 
Sunday  combined,  totalled  66,492,294 
lines,  against  74,554298  lines  last  year, 
a  decline  of  8,0^,0()4  lines,  or  10.8  per 
cent. 

Retail  (local)  advertising,  daily  edi¬ 
tions  (Mily,  totalled  56,798,724  lines, 
against  62,520,559  lines  last  year,  a  loss 
of  5,721,835  lines,  or  9.1  per  cent. 

Retail  (local)  advertising,  Sunday 
only,  totalled  9,693,570  lines  against  12,- 
033,739  lines  last  year,  a  loss  of  2,340,1^ 
lines  or  11.1  per  cent. 

General  (national)  advertising,  ex¬ 
cluding  all  automotive  and  financial  dis¬ 
play  linage,  totalled  24,432,885  lines 
;tgainst  25,675,525  lines  last  year,  a  loss 
for  daily  and  Sunday  issues  combined, 
of  1,242,640  lines,  or  4.8  per  cent. 

^neral  (national)  advertising,  daily 
editions  only,  totalled  21,853,9%  lines 
against  22,516,770  lines,  a  loss  of  6^,- 
774  lines,  or  2.9  per  cent. 


297,946 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

JULY,  1930 

'The  average  net  paid  circu¬ 
lation  of  THE  SUNDAY 
SUN  per  Sunday  for  the 
month  of  June,  1930,  was 
195,118. 

Eomrything  in  Baltimora 
Ruotlvn  Ar»anJ 

THE  tfOte  SUN 

MorniBg  Evening  Sunday 


General  (national)  advertising,  Sunday 
editions  only,  totalled  2,578,8^  lines, 
against  3,158,755  lines  last  year,  a  loss 
of  579,866  lines  or  18  per  cent. 

Automotive  advertising  totalled,  daily 
and  Sunday  combined,  11,403,894  lines, 
against  15,790,395  lines  last  year,  a  loss 
of  4,.386,501  lines,  or  27.7  per  cent. 

Automotive  advertising,  daily  editions 
only,  totalled  9,866,981  lines,  against  11,- 
60.5,905  lines  last  year,  a  loss  of  1,738,- 
924  lines,  or  14.9  per  cent. 

Automotive  advertising,  Sunday  only, 
totalled  1,536,913  lines,  against  4,184,490 
lines  last  year,  a  loss  of  2,(47,577  lines, 
or  63.2  per  cent. 

Financial  advertising,  daily  and  Sun¬ 
day  combined,  totalled  6,070,546  lines, 
against  7,699,058  lines  last  year,  a  loss  of 
1,628,512  lines,  or  21.1  per  cent. 

Financial  advertising,  daily  only,  to¬ 
talled  5,570,822  lines,  against  7,037,006 
lines  last  year,  a  loss  of  \,466,\S4  lines, 
or  20.8  per  cent. 

Financial  advertising,  Sunday  only,  to¬ 
talled  499,724  lines,  against  662,052  lines 
last  year,  a  loss  of  162,328  lines,  or  24.5 
per  cent. 

^Classified  advertising  totalled  23,575.- 
155  lines,  daily  and  Sunday  combined, 
against  28,565,521  lines  last  year,  a  loss 
of  4,990,366  lines,  or  17.4  per  cent. 

Classified  advertising,  daily  only,  to¬ 
talled  19,4.54,699  lines,  against  23,190,783 
lines  last  year,  a  loss  of  3,736,084  lines, 
or  16.1  per  cent. 

Classified  advertising,  Sunday  only, 
totalled  4,120,456  lines,  against  5,374,738 
lines  last  year,  a  loss  of  1,254,282  lines, 
or  23.3  per  cent. 

Xews  space,  including  text,  and  il¬ 
lustrations,  totalled  198,028,738  lines,  daily 
and  Sunday  combined,  against  204,038,- 

Just  Published! 

TYPOGRAPHY 

AND 

MECHANICS 
OF  THE 
NEWSPAPER 

BY 

Kenneth  E.  Olson 

Professor  of  Journalism  in 

The  University  of  Minnesota 

A  complete  manual  of  news- 
pa()er  tyjwgraphy  and  the  tech¬ 
nique  of  newspaper  mechanics. 

In  this  practical  volume,  the 
result  of  years  of  study  and 
investigation  of  newspaper  print¬ 
ing  plants,  are  describe  in  de¬ 
tail  :  the  characteristics  of  all 
the  different  type  families  em¬ 
ployed  in  newspaper  work  and 
how  each  type  may  be  used  with 
best  effect;  then  a  full  discus¬ 
sion  of  type-setting  machines, 
printing  presses,  how  to  use 
headline  forms,  type  devices, 
newspaper  make-up.  the  me¬ 
chanical  problems  of  make-up, 
the  making  of  stereotypes  and 
other  printing  plates.  Here  is 
everything  the  newspaper  man 
needs  to  know  in  order  to  direct 
or .  supervise  newspaper  typog¬ 
raphy  and  press  work.  The 
illustrations  are  extensive  and 
illuminating . $5.00 

This  is  an  Appleton  Book 

D.  Appleton  and  Company 

35  West  32ncl  St.,  New  York 
—  -■ 


099  lines  last  year,  a  decline  of  6,(X)9,S61 
lines,  or  2.9  per  cent. 

News  space,  daily  editions  only, 
totalled  153,042,602  lines,  against  155,- 
323,318  lines  last  year,  a  drop  of  2,280,- 
716  lines,  or  1.4  per  cent. 

News  space,  Sunday  editions  only, 
totalled  44,9^,136  lines  against  48,714,981 
lines  last  year,  a  drop  of  3,728,845  lines, 
or  7.6  per  cent. 

The  ratio  of  total  advertising  space  to 
total  news  space,  daily  and  Sunday  com¬ 
bined,  was  in  July,  1930,  was  40.4  per 
cent  advertising  to  59.6  per  cent  news. 
In  July,  1929,  the  percentages  were  43.1 
per  cent  advertising  to  56.9  per  cent 
news. 

Daily  editions  only,  the  respective  per¬ 
centages  in  July,  193(),  were  43.1  per  cent 
advertising  and  56.9  per  cent  news,  while 
in  July,  1929,  the  ratio  was  4d.4  per  cent 
advertising  and  54.6  per  cent  news. 

Sunday  editions  only,  the  Jtjly,  1930, 
ratio  was  29.1  per  cent  advertising  and 
70.9  per  cent  news,  while  in  July,  1929, 


So  THAT  you  may  telephone  from 
house  to  house  in  a  Southern  vil¬ 
lage,  from  farm  to  farm  in  the 
Middle  West,  or  from  the  Pacific 
to  the  Atlantic  Coast — the  Bell 
Telephone  System  must  be  large. 
Its  work  is  to  give  adequate  tele¬ 
phone  service  to  one  of  the  world’s 
busiest  and  most  widespread  na¬ 
tions.  There  is  4000  million  dollars’ 
worth  of  telephone  plant  and  equip¬ 
ment  in  the  Bell  System,  any  part 
of  which  is  subject  to  your  call  day 
or  night. 

Every  resource  of  this  system  is 
directed  to  the  end  that  you  may 
have  quick,  clear  and  convenient 
telephone  service. 

In  order  to  meet  the  telephone 
needs  of  the  country  most  effec¬ 
tively,  the  operation  of  the 
Bell  System  is  carried  on  by 
24  Associated  Companies, 
each  attuned  to  the  area  it 


the  ratio  was  34.3  per  cent  advertising 
and  65.7  per  cent  news. 

The  total  shrinkage  in  the  sire  of  the 
papers  measured,  daily  and  Sunday  com¬ 
bined,  is  26,240,763  agate  liiws,  the  equiv¬ 
alent  of  almost  12,000  pages  of  2,200 
agate  lines  each.  The  percentage  is  73 
decrease. 

Total  space,  news  and  advertising  in 
daily  editions  only,  decreased  15,181,132 
agate  lines,  the  equivalent  of  7,000  pages, 
or  5.3  per  cent 

Total  space,  news  and  advertising  in 
Sunday  editions  only,  decreased  10,699,- 
421  lines,  slightly  less  than  5,000  pages, 
or  14.4  per  cent. 

These  comparisons  are,  obviously, 
based  upon  totals.  They  indicate  gen¬ 
eral  trends  and  their  application  against 
figures  for  individual  cities  and  individual 
newspapers  may  lead  to  false  conclusions. 
In  the  tables  which  appear  on  pages  40-53 
the  comparative  figures  in  each  classifica¬ 
tion  are  given  for  each  paper,  with  the 
gain  or  loss  stated. 


serves.  Working  with  these  com¬ 
panies  is  the  staff  of  the  American 
Telephone  and  Telegraph  Com¬ 
pany,  giving  them  the  benefit  of 
its  development  of  better  methods. 
The  Bell  Laboratories  and  the 
Western  Electric  Company  utilize 
the  talents  of  thousands  of  scien¬ 
tists  for  constant  research  and  im¬ 
provement  in  the  material  means 
of  telephony.  Western  Electric, 
with  its  great  plants  and  ware¬ 
houses  in  every  part  of  the  country, 
contributes  its  specialized  ability 
for  the  precise  and  economical  man¬ 
ufacture  of  equipment  of  the  high¬ 
est  quality  for  the  entire  system. 

The  Bell  System  is  vigorously 
carrying  forward  its  work  of  im¬ 
proving  the  telephone  service  of  the 
country.  It  is  building  tor 
today  and  tomorrow — for 
the  benefit  of  every  one  who 
lives  and  works  in  America. 


- 


AN  INTER-CITY  CABLE,  PART  OF  THE  BELL  SYSTEM  NETWORK  THAT  UNIFIES  THE  NATION 


Vast,  to  serve  the  nation  .  .  . 
personal,  to  serve  you 

Advertisement  of  the  American  Telephone  and  Telegraph  Company 


Two  Lessons  for  Trnek 

—  From  A  Truck  Driver 


Owners 


OUR  illustration  shows  one  of  several  new 
Model  A-5  International  Speed  Trucks 
recently  added  to  the  Chicago  Tribune  fleet, 
becoming  a  member  of  one  of  the  largest 
fleets  of  trucks  in  metropolitan  news  service. 
This  fleet,  serving  the  Tribune  organization 
and  used  in  the  distribution  of  The  Chicago 
Tribune,  the  New  York  Daily  News,  and 
Liberty,  now  numbers  over  200  units,  and  all 
of  them  are  Internationals. 

In  this  connection  we  are  reproducing 
at  the  right  a  truck  driver’s  letter  which 
appeared  the  other  day  in  the  “Voice  of  the 
Traffic”  column  of  the  Tribune.  The  letter 
speaks  eloquently  for  itself.  We  call  atten¬ 
tion  to  the  two  lessons  it  holds  for  truck 
owners  generally: 

FIRST,  there  are  countless  worn-out 
trucks  on  the  streets  that  should  be  turned 
out  to  pasture  and  replaced  by  efficient 
modern  trucks;  and  SECOND,  the  trucks 
the  veteran  truck  driver  admires  are  the 
Internationals  in  the  Tribune’s  “up-to-date” 
fleet. 


t^ad. 


J.  It  "  lo^  4|ke  a 


VOICE-  OP  TIIB-  TRAFFIC 


FAULTY  TRUCKS. 

Chicago,  April  13.— I  see  in  today’r 
tramc  aection  that  Cook  county  poiice 
aro  beginning  a  drive  against  noisy 
trucks.  Being  a  truck  driver.  I  believe 
the  police  In  warning  drivers  to  make 
repairs  are  taking  the  wrong  way  to 
eliminate  this  nuisanpe. 

The  large  cartage  companies  do  not 
listen  to  the  drivers’  complaints,  or  else 
It  la  because  our  foremen  do  not  In¬ 
form  the  owners.  Dally  we  are  forced 
to  take  out  patched  up  ten  and  fifteen 
and  even  twenty  year  old  trucks,  with 
faulty  brakes,  hard  to  shift,  and  still 
harder  to  steer. 

As  for  loads,.  I  have  put  a  monster 
load  of  canned  goods  on  one  truck  and 
hauled  It  through  the  city,  praying  all 
the  time  that  no  other  vehicle  would  cut 
me  off  too  close.  Going  at  a  speed  of 
ten  miles  an  hour,  I  required  eighty  feet 


to  stop,  using  both  'sets  of  brakes. 

The  speed  governors  on  our  trucks  are 
all  “  out  of  order,”  and  we  are  laid  oft 
if  A'e  dot  not  make  good  time.  It  is  the 
same  if  our  chariots  break  down  too 
often  or  if  we  have  an  accident,  no 
matter  how  slight,  it  is  only  because 
we  are  expert  drivers  that  we  get  by. 
We  are  told  time  and  again  that  new 
trucks  cost  money  and  to  quit  “  belly¬ 
aching.” 

I  notice  (enviously,  too)  that  Thx 
Tribdnb  always  has  an  up  to  date  fleet 
of  trucks,  and  1  have  yet  to  see  one  of 
them  broken  down  on  the  street  or  In 
a  serious  accident. 

Police  ought  to  get  after  the  owners 
and  put  criminal  charges  against  them, 
for  I  believe  It  really  criminal  to  force 
men  to  drive  some  of  the  wrecks  that 
are  on  the  streets  today. 

A  Truck  Daivnt. 


The  International  Harvester  Company  now 
offers  a  complete  new  line  of  Speed  Trucks 
and  Heavy-Duty  Trucks  fitting  every  haul¬ 
ing  need.  Sold  and  serviced  by  180  Com¬ 
pany-owned  branches  in  the  United  States 
and  Canada,  and  also  by  many  dealers.  Visit 
a  showroom,  ask  for  a  demonstration  in  your 
locality,  or  write  us  direct  for  special. 


INTERNATIONAL  HARVESTER  COMPANY 
606  So.  Michigan  Ave.  (fN^co^po^ATEO)  Chicago,  Illinois 


AA 


INTERNATIONAL 

A  7 


NATIONAL  TRUCKS 
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NEW  OFFICERS  ELECTED 
BY  LOUISIANA  ASSN. 

Conrad  J.  LeCoq  Named  President  at 
Annual  Convention  Last  Week — 

J.  P.  Wade  Hits  Attempt  at 
Advertising  Tax 

Conrad  J.  LeCoq  of  the  Sc'a;  Roads 
I'omtc  Coupee  Rainier,  was  elected 
president  of  tlie  Louisiana  Press  Associa¬ 
tion  at  the  annual  convention  at  New 
llK-ria.  La.,  .Cug.  Ifi.  Other  new  officers 
are;  Mrs.  C.  L.  Hreazeale.  Xatcliitoches 
linterprise,  vice-president;  J.  H.  Wade  of 
the  Port  Allen  Observer,  re-elected 
secretary  and  Isaac  Chapman  of  the 
Rastrop  Morehouse  linterprise,  re-elected 
treasurer. 

The  Morehouse  Knterprise  was  awarded 
the  loving  cup  offered  by  the  Monroe 
Morning  World,  having  been  selected  the 
outstanding  weekly  paper  of  North 
Louisiana.  It  is  published  by  C.  G.  Scott 
and  Isaac  Cliapman  is  editor. 

The  Sew  Orleans  Times-Picayune , 
States  and  Item  offer  to  donate  a  cup 
for  presentation  to  the  weekly  selected 
during  the  year  as  the  outstanding  in  the 
state,  was  accepted. 

Horace  Manghani.  of  Rayville,  chair¬ 
man  of  the  legislative  committee  told  of 
the  successful  fight  to  prevent  passage  of 
a  tighter  “gag”  law  and  newspaper  tax 
law  at  the  recent  session  of  the  state 
legislature. 

J.  P.  Wade,  Rogalusa  linterprise.  also 
discussed  the  laws  detrimental  to  news¬ 
papers,  which  the  legislature  had  at¬ 
tempted  to  pass.  He  referred  specilicalK 
to  unsuccessful  attempts  in  the  legisla¬ 
ture  to  enact  a  newspaix'r  “gag”  law 
and  a  L'i  per  cent  tax  u[K)n  newspaper 
ativertising  revenues. 

.\ction  also  was  launched  for  a  “news- 
I>a]HT  clinic”  to  which  inemlxTs  wouhl 
submit  their  issues  for  criticism,  with 
those  receiving  high  scores  to  Ite  awarded 
l)lne  ribl)ons  at  the  next  convention. 
The  state  university  department  of 
journalism  will  1k‘  aske<i  to  act  as  judges 
and  a  committee  was  appointed  to  work 
with  the  department  to  draft  standards 
li>  which  weeklx  newspaiH-rs  may  he 
measured  and  plans  drawn  for  construc¬ 
tive  criticism. 

The  Louisiana  bar  association  asked 
co-o]H‘ration  t<»  consi<ler  plans  wherel)y 
interpretations  of  the  Taw  as  it  affects 
t>eople  mo.stly  iti  their  daily  life  should 
Ik-  printed  by  papsTS  of  the  association. 

loe.  I).  Barksclale,  Shreveport  at¬ 
torney  and  KujH'rt  R.  Peyton  of  the 
Slire7’eport  Journal  staff  escaped  injury 
while  en  route  to  the  meeting,  when  their 
car  swerved  into  a  ditch  and  was 
wrecked. 

STRATTON  IN  EUROPE 

Lloyd  C.  Stratton,  vice-president  of 
the  Western.  Newspaixr  I’nioii,  vaca 
tioiting  in  EuroiH-.  <in  .\ug.  1.^  was  the 
guest  of  honor  of  the  .\nglo-.\merican 
Press  .\ssociation  of  Paris  at  its  weekly 
luncheon.  Charles  Lathroi),  of  the  Al¬ 
bany  (N.Y.)  Kntckeihoeker  Press,  was 
also  a  guest  of  the  association. 


SOCIETY  NEWS  TIPS  ROBBERS 

Serie*  of  Thefts  in  Washington  Fol¬ 
lowed  Publication  of  Vacation  Plans 

The  fact  that  at  least  50  of  Wash¬ 
ington  s  Ix-ttcr  homes  have  been  robbed 
while  the  occupants  were  vacationing 
this  summer  has  led  police  to  l)elieve 
that  a  robber  band  is  using  the  society 
columns  of  the  local  newspapers  to  keep 
themselves  posted  on  objects  of  prey. 

In  many  of  the  cases,  the  places  bur¬ 
glarized  were  the  homes  of  families  or 
persons  whose  vacation  plans  were  an¬ 
nounced  in  the  newspapers.  The  society 
items  contained  complete  accounts  of 
their  whereabouts  and  the  time  the  so¬ 
journers  were  to  return. 


radio  apparatus.  Journal  sports  writers 
transcrilx'd  the  reports  in  story  form  and 
made  ‘‘deadlines”  with  the  latest  item 
from  the  scene  of  the  race.  Meanwhile 
sports  writers  at  the  races  were  furnish¬ 
ing  color  stories  to  sui)plenient  the  “tack 
by  tack”  account. 


STARTS  SAFETY  CAMPAIGN 


USED  SHORT-WAVE  RADIO 


XKit,  H.  Su  ANsox.  Maiiai/iiiii 
Editor  of  the  Pittshiirt/h 
Press: 

‘‘You  ask  me  what  1  think 
of  Science  Service.  J  can 
tell  you  in  one  sentence. 
It  is  as  consistently  good 
as  any  feature  on  the  mar¬ 
ket  and  distinctly  better 
than  most.” 

SCIENCE  SERVICE 

Washington,  D.  C. 


Rochester  (N.Y.)  Journal  Reported 

Yacht  Races  in  Novel  Manner 

News  transmission  by  short-wave  radio 
was  employed  successfully  by  the 
Rochester  (N.Y.)  Journal  and  radio  sta¬ 
tion  WH.\M  in  reporting  the  Canada’s 
Cup  yacht  races  off  Charlotte  last  week. 

The  reports  were  broadcast  from  a 
short-wave  station  maintained  by 
WH.-\M  aboard  a  cruiser  which  followed 
the  comiK-ting  craft,  and  were  received 
at  the  Journal  office  through  an  ordinary 


USES  AMERICAN  METHODS 

Auckland  Sun  Runs  Prize  Contest  as 
Circulation  Booster 

American  circulation  methods  were  re¬ 
cently  introduced  in  New  Zealand,  when 
the  Auckland  Sun  launched  a  subscrip¬ 
tion  campaign  in  which  prizes  amounting 
to  $30,000  were  awarded  for  subscriptions. 
The  campaign,  conducted  by  George  S. 
Teall  Company,  an  American  concern, 
was  run  on  a  vote  basis. 

Anyone  in  the  territory  was  eligible  for 
a  prize,  if  enough  subscriptions  were  ' 
turned  in.  The  prizes  included  a  villa 
site,  five  .American  automobiles,  a  radio 
and  a  i)honograph. 

The  Christchurch  Sun.  another  of  the 
Sun  Newspapers  Limited,  will  shortly 
start  a  similar  campaign. 

COAST  DAILY  SOLD 

The  Hayieard  (Cal.)  Review,  a  daily, 
has  been  purchased  from  N.  R.  Moore 
hy  John  J.  and  I.  K.  Hooper  of  Los 
Angeles. 


Albany  Dailies  Making  Page  One 
Plea*  to  Car  Driver* 

Page  One  pleas  to  motorists  to  bt 
careful  in  their  Sunday  travel  and  to 
keep  down  the  toll  of  dead  and  injured 
in  Monday  morning’s  newspapers  are 
being  published  on  Saturdays  by  the 
Albany  (N.Y.)  Knickerbocker  Press 
and  Evening  News  in  a  safety  drive. 

The  Knickerbocker  Press  last  Satur¬ 
day  printed  a  one  column  box  at  the 
Irottom  of  the  first  page,  citing  that  the 
toll  of  motor  accidents  over  the  week¬ 
end  a  year  ago  was  two  dead  and  13  in- 
iured.  “W  hat  will  be  the  toll  for  this 
weekend?”  the  message  asks,  at  the 
same  time  urging  motorists  to  be  careful. 

The  Evening  News  published  an  edi¬ 
torial  on  safety,  illustrated  with  the  pic¬ 
ture  of  an  automobile  wreck. 


RYAN  IN  INDIAN  SERVICE 

Dr.  \V’.  Carson  Ryan,  Jr.,  former  edu¬ 
cational  editor  of  the  New  York  livemg 
Post,  and  more  recently  a  member  of 
the  faculty  at  Swarthmore  College,  has 
been  appointed  director  of  education  in 
the  U.  S.  Indian  Service.  Dr.  Ryan  was 
in  the  United  States  Bureau  of  fiiduca- 
tion  from  1912  to  1920.  He  resigned  to 
join  the  Evening  Post,  going  from  there 
to  Swarthmore. 


Indianapolis 
Department 
Stores  prefer 
The  News . 


Department  stores  knotc  newspapers. 
If  you  had  to  rely  upon  only  one 
known  fact  to  determine  a  newspaper’s 
comparative  productivity,  you  could 
find  no  safer  criterion  to  base  your 
judgment  on  than  that  newspaper’s 
relative  standing  in  Department  Store 
advertising. 

In  1929,  Indianapolis  Department 
Stores  placed  56%  of  all  their  news¬ 
paper  advertising  in  The  News.  Dur¬ 
ing  the  first  6  months  of  1930  they 
have  increased  that  percentage  to 
58.  Year  after  year,  local  Department 
Stores  ilemonstrate  by  the  way  they 
place  their  advertising,  that  it  pays  to 
concentrate  in  The  News. 


INMANAPOUS  Mews 

Indianapolis  Radius 

Member  of  the  100,000  group  of  American  cities 


New  York; 


Dan  a.  Cahroll 
110  East  42iul  St. 


Don  Bridge 
Adrertixing  Director 


Chicago. 


J.  E.  Lutz 

Lake  Michigan  Bldg. 


Jj. 
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HERE’S  WHAT 

THE  KNICKERBOCKER  PRESS 
and  ALBANY  EVENING  NEWS 

think  of 


AFTER  2  YEARS  OF  EXPERIENCE 


From  Portland  (Me.)  to  Los  Angeles,  from 
Seattle  to  Jacksonville,  publishers  are  writing 
in,  or  telling  other  publishers,  what  a  big  advance 
they  have  made  in  type-metal  melting  by  chang¬ 
ing  over  to  G-E  electric  heat.  Ask  your  nearest 
G-E  office  to  show  you  how  easy  and  economical 
it  is  to  equip  your  furnaces  with  G-E  heating 
units. 


Above:  The  8-ton  Wood  stereotype  furnace  is  equipped  with 
twelve  G-E  10-l<w.  electric  immersion  unib. 

Right:  The  2-ton  Channins  type-metal  remelting  furnace  is  also 

electrified — being  equipped  with  six  G-E  S-kw.  electric 
immersion  unib. 


GENERAL 


570141 

ELECTRIC 


PLAIN  TALE 
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E  D  I 

AUTO  SECTIONS  PASSING 

The  recent  postal  rule  enforcing  the  law  that 
publicity  matter  must  be  marked  as  advertising 
may  be  the  linal  blow  to  the  fading  automobile 
sections  of  daily  and  Sunday  newspapers.  A  recent 
conference  of  autonK>bile  advertising  and  sales  depart¬ 
ment  representatives  in  Detroit  gave  serious  thought 
to  the  postal  regulation  and  the  possible  trouble  it 
might  entail  on  publishers  and  advertisers  if  applied 
strictly  to  many  "news”  articles  pertaining  to  auto¬ 
mobiles.  Fall  schedules  of  several  manufacturers, 
we  are  informed,  are  Ix-ing  placed  run-of-paper, 
without  the  usual  demand  for  island  position  on  a 
page  devoted  to  factory-made  publicity. 

Since  January,  1930.  there  has  been  a  marked 
tendency  of  automobile  advertising  away  from  the 
Sunday  and  into  the  daily  editions.  Many  news- 
pajxrs,  according  to  current  statistics,  are  printing 
more  automotive  linage  in  their  daily  issues  than 
they  had  in  the  banner  automobile  year  of  1929. 
Sunday  issues,  on  the  contrary,  have  seen  a  decline 
in  motor  copy  which  cannot  be  described  as  other¬ 
wise  than  tremendous.  In  some  cases  the  loss  of 
Sunday  motor  linage  is  75  per  cent  and  in  very  few 
newspajxrs  is  the  Sunday  automotive  total  nearly 
even  with  previous  records. 

Perhaps,  it  may  be  thought,  with  the  revival  of 
business  and  the  opening  of  a  larger  car  market,  the 
Sunday  linage  may  come  back.  It  may,  but  we  doubt 
it.  If  it  does  come  back,  the  typical  Sunday  auto¬ 
mobile  section  is  not  likely  to  be  a  factor  in  the 
return.  Whatever  reason  there  may  have  been  for 
this  special  treatment  of  motor  news  in  the  early 
days,  there  is  no  reason  for  puffs  and  artificial  stimu¬ 
lation  of  public  interest  with  more  tlian  20,000,000 
cars  on  the  road  and  traffic  problems  the  vexation 
of  every  city.  Motors  have  made  and  will  make 
genuine  news,  to  be  treated  on  the  same  basis  as  all 
other  genuine  news  and  given  whatever  space  and 
place  its  news  value  dictates.  By  that  standard,  most 
of  the  material  which  has  filled  automobile  sections 
belongs  on  the  floor,  and  its  publication  cannot  be 
interpreted  by  either  publisher  or  advertiser  as  other 
than  a  hidden  rebate  on  the  advertising  rate. 

Start  your  Christmas  adi'crtisiiu/  early. 

COMPOSING  ROOM  COSTS 

A  CORRESPONDENT  whose  letter  apjxars  on 
another  page  raises  the  old  question  of  why 
no  two  newspapers  have  the  same  method  of 
figuring  page  costs  in  composing  rooms.  He  is  fore¬ 
man  of  the  composing  room  of  an  important  news¬ 
paper,  bent  on  getting  his  daily  job  done  with  a 
minimum  of  waste.  He  believes  his  operating  costs 
are  reasonable,  and  to  check  his  belief,  he  inquires 
of  other  executives  similarly  situated.  Usually,  the 
comparisons  are  valueless,  and  the  foreman  cannot 
understand  why  publishers  cannot  devise  a  simple 
formula  of  universal  application  for  this  simple  and 
universal  operation. 

To  answer  him  is  not  easy.  The  divergence  of 
opinion  and  method  among  newspapers  is  no  more 
marked  in  their  editorial  conduct  than  it  is  in  their 
accounting  procedure.  Many  publishers  have  kept 
their  books  for  decades  on  systems  designed  by  their 
predecessors  or  by  an  employed  expert  accountant. 
Their  records  are  designed  to  yield  information  inter¬ 
esting  to  the  individual  publisher  concerned  and  to 
him  alone.  Change  is  resisted  because  variations  in 
breakdown  of  accounts  destroy  their  value  for  com¬ 
parison  w’ith  previous  years.  Computation  of  com¬ 
posing  room  costs  vary  because  the  comjKJsing  room 
is  sometimes  regarded  as  a  separate  operating  unit, 
sometimes  as  a  part  of  the  editorial  de|)artment,  and 
sometimes  as  a  branch  of  the  business  office. 

We  see  little  prospect  of  early  change  to  the  set¬ 
up  desired  by  our  friend  the  foreman.  Except  in  the 
larger  chains,  which  employ  uniform  accounting  sys¬ 
tems  among  their  units,  the  value  placed  by  publish¬ 
ers  on  past  records  is  a  formidable  obstacle  to  the 
establishment  of  a  system  whereby  every  major  news¬ 
paper  operation  will  be  regarded  in  exactly  the  same 
accounting  light  by  every  publisher.  The  fact  that 
records  more  than  12  months  old  are  rarely  consulted 
and  that  variations  might  be  reconciled  during  the 
first  year  of  new  methods  carries  little  weight. 


R  I  ^  L 


And  when  thou  sendcj^l  him  out  free  from 
thee,  thou  shall  not  let  him  go  away  empty. — 
Deuteronomy,  XV;  13. 


NEGLECT  IN  SUBURBS 

AS  John  H.  Perry  pointed  out  in  last  week's 
Editor  &  Publish kr,  metropolitan  newspapers 
are  experiencing  an  imixjrtant  circulation  devel¬ 
opment  in  suburban  territories.  The  drift  of  popula¬ 
tion  from  mid-cities  to  the  countryside  is  also  strik¬ 
ingly  reflected  in  the  new  federal  census  figures. 

We  wish  to  offer  an  editorial  suggestion  to  supple¬ 
ment  Mr.  Perry’s  interesting  comments.  It  concerns 
suburban  news  correspondence.  For  some  years  we 
have  regarded  it  as  a  weird  anomaly  that  some  editors 
who  arc  usually  most  exacting  in  their  requirements 
from  city  staff  rcixirters  should  allow,  as  occasion- 


VAN-LEAR  BLACK 

HE  tragic  passing  of  \'an-Lear  Black  ends  the 
career  of  a  remarkable  character  in  newspaper- 
dom.  Mr.  Black  was  for  many  years  the  chair¬ 
man  of  the  A.  S.  .Abell  Company,  publishers  of 
JIaltimorc  Sun  and  lialtimore  liveniiu/  Sun,  the 
famed  “Sunpapers.”  He  was  possessed  of  immense 
wealth,  probably  the  richest  individual  in  Maryland. 
He  had  been  president  of  the  Fidelity  and  Deposit 
Company  of  Baltimore,  and  director  of  the  Consoli¬ 
dated  Coal  Company,  Massachusetts  -Mutual  Life  In¬ 
surance  Company,  the  -American  Ship  and  Ctimmerce 
Corporation,  Gibbs  Preserving  Company,  American 
Sugar  Refining  Company,  and  Chatham-Phenix  Na¬ 
tional  Bank  and  Trust  Company,  of  New  York. 
Many  other  important  financial  interests  engaged  his 
attention,  yet  he  had  time  and  imagination  for  flying 
125,000  miles  over  all  parts  of  the  world  during  the 
past  three  years,  and  for  a  generation  had  been  faith¬ 
ful  to  his  interest  in  the  Sunpajiers. 

The  celebrated  liberality  of  those  newspapers, 
perhaps  as  free  in  their  editorial  and  news  policies 
as  any  daily  of  this  country,  had  the  full  endorse¬ 
ment  of  Van-Lear  Black.  It  is  said  of  him  that 
never,  by  word  or  sign,  did  he  seek  to  influence  or 
repress  the  editors,  but  rather  co-operated  with  them 
in  genuine  enthusiasm  and  appreciation.  Of  recent 
years,  however,  Mr.  Black  was  so  keen  for  aviation 
and  exploration  that  he  gave  little  time  either  to  his 
newspaper  or  financial  concerns. 

He  was  a  man  of  distinguished  bearing,  lively 
imagination,  siiontaneous  humor  and  was  greatly 
admired  by  his  associates.  His  beautiful  country 
place  in  Maryland  was  frequently  the  seat  of  sumptu¬ 
ous  entertainment. 

It  might,  perhaps,  be  said  that  Mr.  Black’s  con¬ 
tribution  to  the  Sunpapers  was  in  giving  complete 
confidence  to  the  responsible  executives  and  leaving 
them  free  to  pursue  the  traditional  policies  of  the 
office,  without  regard  to  his  private  fortunes  or  views. 
And,  indeed,  this  is  no  negative  service  on  the  part 
of  a  publisher  so  placed.  It  reflected  character  of 


ally  iiappens,  any  sort  of  incompetent,  easily  picked- 
up  correspondent  to  write  freely  and  wholly  without 
check  about  suburban  affairs. 

We  know  of  few  metropolitan  newspaiiers  which 
maintain  regular  and  intimate  inspection  of  their 
country  correspondents’  work  and  dare  say  that  if 
some  editors  would  sincerely  probe  into  news  affairs 
of  their  outlying  circulation  territory  they  would 
get  shocks  to  pride  which  would  make  them  better 
appreciate  our  comment.  If  there  is  such  a  thing 
as  a  “news  racketeer”  the  place  to  look  for  him  is 
not  at  city  hall,  courts  or  ixilice  headquarters  in  town, 
but  rather  in  some  setjuestered  commuter  paradise 
which  is  lorded  over  by  a  local  correspondent  pos¬ 
sessed  of  full  and  unchecked  power  which  he  does 
not  scruple  to  trade  on,  sometimes  scandalously. 

Manifestly,  if  metropolitan  newspapers  propose  to 
follow  the  country  wise  shift  of  population  cor¬ 
respondence  systems  for  the  most  part  must  lie  bet¬ 
tered.  It  may  be  too  costly  to  attempt  to  cover  every 
important  community  in  a  wide  area  by  a  staff  man, 
or  by  resident  correspondents  who  have  demonstrated 
their  deixndability  and  are  worthy  of  salaries  or 
space  comparable  to  staff  rates.  But  we  think  any 
newspaper  that  proposed  to  cater  to  country  circula¬ 
tion  can  organize  country  news  service  under  the 
direction  of  a  suburban  editor  who  at  least  knows  his 
correspondents  through  occasional  visits  to  their 
towns.  Also,  that  editors  must  encourage  good 
country  correspondents  with  better  pay  than  is  now 
offered.  The  danger  lies  in  picking  up,  sight-unseen, 
anyone  who  asks  for  the  representation.  It  must  be 
remembered  that  the  class  of  readers  who  live  in 
suburban  houses,  rather  than  city  flats  or  hotels,  are 
important  purchasers  of  advertiseel  merchandise. 
They  are  worth  following  to  the  country  and  serv¬ 
ing  in  manner  true  to  metropolitan  standards. 

'J'hc  reo.v  department  store  linayc  holds, 
promisimj  to  increase  to  the  holiday  season,  is 
a  hriyht  siyn  in  the  skies. 


high  quality.  Sun  men  tell  many  stories  of  Mr. 
Black’s  toleration  of  policies  in  his  newspaiier  which 
were  directly  counter  to  his  private  interests.  For 
instance,  when  coal  miners  in  West  Virginia,  where 
he  was  deeply  involved  as  an  operator,  went  on  a 
long  strike  some  years  ago.  Sun  editors  sent  two 
investigators,  one  a  radical  labor  advocate  and  the 
other  a  staff  reporter,  to  round  up  the  situation. 
Hearing  of  this  Mr.  Black  laughed  and  laid  a  bet 
that  the  reporter,  whom  he  knew,  would  write  a 
more  radical  report  than  the  lalxir  advocate.  This 
actually  happened  and  both  reports  were  so  favor¬ 
able  to  the  miners  and  unfavorable  to  the  operators 
that  union  officials  had  them  printed  in  pamphlet 
form  and  circulated  in  Washington.  All  of  which 
amused  the  publisher. 

Mr.  Black  enjoyed  association  with  working  news¬ 
paper  men,  thrilled  to  their  adventures,  praised  their 
courage  to  tell  the  whole  truth  in  plain  language  on 
newsprint,  but  he  made  few  suggestions  and  gave 
no  orders.  Once,  it  is  recalled,  he  had  great  amuse¬ 
ment  at  the  expense  of  a  visiting  publisher,  because 
the  latter  had  referred  to  him  as  the  “editor”  of  the 
Sunpapers. 

“That  is  an  art  and  I  would  not  know  how,”  he 
said.  He  was  also  interested  in  political  affairs  and 
worked  privately  for  many  public  causes,  but  never 
claimed  preference  for  himself  and  would  deny  he 
knew  anything  about  politics. 

Such  was  the  character  of  an  engaging  personality, 
now  painfully  lost  to  the  newspaper  profession,  a 
rare  type  upon  whose  bier  -American  editorial  and 
business  office  men,  from  cubs  to  chief  executives, 
will  in  spirit  lay  tokens  of  genuine  appreciation- 


THAT  CIGAR  CAMPAIGN 

HE  director  of  publicity  of  Indiana  University, 
Frank  R.  Elliott,  writes  asking  our  opinion  of 
the  “anti-spit”  advertising  campaign  of  the 
•American  Cigar  Co.  “Is  there  any  sound  psychology 
behind  such  a  campaign?”  he  asks.  “To  me  the 
whole  thing  is  repulsive  and  poor  advertising  for  the 
whole  tobacco  trade.  If  the  cigarette  makers  were 
fighting  the  cigar  people,  I  would  almost  be  willing 
to  believe  that  the  ‘anti-spit’  campaign  was  being 
financed  by  the  cigarette  people  to  injure  the  general 
sale  of  cigars.  Do  you  believe  that  any  good  can 
come  from  such  advertising?” 

It  is  repulsive,  of  course,  but  anyone  who  has  ever 
stood  before  the  window  of  a  cigar  factory  in  a  city 
street  and  observed  the  thumb,  forefinger  and  lip 
action  of  a  cigar-roller  knows  jolly  well  that  a  very 
great  evil  is  being  attacked.  \\’e  think  that  adver¬ 
tising  serves  excellently  when  it  attacks  conditions 
which  menace  public  health.  W'e  dare  say  that  the 
effect  of  the  advertising  is  temporarily  harmful  to 
the  cigar  business,  but  evidently  the  purpose  is  to 
kill  off  a  factory  condition  which  is  unhygienic  and 
has  damaged  the  cigar  business  for  many  years.  The 
exposure  may  nauseate  some  smokers,  but  the  greater 
harm  to  the  general  industry  w'ould  be  done  by  con¬ 
tinuing  to  hush  up  or  gloss  over  a  scandalous  con¬ 
dition  that  most  observant  men  are  entirely  familiar 
with.  At  least,  the  “anti-spit”  campaign  restores 
confidence. 

We  agree  that  the  advertising  is  bold,  but  if  it  is 
true  and  is  calculated  to  reform  an  unsanitary  con¬ 
dition,  it  is  a  justifiable  and  helpful  public  contribu¬ 
tion. 
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I  PURELY  PERSONAL 

JOStPHl-S  UAAltLS,  publisher  of 
the  lialcigh  (N.C.)  News  and  Ob¬ 
server,  addressed  the  annual  convention 
of  North  Carolina  County  Commissioners 
at  Wrightsville  Beach,  X.  C.  Aug.  12. 

Linwood  I.  Noyes,  publisher  of  the 
Ironwood  (Mich.)  Daily  Globe,  has  re¬ 
turned  from  a  three-weeks'  vacation  in 
.southern  Michigan  with  his  family. 

Robert  L.  Rohe,  general  manager  of 
the  Tiffin  (O.)  Tribune,  was  re-noini- 
nated  for  the  Ohio  state  senate  on  the 
Republican  ticket  at  the  primary  elections 
last  week. 

Mrs.  Mary  M.  Dunphy,  publisher  of 
the  Tlattsbunj  (X.Y.)  Press,  and 
daughter  Patricia  returned  last  week  on 
the  Rotterdam  after  spending  six  weeks 
in  Europe. 

Lucius  T.  Russell,  editor  and  publisher 
of  the  Newark  (N.J.)  Morning  Ledger, 
has  returned  with  Mrs.  Russell  from  an 
e.vteiided  visit  in  California. 

William  Southern,  Jr.,  editor  of  the 
Independence  (Mo.)  Examiner,  Fred 
.\aetcr  and  George  Naeter,  editors  of  the 
Cape  Girardeau  Southeast  Missourian, 
and  E.  H.  Winter,  editor  of  the  Jefferson 
City  Post-Tribune,  are  on  a  tour  of 
Illinois  and  Wisconsin. 

William  E.  Seely,  editor  and  manager 
of  the  Poughkeepsie  (N.Y.)  Eagle-News, 
was  recently  appointed  to  the  board  of 
education  in  that  city. 

C.  C.  Maes,  general  manager,  Houston 
Post-Hispatch,  and  members  of  his 
family  left  Houston  by  automobile  re¬ 
cently  on  a  vacation  trip  to  Newfound¬ 
land. 

Erwin  Livingston,  whose  father,  J.  A. 
Livingston,  is  owner  and  publisher  of 
the  kusselh’ille  (.Ark.)  Courier-Demo¬ 
crat,  has  been  accepted  for  enlistment  in 
the  army  air  service  and  assigned  March 
field.  Riverside,  Cal.  Young  Livingston 
was  graduated  recently  from  the  Uni- 
ver>ity  of  Southern  California. 

IN  THE  BUSINESS  OFFICE 

T  EWIS  .\L  N.ACHMAN  formerly  of 
‘  the  Indianapolis  Star  and  Kansas  City 
Journal  Post  has  joined  the  display  staff 
of  the  Springfield  (Ill.)  State  Journal. 

George  E.  Kilpatrick,  advertising  de¬ 
tail  manager  for  the  Curtis- Martin 
N'ewsiiapers,  Philadelphia,  has  returned 
from  a  motor  tour  of  New  York  and 
.\'ew  England. 

William  Wetzel,  business  manager  of 
the  Poughkeepsie  (N.Y.)  Eagle- Nezes, 
has  returned  from  a  vacation  spent  in 
^'ellowstone  Park. 

George  VV'.  E.  Smith,  classified  adver¬ 
tising  manager  of  the  Camden  (N.J.) 

( oiirier  and  Post,  was  notified  by  the 
\\  ar  Department  last  week  of  his  [iro- 
motion  to  a  captaincy  in  the  II.  S.  .Army 
reserves.  Captain  Smith  has  been  a  first 
lieutenant  of  Infantry  in  the  reserve 
corps  since  192.S. 

I' rank  A.  Roberts,  Rochester  Times- 
I  ninn  circulation  manager,  is  spending 
two  weeks  vacation  touring  New  E'ngland. 

.Maurice  Schwartz,  classified  adver¬ 
tising  manager  of  the  Hoii.iton  Post- 
Dispatch,  and  Mrs.  Schwartz  are  parents 
"f  a  daughter  born  recently. 

.1.  G.  Townsend,  formerly  of  the 
merchandising  division,  McCall  Company, 
lia>  joined  the  local  display  advertising 
saleN  staff '  of  the  San  Erancisco  E.r- 
aniiner. 

Thomas  E.  Wren,  advertising  depart¬ 
ment,  Little  Rock  Arkansas  Democrat, 
has  been  granted  a  leave  and  has  entered 
the  .Arkansas  Tuberculosis  Hospital  nt 
Ilooneyille.  His  illness  is  not  considered 
as  critical,  however,  and  his  stay  in  the 
hospital  is  expected  to  be  a  brief  one. 


IN  THE  EDITORIAL  ROOMS 

W  FL  I.OHM.AN.  managing  editor  ot 
•  the  _  Portsmouth  (Va.)  Star,  is 
visiting  friends  in  Kendallsville,  Ind. 

W  inder  R.  Harris,  managing  editor  ol 
tile  .Xorfolk  Virginian-Pilot,  and  family, 
are  visiting  _Mr.  Harris’  brother.  Judge 
C.  Harris,  in  Raleigh,  N.  C. 

Paul  Benton,  Rochester  Times-Union 


managing  editor,  and  Mrs.  Benton, 
Democrat  S'  Chronicle  columnist,  have 
returned  from  their  vacation  on  the  New 
England  coast. 

Conrad  N.  Church,  managing  editor 
of  the  Pontiac  (Mich.)  Daily  Press,  is 
on  vacation. 

Col.  C.  J.  Smith,  managing  editor  of 
the  Allcntoum  (Pa.)  Morning  Call,  is 
commander  of  the  213th  Coast  Artillery, 
which  left  for  camp  at  Bethany  Beach, 
Del.,  last  week.  Col.  Smith  headed  the 
headquarters  staff  that  accompanied  the 
soldiers. 

Allen  Cleaton,  managing  editor  of  the 
Richmond  (Va.)  Times-Dispatch,  ic- 
cently  sailed  for  a  European  tour. 

Dave  Gross,  rewrite  man  on  the 
Philadelphia  Inquirer,  was  in  New'  York 
last  week  conferring  with  George  Jessel, 
who  is  to  produce  a  comedy  written  by 
Gross  early  in  the  new  theatrical  season. 
It  is  unnamed  as  yet. 

Herbert  Nordegg,  sports  editor  of  the 
Abend  Post,  Chicago  German  daily,  was 
a  recent  visitor  at  Yellowstone  Park. 

William  G.  Vorpe,  Sunday  and  Feature 
Editor  of  the  Cleveland  Plain  Denier, 
just  back,  with  Mrs.  Vorpe,  from  a  sev¬ 
eral  weeks’  trip  through  England  and 
Wales,  is  acting  in  the  capacity  of  man¬ 
aging  editor  while  Paul  Bellamy  is  on 
a  month’s  vacation.  Mr.  and  Mrs.  Bel¬ 
lamy  will  spend  some  time  in  Nova 
Scotia. 

Eugene  Turner,  of  the  Nezo  York 
E.vening  Post  staff,  is  spending  several 
days  in  Richmond.  He  was  formerly 
identified  with  the  news  department  of 
the  Richmond  Times-Dispatch  and  Nezes 
Leader. 

George  E.  Cauthen,  Kansas  City  Jour¬ 
nal-Post  photographer,  has  returned  from 
a  vacation  spent  in  South  Carolina,  his 
birthplace.  Kenneth  P.  Middleton,  po¬ 
litical  writer  for  the  Journal- Post,  is 
vacationing  with  his  family  in  Minne¬ 
sota. 

James  Long,  formerly  a  reporter  on 
the  Dayton  (O.)  Journal,  has  been  pro¬ 
moted  to  city  editor  with  the  resignation 
of  Russell  Bremer,  who  held  the  latter 
post.  Long  has  lx*en  identified  with  the 
Dayton  staff  for  about  one  year. 

William  Smith,  former  assistant  city 
editor  of  the  Buffalo  Times,  has  been 
appointed  assistant  to  the  managing  edi¬ 
tor.  Harry  A'an  Lungher,  former  United 
Press  correspondent  at  Buffalo,  holds 
the  position  vacated  by  Smith. 

Junius  B.  Wood,  staff  correspondent 
of  the  Chicago  Daily  Nezos,  sailed  Aug. 
16  from  New  A’ork  for  Sweden,  bound 
for  the  Union  of  Soviet  Republics.  He 
will  visit  Sweden,  Norway,  Finland, 
Estonia,  Latvia,  Lithuania  and  Russia. 


Earl  H.  Malonky 


Earl  H.  M.ALONEY,  advertising 
manager  of  the  Peoria  (Ill.)  Jour- 
nal-Transcript,  is  well  known  in  his  com¬ 
munity  for  the 
interest'  he  takes 
in  civic  enter¬ 
prises.  He  has 
served  for  six 
years  as  a  di¬ 
rector  of  the  Pe¬ 
oria  Better  Busi¬ 
ness  Bureau,  and 
for  two  years  as 
a  director  of  the 
Peoria  .Advertis¬ 
ing  and  Selling 
Club.  He  is  also 
an  active  member 
of  the  local  Am¬ 
erican  Legion 
chapter. 

Mr.  Maloney  was  born  in  liast  Peoria 
on  March  17,  1894,  and  started  his  news¬ 
paper  career  on  the  old  Herald-Tran¬ 
script  17  years  ago  as  a  collector  in  the 
circulation  department.  After  two  years 
he  entered  the  advertising  department 
where  he  has  been  continuously,  through 
the  various  mergers  which  eventually 
formed  the  Journal-Transcript,  with  the 
exception  of  22  months  during  the  World 
War.  Early  in  1917  he  enlisted  in  the 
Second  U.  S.  Engineers  and  served  over¬ 
seas  for  18  months  with  the  Second  Divi¬ 
sion,  from  which  he  was  discharged  a 
sergeant-major. 

In  addition  to  advertising  manager,  Mr. 
Maloney  is  also  manager  of  the  Peoria 
l•'ood  Show  and  Household  Exposition, 
an  annual  event  sponsored  by  the  Jour¬ 
nal-Transcript. 


.Sioux  City.  Four  months  later,  Charles 
Milner  was  married  to  Miss  Valva 
Neil,  of  .Akron,  la.,  on  March  8,  1930. 

Sam  Fox,  photographer  for  the  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  has  re¬ 
turned  from  New  A’ork  City,  where  he 
spent  his  vacation. 

William  Schachtel,  veteran  reptjrter  for 
the  I'tica  (N.A’.)  Daily  Press,  is  on  a 
four-week  vacation. 

•Andrew  M.  Lyon,  city  hall  reporter 
for  the  Bridgeport  (Conn.)  J^ost,  is 
spending  his  vacation  on  an  auto  trip. 

Mrs.  Emma  Wycr  Moseley,  society- 
editor  of  the  Portland  (Me.)  Evening 
Nezvs  has  returned  from  her  annual  va¬ 
cation,  spent  at  Wachic  Pond,  Standish, 
Me. 

Charles  J.  Olx-rly,  aviation  editor  of 
the  Providence  (R.I.)  Nczvs-Tribunc,  is 
on  vacation  in  Maine.  Edward  Davis  of 
the  copy  desk,  is  on  three  weeks’  leave 
in  Florida. 


Marriages  of  two  brothers  on  the  staff 
of  the  .Ami/.r  City  (la.)  Tribune  were 
announced  recently.  Harold  Milner, 
night  commercial  rejiorter,  was  married 
Nov.  8,  192*),  to  Aliss  Rose  Olson  of 


Willard  R.  Terry,  of  the  J’rovidence 
(R  1.)  Journal  and  Evening  Bulletin 
staff,  IS  six?nding  his  vacation  at  Chat¬ 
ham,  N.  H. 

(Continued  on  the  next  page) 


Rube  Goldberg 

The  creator  of  the  funny  inventions  that  have  made  the 
whole  world  laugh  came  in  from  Hollywood  the  other  day. 
His  picture.  “Soup  to  Nuts,'”  is  finished,  and  will  open  in 
October,  This  picture  will  cause  talk — and  laughs. 

BETTER  ORDER 
GOLDBERG’S  STRIP  ISOft  ! 

Notes  for  busy  editors:  “Zoe  Berkley  is  one  of  our  Fiest  features,” 
writes  S.  A.  Oakley,  editor.  The  Peoria  Star.  .  .  .  And  Den  Ku.'<sell,  Jr., 
writes  Joe  Palooka  from  Kinder,  La.:  “This  whole  town  is  pulling  for 
you.  and  all  agree  that  they  would  like  to  see  you  fight  Primo  Camera.” 
...  V.  V.  McNitt  is  just  in  from  a  long  automobile  tour  of  Europe. 

The  McNaught  Syndicate,  Inc. 

V.V.  McNitt  TIMES  BUILDING  Charlb*  V.  McA»aii 

President  NEW  YORK,  N.  Y.  General  Manager 


for  your 
fall  feature 
ineup 


STATESMEN  SERIES; 
David  Lloyd  George 
Benito  Mussolini 
Edouard  Herriot 
Wilhelm  Marx 


STRIPS: 

Ella  Cinders 
Tarzan 

Good  Time  Guy 
Doings  of  the  Duffs 
Young  Buffalo  Bill 
Folk  Tales 


CARTOONS: 

How  It  Began 
Feg  Murray 
Stookie  Allen 
Dickey's  Dogs 
Handy  Andy  (Coming) 


DAILY  COLUMNS:  | 

Heywood  Broun  | 

i  Dr.  Clarence  Lieb  (Sept.  8)  | 

.^hn  D.  Barry  (Coming)  B 


SPECIAL  SERVICES: 

Ellis  Religious  Service 
Fairchild  Fashions  (Eleanor 
Gunn — Men's  Wear) 
Meadows  Beauty  Service 
Radio  Programs 
Cross  Word  Puzzles 
Lucille  Lorraine  Patterns 


WEEKLY  ARTICLES: 

Evangeline  Adams  (Com- 
ing) 

Harry  A.  Franck  (Coming) 
^xploit  and  Adventure 


FICTION: 

Zenith'^  }  Stories 

Serials 


HUMOR: 

Stephen  Leacock 
Donald  Ogden  Stewart 
P.  G.  Wodehouse 
Sam  Heilman 
Ellis  Parker  Butler 
Richard  Connell 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 


.MOXTK  ItorilJAII.Y, 
General  .U onager 


Max  Ei.ser.  Jb., 
Vice-President 
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itor:  George  Langelaan,  15  rue  Ported, 
EnghienJes-Baitu,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Bldg. 
Chicago  Office :  30  North  Dearborn  Street, 
E.  Johnson  Correspondent;  and  Otto  L. 
Bruns,  Western  Advertising  Representa¬ 
tive. 

PaciBc  Coast  Representatives:  R.  J.  Bid- 
well  &  Co,,  742  Market  Street,  San  Fran¬ 
cisco;  Times  Bldg,,  Los  Angeles;  and 
Stuart  Bldg-,  Seattle,  Washington, 

International  Year  Book  issued  last  Sat¬ 
urday  in  January, 

‘‘A.N,PA,*’  service  numbers  last  two  Sat¬ 
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Advertising  Convention  number  first  Sat¬ 
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Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
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or  a  total  of  672  agate  lines  to  the  page. 
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per  agate  line,  or  series  of  insertions  as 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
('irculations  with  a  certified  ’’A.B.C.”  cir¬ 
culation  as  follows: 
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Hu')ert  H.  Cooper,  formerly  with  the 
United  Press  and  the  Associated  Press  in 
Nebraska.  Oklahoma  and  Ohio,  is  now 
teleM:raph  etiitor  of  the  Wilkes-Barre 
(Pa.)  Record. 

Frank  H.  Clark,  state  editor  of  the 
ProTidence  (R.I.)  Journal  and  livening 
Bulletin,  is  spending  his  vacation  at 
Sandwich,  Mass. 

Ralph  .‘Mexander,  make-up  editor  for 
the  Charlotte  (N'.C. )  Observer,  is  spend¬ 
ing  a  vacation  at  Charleston,  S.  C. 

Elliott  I)e  Forest,  courthouse  re¬ 
porter  for  the  Bridgeport  (Conn.)  Times - 
Star,  spent  his  vacation  at  Tackson, 
N.  H. 

Cly<le  E.  Knox  of  the  Toledo  Blade 
copy  desk,  and  Mrs.  Knox  are  on  a  tour 
of  Eastern  States. 

Dick  Meade,  sports  columnist  for  the 
Toledo  News-Bee  and  former  News-Bee 
sports  editor,  and  Mrs.  Meade,  are  spend¬ 
ing  a  vacation  in  Europe.  Meade  is 
writing  a  series  of  articles  for  his  paper. 

John  J.  Mcl-aughlin.  city  editor  of  the 
Philadelphia  Evening  Pledger,  is  spending 
his  vacation  in  VVildwofJd.  N.  J.,  with 
Mrs.  McLaughlin  and  their  two  children. 
David  M.  (Gilbert,  news  editor  of  the 
same  pat^r,  is  vacationing  at  his  bunga¬ 
low  at  Pine  Valley,  N.  J. 

Leon  M._  Woodworth,  Sehenectady 
(N.Y.)  Union  Star  reporter,  has  been 
appoint^  superintendent  of  the  school 
census  in  the  Schenectady  department  of 
^ucation.  He  also  will  teach  a  class  in 
journalism  at  the  vocational  school,  be¬ 
ginning  in  September,  having  been 
granted  a  state  teaching  license. 

Edward  F'ranklin  Perry,  of  the  Hart¬ 
ford  (Conn.)  Couranf  staff,  and  Gorton 
(lammack.  of  the  Sunday  department, 
have  exchanged  positions. 

Nathan  Koenig  has  joined  the  city 
staff  of  the  Hartford  (Conn.)  Times. 

Ted  Evans,  of  the  San  Franciseo  News 
staff,  has  returned  from  a  motor  vaca¬ 
tion  tour  of  Oregon.  Washington  and 
Canada. 

Ray  O.  W  illiams,  of  the  Toledo  Nezes- 
Bee  staff,  and  Mrs.  Williams  are  the 
parents  of  a  .son  born  in  Toledo  hospital 
last  week. 

Janies  F.  Kielev,  rejxirter,  Pough¬ 
keepsie  (N.Y.)  Eagle-Nezvs.  has  returned 
with  Mrs.  Kielev  from  a  two  weeks’ 
vacation  motor  trip. 

Miss  Viola  G.  I.ake,  society  editor  of 
the  Iowa  City  (la.)  Press-Citizen  the 
past  four  years  has  resigned.  Miss 
Betty  Baxter  has  succeeded  her. 

.Alphonse  J.  Sigl,  Roehester  Times- 
Union  radio  and  aviation  editor,  is  spend¬ 
ing  two  weeks  at  his  summer  home  on 
I.ake  Ontario. 

George  E.  Pearson  of  the  Toledo  Blade 
staff  is  taking  his  annual  vacation. 

Karl  F.  Zeisler,  editorial  writer  for 
the  Pontiac  (Mich.)  Daily  Press,  is 
spending  a  two  weeks’  vacation  at  his 
home  at  Sylvan  Lake. 

Marvin  Quinn  of  the  .Minneapolis 
(Minn.)  Tribune  sports  desk  has  joined 
the  sports  department  of  the  Fargo 
(N.D.)  Forum. 

James  B.  Stickley,  city  editor  of  the 
Providence  (R.I.)  Journal,  is  spending 
his  vacation  on  a  motor  trip  to  Sara¬ 
toga  Springs,  N.  Y. 

Edward  D.  Small,  sports  editor  of  the 
Portland  (Me.)  Evening  Express  and 
Sunday  Telegram,  left  Friday  on  his 
annual  vacation  which  will  be  spent  in 
Montreal. 

Miss  Anne  McGovern,  of  the  Bridge¬ 
port  (Conn.)  Times-Star  staff,  and 
daughter  of  James  L.  McGovern, 
managing  editor,  spent  her  vacation  at 
South  Chatham,  N.  H. 

Kelcey  Allen,  dramatic  critic  of 
Women’s  Wear  Daily  and  the  Daily 
News  Record,  and  Mrs.  Allen  returned 
recently  from  a  four  months’  tour  of 
Europe. 

Clifford  J.  Nuhn,  night  editor  of  the 
Poughkeepsie  (N.Y.)  Eagle-News,  is 
spending  his  vacation  on  a  farm  he  re¬ 


cently  bought  in  LaGrange,  in  the 
eastern  part  of  the  state. 

Miss  Virginia  Koons,  Camp  Hill,  has 
joined  the  society  staff  of  the  Harris¬ 
burg  (  Pa.)  Telegraph. 

Harry  Gilstrap,  formerly  siiurts  editor 
«jf  the  .Muskogee  (Okla.)  Phoenix,  has 
been  named  assistant  sports  editor  of  the 
Tulsa  (Okla.)  World. 

Hal  Bourland,  newspaper  man  oi 
Florida  and  Illinois,  is  now  on  the  copy 
desk  of  the  Houston  (Tex.)  Post-Dts- 
patch. 

John  Yeats,  formerly  of  the  San 
.dntonio  (Tex.)  Express  staff,  has  re¬ 
turned  to  the  Houston  (Tex.)  Post-Dis¬ 
patch,  after  serving  a  year  as  managing 
editor  of  the  Goose  Creek  (Tex.) 
Tribune. 

John  McCormick  of  the  city  staff, 
and  Gerald  Prior,  of  the  sports  staff. 
Providence  (R  L)  News-Tribune,  are  on 
vacation  on  Cape  Cod,  Mass. 

Gordon  Riley,  associate  sixjrts  editor 
of  the  Norfolk  (Va.)  Ledger-Dispatch, 
has  been  confined  to  his  home  for  the 
l)ast  week  with  an  infection  of  the 
throat. 

.Miss  Helen  M.  York,  of  the  Rockland 
(Me.)  Courier-Gazette  staff,  sails  next 
week  for  Eurojx;  for  a  short  sojourn. 
She  was  given  a  dinner  party  by  the 
Courier-Gazette  staff  recently. 

Perk  Whitman,  former  assistant  sports 
editor  of  the  Oklahoma  City  News,  has 
joined  the  Oklahoma  City  Times  sports 
staff. 

lA*e  M.  Wo(Klruff,  Grand  Rapids 
(Mich.)  Press  editorial  writer,  is  vaca¬ 
tioning  in  Canada  with  his  wife  and 
mother. 

C.  B.  "Bud”  Kingston,  radio  editor  of 
the  Bridgeport  (Conn.)  .Sunday  Herald, 
has  resigned  to  become  vice-president  and 
station  director  of  WICC  in  that  city. 
He  is  succeeded  as  radio  editor  of  the 
Herald  by  Julius  J.  Soltesz. 

George  (ioodale,  former  assistant  sports 
editor  of  the  Tulsa  (Okla.)  World,  has 
taken  over  duties  as  sports  editor  of  the 
Oklahoma  City  Nezvs.  James  Hopkins, 
former  sports  editor  of  the  News,  has 
resigned  to  go  into  the  oil  business. 

Hugh  Hughes,  associate  editor  of  the 
I'tica  (N.Y.)  Daily  Press,  is  vacationing 
in  the  .Adirondacks. 

Perry  J.  Walsh,  sports  editor  of  the 
Poughkeepsie  (N.Y.)  Sunday  Courier, 
has  returnefl  from  a  vacation  motor  trip 
through  New  York  state  and  into  Canada. 

Lester  t^argill,  police  reporter  for  the 
Bridgeport  (Conn.)  Telegram,  is  on  va¬ 
cation. 

Clarence  E.  Boston,  sporting  editor  of 
the  Pazftucket  (R.I.)  Times,  is  on  vaca¬ 
tion  in  Connecticut. 

Lawrence  N.  Miller,  night  city  editor 
of  the  Utica  (N.Y.)  Daily  Press,  is 
spending  a  two-week  vacation  in  New 
Jersey. 

Miss  Frances  Stubbs,  Norfolk  (Va.) 
Ledger-Dispatch  reporter,  returned  from 
her  vacation  in  New  York  state,  this 
week. 

J.  E.  Shank,  city  editor  of  the  Norfolk 
(Va.)  Ledger-Dispatch,  has  gone  to 
Harrisonburg,  Va.,  and  will  tour  through 
the  Valley  of  Virginia  before  returning 
to  his  desk. 

(ierald  Cosgrove,  associate  editor  of 
the  South  Bend  (Ind.)  Tribune,  Mrs. 
Cosgrove,  and  their  sons,  Gerald,  jr.,  and 
Robert,  have  returned  from  an  automo¬ 
bile  trip  to  Salt  Lake  Citv  and  Ogden, 
Utah. 

J.  Lynn  Wykoff,  formerly  a  member 
of  the  McMinnville  (Ore.)  Telephone 
Register  staff,  has  replaced  Bert  Eustis 
as  city  editor  of  the  Tzvin  Falls  (Ida.) 
Ez’ening  Times.  Mr.  Eustis  is  now  with 
the  Boise  Idaho  Statesman. 

Ralph  A.  Pool,  state  editor  for  the 
Norfolk  Virginian- Pilot,  is  spending  his 
vacation  at  Nags  Head,  N.  C. 

Fenton  Moran,  music  critic  of  the 
Albany  (N.Y.)  Times-Union,  has  bwn 
appointed  secretary  of  the  Liberian 
Legation  at  Paris.  He  will  assume  his 
new  duties  in  the  fall. 

James  A.  Wood,  associate  editor  of  the 
Seattle  Times,  is  spending  his  vacation 
in  California. 


WEDDING  BELLS 

13  J.  W.ATTS,  city  hall  reporter  for 
the  Houston  (Tex.)  Chronicle,  to 
Miss  .Annie  Elsbeth  GieSe  of  Houston 
on  .Aug.  16. 

Luther  Derriberry,  mechanical  depart¬ 
ment  of  the  Lake  Village  (.Ark.) 
Spectator,  to  .Miss  I^vetra  DunaWsoo 
in  that  city  recently. 

Millard  1.  Paschal,  editor  of  the  Mont¬ 
rose  (la.)  Journal,  to  Miss  Charlotte 
-May  Cloud,  I't.  Madison,  Aug.  9,  at 
Donnell.son,  la. 

Bernard  Postal,  news  editor  of  the 
Jewi.sh  Telegraphic  Agency  and  editor 
of  the  Jewish  Daily  Bulletin,  to  Mar¬ 
garet  J.  Selikowitz  of  Union  (jity,  N.  J., 
Aug.  21.  Mr.  Postal  is  a  former  ex¬ 
change  editor  of  the  New  York  Times. 

ON  THE  MECHANICAL  SIDE 

Elmer  grant,  a  veteran  of  35 
years'  experience,  has  been  appointed 
by  the  Little  Rock  Arkansas  Gazette  as 
foreman  of  its  composing  room  to  suc¬ 
ceed  John  Coof)er,  w^ho  resigned  after 
ten  years  in  the  position. 

Neville  Scott,  pressman  of  the  Bilousi- 
Gulfport  (Miss.)  Daily  Herald,  suffered 
a  crushed  left  hand  necessitating  the 
amputation  of  a  finger  recently  when 
his  hand  was  caught  between  two  metal 
cylinders  of  the  press. 


PRESS  ASSOCIATION  NOTES 

A  RCH  EDDY,  Capitol  reporter  for 
^  the  Indianapolis  bureau  of  the  United 
Press,  is  on  vacation  at  his  home  in 
Lincoln,  Neb. 

ThecKlorc  .Applegate,  night  editor  of 
the  Indianapolis  bureau  of  the  Associated 
Press,  has  returned  from  a  vacation  in 
Michigan.  Herman  Olsen,  day  editor  of 
the  bureau,  is  on  his  vacation. 

L.  1C  Clayj)ool,  head  of  the  day  relay 
desk  of  the  Associated  Press  in  San 
I'rancisco,  and  Mrs.  Claypool  are  the 
parents  of  a  son,  born  Aug.  8. 

J.  Hartzell  Sj)encer  of  Mason  City, 
Iowa,  graduate  of  the  school  of  journal¬ 
ism,  Ihiiversity  of  Iowa,  in  June,  will 
join  the  Iowa  office  of  the  United  Press 
at  Des  Moines  Sept.  1. 

Fred  Peterson,  who  has  worked  for 
some  time  on  various  Illinois  newspapers, 
has  joined  the  ('hicago  bureau  of  Inter¬ 
national  News  Service  as  rewrite  man. 


FLASHES 


CHANGES  OF  OWNERSHIP 

^  R.  C.  B.AKER,  who  has  been  asso- 
ciated  with  H.  A.  Hengstler  in  the 
publication  of  the  Willmar  (Minn.) 
Gazette,  has  bought  the  interest  of  Mr. 
Hengstler  who  has  been  one  of  the  pub¬ 
lishers  for  the  past  13  years. 

Robert'  Griebel  has  sold  the  Guttenberg 
(la.)  Press  to  John  Sikes  of  Grey  Lakes, 
111. 

C.  E.  Silberberg  has  purchased  the 
interest  of  R.  C.  Mills  in  the  Canby 
(Minn.)  Press. 

Kit  Collins,  formerly  reporter  and 
sports  writer  on  the  Aberdeen  (S.D.) 
American,  has  purchased  the  Times,  a 
weekly  at  Kensal,  N.  D. 

Chula  Vista  (Cal.)  Progress  has  been 
sold  by  William  C.  and  Anna  L.  Silver, 
owners,  to  George  C.  and  Anna  G.  Allen, 
publishers  of  the  National  City  ((il) 
News. 


Uncle  Calvin  has  been  writing  for  the 
papers  only  a  short  time  but  he  found 
no  difficulty  in  falling  back  on  the  old, 
reliable  “typographical  error”  when  one 
of  his  articles  displeased  the  navy 
officials. — J.  R.  Wolf,  Milwaukee  Journal. 

Convicts  is  a  New  Hampshire  priwn 
have  asked  for  golf  clubs.  ^Theyve 
probably  read  some  golf  pro’s  state¬ 
ment  that  it  is  possible  to  get  out  of 
anything  if  you  use  the  right  club  and 
keep  vour  head  down. — H.  I.  PhilUps> 
Nezv  York  Sun. 

The  public  would  hesitate  to  fly  ^ 
Europe,  too,  if  every  accident  was  re¬ 
ported  in  the  headlines. —  Vancouvtr 
Sun. 
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Detroit,  Mich., 

July  19th,  1930 


R.  Hoe  &  Co., Inc., 
138th  St.  &  East  River; 
New  York,  N.Y. 


Gentlemen* 


Since  moving  into  our  new  building  and  having  twenty-four 
imits  of  R.  Hoe  &  Co.'s  Super-Speed  Presses  installed,  we  are  very 
pleased  to  say  that  we  are  getting  better  production  and  better  printing 
now,  than  ever  before  in  the  history  of  our  newspaper.  This  is  all 
due  to  our  new  equipment  of  R.  Hoe  presses. 


In  all  my  msmy  years  of  e^qperience  of  starting  and  operating 
new  newspaper  plants  for  the  Hearst  organization,  I  have  always  found 
that  R.  Hoe  presses  meet  up  with  every  requirement.  It  is  to  these 
presses  that  we  attribute  our  remarkable  success. 


F.J.Buckridi 
Mech.  Supt 


General  Offices 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 


LONDON 


BOSTON 


Mrwni 

TO 

li^l 

^ 

- . 

4 
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NEWSPAPERS  IN  PRINCIPAL 

CITIES 

GRAND  TOTAL  FOR 

ALL  CITIES 

ALBANY— Continued 

JuIt.  1930 — 1929 

Retail 

General 

Total 

.New 

Paper  and  year 

(Local)  (National)  Automotive 

Financial 

('lassned  advertising 

andEdtl 

Retail  General 

Total 

News 

...  258,223 

99,041 

36,871 

23,590 

64,973 

619,052 

877,052 

Piper  and  year 

(Local)  (National)  Automotive 

Financial  Claniffd  advertising 

and  Edt1 

1929 . 

...  248,914 

100,101 

80,410 

23,053 

79,942 

621,711 

912,031 

Total  (US),  1930 . 

66,492,294  24,432,885  11,403,894  6,070,546  23,575,155  134,679,206  198,028,738 

Gain  or  Loan . 

9,309  G 

1,060L 

43.539  L 

537  G 

14,969  L 

2,659  L 

34,073  L 

1929 . 

74,554,298  25,675,525  15,790,395  7,699,058  28,565,521  154,910,406  204,038,299 

Total,  Sunday  (8),  1930 

...  106,644 

66,991 

31,773 

11,466 

29.271 

246,145 

862.802 

Gain  or  Loaa . 

.  8,062,004  L  1,242,640  L  4,386,501  L  1,628,512  L  4,99CJ66  L  20,231,202  L  60,009,561  L 

1929 . 

...  123,096 

80,773 

54,382 

11,740 

31,745 

301,796 

847,728 

Total  daUy  (D),  1930 . 

56,796,724  21,853,996  9,866,981  5,570,822  19,454,609  116,187,148  153,042,602 

Gain  or  Loss . 

16,452  L 

13,782  L 

22,609  L 

274  L 

2,474  L 

55,651  L 

15,073 G 

1929 . 

62,520,559  22,516,770  11,605,905  7,037,006  23,190,783  129,447,824  155,323,318 

K  nickerbocker*  Press 

(S). 

Gain  or  Loea . 

.  5,721,835  L  662,774  L  1,738,924  L  1,466,184  L  3,736,084  L  13,260,676  L  2,280,716  L 

1930 . 

65,340 

6,714 

17,593 

5,727 

17,927 

113,301 

450,633 

Total  Sunday  (S).  1930 _ 

9,693,570  2,578,889  1,536,913 

499,724  4,120,456  18,492,058  44,986,136 

1929 . 

85,558 

30,539 

19,027 

6.501 

19,649 

161.334 

408.478 

1929 . 

12,033,739  3,158,755  4, 

184,490 

662,052  5,374,738  25,462,584  48,714,981 

Gain  or  Ixiaa . 

20,218  L 

23,825  L 

1,434  L 

774  L 

1.722  L 

48,033  L 

42,154  G 

Gain  or  Lots. . 

2,340, 169  L  579,866  L  2,647,577  L 

162,328  L  1,2.54.282  L  6,970,526  L 

3,728,845  L 

Timea-l'nion  (S),  1930 

41,304 

60,277 

14,180 

5,739 

11,344 

132,844 

412.168 

1929  . 

37,538 

50,234 

35.355 

5,239 

12,096 

140,462 

439,250 

AKRON,  OHIO 

Gain  or  Loss . 

3,766  G 

10,043  G 

21.175  L 

500G 

752  L 

7.618  L 

27,081 L 

Total  (D6),  1930 . 

.  1,164,930  240,524 

159,331 

49,330  330,379 

1,992,789 

2,019,087 

ALBUQUERQUE, 

N.  M. 

1929  . 

.  1,874,956  260,251 

247,952 

79,483  522,679 

3,045,492 

2,268,874 

Total  (DS),  1930  . 

..  401,049 

191,960 

143,092 

6,330 

135.369 

891  771 

1.143,428 

Gain  or  Loaa . 

710,026  L  19,727  L 

88,621  L 

30.153  L  192,300  L  1,052,703  L 

249,787  L 

1929  . 

...  435,708 

170,112 

196,364 

13,266 

148,463 

976,523 

1,118.238 

Totol  daily,  (D),  1930 . 

1,084,489  237,155 

151,653 

42,091  302,339 

1,866,005 

1,656,987 

Gain  or  Ixiaa . 

34.659  L 

21,848  G 

53,272  L 

6,936  L 

13  094  L 

84,752  L 

25, 180 G 

1929 . 

1,736,678  247,970 

202,793 

75,098  465,139 

2,787,808 

1,854,615 

Total,  DaUy  (D).  1930 

378,953 

188,121 

137,783 

5,292 

125,677 

849,797 

963,201 

Gain  or  Loaa . 

652,189  L  10,815  L 

51,140  L 

33,007  L  162,800  L 

921,803  L 

197,628  L 

1929  . 

.  .  394.440 

165,179 

173,137 

12,438 

137.943 

895,674 

944.100  1 

Timea-Preaa  (e),  1930 . 

478,617  87,696 

63,059 

14,776  114,904 

770,638 

743.201 

Gain  or  Ixon  . 

15,487  L 

22,942  G 

35,354  L 

7,146  L 

12,266  L 

45,877  L 

18.101 G 

1929 . 

785.037  78,133 

91,154 

30,590  178,475 

1,174,737 

832,176 

Journal  (m).  1930 . 

.  .  127.665 

64,686 

50,009 

1,140 

49,294 

295.804 

302.101 

Gain  or  Loaa . . 

306,420  L  9,563  G 

28,095  L 

15,814  L  63,571  L 

404,099  L 

88.975  L 

1929  . 

.  .  117,262 

62,863 

65,266 

4.237 

53.626 

306,202 

292,388 

Bearon-Joumal  (e),  1930  . . 

605,872  149,459 

88,594 

27,315  187,435 

1,095,367 

913,786 

Gain  or  Ixim . 

10,403  G 

1,723  G 

15,257  L 

3.097  L 

4,332  L 

1C  398  L 

9  7120 

1929 . 

951,641  169,837 

111,639 

44,508  286,664 

1,613,071 

1,022,439 

Journal  (e),  1930 . 

134  225 

67  050 

54  352 

1  141 

49  093 

310  495 

327  271 

Gain  or  Loaa . 

345,769  L  20,378  L 

23,045  L 

17,193  L  99,229  L 

517,704  L 

108,653  L 

1929  . . 

.  154  689 

66  901 

76  911 

4  323 

51,483 

355,6.34 

277,936 

Total,  Sunday  (S),  1930 . 

80  441  3  369 

7  678 

7  239  28  040 

126  784 

362  100 

Gain  or  Loaa . 

20,464  L 

149  G 

22,559  L 

3,182  L 

2.390  L 

45. 139  L 

49.335  G 

1929 . 

138,278  12,281 

45,159 

4,385  57,540 

257  684 

414  259 

State  Tribune  (e),  1930 

117,063 

56.485 

33,422 

3,011 

27,290 

243,498 

333.829 

Gain  or  Loaa . 

57,837  L  8,912  L 

37,481  L 

2,854  G  29,500  L 

130,900  L 

52, 159  L 

1929  . 

.  122,489 

35,415 

30,960 

3,878 

32,834 

233,838 

373,775 

Timea-Preaa  (S),  1930 . 

80,441  3,369 

7,678 

7,239  28,040 

126,784 

.362,100 

Gain  or  Ixms . 

5,426  L 

21,070  G 

2,462  G 

867  L 

5,544  L 

9.660G 

39,9461 

1929 . 

138,278  12,281 

45,159 

4.385  57,540 

257,684 

414,259 

Total.  Sunday  (S).  1930 

22,096 

3,839 

5,309 

1,038 

9,692 

41,974 

180,227 

Gain  or  Loaa . 

57,837  L  8,912  L 

37,481  L 

2,854  L  29,500  L 

130,900  L 

52,159  L 

1929  . . . 

41,268 

4,933 

23,227 

S28 

10,520 

80,849 

174. 138 

Gain  or  Ixoas . 

19,172  L 

1,094  L 

17,918  L 

210  G 

828  L 

38,875  L 

ALBANY.  N. 

Y. 

Journal  (S),  1930 

22.096 

3,839 

5.3C9 

1,0.38 

9.692 

41,974 

180.227 

1929  . 

41.268 

4.933 

23,227 

828 

10,520 

80.849 

174,138 

Total  (US),  1930 . 

867,028  418,981 

182,015 

98,034  276.739 

2,093,562 

3,402.374 

19,1721, 

1,094  L 

17,918  L 

210  G 

828  L 

38  875  L 

6.088G 

1929 . 

917,269  440,063 

226,304 

103,566  310,116 

2.213,557 

3,371,373 

Gain  or  Loaa . 

50,241  L  21,082  L 

44,289  L 

5,532  L  33,377  L 

119.995  L 

31.001  G 

ATLANTA,  GA. 

Total  daily,  (D),  1930 . 

760,384  351,990 

150,242 

86,568  247,468 

1,847,417 

2,539,572 

Total  (DS),  19.30  . 

.  1,075,926 

465,047 

169,120 

54.4.32 

372,  mi 

2,143,247 

4,573,626 

1929 . 

794,173  359,290 

171,922 

91.826  278,371 

1,911,761 

2,523,644 

1929 . 

1,279,632 

501.327 

235,278 

73,084 

430,249 

2,522,843 

4,150.527 

Gain  or  Loaa . 

33,789  L  7,300  L 

21,680L 

5,258  L  30.903  L 

64.344  L 

15.928(1 

G«n  or  l/icw  . 

.  203,706  1, 

36,280  L 

66,158  L 

18,652  L 

57.608  L 

379,596  L 

423.093  G 

Knickerbocker-Preae  (m), 

Total  daily,  (D),  1930 

866,194 

.359,149 

134,163 

49,890 

277,419 

1,692,896 

2,960.897 

1930 . 

209  056  84,040 

46,176 

36,996  92,195 

578,847 

781,526 

1929 

1,005,034 

407,309 

148,451 

68,455 

301,726 

1,934,034 

2,633,027 

1929 . 

231,177  81,520 

40,675 

41,510  101,576 

618,602 

706,908 

Gain  or  Ijikw 

138,840  L 

48,160  L 

14,288  L 

18.565  L 

24,307  L 

241,138  L 

327,870  0 

Gain  or  Loaa . 

22,121  L  2,520  G 

.50,501  G 

4,514  L  9,381  L 

39,755  L 

74,618(1 

( 'onatitution  (m),  1930 

295,994 

1.33, 901 

48,051 

26,983 

99,699 

605,780 

8I4.38C 

Newa  (e),  1930 . 

293,105  168,909 

67,195 

25,982  90.300 

649,518 

88(Lim 

1929  . 

.  347,201 

132,693 

46,071 

39, .301 

102,912 

670,027 

795.059 

1929 . 

314,062  177,669 

50,837 

27,263  96,853 

671,448 

904,705 

Gain  or  Ix«s . 

51,2071, 

1,208  G 

1,980G 

12.318  L 

3,213  L 

64,247  L 

19.321 G 

Gain  or  Loaa . 

20,977  L  8,760  L 

16,358  G 

1,281  L  6.553  L 

21,930  L 

23,711  L 

(Continued  on  page  42) 

Ohio’s 

Second 

Industrial 

City 

Invites 

You! 


WATCH  FOR  THE  ZEPPELIN  AKRON 


Cover  This 
Important 
Area  at  One 
Cost  —  With 
The  Newspaper 
That  Is  FIRST  in 
Circulation 
By  More 
Than  12.000 
Daily 


The  assessed  value  of  Akron 
real  estate  for  1930  is  $299,026,- 
980. 

Area  of  Akron,  4,)  s(|uaro 
miles;  altitude,  1180  feet;  parks. 
40  with  545  square  miles;  ehurch 
buildinprs,  130;  hotels,  10  with 
1500  rooms;  railroads,  eit.v  is 
served  by  six  railroads. 

Akron’s  manufacturing  plants 
paid  out  approximately  $90,000,- 
000  in  wa^es  in  1929.  This  is  in 
addition  to  the  salary  ])ayroll. 

In  1929  seventy-five  thousand 
ears  of  finished  produets  were 
shipped  from  Akron  industrial 
jilants. 

The  Goodyear  Zepjielin  hanfrars 
at  the  Munieipal  Airport  eomprise 
the  world’s  largest  airsliij)  factory 
and  d(K'k. 

Akron’s  eereal  mills  are  among 
the  largest  in  the  I’nited  States. 


Akron  has  four  motlern,  well- 
equipped  hospitals. 

Akron  provides  employment  for 
131,000  wage  earners  and  salaried 
workers  in  its  factories,  mills, 
stores  and  other  commercial  organi¬ 
zations. 

Akron  has  50  public  grade 
schools,  12  high  schools  and  11 
parochial  schools.  The  school  en¬ 
rollment  is  56,647. 

Population  according  to  1930 
census,  256,653. 

There  are  53,000  water  meters 
installed. 

Akron  has  40,3:16  telephones. 

Total  building  permits,  1929, 
$21,886,309. 

Number  of  building  p(*rmits, 
1929,  6,147. 

There  are  546  miles  of  sewei's. 

Akron  has  296  miles  of  paved 
streets. 

Akron  stands  :l5tli  in  the  Tnited 
States  in  pojmlation. 


Akron  stands  5th  in  Ohio  in 
population. 

Total  bank  debits  for  1929, 
$1,433,000,000;  assets  of  savings 
and  loan  companies,  $29,160,000; 
aggregate  bank  clearings,  1929, 
$349,750,000. 

Akron  is  11th  city  in  the 
United  States  and  second  in 
Ohio  in  industrial  importance. 

In  June  Akron  stood  12th  in  the 
United  States  and  second  in  Ohio 
in  new  buildings. 

Automobile  registration,  1929, 
72,557.  Post  office  receipts  for 
1929,  $1,810,010.  Tons  of  freight 
in  and  out,  1929,  6,363,805. 

Akron  industries  manufactured 
products  in  1929  to  the  total  of 
$624,000,0(M).  Twenty  rubber  fac¬ 
tories  employ  55,000.  The  daily 
average  production  of  tires  is 
125,000.  Crude  rubber  consumed 
yearly,  amount.s  in  tons,  to  2:10,000. 


AKRON  BEACON  JOURNAL 

AN  AKRON  INSTITUTION 

Story  Brooks  &  Finloy,  Reprosmtatives 
.MK.M15KK  lOO.OOO  GllOUP  A.MKKICAX  CITIES 
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I’afifr  ud  y«r 


ATLANTA — Continued 

Retail  General  Total  Nem 

(Local)  (Katiooal)  Automotive  Financial  Claaii&ed  advertieing  and  Edt*! 


182S . 

Gain  or  Lon. 


Gaia  or  Lon. 


G^  or  Lon.... 
American  (S),  1880. 

1929 . 

Gain  or  Lon.... 
Joamal  (8),  1930. . 


Gain  or  Lon. 


Total  (D6),  1930 . 

1929 . 

Gain  or  Lon . 

Total  Daily  (D).  1930.... 

1929 . 

Gaia  or  Lon . 

News  (•),  1(30 . 

1929 . 

Gaia  or  Lon . 

Port(o).  1930 . 

1929 . 

Gaia  or  Lon . 

Soa  (e).  1930 . 

1929 . 

Gaia  or  Lon . 

Son  (m),  1930 . 

1929 . 

Gaia  or  Lon. . . 

Total  Snndayr  (6),  1930. . 

1929 . 

Gaiaorlion . 

Amerwan  (8),  1930 . 

1929 . 

Gain  or  Lon . 

Soa  (S).  1930 . 

1929 . 

Gaia  or  Lon . 


Total  (De).  193# . 

1929 . 

Gaia  or  Lon . 

Total  dafly  (D).  1930 . 

1929 . 

Gaia  or  Lon . 

Arr-Berald  («),  1980  ..... 

1929 . 

Gaia  or  Lon . 

Krwa  (a),  1930 . 

IfOO . 

Gaia  or  Lon . 

root  (e),  1930 . 

1929 . 

Gain  or  Lon . 

Total  Sunday  (S),  1930 . 

1929 . 

Gain  or  Lon . 

N'em-Aga-Hoaild  (6),  1930 

1929 . 

Gaia  or  Lon . 


TotaKDe),  1930 .  1,683,557 

1929 .  1,739,820 

Gab  or  Lan .  56,263  L 

Total  daiy  (D).  1980 .  1,294,995 

1929 .  1,333,826 

Gabor  Lan . 

Record  (m),  1930 . 

1929 . 

Gab  or  Lon . 


128,352 

80,714 

27,347 

9,713 

55,016 

304,950 

1,185,507 

156,038 

80,113 

38,523 

8,706 

52,413 

335,795 

886,600 

27,686  L 

601  G 

11,176  L 

1,005  0 

2,603  G 

30,845  L 

298,907  G 

441,848 

144,534 

58,765 

13,194 

122,704 

782,166 

961,010 

501,795 

194,508 

63,857 

20,446 

146,401 

928,212 

951,368 

59,947  L 

49,969  L 

5,092  L 

7,252  L 

23,697  L 

146,046  L 

9,642  G 

209,732 

105,898 

34,957 

4,542 

95,222 

450,351 

1,612,723 

274,598 

94,018 

86,827 

4,629 

128,523 

588,800 

1,517,500 

64,866  L 

11,880G 

51,870  L 

87L 

33,301  L 

138,458  L 

95,223  G 

108,042 

27,572 

12,606 

696 

80,952 

179,868 

464,680 

124,153 

17,137 

25,151 

1,446 

38,110 

206,105 

474,253 

16,111  L 

10,435  G 

12,545  L 

750  L 

7,158  L 

26,237  L 

9,573  L 

25,446 

59,851 

10,530 

2,046 

16,974 

114,747 

575,842 

43,283 

47,414 

24,821 

457 

26,985 

142,660 

467,443 

17,837  L 

12,437  G 

14,391  L 

1.589G 

10,011  L 

28,213  L 

108,399  G 

76,244 

18,475 

11,921 

1,800 

47,296 

155,736 

572,201 

107,162 

29,467 

36,855 

2,726 

63,428 

239,744 

575,804 

30,918  L 

10,992  L 

24,934  L 

926L 

16,132  L 

84,008  L 

3,603  L 

BALTIMORE, 

MD. 

1,510,972 

671,397 

253,642 

117,233 

636,038 

3,207,245 

4,517,612 

1,543,220 

696,642 

280,627 

138,862 

701,967 

3,381,997 

4,430,166 

32,248  L 

25,245  L 

26,985  L 

21,629  L 

65,929  L 

174,752  L 

87,446  G 

1,150,644 

552,229 

217,174 

116,813 

552,587 

2,607,167 

3,445,869 

1,135,693 

600,011 

226,342 

137,815 

603,490 

2,728,883 

3,534.671 

14,951  G 

47,782  L 

9,168  L 

21,002  L 

50,908  L 

116,716  L 

88,802  L 

282.501 

122,171 

44,241 

18,502 

75,528 

549,122 

1,026,376 

310,123 

116,435 

67,500 

13,430 

75,605 

593,632 

1,110,060 

27,622  L 

2,736  G 

23.259L 

5.072  G 

77L 

44,510  L 

83,684  L 

144,192 

68,966 

21,702 

4,181 

28,792 

273,078 

696.556 

153,695 

70.895 

18,872 

6,146 

37,340 

293,631 

697,056 

9,503  L 

1,929  L 

2,830  G 

1,965  L 

8,548  L 

20,553  L 

500L 

668,977 

189,010 

80,930 

46,259 

218,665 

1,206,193 

872,231 

593,859 

218,164 

77,806 

54,352 

241,586 

1,186,979 

828,995 

75,118  G 

29,154  L 

3,124  G 

8,093  L 

22,921  L 

19,214  G 

43,236  G 

54.974 

172,082 

70,301 

47,871 

229,602 

578,774 

850,706 

78,016 

191,517 

62,164 

63,887 

248,959 

640.641 

898,560 

23,042  L 

19,435  L 

8,137  0 

16,016  L 

19,357  L 

70,867  L 

47,854  L 

360,328 

119,168 

36,468 

420 

83,451 

600,078 

1,071,743 

407,527 

66,631 

54,285 

1,047 

98,477 

658,114 

895,495 

47,199  L 

22,537  G 

17,817  L 

627  L 

15,076  L 

58,036  L 

176,248  G 

75,954 

78,707 

16,647 

319 

19,399 

191,145 

582,211 

98,193 

49,486 

13,875 

234 

24,864 

186.652 

442,272 

22.239  L 

29,221  G 

2,772  G 

850 

5,465  L 

4,493  G 

139,939  G 

284,374 

40,461 

19,821 

101 

64,062 

406,933 

489,532 

309,334 

47,145 

40,416 

813 

73,613 

471,462 

453,223 

24,960  L 

6,684  L 

20,589  L 

712  L 

0,561  L 

62,529  L 

36,309  G 

BIRMINGHAM, 

ALA. 

1,024,328 

398,646 

162,589 

102,939 

196,838 

1,900,794 

2,083,151 

1,220,121 

361.954 

227,487 

187.120 

250,386 

2,290,016 

2,503,764 

198,793  L 

6,692  G 

64,898  L 

84,181  L 

53.548  L 

389,222  L 

420,613  L 

887,619 

377,249 

146,721 

100,468 

164,555 

1,691,682 

1,747,092 

1,024,098 

364,665 

194,356 

177,690 

208,844 

1,982,584 

1,996,499 

136,479  L 

12,554  G 

47,635  L 

77,222  L 

44.289  L 

290,602  L 

249,407  L 

246,614 

145,412 

55.543 

38.459 

53,131 

550,120 

623,390 

286,527 

139,588 

73,042 

69,509 

78,334 

648,192 

688,410 

39,913  L 

5,824  G 

17.499  L 

31,050  L 

15.203  L 

08,063  L 

65,020  L 

424,950 

144,463 

57,957 

37,504 

61.965 

739,707 

617,750 

483,081 

143,138 

71,770 

60.826 

77,289 

845,864 

765.371 

58,131  L 

1,325  G 

13.813  L 

15,294  L 

15,294  L 

106,187  L 

147,621  L 

216,055 

87,874 

33,221 

24,505 

39,429 

402,146 

505,952 

254,490 

81,666 

49,544 

38,355 

53,221 

488.498 

542,718 

38.435  L 

5,405 G 

16,323  L 

13,850  L 

13,792  L 

86,352  L 

36,766  L 

136,709 

21,397 

15.868 

2.471 

32,283 

206,812 

336,059 

196,023 

27.250 

33,131 

9,430 

41,542 

307.432 

507,265 

59,314  L 

5,862  L 

17,263  L 

6,959 L 

9,259  L 

98,620  L 

171,206 L 

136,709 

21.397 

15,868 

2,471 

32,283 

208,812 

336,059 

196,023 

27,259 

33,131 

9,430 

41,542 

307,432 

507,265 

59,314  L 

5,862  L 

17,263  L 

6,959  L 

9,250  L 

98,620  L 

171,206  L 

BOSTON,  MASS. 

884,786  260,921  203,095 

944,231  389,013  293,008 

59,445  L  128,092  L  89,913  L 

728,157  215,959  202,010 

770,988  253,755  290,164 


661,070  3.714,319  7,936.920 

792,915  4,183,718  7,913,466 

131,845  L  469,399  L  23,454  G 

433,721  2,890,696  5,896,676 

608.345  3,181,809  5,770,601 


BOSTON — Continued 


Paper  and  year 


Gab  or  Lon., 
Herald  (8),  1930. 

1929 . 

Gab  or  Lon.. 
Post  (8),  1930... 

1929 . 

Gab  or  Lon. . 


Total  (DS).  1930 . 

1929 . 

Gab  or  Lon . 

Total,  daily  (D),  1930 . 

1929 . 

Gab  or  Lon . 

Courier-Expren  (m),  1930.. . 

1929 . 

Gab  or  Lon . 

Newa  (e),  1930 . 

1929 . 

Gab  or  Lon . 

Times  (a),  1930 . 

1929  . 

Gab  or  Lon . 

Total,  Sunday  (S),  1930 . 

1929 . 

Gain  or  Lon . 

Courier-Expren  (8),  1930 _ 

1929 . 

Gab  or  Lon . 

Times  (8),  1930 . 

1929 . 

Gain  or  Lon . 


Total  Sunday  (8),  1930. 
Courier-Post  (8),  1930. . . 


Retail  General 

Total 

Nem 

(Local)  (National)  Automotive 

Fbancial 

Cianified  advertising 

and  Edit 

186,196 

25,188 

15,977 

200 

105,051 

332,612 

S3l,5;i 

193,449 

24.248 

47,486 

138 

139,984 

405,305 

481,087 

7,253  L 

940  G 

31,509  L 

62  G 

34,933  L 

72,663  L 

85,4020 

92,871 

41,627 

9,656 

628 

62,599 

207,381 

407.740 

89,720 

62.548 

34,668 

2,135 

73,274 

262,345 

531,835 

3,151  G 

20,921  L 

25,012  L 

1,507  L 

10,675  L 

54,964  L 

33,8851 

64,856 

32,146 

8.225 

37 

41,369 

146,669 

560,048 

79,407 

29,711 

26,609 

247 

54,261 

190,235 

644.605 

14,551  L 

2,435  G 

18,384  L 

210  L 

12,892  L 

43,566  L 

84.55: 1 

BUFFALO,  N. 

Y. 

968,332 

425,012 

240,989 

85,727 

361,799 

2,114,518 

4,101,834 

1,216,205 

446,076 

412,401 

207,142 

522,818 

2.855.265 

4.214,100 

247,873  L 

21.064  L 

171,412  L 

121,415  L 

161,019  L 

740,747  L 

112.200 L 

851  768 

388.001 

216,335 

84.803 

335,075 

1,908,641 

3,003.166 

1,001,265 

374,860 

324,964 

205.964 

481  434 

2,439,008 

3,211.261 

149,497 L 

13,141  G 

108,629  L 

121,161  L 

146,359  L 

530,367  L 

118,1061 

180,842 

85,730 

64.907 

44,185 

54,821 

445.701 

977.521 

211,650 

76,490 

78,811 

100,985 

88,617 

583,167 

1.006,047 

30,808  L 

9,240  G 

13,904  L 

56,800  L 

33,796  L 

137,466 L 

29,4261 

507,994 

198,717 

117,254 

25,342 

215,199 

1,068,415 

1,179,446 

459,978 

194,393 

180,492 

71,039 

294,184 

1,207,437 

1.253,802 

48,016  G 

4,324  G 

63.238  L 

45,697  L 

78,985  L 

139,022 L 

74.3661 

162,932 

103,554 

34,174 

15,276 

65,055 

364.525 

936,180 

329,637 

103,977 

65,651 

33,940 

98,633 

648,404 

960,612 

166,705  L 

423  L 

31,487  L 

18,664  L 

33,578  L 

253,870  L 

14.8231 

116.564 

37,011 

24,654 

924 

26,724 

205,877 

1.008,678 

214,940 

71,216 

87,437 

1,178 

41,384 

416,257 

1.002,842 

98,376 L 

34,205  L 

62,783  L 

254  L 

14,660L 

210,380  L 

5,836G 

95,080 

29,219 

17,577 

727 

13,037 

156,540 

484,060 

138,149 

54.731 

51,831 

831 

20,530 

266,174 

504.883 

43,069  L 

25,512  L 

34,254  L 

104  L 

6,593  L 

109,636  L 

20,3281 

21,484 

7,792 

7,077 

197 

12,787 

49,337 

524,618 

76,791 

16,485 

35,606 

347 

20,854 

150,083 

498,469 

55,307  L 

8,693  L 

28,529  L 

150  L 

8,067  L 

100,746  L 

26, 160 G 

CAMDEN,  N. 

J. 

379,865 

107,550 

61,365 

13.595 

102,453 

717,716 

979,074 

341,699 

103,062 

60,184 

13.595 

92,402 

663,830 

687,931 

341,699 

103,062 

60,184 

13,595 

92,402 

663,830 

687,031 

38,166 

4,488 

1,181 

10  051 

53,886 

292,043 

38,166 

4,488 

1,181 

10,051 

53,886 

292  043 

Total  (DS),  1930 . 

1929 . 

Gab  or  Lon . 

ToUldaUy(D),  1930.... 

1929 . 

Gab  or  Lon . 

Tribune  (m),  1930 . 

1929 . 

Gw  or  Lon . 

Herald  &  Examiner  (m),  1930) 

1929 . 

Gab  or  Lon . 

News  (a),  1930 . 

1929 . 

Gaborl/m . 

American  (a),  1930 . 

1929 . 

Gab  or  Ixin . 

Post  (e),  1930 . 

1929 . 

Gab  or  Lon . 

Timn  (a),  1930 . 

Total  Sunday  (8),  1930 . 

1929 . 

Gain  or  Lon . 

Tribune  (8).  1930 . 

1929 . 

Gab  or  Lon . 

Herald  A  Examiner  (8),  1930 

1929 . 

Gab  or  Lon . 


2,860,116  1 
3,130.231  1.536,069 
270,115  L  208 .018  L 
2,517,677  1,150,493 
2,639,046  1,253,420 


CHICAGO  * 

328,051  269,782  317,927 

454,807 
185,025  L 
234,598 
349,419 


798,477 
378,254  1.046,933 
60,327  L  248,456  L 
313.979  666,060 


370,468  865.292 


4,986,644 
5,713,033 
726.389  L 
4,334,230 
4.757.558 


121 .369  L 

102,927  L 

114.821  L 

56.489  L 

199.232  L 

423,328  L 

531,211 

352,642 

78,534 

117,675 

257,022 

1,140,875 

672,168 

382,839 

66,504 

172,497 

386,544 

1,441,551 

60,957  L 

30,187  L 

12,030  G 

64,822  L 

129,522  L 

300,676  L 

332,105 

126,027 

26,778 

47,201 

90,090 

548,222 

315,953 

134,557 

55.707 

32,603 

82,725 

533,235 

16,152  G 

7,530  L 

28,929  L 

14,598  G 

7,265  G 

14,987  G 

652,120 

292,613 

49,438 

59,095 

192,120 

1,136,853 

790,978 

359,800 

90,940 

83,876 

276,294 

1,427,072 

138,858  L 

67,187  L 

41,502L 

24,781  L 

84,174  L 

291,219  L 

529,956 

230,716 

62,659 

24,351 

97,998 

858,670 

630,601 

262,792 

103,759 

18,437 

93,569 

986,762 

100,645  L 

32,076  L 

41,100  L 

5,914  G 

4,429  G 

128,092  L 

214,848 

81,312 

11,955 

58,407 

28,830 

324,990 

229,346 

113,432 

32,509 

63,055 

26,160 

368,938 

14,498  L 

32,120  L 

20,554  L 

4,648  L 

2,670  G 

43,948  L 

257,437 

67,183 

5,234 

7.250 

324,620 

342,439 

177,558 

35,184 

3,948 

132,417 

652,414 

491,185 

282,649 

105,388 

7,786 

181,641 

955,475 

148,746  L 

105,091  L 

70,204  L 

3,838  L 

49,124  L 

303,061  L 

232,562 

89,348 

19,332 

3,948 

107,964 

429,874 

334,452 

167,024 

72,785 

6,868 

159,159 

660,635 

101,890  L 

77,676  L 

53,453  L 

2,920  L 

51,195  L 

231,761  L 

109,877 

88,210 

15,852 

24.453 

222,540 

156,733 

115,625 

32,603 

918 

22,482 

294,840 

46,856  L 

27,415  L 

17,751  L 

918  L 

1,971  G 

72,300  L 

CINCINNATI,  OHIO 


Gab  or  Lan. 


Gab  ar  Lon. 


Gun  or  Lon. 


Advertaer  (6),  1930. 

1929 . 

Gab  or  Lon . . 


38,831  L 

47.831 L 

37,796  L 

88,154  L 

74,624  L 

291,113  L 

126,175  G 

Total  (DS).  1930 . 

1,266,908 

497,765 

184,527 

133,581 

79,633 

20,022 

188 

2,209 

4,392 

114,301 

602,979 

1929 . 

1,385,230 

561,086 

288,806 

114,513 

69,765 

17,985 

234 

5,507 

104,814 

559,576 

Gab  or  Lon . 

118,322 

L 

63,321  L 

104,2791 

19,068 

Q 

9,868  G 

2.037 G 

188  G 

1,975  G 

1,115  L 

9,487  0 

43,403  G 

Total  daUy,  1930 . 

1,045,226 

453,671 

166,757 

120,730 

135,871 

87,771 

26,047 

4,779 

40,504 

295,228 

963,784 

1929 . 

1,127,135 

501,617 

248,201 

94,698 

154,119 

76,490 

32,268 

2,248 

35,501 

300,748 

1,005,331 

Gain  or  Lcn . 

81,909 

L 

47,946  L 

81,444  L 

26,032 

G 

18,248  L 

11,281  G 

6,221  L 

2,531  G 

5,003  G 

6,620  L 

41,547  L 

Coinmereial-Tribune(m)  ,1930 

78,179 

36,342 

231 

18,436 

299.538 

144,180 

61,242 

15,665 

97,880 

621,937 

1.009,188 

1929 . 

85,718 

28,989 

15,906 

12,698 

270,210 

168,292 

60,711 

25.504 

124,745 

653,336 

1.086,131 

Gab  or  Lon . 

7,539 

L 

7,353  G 

15,675  L 

5,738 

G 

29,328  G 

25,112  L 

531  G 

0.839  L 

26,866  L 

31,399  L 

76,943  L 

Enquirer  (m),  1930 . 

211,162 

80,313 

25,041 

48,237 

342,804 

171,542 

63,927 

92,915 

125,189 

797,622 

1,045,875 

1929 . 

204,352 

68,994 

35,632 

38,442 

326,592 

180,182 

56,821 

138,058 

158.014 

861,119 

1,179,757 

Gain  or  Lon . 

6,750 

G 

11,319  G 

10,591  L 

9,795 

G 

16,212  G 

8,640  L 

7,106G 

45,143  L 

32,825  L 

63,497  L 

33.882L 

Post  (e),  1930 . 

256,999 

142,251 

51,470 

24,972 

333,739 

183,246 

43,818 

18,057 

64,322 

644,553 

911,058 

1929 . 

301,947 

143,711 

68,902 

16,435 

384,389 

214,005 

59,029 

23,464 

71,128 

753,722 

890,033 

Gain  or  Lon . 

44,948 

L 

1,460  L 

17,432  L 

8,537 

G 

50,650  L 

30,759  L 

15,211  L 

5,407  L 

6.806L 

109, 169  L 

21,025  G 

Times-Star  (e),  1930 . 

498,946 

194,765 

90,015 

29,085 

103,410 

116,396 

20,787 

68,385 

101,434 

417,055 

1,363,792 

1929 . 

535,118 

259,923 

127,761 

27,123 

128,751 

113,034 

44,926 

100,656 

113,450 

508,070 

1,149,673 

Gain  or  Lon . 

36,172 

L 

65.158L 

37,746  L 

1,962 

G 

25.341  L 

3.362  G 

24,189  L 

32,271  L 

12,016  L 

01,015  L 

214,119  G 

Total  Sunday  (8),  1930 . 

221,682 

44,094 

17,770 

12,851 

388,562 

161,629 

44,962 

1,085 

227,349 

823,623 

2,040,244 

1929 . 

258,095 

59,469 

40,605 

19,815 

405,994 

173,243 

135,258 

2,844 

284,570 

1,001,909 

2,142,965 

Gab  or  Lon . 

36,413 

L 

15,375  L 

22,835  L 

6,964 

L 

17,432  L 

11,614  L 

90,296  L 

1,759  L 

67,221  L 

178  286  L 

102  721  L 

Commercial-Tribane(S),1930. 

22,373 

3,959 

319 

3,292 

44  639 

62  668 

11  104 

220 

18  830 

136  961 

445  868 

1929 . 

45,495 

3,113 

3,106 

4,116 

43  418 

56  736 

26  495 

324 

17  061 

144  024 

485,638 

Gab  orlxin... . 

23,122 

L 

846  G 

2,787  L 

824 

L 

1,221  G 

5,932  G 

15,391  L 

104  L 

1,279  G 

7,063  L 

39,770  L 

{Continued  on  page  44) 
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CONSIDER 

PRECEDENT 

IN  SELLING  THE 
CINCINNATI  MARKET  • 


A“ 


DVERTISERS  in  Cincinnati  have  established  the  pre¬ 
cedent  of  depending  primarily  on  The  Times- Star  in 


selling  this  market. 


Back  of  this  established  precedent  stands  the  experience 
of  hundreds  of  advertisers — over  a  period  of  many  years. 
Advertisers  who  selected  their  media  by  the  trial  and  error 
method  and  advertisers  who  made  a  thorough,  scientific 
analysis  of  Cincinnati  papers  before  selecting  media. 


Even  though  selection  of  media  has  been  determined 
by  a  great  variety  of  methods  the  common  conclusion  has 
been  that:  The  Times-Star  is  the  essential,  tlie  necessary 
medium — imperative  in  selling  the  Cincinnati  market. 

Evidenced  by  The  Times-Star’s  22^2  consecutive  years 
commanding  lead  in  display  lineage. 


Total  Display  Cincinnati  Papers 
First  six  months,  1930 


Times-Star .  6,372,9<Mt 

Post .  3,704,818 

Morning  Enquirer .  2,363,683 

Sunday  Enquirer .  2,561,069 


The  Cincinnati  Times-Star 


"THE  KEY  TO  THE  CITY" 


Eastern  Representative: 

MARTIN  L.  MARSH, 


60  E.  42nd  Street, 
New  York  City,  N.  Y. 


Western  Representative: 

KELLOGG  M.  PATTERSON 

333  North  Michigan  Ave., 
Chicago,  Illinois 


L 
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JULY  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


CINCINNATI — Continued 

Ketoil  General  Total  Newi 

Paper  and  year  (Loral)  (National)  Automotive  Financial  Claanfied  advertising  and  Edtl 

Fjiquirer  (S),  1930 .  199,309  40.135  17,451  9,559  122,245  388,787  603,370 

1929  .  212,600  56.356  37,499  15,699  164,203  486,396  551,000 

GainorLou .  13,291  L  16,221  L  20,048  L  6,140L  4i,958  L  97,609  L  5i,37CG 


CLEVELAND,  OHIO 


ToUl  (DS),  1930 . 

.  1,293,037 

511,430 

255,548 

%,743 

540,036 

2,706,523 

3,687,844 

1929 . 

.  1,451,558 

586,670 

290,425 

111,417 

662,674 

3,116,374 

3,639,332 

Gain  or  Loer . 

158,521  L 

75,240  L 

34,877  L 

14,674  L 

122,638  L 

409,851  L 

48,512  G 

Total  daily  (D),  1930 . 

.  1,119,805 

453,422 

225,083 

93.395  ' 

461,115 

2,362,549 

2,610,145 

1929 . 

.  1.247,239 

499,511 

199,189 

106,288 

564,125 

2,629,773 

2,564,381 

Gain  or  Lon . 

127,434  L 

46,089  L 

25,894  G 

12,893  L 

103,010  L 

267,224  L 

45,764  G 

Plain  Dealer  (m),  1930.. . . 

.  301,380 

140,917 

92,252 

49,966 

201,708 

790,448 

914,187 

1929 . 

.  316,626 

158,371 

73,742 

56,241 

253,737 

866,975 

893,905 

Gain  or  Lon . 

15,246  L 

17,454  L 

18,510  G 

6,275  L 

52,029  L 

78,527  L 

20,282  G 

News  (e),  1930 . 

.  307,746 

116,254 

59,230 

25,102 

70,898 

583,359 

896,188 

1929 . 

.  342,836 

118,196 

45,790 

27,312 

58,293 

595,996 

905,011 

Gain  or  Lose . 

35,090  L 

1,942  L 

13,440 G 

2,210  L 

12,605  G 

12,637  L 

8,823  L 

I*rcSB  (e),  1930 . 

.  510,679 

196,251 

73,601 

18,327 

188,509 

988,742 

799,779 

1929 . 

587,777 

222,944 

79,657 

22,735 

252,095 

1,166,802 

765,465 

Gain  or  Loss . 

77,098  L 

26,693  L 

6,056  L 

4,408  L 

63,586  L 

178,060  L 

34.305  G 

Total  Sunday  (S),  1930... 

173.232 

58,008 

30,465 

3,348 

78,921 

343,974 

1,077,699 

1929 . 

.  204,319 

87,159 

91,236 

5,129 

98,549 

486,601 

1,074,951 

Gain  or  Loss . 

31,087  L 

29,151  L 

60,771  L 

1,781  L 

19,628  L 

142,627  L 

2,748  G 

Plain  Dealer  (S),  1930.... 

112,782 

51,664 

25,536 

2,222 

64,200 

256,404 

521,857 

1929 . 

121,226 

74,683 

60,567 

3,088 

81,568 

341,189 

526,517 

Gain  or  Loss . 

8,444  L 

23,019  L 

35,031  L 

866  L 

17,368  L 

84,785  L 

4,660  L 

NewB(S),  1930 . 

60,450 

6,344 

4,929 

1,126 

14,721 

87,570 

555,842 

1929 . 

83,093 

12,476 

30,669 

2.C41 

16,981 

140,412 

548,434 

Gain  or  Low . 

22.643  1. 

6,132  L 

25,740  L 

915  L 

2,260  L 

57.842  L 

7.408  G 

COLUMBUS,  OHIO 


Total  (DS),  1930 . 

.  1,275,208 

332,294 

153,529 

162,428 

314,575  2,351,211  3,198,764 

1929 . 

1.389,233 

387,286 

411,977 

171,032 

540,235  2,935,057  3,532,441 

(Hin  or  Low . 

114,0251. 

54,992  L 

258,448  L 

8.604  1 

145,660  L 

583,846  L 

333,677  L 

ToUl  daily  (D),  1930 . 

1.130,037 

312,586 

135,088 

143,826 

323,468  2,078,094  2,264,986 

1929 . 

1,191,965 

360,459 

182,015 

150,493 

436,137  2,356,235  2,394,185 

Gain  or  Ixas . 

61 ,928  L 

47,873  L 

46,927  L 

6.667  L 

112,669  L 

278,141  L 

129,199  L 

Distatch  (e).  1930 . . 

556.533 

172,645 

66,928 

49,093 

154,196  1,000,901 

854,050 

1929 . 

579,678 

209,702 

74.918 

51,982 

202,225 

1,120,196 

994,212 

Gain  or  Low . 

23,145  1. 

37,057  L 

7,990  L 

2,889  1. 

48,029  L 

119,295  L 

140,162  L 

('itiien  (e),  1930 . 

466,645 

98,561 

41,956 

34,836 

110,422 

754,441 

784,175 

1929 . 

490,353 

100,271 

86,077 

31,555 

145,397 

855,256 

745,696 

Gain  or  Lose . 

23,708  L 

1,710  L 

44,121  L 

3,281 G 

34,975  L 

100,815  L 

38,479  G 

Journal  (m),  1930 . 

106,859 

41,380 

26,204 

59,897 

58,850 

322,752 

626,761 

1929 . 

121,934 

50,486 

21,020 

66,956 

88,515 

380,783 

654,277 

Gain  or  Low . 

15,075  1. 

9,106  L 

5,184  G 

7,059  L 

29,665  L 

58,031  L 

27,516  L 

Total,  Sunday  (S),  1930  . . 

145,171 

19,708 

18,441 

18,602 

71,107 

273,117 

933,778 

1929 . 

197,268 

26,827 

229,962 

20,539 

104,098 

578,822 

1,138,256 

Gain  or  Low . 

52,097  L 

7,119  L 

211,521  L 

1,937  L 

32.991  L 

305,705  L 

204,478  L 

Dispatch  (S),  1030 . 

112,487 

12,270 

16,344 

10,314 

56,183 

207,598 

526,395 

1929  . . 

149,076 

17,361 

146,318 

10,250 

74,963 

398,027 

583,426 

Gain  or  Low . 

36,589  L 

5,091  L 

129,974  L 

64  G 

18,780  L 

190,429  L 

57,031  L 

Journal  (S),  1930 . 

32,684 

7,438 

2,097 

8,288 

14,924 

65,519 

407,383 

1929 . 

48,192 

9,466 

83,644 

10,289 

29,135 

180,795 

554,830 

Gain  or  Low . 

15,508  L 

2,028  L 

81,547  L 

2,001  L 

14,211  L 

115,276 L 

147,447  L 

DALLAS,  TEXAS 

Total  (DS),  1930 . 

1.255,514 

473,516 

208,113 

91,428 

480.269 

2,563,465 

3,053,180 

1929 . 

1,316.340 

495,112 

265,526 

145,299 

557,707 

2,845,668 

3,400.530 

Gain  or  Low . 

60,826  L 

21 ,596  L 

57,413  L 

53  871  L 

77,438  L 

282,203  L 

347,350  L 

Total  dailies  (D),  1930 _ 

1.052,823 

442,588 

173,577 

72,944 

397,964 

2,192,310 

2,420,673 

1929 . 

1,062,819 

447,500 

160,700 

113,824 

460,203 

2,308,637 

2,657,420 

Gain  or  Loss . 

9,99CL 

4,912  L 

12,877  G 

40.880  L 

62.239  L 

116,327  L 

236,747  L 

News  (m),  1930  . 

213,534 

147,917 

66,966 

28,752 

119,469 

578,787 

764,252 

1929 . 

198,513 

164,599 

57,836 

50,153 

148,129 

621,366 

810,229 

Gain  or  Low . 

15,021  G 

16,682  L 

9,130G 

21,401  L 

28,660L 

42,579  L 

45,977  L 

TiiDes>Herak]  (e),  IfCO. . . 

504,101 

138,541 

59,614 

18,699 

108,484 

829,734 

739,898 

1929 . 

539,479 

167,026 

52,730 

28,921 

117,784 

906,095 

787,034 

Gain  or  Low . 

35,378  L 

28,485  L 

6.884  G 

10,222  L 

9,300  L 

76,361  L 

47,136  L 

Journal  (e),  1930 . 

147,398 

88,872 

32,851 

15,123 

121,237 

453,485 

548,096 

1929 . 

134,104 

65,178 

23.724 

19,919 

147,848 

406,931 

686,230 

Gain  or  Low . 

13,294  G 

23,694  G 

9,127  G 

4,796  L 

26,611  L 

46,554  G 

138,134  L 

Dispatch  (e),  1930 . 

187,790 

67,258 

14,146 

10,370 

48,774 

330,304 

368,427 

1929  . . 

190,723 

50,697 

26,410 

14,831 

46,442 

374,245 

373,927 

Gain  cr  Low . 

2,933  L 

16,561  G 

12,264  L 

4,461  L 

2,332 G 

43,941 L 

5,500  L 

Total,  Sundays,  1930 _ 

202,691 

30,928 

34,536 

18,484 

82,305 

371,155 

632.507 

1929 . 

253,521 

47,612 

104,826 

31,475 

97,504 

537,031 

732,110 

Gain  or  Low . 

50,830  L 

16,684  L 

70,290  L 

12,991  L 

15,199  L 

165,876  L 

110,603  L 

News  (S),  1930 . 

69,147 

24,474 

19,950 

11,786 

50,670 

178,213 

335,718 

1929 . 

99,901 

33,747 

56,833 

20,201 

63.655 

276,430 

423.831 

Gain  or  Low . 

30,754  L 

9,273  L 

36,883  L 

8,415  L 

12,985  L 

98,217  L 

88,113  L 

Times-Herald  (S),  1930. . 

133,544 

6,454 

14,586 

6,698 

31,635 

192,942 

296.789 

1929 . 

153,620 

13,865 

47,993 

11,274 

33,849 

260,601 

319,279 

Gain  or  Low . . 

20,076  L 

7,411  L 

33,407  L 

4,576 L 

2,214  L 

67,659  L 

22,490  L 

DAYTON,  OHIO 

Total  (DS),  1930 . 

1,110,355 

322,098 

171,659 

101,241 

410,916 

2,157,650 

2,973.579 

1929 . 

...  1,409,747 

317,029 

334,244 

128,776 

565,174 

2,800,971 

3,188.912 

Gain  or  Low . . 

...  299,392  L 

5,069  G 

162,585  L 

27,535  L 

154,258  L 

643,321  L 

215,333  L 

Total,  Daily  (D),  1930  .. 

...  913,769 

298.272 

138,650 

81,211 

348,028 

1,821,293 

2,216.108 

1929 . 

...  1.200,290 

298,912 

231,879 

94,887 

449,317 

2,321,286 

2,276,887 

Gain  or  Low . . 

. . .  286,521  L 

640  L 

93,229  L 

13,676  L 

101,289  L 

499,993  L 

60.779  L 

Journal  (ml,  1930 . 

72,992 

69,317 

24,609 

21,196 

63,814 

264,670 

573,776 

1929 . 

...  120,958 

42,754 

44,627 

27,748 

89,433 

341,110 

579,469 

Gain  or  Low . 

47,966  L 

26,563  G 

20,018  L 

6,552  L 

25.619  L 

76,440  L 

5.693  L 

Herald  (e),  1930 . 

. . .  399, 189 

90,958 

43,853 

30,659 

141,210 

729,341 

903,150 

1929 . 

...  518  534 

78,921 

94,869 

35.885 

166.289 

918,798 

801,294 

Gain  or  Low . 

...  119.345  L 

12,037  G 

51,016  L 

5,226  L 

25,079  L 

189,457  L 

101,856  G 

News  (e),  1930 . 

...  441,588 

137,997 

70,188 

29  356 

143,004 

827,282 

739,182 

1929 . 

. ..  560.798 

177,237 

92.383 

31.254 

193,595 

1,061.378 

896,124 

Gain  or  Low . 

...  119,210  L 

39.240  L 

22,195  L 

1,898  L 

50.591  L 

234,096  L 

156,942  L 

DAYTON — Continued 


Retail  General 

Total 

Newi 

Paper  and  year 

(Local)  (National)  Automotive  Financial  Claasi&ed  advertising 

and  Edtl 

Total,  Sunday  (S),  1930 . 

196,586 

23,826 

33,009 

20,030 

62,888 

336.357 

787.471 

1929 . 

209,457 

18,117 

102.365 

33,889 

115,857 

479,685 

913,025 

Gain  or  Low . 

12,871  L 

5,709 G 

69,356  L 

13,859  L 

52,696  L 

143,328 L 

184.5541 

Journal  (S),  1930 . 

79,447 

10,756 

18,586 

10,222 

30,102 

149,131 

380,195 

1929 . 

85,751 

8,162 

56,488 

15,955 

58.955 

225,311 

<84,731 

Gain  or  Low . 

6,304  L 

2,594  G 

37.902  L 

5,733  L 

28,853  L 

76,180  L 

74,5361 

News  (S),  1930 . 

117,139 

13,070 

14,423 

9.808 

32,786 

187,226 

377,276 

1929 . 

123.706 

9,955 

45,877 

17,934 

56,902 

254,374 

487,294 

Gain  or  Low . 

6,567  L 

3,115  G 

31,454  L 

8,126 L 

24,116L 

67,148  L 

80,0181 

DENVER,  COLO. 

Total  (DS).  1930 . 

757,149 

282,207 

135,189 

43.233 

349,019  1.587,857 

3,275,436 

1929 . 

841,275 

310,676 

188,609 

52,338 

464,105  1,893,743 

3.382,952 

Gain  or  Low . 

84,126  L 

28,469  L 

53,420  L 

9,105  L 

115,086  L 

305,886  L 

107,5161 

Total,  Daily  (D),  1930 . 

622,431 

243,469 

119,181 

40,320 

236.680  1,282,767 

2.110.628 

1929 . 

671,126 

249,606 

120,800 

49,944 

318,021  1,446.237 

2,164,836 

Gain  or  Low . 

48,695  L 

6,137L 

1,619  L 

9,624  L 

81,341  L 

163,470  L 

84,2081 

Rocky  Mt  News  (m),  1930.. 

178,118 

76,123 

35,244 

17,986 

93,502 

419,700 

824,441 

1929 . 

191,459 

64,076 

43,812 

19,321 

148,312 

494,054 

892,294 

Gain  or  Low . 

13,341  L 

12,047  G 

8,568  L 

1,335  L 

54,810  L 

74,354  L 

67,8531 

Post  (e),  1930 . 

444,313 

167.346 

83,937 

22,334 

143.178 

863,067 

1.286.187 

1929 . 

479,667 

185,530 

76,988 

30,623 

169,709 

952,183 

1.272,542 

Gain  or  Low . 

35,354  L 

18, 184  L 

6,949  G 

8,289  L 

26,531  L 

89,116  L 

13,645 G 

Total,  Sunday  (S),  1930 . 

134,718 

38,738 

16,006 

2,913 

112,339 

305,090 

1.164.806 

1929 . 

170,149 

61,070 

67,809 

2,394 

146,084 

447,506 

1.218,116 

Gain  or  Low . 

35,431  L 

22,332  L 

51.801  L 

519  G 

33,745  L 

142,416  L 

53,3081 

Rocky  Mt.  News  (S),  1930. , 

38,410 

10,143 

4,568 

1,242 

29,806 

84,363 

467,759 

1929  . 

57.708 

20,294 

22,529 

1,022 

50.386 

151,939 

500.742 

Gain  or  Low . 

19.298  L 

10,151  L 

17,961  L 

220  G 

20,580  L 

67,576  L 

32,9831 

Post  (S),  1930 . 

96,308 

28,595 

11,440 

1,671 

82.533 

220.727 

697,0(9 

1929 . 

112,441 

40,776 

45,280 

1,372 

95,698 

295,567 

717,374 

Gain  or  Low . 

16,133  L 

12,181  L 

33,840  L 

299  G 

13,165  L 

74,840  L 

20,3251 

DETROIT,  MICH. 

Total  (DS),  1930  . 

1,558.856 

636,757 

246,862 

136,610 

755,601  3.347,047 

4,543,061 

1929 . 

2,060,088 

708,435 

397,805 

203.234  1 

1,013,456  4,398,612 

4,774,079 

Gain  or  Low  . 

501,232  L 

71,678  L 

150,943  L 

66,624  L 

257,855  L  1,051,565  L 

231,0181 

Total.  Daily  (D),  1930 

1,352,107 

522,539 

205,473 

117,295 

527,192  2,736,967 

2,895.703 

1929 . 

1,719,036 

564,546 

254,882 

169,100 

679,296  3,402,454 

2,782,073 

Gain  or  Ixiw . 

366,929  L 

42,007  L 

49,409  L 

51,805  L 

152,104  L 

665,487  L 

113,630G 

Frec-Prew  (m),  1930 . 

236,217 

140,599 

63,203 

67,378 

139.267 

656,740 

951,290 

1929  . 

236,109 

155,769 

89,486 

85,052 

191,553 

770,472 

879,456 

Gain  or  Low . 

108  G 

15. 170  L 

26,283  L 

17,674  L 

52,286  L 

113,732  L 

7I,834G 

News  (e),  1930 . 

789,074 

234,125 

86,002 

28,464 

287,817  1,427,022 

956,439 

1929 . 

1,018,112 

273,641 

106.305 

53,926 

362,450  1,816,094 

983,213 

Gain  or  Low . 

229,038  L 

,39,516  L 

20,303  L 

25,462  I. 

74,633  L 

389,072  L 

26,7741 

Times  (e),  1930 . 

326,816 

147,815 

56,268 

21.453 

100,108 

653,205 

987,974 

1929 . 

464,815 

135,136 

59,091 

30,122 

125.293 

815,888 

919,404 

Gain  or  Ijow . 

137,999  L 

12,679 G 

2,823  L 

8,669  L 

25,185  L 

162,683  L 

68,570 G 

Total,  Sunday.  (S)  1930  . . . . 

206,749 

114,218 

41,389 

19,315 

228,409 

610,080 

1,647,358 

1929 . 

341,052 

143,889 

142,923 

34.134 

334, 16G 

996,158 

1.992,006 

Gain  or  I>iw . 

134,303  L 

29,671  L 

101,534  L 

14,819  L 

105,751  L 

386,078  L 

344.6481 

Free-Prew  (S),  1930 . 

55,833 

29,179 

7,714 

7,884 

54,528 

155,138 

578.952 

1929 . 

111,497 

38,407 

41,926 

17,007 

88,967 

297,804 

710,731 

Gain  or  Ixiw . 

55,664  L 

9,228  L 

34,212  L 

9,123  L 

34.439  L 

142,666  L 

131,7791 

News  (S),  1930 . 

107,340 

24,204 

24,531 

8,021 

147,562 

311,658 

589,514 

1929 . 

159,259 

46,629 

69,422 

11,598 

195,8,37 

482,845 

730,676 

Gain  or  Ixiw . 

51,919  L 

22,425  L 

44,891  L 

3,577  L 

48,375  L 

171,187  L 

141,1621 

Times  (S),  1930 . 

43,576 

60,835 

9,144 

3,410 

26,319 

143,284 

478,892 

1929 . 

70,2% 

58,853 

31,575 

5,529 

49,256 

215,509 

550,599 

Gain  or  lx)w . 

26,720  L 

1,982  G 

22,431  L 

2,119  L 

22,937  L 

72,225  L 

,  71,7071 

EASTON,  PA. 

Total  (D),  1930 . 

403,903 

86,352 

69,293 

14,754 

69,578 

676,487 

758,247 

1929 . 

457,955 

101,830 

98,306 

25,133 

73,889 

788,167 

742.006 

Gain  or  Low  . 

54,052  L 

15,478  L 

30,013  L 

10,379  L 

4,311  L 

111,6801 

,  I6.239G 

Exprew  (e),  1930 . 

403,903 

86,352 

68,293 

14,754 

69,578 

676,487 

758,247 

1929 . 

457,955 

101,830 

98,306 

25,133 

73,889 

788,167 

742,008 

Gain  or  Low . 

54,052  L 

15,478  L 

30,013  L 

10,379  1. 

4,311  L 

11,680  L  16,23SG 

EL  PASO,  TEXAS 

Total  (DS),  1930 . 

567,339 

272,529 

170.916 

25,567 

224,177 

1,269,650 

1,477,826 

1929 . 

702,505 

278,564 

227,104 

19,161 

210,173 

1,443.745 

1,564,726 

Gain  or  Low . 

135,166  L 

6,035  L 

56. 188  L 

6,406  G 

14,004  G 

174,095  L  86,M0I< 

Total.  Daily  (D),  1930 . 

497,619 

263,700 

155,839 

23,887 

205,231 

1,155,084 

1.302.364 

1929 . 

607,681 

273,115 

192,083 

16,376 

189,551 

1,285,019 

1,364.194 

Gain  or  Low . 

110,162  L 

9,415  L 

36,244  L 

7,511  G 

1S.680G 

129,935  1 

61.8301 

Times  (m),  1930 . 

98.125 

78,883 

46,340 

7,934 

70,409 

307,335 

373,389 

1929 . 

120,602 

98,805 

47,297 

4,903 

63,340 

338,171 

411,076 

Gain  or  Low .  . 

22,477  L 

19,922  L 

957  L 

3,031  G 

7,069  G 

30,836  L  37,6871 

Herald  (e),  1930 . 

202,206 

91,533 

63,673 

8,037 

75.741 

442,308 

537,918 

1929 . 

249,600 

109,889 

80,000 

7,712 

59,398 

506.971 

544.267 

Gain  or  Low . 

47,394  L 

18,356  L 

16.327  L 

325  G 

16,343  G 

64,664  L  6.3491 

Post  (e).  1930 . 

197,188 

93,284 

45,826 

7,916 

59,081 

405,441 

391,057 

1929 . 

237,479 

64,421 

64,786 

3,761 

66,813 

439,877 

408.851 

Gain  nr  Low . 

40,291  L 

28,863  G 

18.960  L 

4,155G 

7,732  L 

34,436  L  17,7941 

Total.  Sunday,  (S)  1930.  , 

69,820 

8,829 

15,077 

1,680 

18,946 

114,566 

175.462 

1929 . 

94.824 

5,449 

35,021 

2,785 

20,622 

158,726 

200.532 

Gain  or  Ix)w . 

25,004  L 

3.380  G 

r  19,944  L 

1,105  L 

1,676  L 

44.160  L  25,070 L 

Times  (S),  1930 . 

69.820 

8,829 

15,077 

1,680 

18.946 

114,566 

175,462 

1929 . 

94,824 

5,449 

35.021 

2,785 

20.622 

158,726 

200,532 

Gain  or  Low . 

25,004  L 

3,380  G 

19,944  L 

1,105  L 

1.676  L 

44.160  L  25,070 L 

ERIE,  PA. 

• 

Total  (DS),  1930  . 

536,888 

195, 130 

94,718 

24,859 

204,819 

1,120,984 

2,344,874 

Total,  daily  (d).  1930 . 

502,405 

191,477 

84,014 

22,693 

184,215 

1,059,374 

2,012,117 

Dispatch-Herald  (e),  1930 

269,236 

101,722 

38,092 

7,810 

81,019 

538,825 

965,422 

Times  (e),  1930 . 

233,169 

89,755 

45.922 

14,883 

103,196 

520,549 

1,046.695 

Total.  Sunday  (S),  1930. . . . 

24,483 

3,653 

10,704 

2,466 

20,604 

61.610 

332,757 

Dispatch-Herald  (S),  1930.. 

24,483 

3,653 

10,704 

2,166 

20,604 

61,610 

332,757 
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JULY  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


Paper  and  year 

EVANSVILLE,  IND. 

Retail  (leneral  Total 

(Local)  (National)  .\utomotive  Financial  Claaaificd  advertising 

News 
and  EdtT 

Total  (D6),  1930  . 

690,750 

238,676 

129,751 

88,425 

198,341  1,360,978 

1,807,263 

Total,  daily  (D),  1930 . 

575,320 

226,961 

117,599 

75,871 

174  509  1,185,295 

1,285,371 

Courier  {b),  1930 . 

232,253 

82,578 

45,350 

28,734 

60,600 

457,025 

490.916 

Journal  (e),  1930 . 

81,624 

71,168 

43,440 

25,344 

59,629 

287,170 

374,985 

Preale),  1930  . 

261,443 

73,215 

28,809 

21,793 

54,280 

441,100 

419,470 

Total,  Sunday  (S),  1930 . 

115,430 

11,715 

12,152 

12,554 

23,832 

175  683 

521  892 

Courier  (S),  1930  . 

65  221 

7,020 

5,640 

6,998 

14,371 

99,250 

243,896 

fM,  (S).  1930 . 

50,209 

4,695 

6,512 

5,556 

9,461 

76,433 

277,996 

TottUdi,  1930 . 

FALL  RIVER,  MASS. 

250,124  108,810  73,954  8.363 

39,150 

491,294 

679,987 

1929  . 

263,113 

117,563 

82, 172 

10,867 

46,546 

536  179 

879,444 

Gain  or  Loan . 

12,989  L 

8,753  L 

8,218  L 

2,504  L 

7  396  L 

44,885  L 

199,457  L 

Herald-Newa  (e),  1930 . 

250,124 

108,810 

73,954 

8,363 

39,150 

491,294 

679,987 

1929  . 

263,113 

117,563 

82,172 

10,867 

46,546 

536,179 

879,444 

Gain  or  Loes  . 

12,989  L 

8,753  L 

8,218  L 

2,504  L 

7,396  L 

44.885  L 

199,457  L 

Total  (DS),  1930 . 

825,086 

FT.  WAYNE,  IND. 

202,164  105,685  31,625 

231,072 

1,416,181 

1,829,858 

1929 . 

857,217 

219  043 

179,577 

37,935 

296,667 

1,608,550 

1,868,447 

Gain  or  Loos  . 

32,131  L 

16.879  L 

73,892  L 

6,310  L 

65,595  L 

192,369  L 

38,589  L 

Total,  daily  (D),  1930  . 

749,351 

lti3.924 

97,975 

23,177 

204,405  : 

1,289,381 

1,536.331 

1929 . 

753,962 

197,634 

126,078 

24,480 

248,274  1 

1,368,440 

1,525,391 

Gain  or  Loeo  . 

4,611  L 

3,710  L 

28  103  L 

1,303  L 

43,869  L 

79,059  L 

10,940  G 

Journal-Gaiette  (ml,  1930.. . 

298,353 

68,299 

35,467 

8,608 

95,759 

517,525 

635,042 

1929 . 

270,450 

65,106 

34,571 

7,130 

128,165 

516,796 

643,159 

Gain  or  Loeo . 

27,903(1 

3.193U 

896  G 

1,478  G 

32,406  L 

729  G 

8,117  L 

NewB-5entinel  (e),  1930 . 

450,998 

125,625 

62,508 

14,569 

108,646 

771,856 

901,289 

1929  . 

483,512 

132,528 

91,507 

17,350 

120,109 

851,644 

882,232 

Glin  or  Lofb . 

32,514  L 

6,903  L 

28,999  L 

2,781  1, 

11.463  L 

79,788  1, 

19,057  G 

Total,  Sunday  (S),  1**30 . 

75,7.35 

8,240 

7,710 

8,448 

26.667 

126,800 

293  527 

1**29 .  . . 

103,2.55 

21,409 

53,499 

13,455 

48.393 

240.110 

343.  a56 

Gain  or  Lots .  ■ . 

27  520  I, 

13  169  L 

45  789  L 

5  007  I. 

21  726  I. 

113  310  L 

49  529  L 

Journal-Gaaette  (S),  1930.  . 

75  735 

8  240 

7  710 

8  448 

26  667 

126  800 

293  527 

1929  . 

103  255 

21  409 

53  499 

13  455 

48  393 

240  110 

343  056 

Gain  or  liops . 

27  ,520  1, 

13  169  L 

45  789  L 

5  007  L 

21  726  L 

113  310  L 

49  529  L 

ToUl  IDSI,  1930  . 

FT.  WORTH,  TEXAS 

670,183  444,545  165,442  50.021 

244  713 

1  .580  174 

2,207.065 

1929 . . 

6<it>.382 

4,34,367 

227,890 

54.206 

278.496 

1.680,542 

2,203,437 

Gain  or  Looo . 

3.801  (1 

10. 178  G 

62,448  L 

4,185  L 

■33,783  L 

100.368  L 

3,628  G 

Total,  daily  (D),  1930  . 

586.384 

417,758 

138,214 

41,484 

216,445 

1.404.926 

1,909,160 

1929  . . 

.553,702 

395,235 

188,088 

40,484 

243.789 

1,438,814 

1,883,153 

Gain  or  Loes . 

32,182(1 

22,523  G 

49,874  L 

1,000  (i 

27,344  1. 

33,888  L 

26,007  G 

Rfcord-Telegram  (m),  If *30.. 

85,942 

160.658 

59,309 

14,595 

69.053 

390,625 

735,032 

1929  . 

90.041 

159,260 

70,457 

10.531 

86..347 

431,963 

713,765 

Gain  or  Lose . 

4,099  1. 

1,398  G 

11,I48L 

4,064  G 

17.294  L 

41.338  L 

21,267  0 

Star-THegram  (e>,  1930 

226,703 

162,715 

64,083 

14,755 

69,772 

5.39,025 

642,8.51 

1929  . 

218,017 

lt>ti,fi72 

73,909 

10,713 

8.3,015 

558.459 

653.490 

Gain  or  Ixms . 

8.586  (1 

3,957  1, 

9,886  1, 

4.042  G 

18.243  L 

19,434  L 

10,639  L 

Pmo  e),  1930  . 

273,739 

94,385 

14,822 

12.134 

77.620 

475,276 

531,277 

192**.  . 

245.644 

69.303 

43,662 

19.240 

69.427 

448.392 

515,898 

Gain  or  Loss . 

28.095(1 

25,082  G 

28,840  L 

7,106  L 

8,193  G 

26,884  G 

15,379  G 

Total,  Sunday  (S),  1930. 

83,799 

26,787 

27,228 

8,5.37 

28.268 

175,248 

297,905 

1929  . 

112.680 

39. 132 

39,802 

13,722 

34,707 

241,728 

320.284 

Gain  or  Looo . 

28,881  L 

12.345  L 

12,574  L 

5,185  L 

6.439  L 

66,480  L 

22,379  I, 

Star-Trleiram  (S),  1930  . . . , 

83.799 

26,787 

27,228 

8,537 

28,268 

175,248 

297,905 

1929 . 

112.680 

39,132 

39,802 

13,722 

34,707 

241,728 

320,284 

Gain  or  Lose . 

28.881  L 

12.345  L 

12,574  L 

5,185  L 

6.439  L 

66,480  L 

22,379  L 

Total  (D),  1930  . 

FREEPORT  AND  HEMPSTEAD,  L.  I. 

303,726  43,842  109,606  16,881  115,322 

618,327 

908,085 

Review  (e),  1930  . 

167,719 

26,494 

69,024 

8,046 

73,539 

364,406 

544,356 

Star  fe),  1930 . 

136,007 

17.348 

40,582 

8,8.35 

41,783 

253,921 

363,729 

Total  (D),  1930  . 

GLENS  1 

.  249,617  54,973 

FALLS, 

61,372 

N.  Y. 

17,718 

48,988 

437,554 

504,057 

Poet  .9tar  (e),  1930 . 

249,617 

.54,973 

61,372 

17,718 

48,988 

437,554 

504,057 

Total  iDS),  1930 . 

471,159 

HARRISBURG, 

185,794  117,367 

PA. 

12,719 

107,218 

942,743 

1,182,139 

1929  . 

560,866 

187,526 

188,748 

13,273 

119,676 

1,107,674 

1,431,353 

Gain  or  Idwe  , 

89,707  L 

1,732  L 

71,381  L 

554  L 

12,458  L 

164,931  L 

249,214  L 

Patriot  (m),  1930 . 

293,646 

116,064 

76,004 

9,147 

59,677 

569,417 

518,276 

1929  .. 

334,276 

117„582 

113,708 

10,118 

67,247 

658,590 

596,786 

Ciiin  or  Loeo . 

40,630  L 

1.518  L 

37,704  L 

971  L 

7,570  L 

89,173  L 

78,510  L 

Tfifitraph  (e),  1930 . 

177.513 

69,730 

41,363 

3,572 

47,541 

373,326 

663,863 

1929  . 

226,590 

69,944 

75,010 

3,155 

52,429 

449,084 

834,567 

t>sin  or  Loss. . . » 

49,077  L 

214  L 

33,677  L 

417  L 

4,888  L 

75,758  L 

170,704  L 

Total  (I)r,)  1930  . 

.  1,037,322 

HARTFORD,  CONN. 

283,284  198,146  219,296 

224,444 

1,977,395 

2,441,204 

1929 

.  1,043,813 

295,231 

233,821 

299,168 

269,638 

2,166,791 

2,559,947 

Gain  or  Lose .. . 

6,491  L 

11,947  L 

35,675  L 

79,872  L 

45,194  L 

189,396  L 

118,743  L 

Total,  daily  (D),  1930 

887,213 

264,876 

171,817 

204,742 

205,224 

1.748,633 

2,028,893 

1929 

889,904 

268,158 

185,073 

277,543 

244,983 

1.890,161 

2,132,162 

(lain  or  Ixm, . 

2,691  L 

3,282  L 

13,256  L 

72,801  L 

39,759  L 

141,528  1, 

103,269  L 

( ourant  (m).  1930 

.  234,561 

72,892 

58,934 

93,599 

70,113 

535,303 

980, 192 

1929 

207,524 

71,655 

48,724 

133,866 

83,403 

577,898 

962,279 

tiain  or  Ixioa 

7,037  G 

1  1,237  G 

10,210  G 

40,267  L 

13,290  L 

42,595  L 

17,913  G 

Tiirro  (e),  1930 

652,652 

191,984 

112,883 

111,143 

135,111 

1.213.330 

1,048,701 

1929 

662,380 

196,503 

136,349 

143,677 

161,580 

1,312,263 

1,169,883 

Uain  or  Looo . 

9,728  1. 

.  4,519  L 

23,466  L 

32,534  L 

26,469  L 

98.933  1. 

121,1821. 

Total.  Sunday  (H),  1930 

150.109 

18,408 

26,329 

14,554 

19,220 

228,762 

412,311 

153.909 

17,073 

48,748 

21,625 

24,655 

276,630 

427,785 

(lain  or  Loos 
fourant  (,S),  1930 

3,800  L 

8,665  L 

22,419  L 

7,071  L 

5,435  L 

47,868  L 

15,474  L 

150,109 

18,408 

26,329 

14,554 

19,220 

228,762 

412,311 

153.909 

27,073 

48,748 

21,625 

24.655 

276,630 

427,785 

^in  or  Loss 

3,800  L 

8,665  L 

22,419  L 

7,071  L 

5,435  L 

47,868  I. 

15,474  L 

Toul  (Or!),  19,30 . 

.  1.240,445 

HOUSTON,  TEXAS 

495,445  169,800  99,269 

507,389 

2,558,879 

3.071.515 

Oiin  or  Looo 

.  1,459.889 

390.487 

237,581 

117,066 

608,182 

2.835,387 

3,126.243 

.  219.444  L 

104.958  G 

67,781  L 

17.797  L 

95.793  I, 

276.508  L 

54,728  L 

.  988.745 

440.751 

138,823 

81.483 

416.007 

2,108.536 

2,247,805 

HOUSTON — Continued 


Retail  General 

ToUl 

News 

Paper  and  year 

(Local)  (National)  .Automotive  Financial  Claaeihed  advertising 

and  EdtT 

ToUl,  daily  (D),  1929 . 

.  1,024,989 

336.374 

159,743 

86,445 

504,554 

2,136,660 

2,238.855 

Gain  or  Loos . 

36,244  L 

101 .377  G 

20,920  L 

4,962  L 

88,547  L 

28,124  L 

8,950  G 

Chronicle  (e),  1930 . 

381,863 

191.491 

66.172 

27,279 

194,898 

879,056 

765,297 

1929 . 

.  339,696 

160,539 

62,550 

28,376 

257,157 

858,105 

744,741 

Gain  or  Laos . 

42,167  0 

30,952  G 

3,622  G 

1,097  L 

62,259  L 

20,951  G 

20,556  0 

root-Dispatch  (m),  1930. ., 

.  311,636 

140,737 

52,650 

38,144 

135,465 

691,314 

879,733 

1929  . 

307,779 

112,688 

48,288 

42,677 

157,601 

678,310 

824,771 

Gain  or  Ixw . 

3,857 G 

28,049  G 

4,362  G 

4,533  L 

22,1.36  L 

13,604  G 

54,962  G 

Press  (e),  1930 . 

.  295,246 

108,523 

20,001 

16,060 

85,644 

537,566 

602,776 

1929 . 

377,514 

66,147 

48.905 

15,392 

89,796 

600,245 

669.343 

Gain  or  Ixiea . 

82,268  L 

42,376  G 

28,904  L 

668  G 

4,152  L 

62,679  1. 

66,568  L 

ToUl,  Sunday  (S).  1930  .. 

.  251,700 

54,694 

30,977 

17,786 

91,382 

450,343 

823,710 

434,900 

51,113 

77,838 

30,621 

98,628 

698,727 

887.388 

Gain  or  Loeo . 

183,200  L 

3,581 G 

46,861  L 

12,835  L 

7,246  L 

248,384  L 

63.678  L 

Chronicle  (S),  1930 . 

.  136,203 

34,220 

13,659 

7.264 

56,315 

249,090 

382,822 

1929 . 

272,040 

28,036 

43.342 

17,737 

59,892 

422,303 

426,720 

Gain  or  I.oes . 

135,837  L 

6,184  G 

29,683  L 

10,473  L 

3,577  1. 

173,213  L 

43.898  L 

Post-Dispatch  (8),  1930  . . 

115,497 

20,474 

17,318 

10,522 

35,067 

201,253 

440,888 

.  162,860 

23,077 

34,496 

12,884 

38,736 

276,424 

460,668 

Gain  or  laoss . 

47,363  L 

2,603  L 

17,178  L 

2,3621. 

3,669  L 

75,171 1- 

19,780  L 

INDIANAPOLIS. 

IND. 

ToUl  (DS),  1930 . 

.  1,076,101 

406,380 

197,073 

104,086 

454,360 

2,250,887 

2,592,682 

1929 .  . 

.  1,431,972 

505,314 

268,033 

115,763 

567,920 

2.905,098 

2,721,471 

Gain  or  Ixiss . 

.  355,871  I. 

98,934  1. 

70,960  1. 

11,677  L 

113.560  L 

654,211  L 

128,789  L 

1930  . 

.  905,117 

377,912 

184,462 

103,942 

401,020 

1,985,220 

2,181,311 

Total,  daily  (D).  1929. . . . 

.  1,219,053 

452,649 

213,145 

112,649 

493,699 

2,507,252 

2,260,136 

Gain  or  Loss . 

313,936  L 

74,737  L 

28,683  L 

8,707  1. 

92,679  L 

522,032  L 

78,825  L 

Nows  (e),  1930 . 

518,984 

207,537 

85,215 

30,236 

205,468 

1,051,677 

801.004 

1921* . 

686,891 

267,527 

147,584 

40,399 

257,353 

1.405,351 

848,762 

167,907  L 

59,990  I. 

62,369  L 

10,163  1. 

51,885  1. 

353,674  L 

47,758  L 

Star  (m>,  1930  . 

I8I,8<.M 

102,235 

63,930 

49,202 

132,795 

536,170 

779,052 

1929 . 

218,002 

102,981 

29,940 

51,088 

158,362 

567,339 

796,163 

Gain  or  Ixioo  . 

36,108  L 

746  L 

33,990  0 

1,886  L 

25,567  1. 

31,169  I. 

17,110  L 

Times  (e),  1930  . 

204,239 

68.140 

35,317 

24,504 

62,757 

397,373 

601,255 

1929  . 

314,160 

82,141 

35.621 

21,162 

77,984 

534,562 

615,212 

Gain  or  Ixios  . 

.  109,921  L 

I4.UUI  I, 

304  L 

3,342  G 

15,227  L 

137,189  I, 

13,957  1. 

Total,  Sunday,  1930  . 

170,984 

28,468 

12,611 

144 

53,340 

265,667 

411,371 

1«29  . 

212,919 

52,665 

54,888 

3,114 

74,221 

397,846 

461,335 

Gain  or  I.<»w . 

41,935  1, 

24,197  L 

42,277  1. 

2,970  I. 

20,881  L 

132,179  I- 

49,964  L 

Star  (S),  1930  . 

170,984 

28.468 

12.611 

144 

53,340 

265.667 

411,371 

212,919 

52,665 

54,888 

3,114 

74,221 

,397.846 

461,335 

41.935  L 

24.197  L 

42.277  L 

2,970  1. 

20.881  L 

1.32,179  I- 

49,964  L 

JACKSONVILLE, 

,  FLA. 

Total  (DS),  19.30 . 

540,820 

218,211 

85,182 

41,233 

210,745 

1,. 353. 343 

1.924,619 

558.435 

239.652 

138,882 

36,097 

212,581 

1.507,102 

1,958,331 

Gain  or  . 

17,615  L 

21,441  L 

53,700  1, 

5,136  0 

1,836  1. 

153,759  I. 

33,712  L 

Sell  to  ALL  Your 
Indianapolis  Market 

The  Average  Daily  Circulation  of 

The  Indianapolis  Star 

in  the  First  Six  Months  of  1930  Was 

117,502 

One  paper  DOESN^T  HAVE  ALL  the 
circulation  in  the  Indianapolis  Zone. 

One  paper  CAN’T  REACH  ALL  the 
buyers  in  the  Indianapolis  Zone. 

The  Indianapolis  Sunday  Star  had  an  av¬ 
erage  circulation  of  150,210  for  the  first  six 
ironths  of  1930— THE  LARGEST  CIRCULA¬ 
TION  IN  INDIANA. 

National  Representatives : 

KELLY-SMITH  COMPANY 

New  York — Chicago-.-PhiIadeIphia 
Doston — Detroit — Atlanta 
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JACKSONVILLE — Continued 

Retail  Genenl  Total  Nem 

Paper  and  year  (Local)  (National)  Automotive  Finaacial  Claarified  advertieinc  and  Edtl 

Total,  daily  (D),  1830  .  401,071  200,212  76,072  38,834  170,337  1,205,271  1,483,040 

1828 .  450,333  812,681  103,886  83,070  173,008  1,298,755  1,434,017 

Gain  or  Lorn .  5,202  L  0,369  L  27,223  L  5,268  G  3,208  G  94,484  L  69,023  G 

Timea-tinioo,  1830 .  223,373  139,596  47,395  23,503  88,863  633,138  827,068 

1928  .  224,070  147,802  43,207  23,302  85,484  845,941  825,815 

Gun  or  Lorn .  687  L  8,300  L  4,188  G  201 G  6,021  L  312,803  L  1,753  G 

Journal  (e),  1830 .  227,698  00,610  28,277  15,431  87,474  072,133  065,072 

1929  .  232.263  64,678  59,688  10,874  77,585  453,814  608,702 

Gain  or  Lou .  4,565  L  1,837  G  31,411  L  6,067  G  9,889  G  218,319  G  57,270  G 

Total,  Sunday  (8),  1830 .  89,749  11,999  9,510  2,299  34,408  148,072  430,879 

1929 .  102,102  27,071  35,887  2,421  39,512  207,347  523,714 

Gain  or  Lou .  12,353  L  15,072  L  26,477  L  122  L  5,104  L  59,275  L  92,735  L 

Tunea-Union  (S),  1830 .  88,749  11,999  8,610  2,299  34,408  148,072  430,979 

1929 .  102,102  27,071  35,987  2,421  39,512  207,347  523,714 

Gun  or  Lou .  12,353  L  15,072  L  26,477  L  122  L  5,104  L  59,275  L  92,735  L 


*  Total  Advertiaiog  inoioda  Legal:  TLoMe-Uiuon,  July  1929  —  311,976  linu;  July,  1830  — 10,408  linee;  301,568  linu 
lou;  Jooreal,  July,  1829  —  9,225  linee,  July,  1930  —  246,637  linu;  237,412  linu  gain. 


KNOXVILLE,  TENN, 

Total'(D6),  1930 .  646,418  260,602  121,515  43,846  115,574  1,201,453  1,675,957 

1929 .  631,298  194,255  161,904  77,114  169,555  1,245,770  1,562,017 

Gaia  or  Lou .  15,120  G  66,247  G  40,389  L  33,268  L  53,981  L  44,317  L  13,940  G 

1830 .  604,609  238,725  94,640  33,203  90,130  974,743  1,131,541 

Total  daily  (D),  1929  .  470,897  169.665  97,691  65,014  131,122  945,746  1,077,695 

Gain  or  Lon .  33,712  G  69,160  G  3,051  L  31,811  L  40,992  L  28,997  G  53,946  G 

Journal  (m),  1930 .  235,037  108,823  41,285  15,526  42,038  453,676  561,305 

1929 .  276,651  70,247  48,190  34,580  68,548  507,276  547,887 

G^  or  Lou .  41,614  L  38,676  G  6,906  L  19,054  L  26,610  L  53,600  L  13,418  G 

NeaaSeatinel  (e),  1930 .  269,572  129,902  63,355  17,677  48,092  521,067  570,236 

1929 .  194,246  99,318  49,501  30,434  62,574  438,470  529,708 

Gain  or  Lou .  75,326  G  30,584  G  3,854  G  12,757  L  14,482  L  82,697  L  40,528  L 

Total  Sonday  (S),  1930 .  141,809  21,777  26,876  10,643  25,444  226,710  444,416 

1929 .  160,401  24,690  64,213  12,100  38,433  300,024  484,422 

Gain  or  Lon .  18,592  2,913  L  37,338  L  1,457  L  12,989  L  73,314  L  40,006  L 

Journal  (6),  1930 .  81,311  16,502  17,056  6,755  10,504  131,262  184,863 

1929 .  98,613  9,721  38,439  7,934  16,365  170,159  218,319 

Gain  or  Lon .  17,202  L  6,781  G  21,383  L  1,179  L  4,861  L  38,897  L  33,456  L 

Nrni(6),  1930 .  60,498  6,275  9,819  3,888  14,940  95,448  259,553 

1929 .  61,888  14,969  25,774  4,166  23,068  129,865  266,103 

Gain  u  Lou .  1,390  L  8.694  L  15.955  L  278  L  8,128  L  34,417  L  6,550  L 

LOS  ANGELES,  CAL. 

Total  (DS),  1930  .  2,323,034  788,655  327,376  333,557  1.156.698  4,932,552  6,306.131 

1929  .  2,565,385  775,055  456.208  472,489  1,345,290  5,615,735  6.642.759 

Gaia  or  Lou .  242,351  L  13,600  G  128,832  L  138,932  L  188,592  L  683,183  L  336,628  L 

Total  Daily  (D),  1930 .  1,834,838  689,828  276,267  323,904  960,887  4,088,842  5,251,785 

1929 .  1,997,805  668,827  355,692  454,925  1,116,358  4,594,915  5,334,740 

Gaia  or  Lon .  162,967  L  21,001  G  79,425  L  131,021  L  155,471  L  506,073  L  82,955  L 

Kxamiaer  (m),  1930  .  238,799  134,408  58,959  79,427  308,061  820.858  1,071,411 

1929  .  283,007  163,913  79,309  114,987  366,015  1,008,253  1,140,733 

Gaia  or  Lou .  44,206  L  29,505  L  20.350  L  35,560  L  57,954  L  187,395  L  69,322  L 

111.  News  (m),  1930 .  143,170  33,582  22,389  13,021  48,535  260,697  490,319 

1929 .  145.085  48,488  18,704  13,140  60,349  285,766  444,180 

GaiaorLou .  1,915  L  14,906  L  3,685  G  119  L  11,814  L  25,069  L  46,139  G 

Timn  (m),  1930  .  332,585  142,701  60,184  138,033  338,959  1,013,471  1,143,072 

1929 .  375,093  120,094  62.439  203,535  398,349  1,159,650  1,205,820 

GaiaorLou .  42,508  L  22,607  G  2,255  L  65,502  L  59,390  L  146,179  L  62,748  L 

Kxpren  (e),  1930 .  311,858  120,573  53,824  49,446  54,543  590,244  917,988 

1929  .  319,321  112,697  86,627  67,142  65,206  651,095  963,096 

Gain  or  Lon .  7,463  L  7,876  G  32,803  L  17,696  L  10,663  L  60,851  L  45,108  L 

Herald  (e),  1930  .  601,183  200,290  65,674  34,348  168,452  1,070,245  1,002,625 

1929 .  661,579  178,288  84,205  40,767  199,257  1,164,140  988,712 

Gain  or  Lon .  60,396  L  22,002  G  18,531  L  6,419  L  30,805  L  93,895  L  13,913  G 

Record  (e),  1930  .  207,243  58,274  15,237  9,629  42,337  333,327  626.370 

1929  .  213,720  45,347  24,406  15,354  27,182  326,011  592,199 

GaiaorLou .  6,477  L  12,927  G  9,171  L  5,725  L  15,155  G  7,316  G  34.171  G 

Total  Sunday  (S),  1930  .  488,196  98,827  51,109  9,653  195,811  843,710  1,054,346 

1029 .  567,580  106,228  100,516  17,li64  228,932  1,020,820  1,308.019 

Gain  or  Lon .  79.384  L  7,401  L  49.407  L  7,911  L  33,121  L  177,110  L  253,673  L 

Lxamuer  (S),  1930 .  236,212  70,309  38.082  4,384  93,390  442,377  519,344 

1929 .  269,485  67,183  63,533  8,984  109,770  518,955  552,090 

Gaia  «  Lon .  33,273  L  3,126  G  25,451  L  4,600  L  16,380  L  76,578  L  32,746  L 

Timn  (8),  1930 .  251,984  28,518  13,027  5,269  102,421  401,333  535,002 

1929 .  298,095  39,045  36,983  8,580  119,162  501,865  755,929 

Gain  or  Lon .  46,111  L  10,527  L  23,956  L  3,311  L  16,741  L  100,532  L  220,927  L 

LOUISVILLE.  KY. 

Total  (DS),  1930 .  1,105,413  436,597  146,494  173,872  288,917  2,168,235  3,171,267 

1929 .  1,238,072  441,765  226,060  182,261  404,013  2,513,663  3,453,788 

OauorLon .  132,659  L  5,168  L  79,566  L  8,389  L  115,096  L  345,428  L  282,519  L 

Total  Dady  (D),  1930  .  838,348  413,227  117,947  136,735  260,604  1,782,847  2,367,665 

1929  .  937,696  400,032  160,369  146,256  351,961  2,017,145  2,482,943 

Gaia  ar  Lon .  99,348  L  13.195  G  42,422  L  9,521  L  91,357  L  234,298  L  115,278  L 

Courier-Journal  (m),  1930. . .  307,775  173,803  47,692  45,431  111,092  686,635  682,083 

1929  .  231,745  165,975  63,294  46,879  151,837  661,063  538,438 

Gain  u  Lou .  76,030  G  7,828  G  15,602  L  1,448  L  40,745  L  25,572  G  143,645  G 

Timn  (e),  1930 .  345,996  170,707  49,176  44,926  112,211  728,435  888,245 

1929 .  396,728  167,287  73,031  46,349  148,969  835,593  994,765 

GauorLon .  50,732  L  3,420  G  23,855  L  1,423  L  36,758L  107,158L  106,520L 

Herald-Poat  (e),  1930 .  184,577  68,717  21,079  46,378  37,301  367,777  797,337 

1929 .  309,223  66,770  24,044  53,028  51,155  520,489  949,740 

(RkinorLon .  124.646  L  1.947  G  2,965  L  6,650  L  13.854  L  152,712  L  152,403  L 

Total  Sunday  (S),  1930  .  267,065  23,370  28,547  37,137  28,313  385,388  803,604 

1929 .  300.376  41,733  65,691  36,005  52,052  496,518  970,845 

GauorLon .  33,311  L  18,363  L  37,144  L  1,132  G  23,739  L  111,130  L  167,241  L 

rourier^oumal  (8),  1930...  199,242  15,285  22,166  19,922  20,489  277,492  401,430 

1929 .  187,579  33,984  50,118  16,260  39,488  327,761  468,902 

(JaiaorLon .  11  663  G  18,699  L  27,952  L  3,662  G  18,999  L  50,269  L  67,472  L 

Herald-Put  (8),  1930 .  67,823  8,085  6,381  17,215  7,824  107,896  402,174 

1929 .  112,797  7,749  15.573  19,745  12,564  168,757  501,943 

Gain  u  Lou .  44,974  L  336  G  9,192  L  2,530  L  4,740  L  60,861  L  99,769  L 


MANCHESTER,  N.  H. 

Retail  General  Total  Neai 

Papw  and  year  (Local)  (National)  Automotive  Financial  Claui6ed  advertmng  and  Idil 

Total  daily  (O),  1030 .  204.682  09,342  60,461  12,466  41,241  430,390  570, 7]« 

1929 .  198,397  87,495  104,060  21,338  47,617  461,747  ggy’iM 

Gain  or  Lou .  6,285  G  11,847  G  34,618  L  8,872  L  6,376  L  31,357  L 

Union  Leader  (m),  1930 .  204,682  09,342  69,451  12,466  41,241  430.390  SToilK 

1929 .  198,397  87,495  104,069  21,338  47,617  461.747  tgl\wi 

GainuLou .  6.285G  11.847  G  34.618L  8.872  L  6,876L  S1,357L  leitH], 

MEMPHIS,  TENN. 

ToUl  (DS),  1930 .  992,387  497,374  209,985  86,159  326,801  2,130,730  2,444, 4M 

1029 .  1,024,671  452,199  265,482  104,722  368,069  2,243,142  2,351, 5(4 

Gain u  Lou .  32,184  L  45,176  G  55,497  L  19,663  L  41,178  L  112,412  L 

Totel  daily  (D),  1930 .  812,163  463,369  191,467  83,503  276,667  1,845,948  2,0(LM7  I 

1929  .  838,275  420,211  218,403  102,567  305,323  1,012,268  l.lMoilXM  f 

GainwLon .  26,112L  43,168  G  26,936L  19,064  L  28,766  L  66,320  L  81,3930  [ 

Commercial-Appul  (m),  1930  261,612  176,631  69,311  29,376  116,670  645,125  644'gjg  | 

1929 .  263,402  166,688  68,842  38,164  126,546  659,176  OllitU  L 

Gain  or  Lou .  1,880  L  19,943  G  9,531  L  8,788  L  10,967  L  14,051  L  32i413G  1 

Evening-Appeal  (e),  1930. . .  225,237  163,947  72,479  30,681  114,755  616,410  720,243  T 

1929 .  192.627  150,912  77,971  36,214  125,394  691,219  6B7!347  I 

Gain  OT  Lou .  32,610  G  13,035  G  6,492  L  6,633  L  10,639  L  24,1910  62.896G  I 

Presa-Scimitar  (e),  1930 .  325,314  122,791  59,677  23,546  46,233  585,413  676,8»6  L 

1929 .  382,156  112,611  71,590  28,189  53,383  661.873  ODoisn  I 

Gain  u  Lon .  56,842  L  10,180  0  11,913  L  4,643  L  7,160  L  76,460  L  uisHL  [ 

Total.  Sunday  (S),  1930 .  180,224  34,005  18,518  1,656  50,324  284,783  402,501  ( 

1929 .  186,296  31,988  47,079  2,155  62,746  330,874  390,060  | 

Gain  u  Lou .  6,072  L  2,017  0  28,561  L  499  L  12,422  L  46,092  L  11,541  G  P 

Commercial-Appul  (S),  1930  180,224  34,005  18,518  1,656  50,324  284,782  402,601  f 

1929 .  186.296  31,988  47,079  2,155  62,746  330.874  390,900  f 

Gain  or  Lon .  6,072  L  2,017  G  28,561  L  499  L  12,422  L  46,092  L  11.541G  ] 

MILWAUKEE,  WIS.  | 

ToUKDS),  1930.. .  1,051,551  450,942  156,027  91,994  411,234  2,193,266  4,216,306  ^ 

1929 .  1,166,206  481,139  252,961  124,498  531,532  2,600,549  4,258,979 

Gain  or  Lon .  114,655  L  30, 197  L  96,934  L  32,504  L  120,298  L  407,328  L  42,671  G 

Total,  daily  (D),  1930 .  888,442  354,559  127,919  90,273  320,068  1,812,599  3,231,096 

1929  .  958,051  352,160  172,639  118,207  400,612  2,046,513  3,146,773  i 

GainorLua .  69,609  L  2,396  G  45,020  L  27,934  L  80,844  L  233,614  L  84,325 G 

Sentinel  (m),  1930 .  111,852  50,666  11,254  33,287  64,556  274,753  897,781 

1929 .  152,964  39,408  21,414  43,246  73,259  333,070  955,705 

Gain  or  Lon .  41,112  L  11,258  G  10,160  L  9,956  L  8,703  L  58,317  L  57,9241 

Journal  (e),  1930 .  470,907  178,605  72,903  33,346  160,323  917,555  730,688 

1629  .  494,191  189,199  80,632  51,132  215,695  1,031,160  745,966 

Gain  or  Lou .  23,284  L  10,564  L  7,729  L  17,786  L  55,372  L  113,605  L  15,2781 

Leader  (e),  1930 .  83,357  29,087  3,105  5,032  29,220  164,090  648,690 

1929  .  61,925  20,910  2,435  6,052  27,851  141,272  674,717 

Gain  or  Lon .  21,432  G  8,177  G  670  G  1,020  L  1,369  G  22,818  G  26,0271 

niseonsin  News  (e),  1930...  222,326  96,201  40,657  18,608  65,969  456,201  653,939 

1929  .  248,971  102,643  68,458  17,777  84,107  541,011  770,385 

GainorLon .  26,645  L  6,442  L  27,801  L  831 G  18,139L  84,8I0L  183,6S4G  I 

Total.  Sunday  (S),  1930 .  163,109  96,383  28,108  1,721  91,166  380,667  985,210  { 

1929 .  208,155  128,979  80,022  6,291  130,620  554,081  1,112,206  I 

GainorLon .  45,046  L  32,566  L  51,914L  4,570L  39,454  L  173,414  L  126,9961  [ 

Sentinel  (S),  1930 .  62,244  61,881  10,768  351  22,269  157,583  468,032  f 

1929  .  76,463  53,250  29,541  3,236  27,618  190,108  561.095  i 

GainorLon .  14,219  L  8,631  G  18,773  L  2,885  L  5,349  L  32,525  L  93,0631  ; 

Journal  (S),  1930 .  100,865  34,502  17,340  1,370  68,897  223,084  517,178  | 

2929 .  131,692  75,729  50,481  3,055  103,002  363,973  551,111  ' 

GainorLon .  30,827  L  41,227  L  33,141  L  1,685  L  34,105  L  140,889  L  33,933  1  j 

MINNEAPOLIS.  MINN.  | 

ToUl  (DS),  1930 .  1,198.875  382,767  156,125  83,126  403,289  2,286.878  3,686.490  ! 

1929 .  1,309,178  430,031  197,219  108,188  470,050  2,665,858  3,598.858  | 

GainorLon .  110.303  L  47,264  L  41,094  L  25,062  L  66,761  L  278,980  L  87,6320  t 

Total  duly  (D).  1930 .  1,100,494  342,818  124,844  79,902  305,949  2,016,687  2,575,294  [ 

1929 .  1,171,364  370,742  122,118  104,562  349,859  2,169,837  2,484,439  f 

GainorLon .  70,870  L  27,924  L  2.726  G  24,660  L  43,910L  153.150L  90.8S5G  [ 

Journal  (e),  1930 .  447,801  165,110  57,393  27,269  86,329  784,026  911,767  | 

1929  .  465,511  171,816  52,963  41,525  113,882  846,338  880.306  I 

GainorLon .  17,710  L  6,706  L  4,430  0  14,256  L  27,553  L  62,312  L  31,461  G 

Tribune  (e).  1930 .  411,215  104,103  55,271  37,101  144,423  752,351  777,338 

1929  .  445,965  128.165  42.488  46,772  171,058  834,555  762.200  ; 

GainorLon .  34,750  L  24,062  L  12,783  G  9,671  L  26,635  L  82,204  L  15,138G 

SUr(e),  1930 .  241,478  73,605  12,180  15,532  75,197  480.310  886.189  , 

1929  .  259,888  70,761  26,667  16,265  64,919  488,944  841,933 

GainorLon .  18,410  L  2,844  0  14,487  L  733  L  10,278  G  8^4  L  44.2560  ’ 

Total,  Sunday  (S).  1930  .  98,381  39,949  31.281  3.224  97.340  270,191  1,111,196 

1929 .  137,814  59,289  75,101  3,626  120,191  396.021  1,114,419  ^ 

GainorLon .  39,433  L  19,340  L  43,820  L  402  L  22,851  L  125,830  L  3,2231  i; 

Journal  (S),  1930 .  41,994  15,365  13,734  1,577  39,657  112,343  537,025  ^ 

1929 .  67,519  28,724  35,193  1,506  51,089  184,031  521,409  ^ 

GainorLon .  25,525  L  13,359  L  21,459  L  71  0  11,432  L  71,688  L  15.616G  ) 

Tribune  (S),  1930 .  56,387  24,584  17,547  1,647  57,683  157.848  574,171  ' 

1929 .  70,295  30,565  39,908  2,120  69,102  211,990  593.010 

GainorLon .  I3.908  L  5,981  L  22,361  L  473  L  I1.419L  54.142  L  18.839L 

MONTGOMERY,  ALA. 

Total  (DS).  1930 .  348,786  145,602  78.945  8,139  61,150  648.711  1,232.630 

1929  .  425,898  173,894  88,835  24,572  74,162  797,239  1,259.433 

GainorLon .  77,112  L  28,292  L  9,890  L  16,433  L  13,012  L  148,528  L  26.8061 

Total  daUy  (D),  1930 .  284,504  135,858  73,110  7,662  45,314  552,362  1.045,031 

1929 .  344,389  160,811  70,227  20,674  52,287  657,780  1,038,172 

Gain  w  Lou .  59,885  L  24,953  L  2,883  G  13,012  L  6,973  L  105,418  L  6.859  0 

Advertiser  (m).  1930 .  117,100  67,930  39,162  6,070  18,535  252,902  468,433 

1929 .  145,685  96,558  20,758  13,786  22,106  305,022  483,133 

GainorLon .  28,585  L  28,628  L  18,404  G  7,716  L  3,571  L  52. 120  L  U.TOOL 

Joumal-Timn  (e),  1930 .  167,404  67,928  33,948  1,592  26,779  299,460  576,598 

1929 .  198,704  64,253  49,469  6.888  30,181  352,758  555,039 

Gain  u  Lon .  31,300  L  3.675  G  15,521  L  5.296  L  3,402  L  53,298  L  21.559  0 

(CoHltHued  on  page  48) 
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Eight  Years  of 

Leadership 

Over  All  Los  Angeles  Daily  Newspapers 


Every  year  since  1922  The  Evening  Herald  has 
led  all  Los  Angeles  daily  newspapers,  morning 
and  evening,  in  volume  of  display  advertising. 
This  leadership  has  been  even  more  pronounced 
than  usual  during  the  trying  months  of  1930. 

In  the  First  Seven  Months  of  this  year  The  Evening  Herald 
carried  over  TWO  MILLION  agate  lines  MORE  Display  Adver¬ 
tising  than  was  carried  by,  the  second  Daily  (a  morning  paper)  and 
1,211,249  lines  MORE  than  BOTH  of  the  other  Los  Angeles  eve¬ 
ning  papers  COMBINED. 

The  Evening  Herald’s  consistent  leadership  in  advertising  and 
its  superior  productiveness  even  under  subnormal  conditions  is 
due  to  its  enormous  circulation,  and  to  the  fact  that  this  circula¬ 
tion  is  concentrated  96%  right  in  Metropolitan  Los  Angeles  and 
its  immediate  suburbs.  No  advertising  dollars  are  wasted  in  widely 
scattered,  sparsely  populated,  low  buying  power  areas. 


The  **CIty**  circulation  ol  The  Evening  Herald 
exceeds  that  ol  the  next  largest  Dally  (a 
morning  paper)  by  more  than  65,000 — 
and  Is  115,000  greater  than  the  city 
circulation  of  the  second  afternoon  paper. 


Any  schedule  designed  to  cover  Los  Angeles  should  begin  with  The 


l-OS  /kNCEI.ES _  _ 

EVEN  I NG  HERALD 


Re  presenta  lives 

New  York  Detroit  Chicago 

HERBERT  W.  MOLONEY  RAY  MILLER  JOHN  H.  LEDERER 

342  Madison  Are.  General  Motors  Bldg.  326  Madison 


San  Francisco 
A.  J.  NORRIS  HILL 
Hearst  Bldg. 
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JULY  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


MONTGOMERY — ( 

Continued 

NEW  YORK— Continued 

Retail 

Genpal 

Total 

News 

Retail 

General 

Total 

Paper  and  year 

(local) 

(National)  Automotive 

Financial  CIaasi6ed  advertising 

and 

Paper  and  year 

(local) 

(National)  Automotive 

Financial 

Classi&ed 

advertising 

Total.  Sunday  (S).  1930 — 

64.282 

9,744  5,835 

477  15,836  96,349 

187,599 

.American  (m),  1930 . 

164,784 

66,905  3,500 

33,988 

100,729 

332,418 

Gtin  or  Loob . 

Advertiser  (S),  1930. 


17,227  L  3,339  L  12,773  L  3,421  L  6,039  L  43,110  L 


NASHVILLE.  TENN. 


ToUl  (DS),  1930 .  431,206 

1929  .  587,095 

Gsio  or  Loss .  155,889  L 

ToUl,  daily  (D),  1930. .  341,393 

1929  .  443,992 

Gain  or  Loss .  102,599  L 

Banmr  (e),  1930 .  148,458 

1000  301 


Gain  or  Loss .  77,933  L 

Tennessean  (m),  1930 .  192,935 

1929 .  217,601 

Gain  or  Loss .  24,666  L 

Total,  Sunday  (S).  1930  . .  89,813 


34,349  G  75,060  L 
232,947  101,918 

191,743  131,220 

41,204  G  29,3021, 


17,589  G  29,068  L 


1,049,798 
1,326,387 
276,589  L 
850,291 
994,960 
144,669  1 
385,086 
505.674 


120,588  1 
465,205 
489,286 
24,081  1 
199,507 


1,609,685 
1,911,720 
302,0351 
1,027,008 
1,270,612 
243,004  1 
699,133 
696.555 


Gain  or  loss . 

Banner  (s),  1930 . 

1929  . 

Gain  or  loss . 

Tennessean  (S),  1930. 

1929 . 

Gain  or  loss . 


1929 . 

Gain  or  loss 


1929 . 

Gain  or  loss. 


1929 . 

Gain  or  Ixisb  . 


1929 . 

Gain  or  loss . 

Total,  Sunday,  (S),  1930  .. 

1929 . 

Gain  or  Ixisb . 

Standard  (S),  1930 . 

1929 . 

Gain  or  lose . 


143,103 

56,305 

70,581 

6,058 

53,950 

331,427 

641.708 

53,2901 

6,855  1 

45,758  1 

4,2221 

20,4171 

131,920 

1 

59,031  1 

50,966 

18,386 

15,474 

717 

16,695 

102,238 

317,705 

77,148 

31,742 

33,743 

2,047 

25,908 

170,659 

329,954 

26,182  1 

13,356  1 

18,269  1 

1,3301 

9,213  1 

68,421 

1 

12,249  1 

38,847 

31,064 

9,349 

1,119 

16,838 

97,269 

264,972 

65,955 

24,563 

36,838 

4,011 

28,042 

160,768 

311,754 

27,1081 

6,501  G 

27,489  1 

2,892  L 

11,204  1 

63,499 

1 

46,782  L 

NEW  BEDFORD, 

MASS. 

436,798 

133,048 

114,679 

19,756 

85,461 

804,020 

1,989,819 

522,778 

161,670 

154,523 

22,608 

173,694 

1,049,936 

1,875,890 

85,9801 

28,622  1 

39,844  1 

2,852  1 

88,2331 

245,916 

1 

113,929  G 

404,633 

129,525 

107,468 

17,438 

79,138 

752,462 

1.566,428 

484,597 

158,042 

125,863 

20,824 

165,612 

969,601 

1,481,539 

79,964  1 

28,517  1 

18,395  1 

3,3861 

86,474  1 

217,139 

1 

84.889  G 

182,825 

56,067 

51,745 

9,031 

31,581 

339,660 

789,370 

206,637 

71,158 

55,448 

13,439 

40,022 

400,331 

754,930 

23,8121 

15,091  1 

3,6031 

4,4081 

8,441 1 

60,671 

1 

34,440  G 

221,808 

73,458 

55,723 

8,407 

47,557 

412,802 

777,058 

277,960 

86,884 

70,415 

7,385 

125,590 

569,270 

726.609 

56,1521 

13,426  1 

14,692  1 

22G 

78,023  1 

156.468 

1 

50,449  G 

32,165 

3,523 

7,211 

2,318 

6,323 

51,558 

423,391 

38,181 

3,628 

28,660 

1,784 

8.082 

80,335 

394.351 

6,0161 

1051 

21,4491 

534  G 

1,759  1 

28,777 

1 

29.040G 

32,165 

3,523 

7,211 

2,318 

6.323 

61,558 

423,391 

38,181 

3,628 

28,660 

1,784 

8,082 

80,335 

394,351 

6,016  L 

1051 

21,4491 

534  G 

1,759  1 

28,777 

1 

29.040  G 

Total  (DS),  1930 .  1 

1929 .  1 

Gain  or  loss . 

Total,  DaUy  (D),  1930 .  1 

1929 .  I 

Gain  or  loss . 

Times-Pioayune  (m),  1930.. . 

1029 . 

Gain  or  loss . 

Tribune  (m),  1930 . 

1929 . 

Gain  or  loss . 

Item  (e),  1930 . 

1929 . 

Gain  or  loss . 

States  (e),  1930 . 

1929 . 

Gain  or  loss . 

Total  Sunday,  (6),  1930.... 

1929 . 

Gain  or  loss . 

Timea-Pioayune  (S),  1930 . . . 

1929 . 

Gain  or  loss . 

lt«n>Tribune  (S),  1930 . 

1929 . 

Gain  or  loss . 

States  (S),  1930 . 


,294,465 

553,742 

183,380 

201,551 

371,059 

2,711,980 

,300,913 

672,530 

235,795 

258,770 

444,329 

3,058,566 

6,448 

L 

118,788 

L 

58,415 

L 

57,219  1, 

73,270  L 

346,586 

! 

,022,789 

516,577 

149,607 

160,687 

280,277 

2,223,252 

,024,461 

595,808 

147,743 

208,922 

332,456 

2,434,873 

1,672 

L 

79,231 

L 

1,864 

G 

48,235  L 

52,179  L 

211,621 

! 

425,017 

188,927 

61,929 

61,242 

149,735 

901,223 

417,354 

212,873 

40,458 

78,159 

173,817 

944,741 

7,663 

G 

23,946 

L 

21,471 

G 

16,917  L 

24,082! 

43,518 

! 

114,150 

101,261 

23,538 

30,854 

45,440 

367,124 

157,265 

125,655 

32,778 

46,497 

57.396 

480,844 

43,115 

L 

24,394 

L. 

9,240 

L 

15,643  L 

11,956  L 

113,720 

! 

292,681 

116,180 

37,258 

34,444 

50,349 

543,354 

249,323 

143,656 

41,455 

42,466 

63,218 

565,232 

43,358 

G 

27,476 

L 

4,197 

L 

8.0221, 

12,869  L 

21,878 

! 

190,941 

110,209 

26,882 

34,147 

34,753 

411,551 

200,519 

113,624 

33,052 

41,800 

38,025 

444,056 

9,578 

h 

3,415 

L 

6,170 

L 

7,653  L 

2,417  L 

32,505 

! 

271,676 

37,165 

33,773 

40,864 

90,782 

488,728 

276.452 

76,722 

88,052 

49,848 

111,873 

623,693 

4,776 

h 

39,557 

L 

54,279 

L 

8,984  L 

21,091  L 

134,965 

! 

147,846 

26,993 

16,316 

17,034 

65,303 

281,751 

125,424 

42,883 

48,994 

22,494 

78,553 

328,855 

22,422 

G 

15,890 

L 

32,678 

L 

5,460  L 

13,250! 

47,104 

! 

55,580 

3,531 

10,307 

11,041 

12,393 

96,502 

73,398 

13,119 

23,423 

13,658 

15,925 

147,591 

17,818 

L 

9,588 

L 

13,116 

L 

2,617  L 

3,532! 

51,069 

! 

68,250 

6,641 

7,150 

12,789 

13,066 

110,475 

3,784,737 
3,908,549 
123,8121 
2,748,265 
2,780,491 
32,2261 
880,711 
915,074 
34,3631 
600,465 
617,250 
16,785  1 
517,397 
494,495 
22,902  G 
749,692 
753,672 
3,9801 
1,036,472 
1,128,058 
91,5861 
458,518 
503,624 
45,010  1 
264,044 
289,823 
25,7791 
313,910 


9,3801  14,079  1  8,485  1  907  1  4,309  1  36,772  1  20,701  1 


NEW  YORK* 


Total  (DS),  1930 .  5, 

1929  .  6, 

Gain  or  leas .  l,i 

Total,  Daily  (D),  1930 .  4,( 

1929  .  5, 

Gain  or  loss . 

Times  (m),  1930 .  I 

1929 . 

Gain  or  loss . 

Herald-Tribune  (m),  1930. . . 

1929 . 

Gmn  or  loss . 

World  (m),  1930 . 

1929 . 

Gain  or  loss . 


2,585,220 
2,808,404 
.  223,1841 
2.102,873 
2,129,771 
.  26,898  1 

272,979 
313,589 
40,590  1 
222,042 
259,057 
37,015  1 
144,455 
131,684 
12,771  G 


785,240 

1,196,636 

411,3961 

758,831 

1,142,889 

384,0581 

222,705 

375,965 

153,2601 

129,131 

202,212 

73,0811 

29,844 

64,234 

34.3901 


1,463,251 
1,791,559 
328,308  1 
1,090353 
1,329,606 
239,2531 
189,870 
235,910 
46,0601 
n,988 
90,425 
12,437  1 
249,387 
338,195 
88,8081 


9,714,319 
11302,658 
1,488,3391 
7,865,317 
8,929,936 
1,064,6191 
1,070,634 
1,347,576 
276,942  1 
725,648 
894,105 
168,457  1 
509,655 
640,595 
130,9401 


Gain  or  Loss .  26,970  L 

News  (m),  1930 .  456,249 


Gainorlxias .  63,304  G 

Mirror  (m),  1930 .  1.38,875 

1929 .  137,207 

Gain  or  Loss .  1,668  G 

Son  (e),  1930 .  584,858 

1929  .  749,385 

Gain  or  loss .  164,527  1 

Journal  (e),  1S30  .  513,495 

1929  .  555,194 

Gain  or  loss .  41 ,699  1 

Evci.ing  World  (e),  1930. .. .  384 ,615 


Gain  or  Ixiss .  65,22i  L 

Post  (e),  1930 .  181,701 

1929  .  269,508 

Gain  or  Ixiss .  87,807  1 

Graphic  (e),  1930 .  145,425 

1929 .  157,399 

Gain  or  Loss .  11,974  1. 

Telegram  (e),  1930 .  178,377 

1929 .  178,816 

Gain  or  loss .  449  L 

Brooklyn  Eagle  (e),  1930  —  377,247 

1929 .  509,311 

Gain  or  loss .  132,064  1 

Standard  Union  (e),  1930. . .  203,365 

1929  .  225,543 

Gain  or  loss .  22,1881 

Brooklyn  Times  (e),  1930 ...  193 , 884 

1929 .  260,239 

Gain  or  Ixiss .  66,355  1 

Total,  Sunday  (S),  1930 .  1,028,401 

1929 .  1,275,779 

Gain  or  1x188  .  247,378  1 

Times  (S),  1930 .  248,339 

1929  .  323,004 

Gain  or  loss .  74,665  1 

Herald  Tribune  (8),  1930.  . .  165,835 

1929 .  204,155 

Gain  or  lose .*. .  38,320 1 

World  (S),  1930 .  93,086 

1929 .  133.883 

Gain  or  loss .  40,797  1 

American  (S),  1930 .  193,364 

1929  .  241,237 

Gainorlxns .  47,873  1 

News  (S),  1930 .  197,344 

1929 .  173,213 

Gain  or  loss .  24,131  G 

Brooklyn  Eagle  (S),  1930... .  119,276 

1929 .  176,058 

Gain  or  loss .  56,7821 

Brooklyn  Tunes  (S) ,  1930 ...  11,157 

1929 .  24,229 

Gain  or  loss .  13,0721 


1,975 

60,392 

100,549 

355,845 

1,525  G 

26,404  ! 

180  G 

23,427  ! 

6,860  G 
53,493 
39,350 
14,143  G 
255,810 
319,049 
63,2391 
213,500 
207,297 
6,203 G 
149,246 


12,550  1,080,984 

4,175  1  131,941  1 


1929 . 

Gain  or  loss. 


449  ! 

8,299  G 

5,630  G 

15,511  L 

17,998  ! 

377,247 

213,083 

34,921 

38,953 

206,611 

509,311 

151,757 

29,508 

73,542 

216,026 

132,064  ! 

61,326  G 

5,413  G 

34,589  I 

9,415! 

203,365 

41,230 

4,054 

18.366 

20.457 

225,543 

65,486 

9,943 

35,503 

30,523 

22,188! 

23,256  ! 

6,809  ! 

17,137  ! 

10.066  ! 

193,884 

82,929 

5,855 

22,396 

36,037 

260,239 

73,556 

12,480 

37,863 

43,685 

66,355  ! 

9,373  G 

6,625  ! 

14,467  ! 

7,678! 

1,028,401 

482,347 

58,673 

26,409 

372,898 

1,275,779 

678,633 

220,927 

.53,747 

461,953 

247,378  ! 

196,286  ! 

162,254  ! 

27,3.38  ! 

89.055  ! 

248,339 

142,992 

11,716 

15,087 

120,440 

323,004 

212,129 

54,779 

28,001 

153,779 

74,665  ! 

69,137! 

43,063  ! 

12,914  L 

33,339  ! 

165,835 

103,093 

11,052 

4,080 

77,988 

204,155 

154,072 

39,101 

10,.354 

90,425 

38.320! 

50,979  ! 

28,049  ! 

6,274  ! 

12,437  ! 

93,086 

49,465 

3,056 

944 

74,668 

133,883 

76,451 

24,445 

3. .389 

104,566 

40,797  ! 

26,986  ! 

21,389  ! 

2,445  ! 

29,898! 

193,364 

104,642 

15,769 

3,780 

30,725 

241,237 

129,528 

42,066 

6,887 

31,531 

47,873  ! 

24,886  ! 

26,297  ! 

3,107  L 

806! 

197,344 

25,197 

4,366 

210 

173,213 

25,344 

5,729 

849 

24,131  G 

147! 

1..363  ! 

639  ! 

119,276 

51,648 

9,675 

1,683 

61,022 

176.058 

64,305 

38,305 

2,816 

70,811 

56,782! 

12,657  ! 

28,730  ! 

1,133  ! 

9,789! 

11,157 

5,310 

3,139 

625 

8,055 

24,229 

16,804 

16,502 

1,451 

10,841 

13,072! 

11,494  ! 

13,363  ! 

826  ! 

2,786! 

NIAGARA 

FALLS, 

,  N.  Y, 

393,450 

72,409 

66,688 

12,913 

45,829 

463,756 

65,429 

77,552 

17.805 

73,354 

70,306! 

6,980  G 

10,864  ! 

4,892  ! 

27,515  ! 

393,450 

72,409 

66.688 

12,913 

45,829 

463,756 

65,429 

77,552 

17,805 

73,344 

70,306  ! 

6,980  G 

10,864  ! 

4,892  L 

27,515  ! 

OAKLAND,  CAL. 

957,293 

221,481 

116,694 

66..329 

480,709 

.137,469 

223,417 

149,092 

95,183 

499,419  : 

180,176! 

1,936! 

32,398  ! 

28.854  ! 

18,710! 

867,454 

215,157 

94,779 

63,805 

400,125  1 

,008,484 

216,850 

100,629 

91,740 

412,725 

141,030! 

1,693! 

5,850! 

27,935  ! 

12,600! 

406,261 

78,856 

40,372 

28.090 

114,014 

497,104 

76,342 

54,418 

40,651 

131,295 

90,843  ! 

2,514  G 

14,046! 

12.561  ! 

17,281  L 

461,193 

136,301 

54,407 

35,715 

286,111 

10,1381 
796,941 
877,094 
80,153  1 
265,052 
321,552 
66,500  1 
312,820 
377,480 
64,6601 
1,849,002 
1,373,722 
524,720  1 
511,772 
688,912 
177,1401 
312,271 
406,009 
93,738  1 
217,219 
314,900 
96,681  1 
328,731 
402,296 
73,565  1 
222,541 
198,557 
23,984  0 
231,946 
311,174 
79,2281 
24,522 
51,874 
27,352  1  . 


GainorTxMS .  50,187  1 

Total  Sunday  (S),  1930 .  89,839 

1929 .  128,985 

Gainorlxias .  39,146  1 

Tribune  (S),  1930  .  89,839 


8,196  G  15,374  1 


243  1  26,548  1 


1,875,501 
2,139,559 
264,058  1 
1,673,632 
1,865,078 
191,446  1 
677,201 
807,288 
130,087  1 
996,431 


1,057,790 
61,359  1 
201,869 
274,481 
72,6121 


2,991,905 

3,025,925 

34,020 

2,406,672 

2,385,703 

20.969 

1,003.605 

1,002,749 

856 

1,403,067 


1,382,954 

20,1136 

585,233 

640,2J! 

54,(891. 


*  Advertisinf  Record  Ca  Sgures.  Automotive  and  Financial  Display  are  also  included  under  Retail  and  Genoa! 


89,839 

6,324 

21,915 

2,524 

80,584 

201,869  585.233 

128,985 

6,567 

48,463 

3,443 

86,694 

274,481  640,222 

39,146! 

243! 

26,548! 

919  ! 

6,110! 

72,612!  54,9891- 

OKLAHOMA  CITY, 

,  OKLA. 

902,950 

410,249 

176,720 

73,448 

401,061 

1,971,445  2,267.381 

902,682 

437,602 

189,044 

67,640 

481,204 

2,081.394  2.165,186 

268  G 

27,353! 

12,323  ! 

5,808  0 

80,143! 

109,949  !  102.19*1' 

808,368 

384,442 

162,658 

64,826 

355,329 

1,782,470  1.943,396 

797,181 

405,619 

150,669 

60,225 

416,424 

1,832.700  1.779,782 

11,187  G 

21,177! 

12,589  G 

4,601  G 

61,095! 

50,230!  163,6140 

251,097 

135,309 

56,458 

19,032 

131,945 

597,609  681,391 

221,288 

158,282 

38,676 

19,832 

153,956 

594,187  613,23* 

29,809  G 

22,973  ! 

17,782  G 

800  ! 

22,011  ! 

3.422  G  68,1560 

286,648 

141,782 

57,613 

24,402 

133,193 

640,062  642.318 

312,583 

167,141 

54,840 

20,927 

152,774 

708,829  592.834 

25,935! 

35,359! 

2,773  G 

3.475  G 

19.581  ! 

62,767  !  49,484  0 

4» 
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OKLAHOMA  CITY — Continued 


P»per  and  year 

Retail  General 

(Local)  (National)  Automotive  Financial 

Total 

Claaaified  advertiaing 

News 
and  Edt'l 

fHI,ji«n»-N’ew8  (e),  1930, . 

270,623 

107,351 

48,587 

21,392 

90,191 

538,799 

619,687 

GtinorLoM . 

Total,  Sundays  (S),  1930. . . 

Gtinorlx* . 

(^IfthoDoan  (S),  1930 . 

Gainorixw . 

263,310 

80,196 

56,553 

19,466 

109,694 

529,684 

573,713 

7,313  G 

27,155  G 

7,966  L 

1,926  G 

19,503  L 

9,115  G 

45,974  G 

94.582 

26,807 

14,062 

8,622 

45,732 

188,975 

323,985 

105,501 

31,983 

38,975 

7,415 

64,780 

248,694 

385,404 

10,919  L 

6,176  L 

24,913  L 

1,207  G 

19,048  L 

59,719  L 

61,419  L 

94,582 

25,807 

14,062 

8,622 

45,732 

188,975 

323,985 

105,501 

31,983 

38,975 

7,415 

64,780 

248,694 

385,404 

19,919  L 

6,176  L 

24,913  L 

1,207  L 

19,048  L 

59,719  L 

61,419  L 

Trial  (DB),  1930 . 

683,388 

OMAHA,  NEB. 

299,516  139,602  26,491 

231,647 

1,402,199 

2,791,632 

738,511 

348,857 

155,696 

40,534 

279,673 

1,677,964 

2,476,140 

55,133  L 

49,342  L 

16,093  L 

14,043  L 

47,926  L 

175,766  L 

315,492  G 

534,853 

227,700 

111,323 

24,628 

168,676 

1,088,697 

1,856,453 

Total.  daib(D).  1929 . 

564,377 

269,460 

102,303 

38,271 

199,795 

1,188,961 

1,649,027 

29,524  L 

41,760  L 

9,020  G 

13,643  L 

31,119L 

100,264  L 

307,426  G 

Bco-News  (e),  1930 . 

206,659 

85,524 

36,182 

9,289 

57.565 

407,131 

1,012,053 

1929 . 

201,231 

89,533 

40,400 

13,084 

75,531 

434,534 

776,251 

5,428  G 

4,009  L 

4,218  L 

3,795  L 

17,966 L 

27,403  L 

235,802 G 

World-Herald  (e),  1930. . . . 

328.194 

142,176 

75,141 

15,339 

111,111 

681,566 

844,400 

1929 . 

363,146 

179,927 

61,903 

25,187 

124,264 

754,427 

772,776 

GainorLoea . 

34,952  L 

37,751  L 

13,238  G 

9,848  L 

13,153  L 

72,861  L 

71,624  G 

Trial,  Sunday  (6),  1930 — 

148,535 

71,815 

28,279 

1,863 

62,971 

313,502 

935,179 

1929 . 

174,134 

79,397 

63,392 

2,263 

79,778 

389,003 

927,113 

Gain  or  Loss . 

25,699  L 

7,582  L 

25,113  L 

400  L 

16,807  L 

75,501  L 

8,066  G 

B«c-Ne«a  (8),  1930 . 

50,685 

57,780 

12,938 

157 

19,842 

141,441 

491,168 

1929 . 

65,518 

52,366 

19,133 

465 

24,310 

151,792 

492,185 

GainorLoM . 

4,833  L 

5,414  G 

6,196  L 

308  L 

4,4681. 

10,351  L 

1,017 L 

World-Herald  (S),  1930.... 

97.850 

14,035 

16,341 

1,706 

43,129 

172,061 

444,011 

1929 . 

118,616 

27,031 

34,259 

1,798 

55,468 

237,211 

434,928 

Gain  or  Loss . 

20,766  L 

12,996  L 

18,918  L 

92  L 

12,339  L 

65,150L 

9,083  G 

Total,  daily  (D),  1930 . 

PERTH  AMBOY, 

241,280  52,776  42,968 

N.  J. 

8,840 

40.806 

409,065 

700,975 

Newa  (e),  1930 . 

241,280 

62,776 

42,968 

8,840 

40,806 

409,065 

700,975 

Total  (D8),  1930 . 

PHILADELPHIA 

.  2,122,900  1,016,235  353,030 

,  PA. 

277,837 

813,567 

4.781.875 

6,951,900 

1929 . 

.  2,296,762 

1,047,027 

486,313 

373,094 

1,022,730 

5,417,122 

6,864,069 

GainorLcea . 

173,862  L 

30,792  L 

133,283  L 

95,257  L 

209,163  L 

635,247  L 

87,831  G 

Total,  daily  (D),  1930 . 

.  1,793,855 

896,074 

323,133 

277,416 

662,390 

4,151,120 

5,395,892] 

1929 . 

.  1.951,684 

897,283 

390.826 

370,190 

810,478  . 

4,611,510 

5,327,438 

GainorLoea . 

.  157.829  L 

1,209  L 

67,693  L 

92,774  L 

148,088  L 

460,390  L 

68,454  G 

Bulirtin  (e),  1930 . 

608,097 

286,175 

98,513 

35,153 

216,406 

1,246,702 

861,240 

1929 . 

683,193 

274,363 

132,253 

48,794 

252,086 

1,394,860 

857,387 

Gain  or  Loos . 

75,096  L 

11,812  G 

33,740  L 

13,641  L 

35,680  L 

148,158  L 

3.853  G 

Inquirer  (m),  1930 . 

260,278 

146,180 

54,665 

48,109 

159,968 

683.379 

1,058,947 

1929 . 

323,048 

147,982 

59,652 

68,434 

223,735 

886,178 

1,007,024 

GainorLoea . 

62,770  L 

1,802  L 

4,987  L 

20,325  L 

63,767  L 

202,799  L 

51,923  G 

New  (e).  1930 . 

262,805 

74,536 

10,100 

1,174 

6,311 

436,757 

519,907 

1929 . 

244,840 

53,423 

20,002 

6,269 

5,905 

415,012 

480,162 

GainorLcea . 

17.965  G 

21,113  G 

9,902  L 

5,095  L 

406  G 

21,745  G 

39,745  G 

Public  Ledger  (e),  1930. . . . 

.  298,221 

179,285 

70,004 

79,214 

84,111 

711,602 

921,028 

1929 . 

.  308,346 

200,747 

92,249 

106,483 

142,724 

850,830 

928,569 

Gainer  Loea . 

10,125  L 

21 ,462  L 

22,245  L 

27,269  L 

58,613  L 

139,228  L 

7,541  L 

Public  Ledger  (m),  1930. . . 

167,242 

112,494 

63,529 

86,146 

72,804 

573,015 

1,080,837 

1929 . 

181,712 

121,208 

59,735 

113,427 

112,037 

602,737 

1,171,010 

GaiuorLoae . 

14,470  L 

8,709  L 

3,794  G 

27,281  L 

39,233  L 

29,722  L 

90,173  L 

Record  (m),  1930 . 

197,212 

97,404 

26,322 

27,620 

122,790 

499,665 

953,033 

1929 . 

210,545 

99,565 

26,935 

26,783 

73,991 

461,893 

883,286 

GiinorLon . 

Total,  Sunday  (S).  1930.. 

1929 . 

Gain  or  Lon . 

Inquirer  (8),  1930 . 

1929 . 

Gain  or  Loan . 

Publie  Ledger  (S).  1930. . 

1929 . 

GainorLoea . 

Record  (8),  1930 . 


13,333  L 
329,04S 
345,078 
10,033  L 
161,902 
190,709 
28,807  L 
66,556 
85,474 
18,918  L 
100,587 


2,161  L 
120,161 
149,744 
29,583  L 
48,016 
65,177 
17,161  L 
49,938 
62,699 
12,761  L 
22,207 


613  L 
29,897 
95,487 
65,590  L 
16,304 
39,574 
23,270  L 
12,278 
43,466 
31,188L 
1,315 


837  G 
421 
2,904 
2,483  L 
173 
2,105 
1,932  L 
248 
190 
58  G 


48,799  G 
151,177 
212,252 
61,075  L 
85,470 
123,170 
37,700  L 
33,038 
55,899 
22,861  L 
32,669 


37,772  G  70,647  L 
630,755  1,556,008 

805,612  1,536,631 

174,8571,  19,377  G 


311,865 
420,803 
108,938  L 
162,058 
247,807 
85,749  L 
156,832 


524,034 
532,561 
19,527  L 
524,173 
504,642 
19,531  G 
.507,801 


1929 . 

68,895 

21,868 

12,447 

609 

33,183  137,002  488,428 

GaiuorLoae . . 

31,692  G 

339  G 

11,132  L 

609L 

514  L  19,830  G  19,373  G 

PHOENIX,  ARIZ. 

Total  (D8),  1930 . 

600,089 

175,752 

138,673 

35,758 

207,156  1,165,037  1,712,079 

1929 . 

613,809 

151,569 

183,546 

25,608 

250,568  1,247,962  1,681,637 

GaiuorLoae . 

13,720  L 

24,183  G 

44,873  L 

10,150  G 

43,412  L  82,925  L  30,442  G 

1930 . 

553,390 

169,253 

110,045 

32,183 

175,875  1,048,103  1.387,475 

Trial,  daily  (D),  1929 . 

548,534 

145,702 

126,326 

23,668 

214,633  1,080,248  1,327,607 

GaiuorLoae . 

4,856G 

23,551  G 

16,281 L 

8.515  G 

38,758  L  32,145  L  59.868  G 

1930 . . . 

337,279 

108,273 

61,774 

17,110 

128,562  656,003  771,204 

Republicau  (m),  1929 . 

317,775 

95,775 

60,598 

11,787 

150,870  639,347  727,774 

GaiuorLoae . 

19,504  G 

12,498 G 

1,176  G 

5,323  G 

22,306  L  16,656 G  43,430  G 

1930 . 

216,111 

60,980 

48,271 

15,073 

47,313  392,100  616,271 

Gaiette  (e),  1929 . 

230,759 

49,927 

65,728 

11,881 

63,763  440,901  599,833 

Gain  or  Loea . 

14,648  L 

11,063G 

17,457  L 

3,192  G 

16,450  L  48,801  L  16,438  G 

Total,  Sunday  (S),  1930. . . 

46,699 

6,499 

28,628 

3,575 

31,281  116,934  324,604 

1929 . 

65,275 

5,867 

57,220 

1,940 

35,935  167,714  354,030 

GainorLcea . 

18,576  L 

632  G 

28,592  L 

1.635G 

4,654  L  50,780  L  29,426 L 

1930 . 

46,699 

6,499 

28,628 

3,575 

31,281  116,934  324,604 

Republican  (8),  1929 . 

65,275 

5,867 

57,220 

1,940 

35,935  167,714  354,030 

GainorLoea. . . 

18,576  L 

632  G 

28,592  L 

1,635  G 

4,654  L  50,780  L  29,426  L 

PITTSBURGH, 

PA. 

Trial  (DS),  1930 . 

.  1,660,998 

537,685 

231,856 

128,326 

426,746  3,061,037  4,342,714 

1929 . 

.  1,811,726 

601,386 

310,339 

155,118 

543,649  3,524,873  4,678,948 

Cain  or  Loan . 

141,728  L 

63,701  L 

78.483  L 

26,792  L 

116,908  L  443,836  L  336,234  L 

1930 . 

.  1,451,976 

425,355 

195,752 

126,049 

304,262  2,589,535  3,245,192 

Paper  and  year 


PITTSBURGH— Continued 

Retail  General  Total  Newa 

(Local)  (National)  Automotive  Financial  ClanaiSed  advertiaing  and  Edt’l 


Total,  daily  (D),  1929 . 

1,572,085 

479,886 

231,367 

152.575 

385.064 

2,923,632 

3,402,070 

Gain  or  Loea . 

120,109  L 

54,531  L 

35,615  L 

26,526  L 

80,802  L 

334,097  L 

156,878  L 

Poet-Gaaette  (m\  1930 _ 

268,805 

105,989 

57,937 

66,731 

66,894 

617,022 

1,098,802 

1929 . 

324,234 

114,665 

83,984 

74,803 

80.933 

722,771 

1,158.505 

Gain  or  Loea . 

55,429  L 

8,676  L 

26,047  L 

8,072  L 

14,039  L 

105,749  L 

59,703  L 

Preae  (e),  1930 . 

662,705 

205,046 

83,368 

31,880 

164,922 

1,160,226 

970,058 

1929 . 

750,451 

247,366 

88,200 

49,804 

210,831 

1,363,322 

1,106,334 

Gain  or  Loea . 

87,746  L 

42,320  L 

4,832  L 

17,924  L 

45,909  L 

203,096  L 

136,276  L 

Sun-Telegraph  (e).  1930 _ 

520,466 

114,320 

54,447 

27,438 

72,446 

812,287 

1,176,332 

1929 . 

497,400 

117,855 

59,183 

27,968 

93,300 

837,539 

1,137,231 

Gain  or  Loea . 

23,066G 

3,535  L 

4,736  L 

530  L 

20,854  L 

25,252  L 

39,101  G 

Total,  Sunday  (S),  1930 _ 

218,022 

112,330 

36,104 

2,277 

122,484 

491,502 

1,097,522 

1929 . 

239,641 

121,500 

78,972 

2,543 

158,585 

601,241 

1,276.878 

Gais  or  Loan . 

21,619  L 

9,170L 

42,868  L 

266  L 

36,101  L 

109,739  L 

179,356  L 

Prees  (8),  1930 . 

112,664 

36,901 

13,820 

910 

81,171 

245,666 

616,478 

1929 . 

128,960 

52,082 

34,451 

1,398 

104,767 

321,658 

697.987 

Gain  or  Loea . 

16,296  L 

15,181  L 

20,631 L 

488  L 

23,596  L 

75,992  L 

81,509  L 

Sun-Telegraph  (S),  1930. . . 

105,358 

75,429 

22,284 

1,367 

41,313 

245.836 

481,044 

1929 . 

110,681 

69,418 

44,521 

1,145 

53,818 

279,583 

578,891 

Gain  or  Loea . 

5,323  L 

6,011  G 

22,237  L 

222  G 

12,505  L 

33,747  L 

97,847  L 

PORTLAND,  ORE. 

ToUl  (DS),  1930 . 

1,318,246 

400,573 

165,118 

135,594 

491,610 

2,515,108 

3.461.661 

1929 . 

1.238,215 

421,311 

207,972 

115,792 

547,326 

2,537,978 

3,538,501 

Gain  or  I.,oe8 . 

80,031  G 

20,738  L 

42,854  L 

19,802  G 

55,716  L 

22,870  L 

76,840  L 

Total,  daily  (D).  1930 . 

1,197,180 

.384,484 

123,092 

129,025 

384,379 

2,222,068 

2,677,184 

1929 . 

1,108,667 

369.242 

122.951 

110,391 

418,072 

2,136,508 

2,714,748 

Gain  or  Loea . 

88,513  G 

15,242  G 

141  G 

18,634  G 

33,693  L 

85,560  G 

37.564  L 

Oregonian  (m),  1930 . . 

224,586 

123,781 

54,267 

51,154 

174,623 

629,183 

775,204 

1929 . 

228,591 

133,864 

46,939 

56,950 

190,336 

662,385 

741,109 

Gain  or  Loea . . 

4,005L 

10,083  L 

7,328  G 

5,796  L 

15,713  L 

33,202  L 

34,095  G 

Journal (e),  1930 . 

385,864 

149,540 

46,286 

36,802 

104,245 

724,977 

744,248 

1929 . . 

298,713 

138,645 

32,017 

27,111 

123,097 

619,847 

679,672 

Gain  or  Loea . 

87,151 G 

10,895  G 

14,269  G 

9,691  G 

18,852  L 

105, 130 G 

64,576 G 

Newa  (e),  1930 . 

221,128 

65,269 

9.162 

16,469 

47,209 

359,498 

490,767 

1929 . 

221,311 

53,798 

23,720 

11,219 

29,392 

339,671 

509.794 

Gain  or  Loea . 

183  L 

11,471  G 

14,558  L 

5,250  G 

17,817  G 

19,827  G 

19,027  L 

Telegram  (e),  1930 . 

365,602 

45,894 

13,377 

24,600 

58,302 

508,410 

666,965 

1929 . 

360,052 

42,9.35 

20,275 

15,111 

75,247 

514,605 

784,173 

Gain  or  Ix)68 . 

5,550  G 

2,959  G 

6,898  L 

9,489  G 

16,945  L 

6,195  L 

117,208  L 

Total,  Sunday  (S),  1930. . . . 

121,066 

16,089 

42,026 

6,569 

107,231 

293,040 

784,477 

1929 . 

129,548 

52,069 

85,021 

5,401 

129,254 

401,470 

823,753 

Gain  or  Loea . 

8,482  L 

35,980  L 

42,995  L 

1.168G 

22,023  L 

108,430  L 

39,276  L 

Oregonian  (S) ,  1930 . 

80,586 

13,796 

31,092 

3,581 

68.286 

197,400 

4..7,071 

1929 . 

95,269 

37,426 

50,934 

3,351 

82.242 

269,399 

476,726 

Gain  or  Ixiea . 

14,683  L 

23,6.30  L 

19,842  L 

230  G 

13,9.56  L 

71,999  L 

49,655  L 

Business  May  Fluctuate  —  But  RIGHT  ALONG 

THE  WORLD -HERALD 

Publishes 


04  % 


of  all  PAID  advertising  printed  in  the  2  Omaha  news¬ 
papers. 

*64.2%  for  the  year  1929. 

64.3%  for  first  7  months,  1930. 

Drouth  HELPS  Nebraska 

High  prices  that  are  almost  certain  to  follow  the 
nation-wide  corn  shortage  will  work  a  benefit  to 
Nebraska,  according  to  the  report  (dated  August  14) 
of  Federal  Crop  Statistician  A.  E.  Anderson,  who 
says: 

“Nebraska  is  in  much  better  condition  than  the  aver¬ 
age  cornbelt  state.  The  production  of  small  grain 
crops  is  far  above  the  average. 

“Due  to  large  acreage  of  corn,  it  appears  that 
Nebraska  will  be  in  a  better  financial  condition,  as  a 
result  of  the  widespread  drouth,  than  would  have  been 
possible  had  prosfjects  been  uniformly  good  through¬ 
out  the  country. 

“Corn  prospects  here  are  now  favorable  for  a  fairly 
large  production,  while  corn  for  the  country  as  a 
whole  has  been  reduced  heavily.” 
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JULY  UNAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


ROCHESTER — Continued 


PORTLAND — Continued 


Paper  and  year 

Retail 
(Local)  1 

General 

(National)  Auhanotire 

Financial 

Total  News 

Claaaified  advertisiDg  and  Edt’l 

Journal  (8),  1430 . 

40,480 

2.293 

10,934 

2.688 

38,945  95,640  357,406 

1929 . 

34,279 

14,643 

34,087 

2,050 

47,012  132,071  347,027 

Gain  or  Ixaa . 

6,201  G 

12,350  L 

23,163  L 

938G 

8,067  L  36,431  L  10,379  G 

Total  (DS).  1930 . 

1,064,209 

PROVIDENCE, 

321,844  176,112 

R.  1. 

107,695 

376,593  2,151,315  3,616,643 

1929  . 

1,018,204 

312,637 

246,391 

153.592 

458.657  2,218.150  3,523.275 

Gun  or  Ijob . 

46,006  G 

9,207  G 

70,279  L 

45,897  L 

82,064  L  66,835  L  93,368G 

Total  daily  (D).  1930 . 

943,276 

295,231 

143,751 

104,933 

339,831  1,931,793  2,768,485 

1929, . 

877,929 

281,449 

179,229 

149.301 

413,188  1,929,480  2,613,357 

GainorliOaB . 

66,347  G 

13,782  G 

35.478  L 

44.368  L 

73,357  L  2,313  G  155,128 G 

Bulletin  (e),  1930 . 

663,813 

169,591 

93,916 

40.341 

158,768  1,041,404  977,626 

1929 . 

648,106 

171,498 

98,269 

52.867 

197,008  1,072,370  913,131 

Gain  or  Lon . 

16,707  G 

1,937  L 

4.353  I. 

12.526  L 

38,240  L  30,966  L  64,495  G 

Journal  (m),  1930 . 

142,328 

60,237 

25,981 

49,190 

168,823  480.781  977,857 

1929 . 

132,165 

50,441 

47,241 

76,138 

205,071  529,493  967,255 

Gainorlxw . 

10,173  G 

9,796  G 

21,260  L 

26,948  L 

36,248  L  48,712  L  10,602  G 

Nem-Tribune  (e),  1930 . 

237,135 

65,433 

23,854 

15,402 

12,240  409,608  813,002 

1929 . 

197,668 

59,510 

33,719 

20,296 

11,109  327,617  732,971 

Gain  or  Ixn . 

39,467  G 

5,923  G 

9.865  L 

4,894  L 

1,131 G  81,991 G  80,031 G 

Total,  Sunday  (B),  1930 . 

120,933 

26,613 

32.361 

2,762 

36,762  219.522  848,158 

1929 . 

14C,275 

31,188 

67,162 

4,291 

45,469  288,670  909,918 

Gain  or  Ixaa . 

19,342  L 

4,575  L 

34,801  L 

1,529  L 

8,707  L  69,148  L  61,760  L 

Journal  (S),  1930 . 

106,642 

25,564 

30,634 

2,724 

35,346  199,936  540,704 

1929 . 

122,397 

30,617 

57,743 

3,897 

43,934  258.672  548,403 

Gur  or  Loas . 

16,756  L 

5,053  L 

27,109  L 

1,173  L 

8.588  L  58,736  L  7,699  L 

Newa-Tribune  (S),  1930 . 

15,291 

1.049 

1,727 

38 

1,416  19,586  307,454 

1929 . 

17,878 

571 

9,419 

394 

1,535  29,998  361,515 

Gain  or  Loaa . 

2,587  L 

478  G 

7,692  L 

356  L 

119  L  10,412  L  54,061  L 

Total  (DS).  1930 . 

621,453 

READING,  PA. 

162,313  109,214  44,196 

186.160  1,162,558  1,536,395 

1929 . 

682,645 

180,287 

198,030 

43.056 

217,083  1,340,340  1,454,415 

Gain  or  Ixaa . 

61,192  L 

17,974  L 

88,816  L 

1,140  G 

30,923  L  177,782  L  81,980  G 

Total,  daily  (D).  1930 . 

590,059 

152,961 

101,643 

43,422 

170,499  1,097,712  1.380  030 

1929 . 

638,196 

170,012 

167,182 

42,109 

196,554  1,233,172  1,303,070 

Gain  or  Ixn . 

48,137  L 

17,051  L 

65,539  L 

1,313  G 

26,055  L  135,460  L  76.960  G 

2ade(e),1930 . 

274,917 

96,915 

47,635 

23,844 

85,401  551,379  612,025 

1929 . 

324,241 

113.329 

87,577 

21,245 

106,274  666,016  598,221 

Gain  or  Ixan . 

49,324  L 

16.414  L 

39,942  L 

2.599  G 

20,873  L  114,637  L  13,804  G 

Times  (m)«  1930 . 

315,142 

56.046 

54,008 

19.578 

85,098  .546,333  768,005 

1929 . 

313,955 

56.683 

79,605 

20.864 

90,280  567,156  704,849 

Gain  or  Ixna . 

1,187  G 

637  L 

25,697  L 

1.286  L 

5,182  L  20,8231.  63,156  G 

Total,  Sunday  (S),  1930 . 

31,394 

9,352 

7,571 

774 

15,661  64,846  156.365 

1929 . 

44,449 

10,275 

30,848 

947 

20,529  107,168  151,345 

Gain  or  Ixaa . 

13,055  L 

923  L 

23,277  L 

173  L 

4,868  L  42,322  L  5,020  G 

ra*le(B),  1930 . 

31,394 

9,352 

7,571 

774 

15,661  64,846  156,365 

1929 . 

44,449 

10,275 

30,848 

947 

20,529  107,168  151,345 

Gaic  or  Loa . 

13,055  L 

923  L 

23,277  L 

173  L 

4,868  L  42,322  L  5,020  G 

Total  (DS).  1930 . 

762,214 

RICHMOND,  IND. 

244,260  127,830  79,688 

293,703  1,517,386  1,907,141 

1929 . 

854,247 

276.253 

164,332 

97,914 

349,685  1,761,433  2,042,448 

Gain  or  Ixaa . 

92,083  L 

31,993  L 

36,502  L 

18,326  L 

55.982  L  244,047  L  135,307  L 

Total  daily  (D),  1930. . 

645,428 

230,113 

120,452 

70,376 

255,446  1,331,285  1,563,628 

1929 . 

698,538 

237,554 

123,929 

90,387 

300,962  1,470,305  1,691,256 

Gain  or  Ixaa . 

53,110  L 

7,441  L 

3,477  L 

20,011  L 

45,516  L  139,020  L  127,628  L 

Nem-Leader  (e),  1930 . 

423,220 

138,335 

67,992 

38,106 

140,237  809,697  833,532 

1929 . 

455,350 

155,641 

89,098 

46,288 

136,680  916,560  960.616 

Gain  or  Ixaa . 

32,130  L 

17,306  L 

21,106  L 

8,182  L 

23,443  L  106,863  L  127,084  L 

Tiira  Diapateh  (m),  1930. . . 

222,208 

91,778 

52,460 

32,270 

115,209  521,588  730,096 

1929 . 

243,188 

81,913 

34,831 

44,099 

137,282  553,745  730,640 

Gain  or  Ixaa . 

20,980  L 

9,865  G 

17,629  G 

11,829  L 

22,073  L  32,157  L  544  L 

Total.  Sunday  (8),  1930 . 

116,786 

14,147 

7,378 

9,212 

38,257  186,101  343,513 

1929 . 

155,709 

38,699 

40,403 

7,527 

48,723  291,128  351,192 

Gain  or  Ixan . 

38,923  L 

24,552  L 

33,025  L 

1,685  G 

10,466  L  105,027  L  7,679  L 

'nmta-Diqiatch  (6).  1930. . . 

116,786 

14,147 

7,378 

9,212 

38,257  186,101  343,513 

1929 . 

155,709 

38,699 

40,403 

7,527 

48,723  291,128  351,192 

G^  or  Ixaa . 

38,923  L 

24,522  L 

33,025  L 

1,685  G 

10,466  L  105,027  L  7,679  L 

Total  (D6),  1930 . 

1,300,055 

ROCHESTER,  N.  Y. 

412,112  231,210  133,438 

461,220  2,582,283  3,743,278 

1929 . 

1,430,238 

380,258 

275,291 

157,125 

480,623  2,766,753  4,129,925 

Gain  or  Loan . 

130,183  L 

31,854  G 

44,081 L 

23,687  L 

19,403  L  184,470  L  386,647  L 

Total,  d^  (D),  1930 . 

1,183.965 

335,720 

186,191 

129,993 

367,481  2,250,485  2,948,117 

1929 . 

1,289,206 

303,797 

206,773 

151,027 

360,560  2,354,402  3,174,446 

Gain  or  Ixaa . 

105,241  L 

31,923  G 

17,582  L 

21,034  L 

6,921  G  103,917  L  226,329  L 

Don.  ft  ChroBide  (m),  1930. 

330,971 

89,899 

62,573 

50,620 

238,208  774,958  985,553 

1929 . 

352,828 

67,845 

63,560 

62,165 

227,299  779,290  1,067,583 

Gain  or  Ixaa . 

21,857  L 

22.CS4G 

987  L 

11,545  L 

10,909  G  4,332  L  82,(301 

Journal (e),  1930 . 

292,788 

81,910 

57,048 

30,521 

63,676  565,315  887,880 

1929 . 

369,864 

57,931 

40,533 

28,050 

54,497  581,399  938.203 

Gain  or  Ixaa . 

77,076  L 

23,979 G 

16,515  G 

2,471  G 

9,179G  16,084  L  50,323  L 

TinMa-Viuon  (^,  1930 . 

560,206 

163,911 

69,570 

48,852 

65,697  910,212  1,074,684 

1929 . 

566,614 

178.C21 

102,680 

60,812 

78,764  993,713  1,168,660 

Gain  ca  Ixaa . 

6,3081 

14,110  L 

33,110  L 

11,960  L 

13,167  L  83,501  L  93,976  L 

Total  Sunday  (8),  1930 . 

116,090 

76,392 

42,019 

3,445 

93,739  331,798  795,161 

1929 . 

141,032 

76,461 

68,518 

6,098 

120,063  412,361  955,479 

Gain  or  Ixna . 

24,942  L 

69L 

28,499  L 

2,653  L 

36,324  L  80,663  L  160,318  L 

Dent,  ft  Chrooiele  (8),  1930. 

71,452 

16.704 

19.288 

2,076 

77,536  187,055  362,634 

1929 . 

81,575 

26,065 

37,466 

4,409 

87,309  236,938  468,204 

Gain  or  Ixaa . 

10,123  L 

9,361 L 

18.206  L 

2,338  L 

9,774  L  49,883  L  105,670  L 

Amerioan  (8),  1930 . 

44,638 

59,688 

22,731 

1,369 

16,304  144,743  432,627 

1929 . 

69,457 

60,396 

81,022 

1,689 

32,764  176,413  487,275 

Gain  or  Loan . 

14,819  L 

9,292  G 

8,291  L 

320  L 

16,550  L  30,670  L  64,648  L 

Total  (DS),  1930 . 

830,068 

ROCKFORD,  ILL. 

236,664  143,824  52,480 

317,277  1,618,348  2,122,369 

1929 . 

1,000,192 

256,579 

202,868 

52,290 

366,188  1,920,048  2,236,796 

Gain  or  Lana . 

170,124  L 

19,915  L 

59,043  L 

190  G 

48,911  L  301,700  L  114,427  L 

Paper  and  year 

Retail  General 

(Local)  (National)  Automotive 

Financial 

Claaaified  i 

'^'o*al  Newa 

advertiairg  and  Edt) 

Total  Daily  (D),  1930 . 

728,868 

226,765 

136,607 

48,494 

286,263 

1,465,009  1,885  5U 

1929 . 

883,329 

247,892 

175,565 

48,652 

337,658 

1,735,027  2,030  4« 

Gain  or  Ixaa . . 

154,461 L 

21,127  L 

38,958 L 

158  L 

51,3951 

270,018  L  144  2331, 

ReKiater.Gaiette  (e),  1930. . 

340,739 

79,016 

55,977 

18,729 

122,380 

621,562  794,707 

1929 . 

408,470 

86.486 

59,079 

16,503 

140,370 

743,766  801,489 

Gain  or  Ixaa . 

67,731 L 

7,470  L 

3,102L 

2,226  G 

17,990  L 

122,204  L  6,7821 

Star  (m),  1930 . 

.  102,128 

69,975 

48,328 

14,235 

91 ,392 

327,092  463,896 

1929 . 

145,371 

75,213 

28,570 

14,174 

103,262 

368,512  566.066 

Gain  or  Ixaa . 

43,243  L 

5,238 L 

19,758  G 

61  G 

11,870  L 

41.420  L  105.1731 

Republic  (e),  1930 . 

286,001 

77,774 

32,302 

15,530 

72,491 

516,355  626  633 

1929 . 

329,488 

86,193 

87,916 

17,975 

94,026 

622,749  656  611 

Gain  or  Ixaa . 

43,487  L 

8,419  L 

55,614  L 

2,445  L 

21 ,535  L 

106,394  L  32,9711 

ToUl  Sunday  (6),  1930. . . . 

101,200 

9,899 

7,218 

3,986 

31,014 

153,336  236,833 

1929 . 

.  116,863 

8,687 

27,303 

3,638 

28,530 

185,021  206,327 

Gain  or  Loan . 

15,663  L 

1,212  G 

20,085  L 

348  G 

2,484  G 

31,682  L  30.5060 

Star  (S),  1930 . 

101,200 

9,899 

7,218 

3,986 

31,014 

153,330  236,833 

1929 . 

116,863 

8,687 

27,303 

3,638 

28,530 

185,021  206,327 

Gain  or  Ixaa . 

16,663  L 

1,212  G 

20,085  L 

348  G 

2,484  G 

31,682  L  30,5060 

Total  (DS),  1930 . 

SALT  LAKE  CITY,  UTAH 

864,599  261,549  144,531  60,375  257,708 

1,617,932  2,815,786 

1929 . 

891,345 

305,419 

236,762 

54,490 

328,286 

1,8.39,809  2,600,682 

Gain  or  Ixaa . 

26,746  L 

43,870  L 

92,231  L 

5,885G 

70,578  L 

221,877  L  84,8931 

Total  Daily  (D),  1930 . 

699,965 

236,950 

117,842 

51,471 

210,166 

1,343,809  2,186,286 

1929 . 

699,659 

271,422 

153,502 

44,692 

273,117 

1,463,734  2,212,581 

Gain  or  Loaa . 

306  G 

34,472  L 

35,660L 

6,779  G 

62,951  L 

119,925  L  23,2951 

Trilnine  (m),  1930 . 

268,331 

125,187 

62,437 

25,151 

138,526 

629,505  747,518 

1929 . 

298,005 

152,246 

70,809 

23,157 

155,125 

713,886  793.647 

Gain  or  Ixna . 

29,674  L 

27,059  L 

8,372  L 

1,994  G 

16,599  L 

84,381  L  46,1291 

Deaeret  Near  (e)  1930 _ 

214,042 

56,263 

31,217 

15,143 

42,431 

364,422  821,420 

1929 . 

204,315 

70,540 

53,910 

13,039 

60,081 

404,419  758.649 

Gftio  or  Lo6b . 

9,727  G 

14,277  L 

22,693  L 

2,104  G 

17,650  L 

39,997  L  62,771  0 

TelcRram  (e),  1930 . 

217,592 

55,500 

24,188 

11,177 

29,200 

349,882  620,348 

1929 . 

197,339 

48,636 

28,783 

8,496 

57,911 

345,429  660,285 

Gain  or  Ixaa . 

20,253  G 

6,864  G 

4,595  L 

2,681 G 

28,702  L 

4,453  G  39,9371 

Total  Sunday  (S),  1930. . .. 

164,634 

24,599 

26,689 

8,904 

47,542 

274,123  626,503 

1929 . 

191,686 

33,997 

83,260 

9,798 

55,169 

376,075  688,101 

Gain  or  Ixaa . 

27,052  L 

9,398  L 

56.571  L 

894  L 

7,627  L 

101 ,652  L  61,5981 

Tribune  (S),  1930 . 

126,680 

20,636 

21,177 

7,171 

40,011 

216,153  380,925 

1929 . 

156,988 

32,540 

58,564 

7,354 

41,757 

298,633  405,288 

Gain  or  Loaa . 

30,308  L 

11,904L 

37,387  L 

183  L 

1,746  L 

82,480  L  24,3631 

Telegram  (S),  1930 . 

37,954 

3,963 

5,512 

1,733 

7,531 

57,970  245,578 

1929 . 

34.698 

1,457 

24,696 

2,444 

13,412 

77,442  282,813 

Gain  or  Ixaa . 

3,256 G 

2,506  G 

19,184  L 

711  L 

5,881  L 

19,472  L  37,2351 

Total  (DS),  1930  . 

SAN  ANTONIO, 

.  1,051,373  494,363  185,946 

TEXAS 

106,348 

449,231 

2,319,282  3,626,466 

1929 . 

1,183,149 

498,378 

209,368 

144.761 

542,202 

2,624,232  3.350,513 

Gain  or  Lom . 

131,776  L 

4,015  L 

23,422  L 

38,413  L 

92,971  L 

304,050  L  275,953  0 

Total  DaUy  (D),  1930 . 

770,353 

413,788 

149,473 

94,218 

372,060 

1,830,513  2,648,448 

1929 . 

844,917 

414,917 

115,651 

126,490 

433,227 

1,978.676  2,421,548 

Gain  or  Loan . 

74,129  L 

1,129  L 

33,822G 

32,272  L 

60,267  L 

148,163  L  226,900  0 

Expreaa  (m),  1930  . 

147,779 

134,842 

43,676 

47,512 

145,851 

520,546  893,668 

1929 . 

180,655 

136,928 

29,206 

70,939 

167,125 

590,400  797,117 

Gain  or  Ixaa . 

32,876  L 

2,086  L 

14,470  G 

23,427 L 

21,274  L 

69.854  L  96.5510 

Neva  (e),  1930 . 

368,583 

140,360 

46,671 

9,775 

146,583 

739,752  971,091 

1929 . 

364,543 

142,864 

38,922 

18,044 

166,723 

750,265  880,714 

Gain  or  Loaa . 

4,040  G 

2,504  L 

7,749  G 

8,269  L 

20,140  L 

10,513  L  90.3770 

Light  (e),  1930 . 

253,991 

138,586 

59,126 

36,931 

80,526 

570,215  783,689 

1929 . 

299,284 

135,125 

47,523 

37,507 

99,379 

638,011  743,717 

Gain  or  Ixaa . 

45,293  L 

3,461  G 

11,603  G 

576  L 

18,853  L 

67,796  L  39,9720 

Total  Sunday  (S),  1930. . . . 

281,020 

80,575 

36,473 

12,130 

76,271 

488,769  978,018 

1929 . 

338,667 

83,461 

93,717 

18,271 

108,975 

645,556  928,965 

Gain  or  Loaa . 

57,647  L 

2,886  L 

57,244  L 

6,141  L 

32,704  L 

156,787  L  49,053  0 

Expreaa  (S),  1930 . .' 

154,240 

11,625 

16,430 

7,272 

49,151 

240,870  426.516 

1929 . 

188,611 

22,136 

48,996 

11,226 

70,282 

343,084  433.077 

Gain  or  Ixaa . 

34,371  L 

10,511  L 

32,566  L 

3,954  L 

21,131  L 

102,214  L  6.5611 

Light  (S),  1930 . 

126,780 

68,950 

20,043 

4,858 

27,120 

247,899  551,502 

1929 . 

150,056 

61,325 

44,721 

7,045 

38,693 

302,472  495,888 

Gain  or  Ixaa . 

23,276  L 

7.625  G 

24,678  L 

2,187  L 

11,573  L 

54,673  L  55,6140 

Total  (DS),  1930  . 

1,224,013 

SAN  DIEGO,  CAL. 

363,291  195,750  136,441 

397,120  : 

2,352,894  2,609,797 

1929 . 

1,302,309 

323,364 

267,116 

211,644 

548,363 

2,703,918  3,920,124 

Gain  or  Ixaa . 

78,296  L 

39,927  G 

71,366  L 

75,203  L 

151,243  L 

351.024  L  310,3271 

Total  DaUy  (D),  1930 . 

1,047,973 

342,347 

173,260 

122,042 

357,144 

2,078,871  2.128,308 

1929 . 

1,091,616 

313,490 

207,349 

186,616 

491,041 

2,340,601  2,345,072 

Gain  or  Loaa . 

43,643  L 

28,857  G 

34,089  L 

64,574  L 

133,897  L 

261,730  L  216.7641 

Union  (m),  1930 . 

228,646 

125,396 

55,891 

34,432 

155,522 

601,051  622,443 

1929 . 

220,133 

119,127 

39,242 

56,647 

208,310 

648,860  695,020 

Gain  or  Ixaa . 

8,513  G 

6,269  G 

16,649  G 

22,215  L 

52,788  L 

47,809  L  72,5771 

Sun  (e),  1930 . 

364,793 

77,647 

40,846 

40,135 

81,477 

631,871  659,487 

1929 . 

387,632 

72,482 

73,276 

56,433 

114,829 

748,597  724.795 

Gun  orLoga . 

22,839  L 

5,165  G 

32,430  L 

16,298  L 

33,352  L 

116,726  L  65,3081 

Tribune  (e),  1930 . 

454,534 

139.304 

76,523 

47,475 

120,145 

845,949  846,378 

1929 . 

483.851 

121,881 

94,831 

73,536 

167,902 

943,144  925.257 

Gain  or  Loaa . 

29,317  L 

17,423  G 

18,308  L 

26,061  L 

47,757  L 

97,195  L  78,8791 

Total  Sunday  (S),  1930 . 

176,040 

20,944 

22,490 

14,399 

39,976 

274,023  481,489 

1929 . 

210,693 

9,874 

59,767 

25,028 

57,322 

363,317  675.052 

Gain  or  Loaa . 

34,653  L 

11,070  G 

37,277  L 

10,629  L 

17,346 L 

89.294  L  93.5631 

Union  (S),  1930 . 

176,040 

20,944 

22.490 

14,399 

36.976 

374,023  481.489 

1929 . 

210,693 

9,874 

59,767 

25,028 

57,322 

363,317  575,062 

Gain  or  Loaa . 

34,653  L 

11,070  G 

37,277  L 

10,629  L 

17,346  L 

89,294  L  93,563  L 

Total  (DS),  1930 . 

SAN  FRANCISCO 

.  1,340.877  592,379  253,780 

1.  CAL. 

273,140 

888,572 

3,495,221  5,954.979 

1929 . 

1,422,288 

627,833 

303,141 

291,463 

843,694 

3,657,180  5,874.464 

Gain  or  Loaa . 

81,411  L 

35,454  L 

49,361  L 

18,323  L 

44,578  G 

61,959  L  80.5180 

Daily  (D),  1930 . 

1,074,041 

504,350 

195,489 

264,385 

728,526 

2,912,949  4,830,781 

1929 . 

1,117,184 

519,858 

185,328 

286.918 

660.015 

2,837,390  4.634,431 

Gain  or  Ixaa . 

43,143  L 

15,508  L 

10,161  G 

22,533  L 

68,511  G 

75,559  G  196,3500 
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JULY 

UNAGE  COMPARED  WITH 

1929 

SAN 

FRANCISCO — Continued 

1 

Retail  General 

Total 

News 

1 

p^itr  ind  year 

(Local)  (National)  Automotive  Financial  Clawified  advertising 

and  Edt’I 

w 

168,222 

89,897 

46,396 

106,409 

180,805 

727,566 

1,163,169 

19 

173,840 

120,139 

38,216 

131,915 

199,694 

726,935 

1,388,259 

Bl 

CmorLon . 

5,618  L 

30,242  L 

8,180G 

25,506  L 

18,889  L 

631  G 

225,090  L 

17 

235,472 

142,659 

61,117 

79,553 

249,717 

775,819 

1,170,685 

19 

271,669 

175,039 

44,676 

91,715 

297,078 

882,430 

1,208,518 

Bl 

Giiii  or  liOas . 

36,167  L 

32,380  L 

16,441  G 

12,162  L 

47,361  L 

106,611  L 

37,833  L 

W 

CiU-BuUetin  (e),  1930 . 

352,517 

175,049 

53.960 

39,647 

109,632 

731,035 

1,304,400 

19 

. . 

386,189 

142,075 

64,959 

39,168 

44,703 

677,582 

1,087,779 

33,672  L 

32,974  G 

10,999  L 

479  G 

64,929  G 

54,353  G 

216.621  G 

» 

New,  (0),  1930 . 

317,8,30 

96,745 

34,016 

38,776 

188,372 

677,629 

1,192,527 

1 

1929 . 

285,486 

82,605 

37,477 

24,120 

118,540 

550,443 

949,875 

'll 

Gftin  or  Lees . 

32,344  G 

14,140 G 

3,461  L 

14,656  G 

69,832  G 

127,186  G 

242,652  G 

3 

Total  Sunday  (S),  1930 . 

266,836 

88,029 

58,291 

8,755 

160.046 

582,272 

1,124,198 

7 

1929 . 

305,104 

107,975 

117,813 

4,545 

183,979 

719,790 

1,240,033 

«G 

GunorLoeo . 

38,268  L 

19,946  L 

59,522  L 

4,210 G 

23,933  L 

137,518  L 

115,835  L 

3 

Cbionicle  (S),  1930 . 

73,454 

18,903 

27,462 

3,818 

73,056 

196,825 

594,503 

7 

1929 . 

87,943 

34,971 

54,427 

3,440 

74,258 

255,171 

663,405 

«G 

Gtinorliow . 

14,489  L 

16,068  L 

26,965  L 

378  G 

1,202  L 

58,346  L 

68,902  L 

Euminer  (S),  1930 . 

193,382 

69,126 

30,829 

4,937 

86,990 

385,447 

529,695 

1929 . 

217,161 

73,004 

63,386 

1,105 

109,721 

464,619 

576,628 

Giio  or  Low . 

23,779  L 

3,878  L 

32,557  L 

3,832  G 

22,731  L 

79,172  L 

46,933  L 

n 

SEATTLE,  WASH. 

Total  (DS),  1930 . 

1,094,128 

430,959 

165,424 

163,673 

613,391 

2,471,837 

3,642,370 

1929 . 

1,236,050 

462,789 

222,119 

183,220 

635,060 

2,744,991 

4,112,350 

51 

Gun  or  Low  . 

141,922  L 

31,830  L 

56,695  L 

19,547  L 

21,669  L 

273,154  L 

469,980  L 

Total  Dndy  (D),  1930. . . . 

947,531 

357,451 

124,796 

157,006 

486,023 

2,076,828 

2,642.690 

1929 . 

1,057,597 

375,651 

119,109 

177,101 

488,593 

2,223,804 

2,855,948 

91 

Gain  or  Low . 

110,066  L 

18.200  L 

5,687  G 

20,095  L 

2,570  L 

146,976  L 

213,258  L 

pQit-lDtelligencer  (m),  1930 

225,791 

114,717 

42,939 

64,657 

157,862 

608,583 

1,046,143 

1929 . 

247,711 

114,251 

34,428 

64,777 

153,258 

614,425 

1,092,142 

IG 

Gain  or  boas . 

21,920  L 

466  G 

8,511  G 

120  L 

4,604  G 

5,842  L 

45,999  L 

Star(e),  1930 . 

290,104 

78,507 

25,836 

25,026 

103,295 

523,980 

592,548 

1929 . 

288,623 

89,616 

37,064 

32,357 

101,427 

554,840 

630,968 

71 

Gain  or  low . 

1,481  G 

11,109  L 

11,228  L 

7,331  L 

1,868  G 

30,860  L 

38,420  L 

Timw  (e),  1930 . 

431,636 

164,227 

56,021 

67,323 

224,866 

944,265 

1,003,999 

1929 . 

521,263 

171,784 

47,617 

79,967 

233,908 

1,054,539 

1,132,838 

81 

Gain  or  Low . 

89,627  L 

7,557  L 

8,404  G 

12,644  L 

9,042  L 

110,274  L 

128,839  L 

Total  Sunday  (S),  1930 

146,597 

73,508 

40,628 

6,667 

127,368 

395,009 

999,680 

8 

1929 . 

178,453 

87,138 

103,010 

6,119 

146,467 

521,187 

1,256,402 

3L 

Gain  or  Ixms . 

31,856  L 

13,630  L 

62,382  L 

548  G 

19,099  L 

126,178  L 

256,722  L 

8 

Port-Intelligencer  (S),  1930. 

60,831 

60,756 

24,189 

3,814 

41.200 

191,031 

487,196 

SL 

1929 . 

75,937 

67,499 

52,024 

2,459 

47,620 

245,539 

611,299 

Gain  or  Ixiw . 

15,106  L 

6,743  L 

27,8115  L 

1,355  G 

6,420  L 

54,508  L 

124,103  L 

Turw  (S),  1930 . 

85,766 

12,752 

16,439 

2,853 

86,168 

203,978 

512,484 

1929  . 

102,516 

19,639 

50,986 

3.660 

98,847 

275,648 

645,103 

Gain  or  Loss . 

16,750  L 

6,887  L 

34,547  L 

807  L 

12,679  L 

71,670  L 

132,619  L 

3 

3G 

SCRANTON, 

PA. 

Total(DS),  1930 . 

1,096,250 

221,445 

138,344 

57,576 

114,920 

1,750,781 

2,453.596 

1929 . 

1,257,434 

279,655 

207,807 

67,304 

139,795 

1,968.734 

2,673,155 

OG 

Gain  or  Ixwe . 

161,184  L 

58,210  L 

69,463  L 

9,728  L 

24,875  L 

217,953  L 

219,559  L 

Total,  Daily  (U),  1930. . . , 

951,964 

205,147 

125,394 

54,253 

113,974 

1,543,122 

2,189,690 

1929 . 

1,104,994 

259,245 

190,782 

61,007 

138,407 

1,768,794 

2,345,125 

G 

Gain  or  Ixws . 

153,030  L 

54.098  L 

65.388  L 

6,754  L 

24,433  L 

225,672  L 

155,435  1. 

Republian  (ni),  1930 . 

276,834 

43,154 

37,901 

19,438 

37,082 

448.5,36 

800,569 

1929.., . 

311,766 

60,786 

60,136 

21,415 

46.634 

506,  («t9 

819.504 

0 

Gain  or  Ixiw . 

34.932  L 

17,632  L 

22,235  L 

1,977  L 

9.552  L 

58,463  L 

18,935  L 

Sun  (e),  1930 . 

185,733 

23,632 

10,162 

10,896 

26.473 

289,127 

598,065 

1929 . 

249,100 

25,244 

27,372 

14,418 

31,094 

349.833 

724,738 

G 

Gain  or  Loss . 

63,367  L 

1,612  L 

17,210  L 

3,522  L 

4,621  L 

60,706  L 

126,673  L 

Tunw  (e),  1930 . 

489,397 

138,361 

77,331 

23,919 

50,419 

805,459 

791,056 

1929 . 

544,128 

173,215 

103,274 

25,174 

60,679 

911,962 

800,883 

0 

Gain  or  Ixiw . 

54,731  L 

34.854  L 

25,943  L 

1,255  L 

10,260  L 

106,503  L 

9,827  L 

Tolal,  Sunday,  (a),  1930  . . 

144,286 

16,298 

12,950 

3,323 

946 

207,659 

263,906 

1929 . 

152,440 

20,410 

17,025 

6,297 

1,388 

199,940 

328,030 

L 

Gain  or  Ixiw . . 

8,154  L 

4,112  L 

4,075  L 

2,974  L 

442  L 

7,719  G 

64,124  L 

Sorantonian  (S),  1930 . 

144,286 

16,298 

12,950 

3,323 

946 

207,659 

263,906 

1929 . 

152,440 

20,410 

17,025 

6,297 

1,388 

199,940 

328,030 

G 

Gain  or  I/Ow . 

8,154  L 

4,112  L 

4,075  L 

2,974  L 

442  L 

7,719  G 

64,124  L 

SOUTH 

BEND, 

IND. 

Total  (DS),  1930 

810,439 

198,191 

121,727 

64,183 

214,540 

1,429,143 

2,200,962 

1929 . 

989,847 

241,258 

185,200 

88,307 

272,051 

1,793,510 

2,290,601 

L 

Gaia  or  Low  . 

179,408  L 

43,067  L 

63,473  L 

24,124  L 

57,511  L 

364,367 L 

89,639  L 

Total,  Daily  (D),  1930 . 

717,624 

187,248 

94,388 

48,516 

176,563 

1,244,345 

1,681,473 

1929 . 

.  876,216 

228.853 

119,124 

72,830 

223,575 

1,537,399 

1.689,117 

1 

Gain  or  Low. . 

158,592  L 

41,605L 

24,736  L 

24,314  L 

47,012  L 

293,054  L 

7,644  L 

Sf»a-TiniM  (e\  1930  . 

346,672 

83,190 

51,443 

24,224 

87,634 

603,035 

920,983 

1929 . 

423,628 

105,516 

60,962 

34,958 

114,677 

748,402 

878,837 

Gain  or  Lobs .  7«,«S6  L 

Tribune  (e).  1930 .  370,952 

>929 .  452,588 

GainorLoee .  81,636  L 

Total,  Sunday  (S),  1930 .  92,815 

1929 . 

GainorLoen . 

Kew-Times  (S),  1930 

1929 . 

Gain  or  Lo* .  II_ 

Tribune  (S),  1930 

1929  . 

Gain  or  Loea. 


Toul  (DS),  1930  .  825  70 

1929 . 

Gw  or  Low . 

Total,  Daily  (D),  1930. 

1929 . 


22,326  L 
104,058 
123,337 
19,279  L 
10,943 


9,519  L 
42,945 
58,162 
15,217  L 
27,339 


10,734  L 
24,292 
37,872 
13,580  L 
15,667 


27,043  L 
88,929 
108,898 
19,969  L 
37,977 


145,367  L 
641,310 
788,997 
147,687  L 
184,798 


42,146  U 
760,490 
810,280 
49,790  L 
519,489 


San  Francisco’s 
Newspaper 
Situation  has 

CHANGED— 


Now 


During  the  first  half  of  1930,  The  News 
gained  1 ,026, 1 43  lines  of  advertising  ...  a 
gain  greater  than  that  of  any  other  six-day 
newspaper  in  the  United  States! 

That  phenomenal  increase  was  the  second 
largest  made  by  all  American  newspapers, 
seven-day  papers  included  I 

In  July  The  News  gained  1 27, 1 86  lines  ...  a 
gain  greater  than  all  of  its  competitors  com¬ 
bined  ! 

Investigate  the  changes  in  the  San  Francisco 
newspaper  situation  ....  and  you,  too,  will 
let  your  business  grow  with  The  News,  the 
pace  setting  newspaper! 


The  San  Francisco  News 

A  Scripps  •  Howard  Newspaper 


113,631 

12,405 

66,076 

15,477 

48,476 

256,111 

601,484 

20,816  L 

1.462  L 

38,737  L 

190  G 

10,499  L 

71,313  L 

81,995  L 

. 

48,073 

7,578 

11,873 

8,170 

19,831 

95,555 

216,362 

HATIOMAL  ADVtRTiaiNC 

r±]J  _ 

MLMBEB  OP  THE  UNITBO 

60,030 

6,711 

33,536 

7,619 

25,149 

1.33,091 

270,714 

11.957  L 

867  G 

21.663L 

551  G 

5,318  L 

37,536  L 

54,352  L 

•  C»IPrS*HOWABD 

•EVEEAL  OP  CIECULATIOHS 

44,742 

3,365 

15,466 

7,497 

18,146 

89,243 

303,127 

and  •/ 

53,601 

5,694 

32,540 

7,858 

23,327 

123,020 

330,770 

23U  r*aa  avc..  n.  v.  c. 

MEDiji  nECoana.  inc. 

8,859  L 

2,329  L 

17,074  L 

361  L 

5,181  L 

33,777  L 

27,643  L 

BJUniUlKlt 

CHICAGO  •  fAN  PRANCiaCO  1.0»  ANCELCa  DALLAS  I 

SPOKANE,  WASH. 

825,706 

296,318 

125,292 

74,107 

303,815 

1,641,118 

1,714,006 

886,731 

313,662 

164,153 

125,822 

384,987 

1,897,535 

1,847,702 

61,025  L 

17,344  L 

38,861  L 

51,715  L 

81,172  L 

256,417  L 

133,696 L 

753,147 

284,999 

111,482 

57,944 

273.465 

1,496,534 

1,418,757 

792,674 

291,068 

115,972 

101,069 

344,923 

1,667,386 

1,507,797 

39,527  L 

6,069  L 

4,490  L 

43,125  L 

71,458  L 

170,852  L 

89,040  L 

(Continued  on  page  52) 
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Paper  and  year 

Retail  Geoeral 

(Local)  (NatioDal)  Autonn^ve 

Financial 

Total 

Claaeified  advertisirg 

News 
and  Edt'l 

Sitokesnun-Revipw  (m),  1930 

136,368 

103,031 

33,093 

18,788 

109,844 

404,861 

507,045 

1929 . 

124,370 

98,445 

26,121 

39, .368 

141,154 

434,681 

514,537 

Gain  or  Loee . 

11,998  G 

4,586  G 

6,972  G 

20,580  L 

31,310  L 

29,820  L 

7,492  L 

Chronicle  (ej,  1930 . 

439,003 

116,179 

50,625 

21,695 

112,211 

748,372 

532,615 

1929 . 

495,151 

132,498 

51,021 

41,625 

144,395 

874,062 

582,320 

Gain  or  Loee . 

56,1481. 

16,3191. 

396  L 

19,930  L 

32,184  L 

125,690  L 

49,705  L 

Preee  (e),  1930 . 

177,776 

65,789 

27,764 

17,461 

51,410 

343,301 

379,097 

1929 . 

173,153 

60,125 

38,830 

20,076 

59,374 

358,643 

410,940 

Gain  or  Loee . 

4,623  G 

5,664  G 

11,066L 

2,615  L 

7,964  L 

15,342  L 

31,848  L 

Total,  Sunday  (S),  1930 - 

72,559 

11,319 

13,810 

16,163 

30,350 

144,584 

295,249 

1929 . 

94,057 

22,594 

48,181 

24,753 

40,064 

230,149 

339,905 

Gain  or  Loee . 

21,498  L 

11,275  L 

34,371  L 

8.590  L 

9,714  L 

85.565  L 

44,656  L 

Spokeaman-Review  (S),  1930. 

72,559 

11,319 

13,810 

16,163 

30,350 

144,584 

295,249 

1929  . 

94,057 

22,594 

48,181 

24,753 

40,064 

230,149 

339,905 

Gain  or  Ix)ea . 

21 ,498  L 

11,275  L 

34,371  L 

8,590  L 

9,714  L 

85.565  L 

44,656  L 

ST.  LOUIS,  MO. 

Total  (DS).  1930  . 

1,380,988 

563,919 

188,623 

114,521 

530,457 

2,805,920 

3,959,672 

1929 . 

1,6.53,719 

647,047 

275,542 

178,873 

703,681 

3,468,176 

4,340,662 

Ciain  or  Loss . 

272,731  L 

83,128  L 

86,919  L 

64,352  L 

173,224  L 

662,256  L 

380,990  L 

Total,  Daily  (D),  1930 . 

1,172,337 

498,630 

163,175 

111,571 

337,319 

2,310,320 

3,143,102 

1929 . 

1,344,295 

559,683 

189,393 

172,558 

432,433 

2,707,470 

3,456,473 

Gain  or  Loes . 

171,958  L 

61 ,053  L 

26,218  L 

60,987  L 

95,114  L 

397,150  L 

313,371  L 

Globe-Donocrat  (m),  1930. . 

205.311 

141,461 

71,837 

73,212 

87,009 

586.283 

777,012 

1929 . 

222,157 

170,873 

67,067 

97,032 

116,322 

675,936 

944,829 

Gain  or  Loee . 

16,846  L 

29,412  L 

4,770  G 

23,820  L 

29,313  L 

89,653  L 

167,817  L 

Poet-Dispatch  (r),  1930 . 

541,886 

177,997 

72,591 

20,021 

148,999 

967,832 

989,867 

1929 . 

608,306 

229,553 

54,094 

44,586 

182,114 

1,118,702 

997,966 

Gain  or  Loee . 

66,420 L 

51,556  L 

18,497  G 

24,565  L 

33,115  L 

150.870  L 

8,099  L 

Star  (e).  1930 . 

279,369 

107,726 

15,035 

7,637 

54,703 

470,088 

678,847 

1929 . 

338,947 

113.657 

41,010 

11,249 

73,515 

579,335 

716,548 

Gain  or  Loss . 

59,578  L 

5,931  L 

25,975  L 

3,612  L 

18,812  L 

109,247  L 

37,701  L 

Times  (e),  1930 . 

145,771 

71,446 

3,712 

10,701 

46,608 

286,117 

697,376 

1929 . 

174,885 

45,600 

27,222 

19,691 

60,482 

333,497 

797,130 

Gain  or  loas . 

29,114  L 

25,846 G 

23,510  L 

8,990  L 

13,874  L 

47,380  L 

99,754  L 

Total,  Sunday  (8),  1930 . 

208,651 

65,289 

25,448 

2,950 

193,138 

495,600 

816,570 

1929 . 

309,424 

87,364 

86,149 

6,315 

271,248 

760,706 

884,189 

Gain  or  Lose . 

100,773  L 

22,075  L 

60,701  L 

3,365  L 

78,110  L 

265,106  L 

67,619  L 

Globe-Democrat  (81, 1930 

65,926 

31,975 

9,917 

1,641 

56,167 

165,655 

401,101 

1929 . 

94,348 

39,917 

42,157 

1,807 

84,389 

262,757 

423,071 

Gain  or  Loss . 

28,422  L 

7,942  L 

32,240  L 

166  L 

28,222  L 

97,102  L 

21,970  L 

Post-Diepateb  (8),  1930 _ 

142,725 

33,314 

15,531 

1,309 

136,971 

329,945 

415,469 

1929 . 

215,076 

47,447 

43,992 

4.508 

186,859 

497,949 

461,118 

Gain  or  Lea . 

72,351  L 

14,133  L 

28,461 L 

3,199  L 

49,888  L 

168,004  L 

45,649  L 

ST.  PAUL,  MINN. 


Total  (DS),  1930 . 

.  906,920 

406,729 

152,338 

71,363 

282,818 

1,839,524 

2,483,593 

1929 . 

.  1,064,614 

474,775 

221,842 

106,301 

317,749 

2,209,545 

2,707,472 

Gain  or  Loss . 

157,604  L 

68,046  L 

69,504  L 

34,038  L 

34,931  L 

370,021  L 

223,879  L 

Total,  daUy  (D),  1930 . 

817,878 

386,251 

140,697 

68,890 

233,544 

1,666,625 

1,710,343 

1929 . 

940,175 

441,398 

169,968 

100,796 

258,221 

1,934,800 

1,919,108 

Gain  or  Loss . 

.  122,297  L 

55,147  L 

29,271  L 

31,897  L 

24,677  L 

268,175  L 

208,765  L 

Pioneer-Prees  (m),  1930 — 

239,443 

142,445 

57,643 

27,422 

88,244 

558,886 

495,808 

1929 . 

274,652 

169,714 

64,895 

38,510 

98,720 

651,153 

528,781 

Gain  or  Lose . 

35,209  L 

27,269  L 

7,252  L 

11,088  L 

10,476  L 

92,267  L 

32,973  L 

Dispatch  (e),  1930 . 

.  333,279 

153,185 

58,393 

30,355 

03,233 

679,675 

661,525 

1929 . 

.  375,297 

176,616 

64,895 

47,700 

99,661 

773,786 

683,937 

Gain  or  Lose . 

42,018  L 

23,431  L 

6,502  L 

17,345  L 

6,428  L 

94,111  L 

22,412  L 

Nem  (e),  1930 . 

245,156 

00,621 

24,661 

11,122 

52,067 

428.064 

553,010 

1929 . 

290,226 

95,068 

40,178 

14,586 

59,840 

509,861 

706,390 

Gain  or  Loss . 

45,070  L 

4,447  L 

15,517  L 

3,464  L 

7.773  L 

81,797  L 

153.380  L 

Total.  Sunday  (8),  1930... 

89,042 

20,478 

11,641 

2,464 

49,274 

172,899 

773,250 

1929 . 

124,439 

83,377 

51,874 

5,505 

59,528 

274,745 

788,364 

Gain  or  Lose . 

35,897  L 

12,899  L 

40,233  L 

8,041  L 

10,254  L 

101,846  L 

15,114  L 

Pioneer-Prres  (S),  1930 _ 

66,251 

18,747 

8,357 

1,456 

34.208 

129,109 

439,779 

1929 . 

85,884 

32,275 

83,079 

3,650 

39,614 

194,502 

463,288 

Gain  or  Leas . 

19,633  L 

13,528  L 

24,722  L 

2,194  L 

5,316 L 

65,393  L 

23,509  L 

News  (8).  1930 . 

22,791 

1,731 

3,284 

1,008 

14,976 

43,790 

333,471 

1929 . 

38,555 

1,102 

18,795 

1,855 

19,914 

80,243 

325,076 

Gain  or  Loee . 

15,764  L 

629  G 

15,511 L 

847  L 

4,938  L 

36,453  L 

8,395  G 

SYRACUSE,  N. 

Y. 

Total  (D8).  1930 . 

982,999 

334,090 

216,468 

83,799 

263,317 

1,947,249 

3,405.503 

1929 . 

.  1,004,838 

361,127 

254,816 

89,047 

389,764 

2,138,270 

3,432,330 

Gain  or  Loss . 

21,839  L 

27,037  L 

38,348  L 

6,148  L 

126,447  L 

191,021  L 

26,827  L 

Total  daily  (D),  1930 . 

.  939,632 

266,451 

188.790 

70,234 

230,694 

1,762,377 

2,463,272 

1929 . 

915,484 

292,319 

199,846 

78,616 

336,381 

1,860,382 

2,406,090 

Gain  or  Loss . 

24,148  G 

25,868L 

11,056 L 

8,382  L 

105.687  L 

98,005  L 

57,182 G 

Herald  (e),  1930 . 

.  357,963 

84,110 

68,094 

18,339 

84,5(02 

628,572 

863,328 

1929 . 

.  354,138 

116,395 

78.561 

18,618 

118,453 

692,967 

858,740 

Gain  or  Loss . 

3,825 G 

32.285  L 

9,567  L 

279  L 

33,951  L 

64,395  L 

4,588  G 

Journal  (e),  1930. . 

320,614 

121,730 

65,475 

18,326 

53,084 

603,095 

915,102 

1929 . 

333,367 

103,679 

72,154 

16,462 

82,133 

620,137 

851,047 

Gain  or  Loee . 

12,753  L 

18.051 G 

6,679  L 

1.864G 

29,049  L 

17,042  L 

64,055  G 

Poet-Standard  (m),  1930. . . 

261,055 

60,611 

54,321 

33,569 

93,108 

530,710 

684,842 

1929 . 

227,979 

72,245 

49,131 

43,536 

135,795 

547,278 

696,303 

Gain  or  Lues . 

33,076  G 

11,634  L 

5,190G 

9,967  L 

42,687  L 

16,568  L 

11,461  L 

Total.  Sunday  (S),  1930.... 

43,367 

67,639 

27,678 

13,565 

32,623 

184,872 

942,231 

1929 . 

89,354 

68,808 

54,970 

11,331 

53,383 

277,888 

1,026,240 

Gain  or  Loss . 

45,987  L 

1,169L 

27,292  L 

2,234  G 

20,760  L 

93,016  L 

84,009  L 

Herald  (S).  1930 . 

32,754 

9,721 

19,406 

11,398 

20,281 

93,560 

459,770 

1929 . 

62,854 

18,579 

33,818 

9,689 

31,903 

156,885 

544,915 

Gain  or  Loss . 

30,100  L 

8,858  L 

14,412  L 

1,709  G 

11,622  L 

63,325  L 

85,145  L 

American  (S),  1930 . 

10,613 

57,918 

8,272 

2,167 

12,342 

91,312 

482,461 

1929 . 

26,500 

50,229 

21,152 

1,642 

21,480 

121,003 

481,325 

Gain  or  Loss . 

15,887  L 

7,689  G 

12,880  L 

525  G 

9,138  L 

29,691  L 

1,136  G 

TACOMA,  WASH. 


Retail  General 

Total 

Pajjer  and  year 

(Local)  (National)  Automotive 

Financial 

Classified  advertising 

and  Edt’l 

Total  (DS),  1930  . 

701,874 

262,441 

133,900 

77,755 

363,535 

1,543,404 

2.004,151 

1929 . 

.  818,283 

276,970 

176,841 

69,285 

450.725 

1,798,506 

2.304,779 

Gain  or  Loee . 

.  116,409  L 

14,529  L 

42,941  L 

8,470  G 

87, 190  L 

255,102  L 

300,6281 

Total,  daily  (D),  1930 . 

639,445 

260,022 

106,938 

74,263 

318,411 

1,402,918 

1.651,077 

1929 . 

.  737,589 

270,942 

114,046 

66,526 

388,796 

1,584,301 

1.865.647 

Gam  or  Loss . 

98,144  L 

10,920  L 

7,108  L 

7,737 G 

70,385  L 

181,383  L 

214,5701 

Ledger  (m),  1930  . 

51,983 

91,403 

33,840 

23,734 

116,023 

317,501 

530,614 

1929 . 

74,8.58 

96,336 

24,365 

23,350 

149,613 

369,048 

547.468 

Gain  or  Lose . 

22,875  L 

4,933  L 

9,475  G 

384  G 

33,590  L 

51,547  L 

I6,854L 

Neae  Tribune  (e),  1930 _ 

354,197 

98,249 

38,357 

29,075 

118,230 

638,312 

580,896 

1929 . 

420,965 

109,229 

27,244 

30,092 

151,582 

739,245 

640,455 

Gain  or  Loss . 

66,768  L 

10,980 L 

11,113G 

1,017  L 

33,352  L 

100,933  L 

59,5601 

Times  (e),  1930 . 

.  233,265 

70,370 

34,741 

21,454 

84,158 

447,105 

539,568 

1929 . 

.  241,766 

65,377 

62,437 

13,084 

87,601 

476,008 

677,724 

Gain  or  Loss . 

8,501  L 

4,993  G 

27,696  L 

8,370  G 

3,443  L 

28,903  L 

138,1561 

Total,  Sunday  (S),  1930.  .. 

62,429 

2,419 

26,962 

3,492 

45,124 

140,486 

353,074 

1929  . 

80,694 

6,028 

62,795 

2,759 

61,929 

214,205 

439,132 

Gain  or  Loss . 

18,265  L 

3,609  L 

35,833  L 

733  G 

16,805  L 

73,719  L 

86,0581 

Ledger  (S),  1930 . 

62,429 

2,419 

26,962 

3,492 

45,124 

140,486 

353,074 

1929 . 

80,694 

6,028 

62,795 

2,759 

61,929 

214,205 

439,132 

Gain  or  Lose . 

18,265  L 

3,609L 

35,833  L 

733  G 

16,805  L 

73.719  L 

86,0581 

TERRE 

HAUTE 

,  IND. 

Total  (DS),  1930 . 

.  889,170 

205,384 

89,440 

41,379 

181,660 

1,419,190 

1.873,127 

1929 . 

843,680 

184,143 

154,668 

51,679 

196,948 

1,445,126 

1.985,181 

Gain  or  Loss . 

45,490  G 

21,241  G 

65,228  L 

10,300  L 

15,288  L 

25,936  L 

112,0541 

Total,  daily  (D),  1930 . 

754,262 

196,662 

69,962 

34,888 

150,654 

1,218,544 

1.438.629 

1929 . 

.  696,961 

172,471 

94,807 

45,786 

158,013 

1.182,046 

1,514.421 

Gain  or  Lose . 

57,301  G 

24,191  G 

24,845  L 

10,898  L 

7,359  L 

36,498  G 

75,7921 

Post  (e),  1930 . 

.  222,170 

56,121 

22,119 

12,470 

56,757 

373,509 

471.567 

1929 . 

.  132,039 

39,308 

27,000 

14,798 

55,767 

272,926 

499,203 

Gain  or  Loes . 

90,131  G 

16,813  G 

4,881  L 

2,328  L 

990G 

100.583  G 

27,6361 

Star  (m),  1930 . 

199,634 

55,257 

19,379 

8,946 

52,072 

339,200 

425,907 

1929 . 

.  250,045 

61,917 

29,600 

16,022 

54,134 

416,327 

455,983 

Gain  or  Loss . 

50,411  L 

6,660  L 

10,221  L 

7,076  L 

2,062  L 

77,127 L 

30,0761 

Tribune  (e),  1930 . 

332,458 

85.284 

28,464 

13,472 

41,825 

505,835 

541,155 

1929 . 

314,877 

71,246 

38,207 

14,966 

48,112 

492,793 

559.235 

Gain  or  Loss . 

17.581  G 

14,038  G 

9,743  L 

1,494  L 

6.287  L 

13,042  G 

18,0801 

Total,  Sunday  (S),  1930. . . . 

134,908 

8,722 

19,478 

6,491 

31,006 

200,646 

434,498 

1929 . 

146,719 

11,672 

59.861 

5.893 

38,935 

263,080 

470,760 

Gain  or  Loss . 

11,811  L 

2,950L 

40,383  L 

598  G 

7,929  L 

62,434  L 

36,262 L 

Star  (S),  1930 . 

65,186 

3,157 

10,445 

4,288 

15,042 

08,159 

237,081 

1929 . 

50,969 

6,951 

31,364 

3,054 

20,973 

113,311 

252,014 

Gain  or  Loss . 

14,217  G 

3,794  L 

20,919  L 

1,234  G 

5,931  L 

15,152  L 

14,9331 

Tribune  (S),  1930 . 

69,722 

5,565- 

9,033 

2,203 

15,964 

102,487 

197,417 

1929 . 

95,750 

4,721 

28,497 

2,839 

17,962 

149,769 

218.746 

Gain  or  Loss . 

26,028  L 

844  G 

19,464  L 

636  L 

1,998  L 

47,282  L 

21,3291 

TOLEDO,  OHIO 


Total  (DS),  1930 . 

959,491 

255,575 

182,000 

85,598 

337,368 

1,835,574 

2,621,960 

1929 . 

1,395,474 

286,889 

216,448 

98,649 

470,947 

2,488,700 

2,967,289 

Gain  or  Loss . 

435,983  L 

31,314  L 

34,448  L 

13,051  L 

133,579  L 

653,126  L 

345,329  L 

Total,  daily  (D),  1930. . 

800,642 

250,212 

177,633 

76,783 

314,235 

1,635,047 

2,247,820 

1929 . 

1,161,094 

270,826 

186,659 

87,858 

435,185 

2,161,915 

2,511,789 

Gain  or  Loss . 

360,452  L 

20,614  L 

9,026  L 

11,075  L 

120,950  L 

526,868  L 

263,9091, 

Times  (m),  1930 . 

123,010 

27,814 

12,407 

29,063 

47,183 

248,193 

742,665 

1929 . 

134,103 

23.825 

17,975 

31,786 

47,849 

269,115 

762,896 

Gain  or  Loss . 

11,093  L 

3,989 G 

5,568  L 

2,723  L 

666L 

20,922  L 

20,2311 

Blade  (e),  1930 . 

464,744 

153,422 

111,967 

26,811 

155,613 

917,844 

826,473 

1929 . 

623,547 

179,909 

118,390 

33,830 

208,591 

1,168,554 

997,063 

Gain  or  Loss . 

158,803  L 

26,487  L 

6,423  L 

7,019  L 

52,978  L 

250,710 L 

170,5901 

News-Bee  (e),  1930 . 

212,888 

68,976 

53,259 

20,909 

111,439 

469,010 

678,682 

1929 . 

403,444 

67,092 

50,294 

22,242 

178,745 

724,246 

751,830 

Gain  or  Loss . 

190,556  L 

1,884  G 

2,965  G 

1,333  L 

•7,306  L 

255,236  L 

73,1481 

Total,  Sunday  (S),  1930 . 

158,849 

5,363 

4,367 

8,815 

23,133 

200,527 

374,140 

1929 . 

234,380 

16,063 

29,789 

10,791 

35,762 

326,785 

455,500 

Gain  or  Loss . 

75,531  L 

10,700  L 

25,422  L 

1,976  L 

12,629  L 

126,258  L 

81,3601 

Times  (8),  1930 . 

158,849 

5,363 

4,367 

8,815 

23,133 

200,527 

374,140 

1929 . 

234,380 

16,063 

29,789 

10,791 

35,762 

326,785 

455,500 

Gain  or  Loss . 

75,531  L 

10,700  L 

25,422  L 

1,976  L 

12,629  L 

126,258  L 

81,3601 

TRENTON,  N. 

J. 

Total  (DS).  1930 . 

405,242 

118,476 

75,828 

20,889 

70,480 

709,271 

874.102 

1929 . 

463,451 

114,642 

132,827 

31,295 

87,959 

853,596 

857,250 

Gain  or  Loss . 

58,209  L 

3,834  G 

56,999  L 

10,406  L 

17,479  L 

144,325  L 

16.852 Q 

Total  daily  (D).  1930. . 

346,577 

115,439 

68,210 

13,556 

57,561 

619,430 

622,470 

1929 . 

380,488 

110,913 

107,313 

20,895 

71,545 

714,245 

595.906 

Gain  or  Loss . 

33,911  L 

4.526  G 

39,103  L 

7,339  L 

13,984  L 

94,815  L 

26,564  0 

Times  (e),  1930 . 

346,577 

115,439 

68.210 

13,556 

57,561 

619,430 

622,470 

1929 . 

380,488 

110,913 

107,313 

20,895 

71,545 

714,245 

595,906 

Gain  or  Loss . 

33,911  L 

4,526  G 

39,103  L 

7,339  L 

13,984  L 

94,815  L 

26,564  0 

Total,  Sunday  (S),  1930 _ 

58,665 

3,087 

7,618 

7,333 

12,919 

89,841 

251,632 

1929 . 

82,963 

3,729 

25,514 

10,400 

16,414 

139,351 

261.344 

Gain  or  Loss . 

24,298  L 

692  L 

17,896  L 

3,067  L 

3,495  L 

49,510  L 

9.7121, 

Times-Advertiser  (S),  1930.. 

58,665 

3,037 

7.618 

7,333 

12,919 

89,841 

251,632 

1929 . 

82,963 

3,729 

25,514 

10,400 

16,414 

139,351 

261.344 

Gain  or  Loss . 

24,298  L 

692  L 

17,896  L 

3,C67  L 

3,495  L 

49,510  L 

9,712  L 

TULSA,  OKLA. 

Total  (DS).  1930 . 

772,462 

271,534 

182,946 

52,225 

307,159 

1,597,914 

2,019,914 

1929 . 

808,282 

239,229 

216,729 

51,612 

339,616 

1,667,014 

2,141,940 

Gain  or  Loss . 

35,820  L 

32.305  G 

33,783  L 

613  G 

32,457  L 

69.100  L 

122,0261 

Total  dailies  (D),  1930 . 

631,095 

239,641 

145,797 

34,081 

258,549 

1,320,659 

1,225,854 

1929 . 

640,142 

207,019 

140,730 

30,337 

281,339 

1,310,960 

1.365.863 

Gain  or  Loes . 

9,047  L 

32,622  G 

5,067  G 

3,744  G 

22,790  L 

9.699  G 

140,009 L 

Tribui  e  te),  1930 . 

327,108 

106,813 

66,584 

14,494 

113,492 

638,636 

546,685 

1929 . 

333,138 

87,919 

69,181 

9,965 

131,278 

641,606 

684,201 

Gai.  or  Loss . 

6,030  L 

18.894  G 

2,597  L 

4,529  G 

17,786  L 

2,970  L 

137,5161 

World  (m),  1930 . 

303,987 

132,828 

79,213 

19,587 

145,057 

682,023 

679,169 

1929 . 

307,004 

119,100 

71,549 

20,372 

150,061 

669,354 

681.662 

Gain  or  I^iss . 

3,017  L 

13,728  G 

7,664  G 

785  L 

5,004  L 

12,669  G 

2.493  1 
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JULY  LINAGE  COMPARISONS  FOR  NEWSPAPERS  IN  PRINCIPAL  CITIES 


TULSA — Continued 


WORCESTER,  MASS. 


Retail  General  Total  News 


Paper  and  year  (Local)  (National)  Automotive  Financial  C'lawitinl  advertising  and  Edt'l 

Total  Sunday  (S),  1930 _  141,367  31,893  37,149  18,144  48.610  277, 25S  794,060 

.  168,140  32,210  75,999  21,275  58.277  356.054  776,077 

(Uinor  Loss  .  26.773  L  317  L  38,850  L  3,131  1.  9.667  1,  78,799  1.  17,983  G 

T  bune (S).  193C .  '*•'>65  16,358  7,219  19.244  103.124  372,177 

^,29  <>8.211  8,798  36,775  9,031  24.740  147,555  358,453 

G^nor  Lo*  23.025  1.  6,267  G  20,417  L  1,812  1,  5.496  1,  44,431  L  13,724  G 

World  (S).  1930  '**’■'**  I'+.131  421,883 

.  99,929  23.412  39,224  12,244  33.537  2C8.49S  417,624 

Gainor  loss  3,748  1.  6,584  1.  18,433  L  1,319  L  4.1711,  34„368  I.  4,259  G 


Total  (DS),  1930 .  1,721.6.32 

1929  .  1,728.215 

Gait,  or  Loss  6.583  1. 

Total  daily  (I)).  1930 .  1.. 334. 134 

1929  .  1,233,202 

Gain  w  Loss .  100,932  G 

Herald  (m),  1930  .  86,025 

|(i29  .  56,6C0 

Gainer  .  29, 4*^5  0 

Nfira(f),193f  .  70,807 

1929  .  79,118 

Gain  or  Loss .  8,311  1. 

Tmesle).  1930  .  312,652 

1929  .  250,784 

Gain  or  leas .  61,868  G 

Poit  (ni),  1930  .  133,706 

1929 .  155,109 

Gain  or  Loaa .  21,313  L 

Star  (e),  1930  .  730,854 

1929 .  691,591 

Gain  or  Loss  .  39,263  G 

Total  Sunday  (S) ,  1930 .  387,498 

1929 .  495,013 

Gain  or  Loss .  107,515  L 

Herald  (S),  1930  .  70,451 

1929 .  84,636 

Gain  or  Loss .  14,185]. 

Post  (8).  1930 .  108,560 

1929 .  143,624 

GainorLoss .  35,064L 

Star  (8),  1930  .  208,487 

1929 .  266,753 

Gain  or  Loss .  58,266  L 


WASHINGTON,  D.  C. 


538.068 

270,528 

97,419 

.539,121 

321,122 

125,752 

1.053  L 

50,594  L 

28,333  L 

424.183 

236,660 

93,730 

429,792 

241,835 

116,969 

5,609  I, 

5,175  L 

23,239  L 

31,129 

10,938 

17,765 

23,726 

19,473 

10,278 

7,403  G 

8,535  L 

7,487  G 

40.769 

24.365 

3,773 

32.882 

32,752 

2,562 

7,887  G 

8,387  L 

1,211  G 

96.618 

56.447 

11,919 

106,706 

75,252 

7,021 

10,088  L 

18,805  L 

4,898  G 

63,027 

52.993 

31,297 

72,413 

35.167 

43,296 

9,386  L 

17,826  G 

11,999  L 

192,640 

91,917 

28,976 

194, 065 

79,191 

53,812 

1 ,425  L 

12,726  G 

24,836  1. 

113,885 

33,868 

3,689 

109,329 

79,287 

8,783 

4,556  G 

45,419  L 

5,094  L 

60,825 

13,446 

1,239 

52,534 

13,024 

1,159 

8,291 G 

422  G 

80  G 

13,903 

5,264 

1,274 

18,954 

18,573 

4,305 

5.C51  L 

13,309  L 

3,031  L 

39,157 

15,158 

1,176 

37,841 

47,690 

3,319 

1,316  G 

32,532  L 

2,143  L 

565,272 

3,263,329 

5.791,944 

592.746 

3.366,167 

5.665,483 

27,474  L 

102.838  1. 

126.461  G 

476,520 

2,6.35.4.54 

4,333,437 

488,223 

2.568,914 

4,156,764 

11.703  L 

66.540  G 

176,673  G 

64.643 

228,549 

1,035,371 

76.138 

210.967 

899.644 

11.495  L 

17,582  0 

135,727  G 

75,635 

216,741 

506,262 

39,845 

188.054 

524,554 

35,790 G 

28.687 G 

18,292  L 

63,783 

544,627 

992,485 

75,663 

516,166 

831.412 

11,880  L 

28.461  G 

161,073  G 

70.631 

362,985 

825,299 

66,133 

380.607 

824,777 

4,498  G 

17,622  L 

522  G 

201,828 

1,282,552 

974,020 

230,444 

1,273,120 

1,076,377 

28,616  L 

9.432  0 

102,357  L 

88,752 

627,875 

1,458,507 

104.523 

797,253 

1,508,719 

15,771  L 

169,378  L 

50,212  L 

10,919 

156,915 

445,443 

14,993 

166.346 

444,069 

4,074  L 

9,431  L 

1,374  G 

20,578 

149,605 

468,507 

21,226 

207,000 

506,110 

648  L 

57,395  L 

37,603  I, 

57,255 

321,355 

544,557 

68,304 

423,907 

558,540 

11,049  L 

102,552  L 

13,983  L 

WESTCHESTER  COUNTY  GROUP 


Grand  total  (D),  1930  .  2,186,236 

Maniaroneck  Times  (e) ,  1930  83 , 458 

Mt.  Vernon  Argus  (e),  1930..  417,369 

New  Rochelle  Standard.Star 

(e),  1930  .  262,655 

Onning  Citiaen-Sentinel  (e), 

1930 .  105,440 

Port  Chester  Item  (e),  1930. .  232,968 

Tirrytown  News  (e),  1930.. .  188,605 

Yonkers  Herald  (e),  1930 _  184,004 

Yonkers  Statesman  (e),  1930.  124,074 

White  Plains  Press  (e),  1930.  166,917 

White  Plains  Reporter  (e), 

1930  .  420,746 

Total  (DS),  1930  .  794,769 

Total,  daily  (D),  1930 .  584,662 

Beseor  (e).  1930 .  281,201 

Escle(m),1930 .  181,336 

Kaile(e),  1930 .  122,125 

Total,  Sunday  (S),  193C .  210,107 

Beacon  (8),  1930 .  109,694 

fsgle  (8),  1930 .  100,413 


281,721 

471,384 

186,040 

19,924 

21,040 

5,546 

31,467 

71,454 

33,245 

26,373 

65,675 

18,398 

22,975 

27,601 

1,841 

24,627 

54,751 

12,181 

29,116 

46,022 

15,981 

35,220 

33,137 

20,906 

31,506 

28,858 

17,870 

23,144 

51,026 

36,306 

37,369 

71,820 

23,767 

WICHITA,  KANS. 


395,817 

141,167 

61,947 

299,320 

97,196 

31,009 

124.972 

46,176 

16,496 

102,590 

35,725 

12,225 

71,758 

15,295 

2,288 

96,497 

43,971 

30,938 

65,898 

22,947 

21,698 

30,599 

21,024 

9,240 

WILKES-BARRE,  PA. 


608,636 

3.881,932 

6,479,697 

15,587 

158.381 

298,740 

45.640 

613,145 

753,090 

56,729 

450,306 

640,732 

27.077 

190,506 

507,059 

56.830 

391,335 

551,723 

26,091 

310.764 

538.843 

83,618 

372,518 

939,847 

116,703 

343,761 

956,456 

61,651 

347,111 

618,896 

118,710 

704,105 

674,311 

557,259 

1.971,681 

1,974,316 

474,265 

1,504.426 

1,419,704 

104.929 

591,192 

633,242 

184,780 

517,009 

442,075 

184,556 

396,225 

344,387 

82,994 

467,255 

554.612 

44.535 

265,056 

343,643 

38.459 

202,199 

210,969 

ToUl  (DS),  1930 . 

Total,  (tally  (D),  1930  .  . . 
Rword  (m),  1930 

Timez-Usder  (e),  1930 . 

Now  (e),  1930 . 

Total,  Sunctay  (S),  1930 . 

Imtapondeiit  (8),  1930  . 
Tel»*nm  (S),  1930  .. . 

1,502,670 

1,363,413 

534,671 

499,022 

329,720 

139,257 

108,943 

30,314 

271,348 

253,694 

101,643 

118,200 

33,851 

17,654 

10,553 

7,101 

160,809 

134,718 

53,974 

63,282 

17,462 

26,C91 

16,970 

9,121 

47.262 
45,222 
21,509 
10,451 

13.262 
2,040 
1,684 

356 

147,493 

144,703 

89,751 

46.868 

8,084 

2,790 

1,558 

1,232 

2,186,785 

1.993,939 

818.916 

755,401 

419,622 

192.846 

142,434 

50,412 

2,509,503 

2.089.313 

693.083 

797,067 

599,163 

420,190 

249,886 

170,304 

WINSTON-SALEM, 

,  N.  C. 

fotal  (DS),  1930 . 

1929 

230,815 

101.342 

45,552 

19.250 

35.042 

4.36,259 

884,487 

('■inorLou  . 

Totil,  (tally  (D)  1930  _ 

1929  ... 

35,286  L 
214,531 

9,657  G 
97,157 

30,487  L 
44,079 

4,019  G 
16,869 

10,667  L 
29,168 

71,464  L 
405,988 

121,483  L 
560,431 

Coin  or  Lo* . 

Twin  City  Sentinel  (e),  1930. 
1929  ... 

29,788  L 
214,531 

12,910  G 
97,157 

14,823  L 
44,079 

2,379  0 
16,869 

8.542  L 
29,168 

46,053  L 
405,988 

56,447  L 
560.431 

or  Lots 

Total  Sunday  (S),  1930  . 
1929.... 

29,788  L 
16,284 

12,910  0 
4,185 

14,823  L 
1,473 

2,379  0 
2,391 

8,542  L 
5,874 

46,053  L 
30,271 

56,447  L 
324,056 

Osin  or  Loti 

*"™*f-SeDtincI  (8),  193C. . . 
1929... 

5,498  L 
16,284 

3,253  L 
4,185 

15,664  L 
1,473 

1,640  G 
2,391 

2,125  L 
5,874 

25,411  L 
30,271 

65,036  T. 
324,056 

9r  Lon 

5,498  L 

3,253  L 

15,664  L 

1,640  G 

2,125  L 

25,411  L 

65,03dL 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  Automotive  Financial  Classified  advertising  and  EdtT 

Total  (DS),  1930  .  869.680  310,865  260,737  68,464  263,719  1,846,426  3,230,424 

1929 .  1,070,284  370,970  284.991  84,472  299,795  2,182,433  3,220,057 

Gain  or  Loss .  200,604  L  60,105  L  24,254  L  16,008  L  36,076  L  336,007  L  10,367  G 

Total,  daily  (D),  1930  .  797.864  303,821  246,222  66,312  233,584  1,720,764  2,820,543 

1929  .  974,776  360,706  248,422  81,347  262,463  1,999.577  2,749.813 

Gain  or  Loss .  176,912  L  56,885  L  2,200  L  15,035  I,  28,879  L  278,813  L  70,730  0 

Telegram  (m).  1930  .  273,451  120,605  95,401  26,022  91,293  628,509  896,262 

1929  .  304,814  141,807  83,560  33,068  100,584  688,342  856.629 

GaicorIxMs .  31,363  L  21,202  L  11,841  G  7,046  1.  9,291  1.  59,833  1.  39,633  G 

Gazette  (e),  1930  .  288,757  126,083  100,422  26,988  89,281  661,142  1,057,698 

1929  .  349,482  151,763  98,555  35,280  100,418  761,392  1,041,212 

GainorLoss .  60,725  L  25,680L  1,867  G  8,292  L  11,137  1.  100,250  1.  16.486G 

Post  (e),  1930  .  235,656  57,133  50.399  13,302  53,010  431,113  866,583 

1929  .  320,480  67,136  66,307  12,999  61,461  549,843  851,972 

Gain  or  Loss .  84,824  L  10,003  L  15,908  L  303  G  8,451  L  118,730  1,  14,611  G 

Total,  Sunday  (S),  1930  .  71,816  7,044  14,515  2,152  30,135  125,662  409,881 

1929  .  95,508  10,264  36,569  3,125  37,332  182,856  470,244 

Gain  or  Loss .  23,692  L  3,220  L  22,054  L  973  L  7,197  L  57,194  L  60,363  L 

Telegram  (S),  1930  .  71,816  7.044  14,515  2  152  30,135  125.662  409,881 

1929  .  95,508  10,264  36,569  3,125  .  37,332  182,856  470,244 

Gain  or  Loss .  23,692  L  3,220  L  22,054  L  973  L  7,197  L  57,194  L  60,363  L 

YOUNGSTOWN,  OHIO 

Total (DS).  1930  .  808,077  207,973  128,466  52.688  194,484  1,409,323  1,786,259 

1929 .  1,027,408  229,349  196,610  41,751  226,505  1,763,965  2,002,422 

Gain  or  Loss .  219,331  L  21,376  L  68,144  L  10,937  G  32,021  L  354,642  L  216,163  L 

Total,  daily  (D),  1930 .  756,882  201,121  116.687  44,193  176,402  1,312,920  1,545,049 

1929  .  963,347  218,221  156,415  35,853  204,771  1,620,936  1,621,199 

Gain  or  Loss .  206,465  L  17,100  L  39,728  L  8,340  G  28.369  L  308,016  L  76,150  L 

Vindicator  (e),  1930  .  414,420  107,938  50,909  20,996  87,252  694.576  789,298 

1929  .  487,239  116.913  70,423  17,274  102,359  •  826,868  810,236 

Gain  or  Loss .  72,819  L  8,965  L  19,514  L  3,722  G  15,107  L  132.292  L  20,938  L 

Telegram  (e),  1930  .  342,462  93,183  65,778  23,197  89,150  618,344  755,751 

1929  .  476,108  101,318  85,992  18,579  102,412  794,068  810,963 

Gain  or  Loss .  133,646  L  8,135  L  20,214  L  4,618  G  13,262  L  175,724  L  55,212  L 

Total,  Sunday  (S),  1930  .  51,195  6.852  11,779  8,495  18,082  96,403  241,210 

1929  .  64,061  11,128  40.195  5,898  21,734  143,029  381,223 

Gain  or  Loss .  12,866  L  4,276  L  28,416  L  2,597  G  3,652  L  46,626  L  140,013  L 

Vindicator  (S),  1930  .  51.195  6,852  11,779  8,495  18,082  96,403  241,210 

1929  .  64,061  11,128  40.195  5,898  21,734  143,029  381,223 

Gain  or  Loss .  12,866  L  4,276  L  28,416  L  2,597  G  3,652  L  46,626  L  140,013  L 


MORE  SPACE  FOR  FALL 
URGED  BY  COLLINS 


Department  Store*  Must  Advertise 
More  to  Keep  Up  Sales  Volume, 
Macy  Executive  Declares — 

Sees  Good  Prospects 


Department  stores  should  use  more, 
not  less,  advertising  this  fall  to  keep  up 
their  sales  volume,  according  to  Kenneth 
Collins,  executive  vice-president  of  R.  H. 
Macy  &  Co.,  Inc.,  New  York,  whose 
views  appear  in  the  August  bulletin  of 
the  National  Retail  Dry  Goods  Associa¬ 
tion.  Mr.  Collins  is  chairman  of  the 
sales  promotion  division  of  this  associa¬ 
tion. 

If  increased  expenditures  for  adver¬ 
tising  result  in  a  slightly  higher  per¬ 
centage  to  sales  volume,  he  said,  it  is 
entirely  justified  by  present  conditions. 
His  article  stated: 

“Because  of  poor  business  conditions 
during  the  past  few  months,  hundreds 
of  stores  are  radically  changing  their 
sales  promotion  activities.  There  are 
more  sales  today,  there  is  less  institu¬ 
tional  advertising,  there  is,  in  many 
cases,  a  complete  abandonment  of  price 
lines,  and  there  is  an  unfortunate  tend¬ 
ency  to  palm  off  a  lot  of  inferior  mer¬ 
chandise  under  the  guise  of  lower  whole¬ 
sale  prices. 

“It  seems  to  me  that  no  one  of  these 
attitudes  is  really  justified — except  per¬ 
haps  the  necessity  for  more  sales  when 
justified  by  market  conditions. 

“In  very  many  lines,  as  we  all  know, 
there  has  been  no  marked  reduction  in 
wholesale  price  levels.  And  in  those 
most  affected,  such  as  textiles,  there  is 
every  indication  that  the  prices  must  be 
about  at  the  bottom  now  and  that  since 
most  wholesale  stocks  are  being  rapidly 
liquidated,  there  will  be  some  strength¬ 
ening  prices  early  in  the  fall. 

“With  this  in  mind,  it  seems  futile  to 
abandon  the  methods  of  the  past  few 
years  when  most  stores  have  been  build¬ 
ing  reputation  for  the  future  rather  than 
spending  all  their  energies  in  building 
sales  volume  for  tomorrow. 

“In  1020  when  conditions  were  far 
worse  than  at  the  present  time,  when 


commodity  prices  were  lower  and  there 
were  far  greater  stocks  of  merchandise 
on  hand— business  recovered  rather  rap¬ 
idly.  There  is  no  reason  to  suppose  that 
we  are  not  passing  through  a  far  more 
favorable  period  than  that. 

“Panicky  methods  in  various  stores, 
therefore,  appear  to  me  to  be  quite  un¬ 
justified  by  the  facts.  Nevertheless,  I  do 
strongly  urge  stores  to  do  all  they  can 
to  keep  up  volume.  Rather  than  curtail 
advertising,  I  feel  that  advertising 
should  be  more  extensive  this  fall. 

“All  our  plans  have  been  laid  on  the 
expectation  of  bigger  business  in  the 
year  1930  than  in  the  year  1929.  Fix¬ 
ture  costs,  costs  of  merchandise,  deliv¬ 
ery,  and  various  other  items  of  operat¬ 
ing  expense  cannot  be  greatly  curtailed. 
It  is  imperative,  therefore,  to  keep  sales 
up.  And  if  a  slightly  higher  percentage 
of  advertising  to  sales  has  to  be  spent, 
it  is,  in  my  opinion,  entirely  justified." 

Mr.  Collins  is  at  present  spending  a 
v-acation  in  Europe.  He  will  return  in 
September. 


A.  F.  A.  GROUP  PLANS  MEET 


Tenth  District  Annual  Convention  in 
Houston  Sept.  21—23 

Under  the  leadership  of  R.  L.  Dudley, 
of  the  Gulf  Publishing  Company,  Hous¬ 
ton,  general  convention  chairman,  and 
I^rry  A.  Jacobs,  Dallas,  district  gov¬ 
ernor,  the  tenth  district  of  the  Advertis¬ 
ing  Federation  of  America,  comprising 
advertising  clubs  in  Texas,  western  Lou¬ 
isiana,  and  part  of  Oklahoma  and 
Mexico,  is  planning  for  its  annual  con¬ 
vention  to  be  held  here  from  Sept.  21 
to  23. 

fieorge  R.  Forristall,  of  the  Houston 
Gargoyle,  as  chairman  of  the  program 
committee,  has  nearly  completed  the  con¬ 
vention  agenda  to  meet  the  theme,  “get¬ 
ting  more  efficiency  into  advertising.” 

Two  high  spots  on  the  program  will 
be  competitive  advertising  exhibits  for 
12  awards,  and  participation  of  Gilbert  T. 
Hotlges.  of  New  York,  president  of  the 
.\dvertising  Federation  of  America,  and 
other  nationally  known  advertising 
leaders.  Mr.  Hodges  is  a  member  of 
the  executive  board  of  the  New  York 
Swi. 
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SEYMOUR  RANSOM,  BIRMINGHAM  NEWS 
EDITORIAL  CHIEF,  DEAD  AT  59 

Veteran  Newspaper  Reporter  Stricken  Suddenly — Spent  Many 
Years  in  Latin  America  and  Was  Considered  an  Authority 
on  Mexico — With  Many  Papers 


SEYMOUR  RANSOM,  chief  editorial 
writer  of  the  Birmingham  News  for 
the  last  three  years  and  former  corre¬ 
spondent  of  American  newspapers  in 
Latin  America,  died  suddenly  in  Bir¬ 
mingham  Aug.  17  of  heart  disease.  He 
had  been  in  frail  health  for  several 
weeks.  He  was  59  years  old. 

Mr.  Ransom  has  had  a  long  and  varied 
experience  in  newspaper  work,  dating 
back  to  the  late  nineties,  when  he  served 
his  apprenticeship  on  the  old  New  York 
Herald. 

He  was  educated  at  Amherst  College, 
where  he  received  his  bachelor’s  degree 
in  1892  and  his  master’s  degree  three 
years  later.  He  was  a  senior  at  Am¬ 
herst  when  former  President  Coolidge 
and  Dwight  W.  Morrow  were  freshmen. 
Mr.  Ransom  entered  newspaper  work  at 
the  suggestion  of  Dr.  Talcott  Williams 
of  the  old  Philadelphia  Press  and  the 
late  Herbert  L.  Bridgeman  of  the 
Brooklyn  Standard-Union. 

After  working  in  New  York  on  the 
Herald  and  on  the  Times,  Ransom  went 
to  Philadelphia  to  the  Record. 

In  1900  he  became  a  member  of  the 
old  New  Orleans  Times-Democrat  staff 
where  he  soon  advanced  to  leading  edi¬ 
torial  writer.  In  l‘XM  he  returned  to 
Philadelphia  as  literary  editor  of  the 
Philadelphia  Public  ledger  with  L. 
Clarke  Davis  as  his  chief.  One  year 
later  he  became  associated  with  Ed 
Barrett,  publisher  of  the  Birmingham 
Age-Herald.  When  his  health  failed  in 
1906,  he  went  west  with  incipient  tuber¬ 
culosis. 

On  the  old  Houston  Post,  now  the 
Post-Dispatch,  he  came  to  know  public 
men  in  Texas  intimately.  In  1907,  when 
things  began  to  look  squally  for  Pres¬ 
ident  Diaz  in  Mexico,  Mr.  Ransom  went 
into  Mexico,  first  under  “Joe”  RoIktIsoii 
of  the  Monterey  News  and  later — his 
objective — as  “eyes-and-ears”  man  for 
Paul  Hudson  and  Frederick  Guernsey  of 
the  Mexican  Herald.  In  1907,  he  wrote 
a  confidential  report  predicting  the  cer¬ 
tainty  of  the  Mexican  revolution  that 
broke  out  under  Francisco  Madero  in 
1911.  For  three  years  he  "loafed  in  the 
sun”  in  New  Mexico  and  .\rizona,  until 
the  doctors  told  him  be  bad  only  six 
weeks  to  live.  He  made  for  Denver 
where  the  air  above  timber-line  brought 
him  back  to  health.  Then  he  went  back 
to  Mexico — in  the  revolution  as  war 
correspondent  for  the  Los  Angeles 
Times  and  the  Nero  York  U'orld. 

On  the  border,  Mr.  Ransom  was  the 
confidential  agent  of  General  Hugh  L. 
Scott,  chief  of  staff,  and  the  trusted 
friend  of  Generals  Funston,  Pershing 
and  George  Hell,  Jr.  When  the  war 
broke  out,  he  was  recommended  by  Gen¬ 
eral  Scott  for  work  in  Mexico,  but  as 
his  alignment  with  the  Villa  faction  in 
the  revolution  made  him  “persona  non 


grata”  to  Carranza,  he  was  despatched 
to  South  .America  under  a  commission 
from  the  Department  of  State.  Once 
more  he  engaged  in  his  old  “eyes-and- 


Seymour  Ransom 

ears”  work,  this  time  lieing  delegated  to 
watch  tile  enemy,  and  particularly  the 
plan  to  form  a  l..atin-American  alliance 
in  favor  of  Germany. 

His  work  acquainted  him  with  Brazil, 
I'ruguay,  Argentina,  Peru  and  Panama. 
Returning  home,  he  went  to  Texas  in 
the  hope  of  “looking  once  more  over  the 
fence  into  his  life-time  El  Dorado, 
Mexico.”  His  uncle,  the  late  General 
Matt  W.  Ransom  of  North  Carolina, 
had  been  Minister  to  Mexico  in  the  sec¬ 
ond  Cleveland  administration.  .Archie 
Butt,  one  of  Mr.  Ransom’s  friends,  be¬ 
gan  bis  career  as  secretary  to  tbe  .\mer- 
ieaii  Irgati  in  when  General  Ransfim  was 
minister. 

In  May,  1921,  Mr.  Ransom  became 
associate  editor  of  the  Louiroille  Cou¬ 
rier-Journal  under  Judge  Robert  W. 
Bingham  as  publisher  and  Harrison 
Roliertson  as  chief  of  editorial  staff. 
For  five  years  there  his  work  on 
national  and  international  politics  at¬ 
tracted  attention,  particularly  his 
articles  respecting  Mexico  and  Latin 
America.  Late  in  1926,  he  re¬ 
turned  to  Birmingham  as  associate 
editor  of  the  .Age-Herald  under  the 
Thompson  management,  but  retired  three 
months  later.  Returning  to  Texas,  he 
renewed  his  association  with  the  Beau¬ 
mont  F.nterpri.se  and  Beaumont  Journal. 

-Mr.  Ransom  is  survived  by  a  brother, 
Eugene  Ransom  of  Atlanta,  and  a  sister, 
Mrs.  Matt  R.  McCorkle  of  Washington 


^inothe 


—  from  MORLEY  M.  MADDOX,  Gen.  Mgr*. 

Visalia  (Calif.)  Tunes-Delta; 

^  \  possible  inquiry 

•  Before  contracting  for  your  we  made^e^ 

among  publishers  of  the  West  coast  “"“j  circulation  campaigns 

r^mmendations  for  your  aU  of  the  good  things  said  could 

Kt.  we  believed  our  campaign  has  c^^^ 

succLssfu/  cl'S!'se?^we  •“•*^^iteg"to“rectmmend“your  ‘“cam’^ 

''■'h^^her'^:hr  dVs1::s‘a%fcan.  b^usiness-like  circulation  building 
paign.*' 


dhe  (HharlesiartloulE  (Hompanii 

MemJfeTy  Better  Business  Bureau  ' 
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O^bituarg 

■PkON  N.  EVERETT,  23,  formerly  a 
^  reporter  for  the  Norfolk  Virginian- 
Pilot  and  the  IVilmington  (N.C.)  Morn¬ 
ing  Star,  died  Aug.  9,  in  a  hospital  in 
Webster  Groves,  Mo.,  the  home  of  his 
parents,  after  a  long  illness.  Prior  to 
his  last  illness,  Everett  was  doing  fea¬ 
ture  work  on  a  St.  Louis  paper. 

(iry  H.  Fuller,  79,  former  editor  of 
the  Jamestown  (N.Y.)  Sunday  Stm,  died 
Aug.  16  in  the  home  of  his  daughter  in 
Fredonia,  N.  Y.  Mr.  Fuller  retired  from 
active  newspaper  work  about  25  years 
before  bis  death,  having  devoted  the  lat¬ 
ter  portion  of  his  life  to  organization 
work  with  the  Loyal  Order  of  Moose. 

Ai.to.v  D.  Spe.vcer,  exchange  editor 
of  the  Detroit  News  and  formerly  con¬ 
nected  with  newspapers  in  Grand  Rapids, 
Battle  Creek,  Bay  City,  and  Columbus, 
O.,  died  .Aug.  11  after  a  few  weeks’  ill¬ 
ness. 

George  McDonald  Cowie,  72,  former 
Minnesota  newspaper  publisher,  died  last 
week  at  his  home  in  Great  Falls,  Mont. 

Mrs.  P'rank  L.  McCoy,  mother  of 
John  L.  McCoy,  of  the  Orange  (Cal.) 
Daily  News,  died  recently  at  her  home 
in  Orange  at  the  age  of  49  years. 

Col.  E.  K.  Rudolph,  76,  editor  of  the 
Tioga  (Tex.)  Herald,  died  recently. 
He  was  born  in  Tennessee  but  lived 
most  of  his  life  in  Texas. 

Lee  Woods,  24,  radio  editor,  Houston 
Post-Dispatch,  died  recently  after 
.several  weeks’  illness.  He  formerly  was 
a  rejKirtcr  on  the  Galveston  News. 

M.  C.  Miller,  stereotyping  depart¬ 
ment  of  the  West  Nezo  York  (No.l.) 
Observer  and  former  foreman  of  the 
stereotyping  department  of  the  I.ittle 
Rock  Arkansas  Gazette,  died  recently  at 
West  New  A’ork.  He  came  to  Little 
Rock  from  Chicago  in  1913  and  was  its 
foreman  until  1925,  when  he  returned 
to  his  home  at  Westcliff,  N.  J. 

Daniel  J.  Wooding,  70,  veteran  m.aga- 
zine  publisher  and  former  newspaper 


man,  died  suddenly  of  a  heart  attack  at  | 
his  San  Antonio  home  last  • 
Wooding  was  publisher  of  the  Texu 
Pioneer,  organ  of  the  Texas  Pioneers’ 
and  Old  Trail  Drivers’  Associations.  ^ 
He  was  at  one  time  telegraph  e^tor  of 
the  Burlington  Haiokeye,  and  also 
worked  on  the  Springfield  (Ill.)  Snes 
among  other  papers. 

Mrs.  Barbara  Mueller,  80,  mother  of 
George  F.  Mueller  of  the  Toledo  iVetw. 
Bee,  died  last  week  in  Los  .Angeles. 

Louis  W.  Borcstede,  46,  veteran  com¬ 
positor  on  the  St.  J^ouis  Globe- Democrat 
was  killed  Aug.  15  in  an  automobile 
accident.  Mr.  Borgstede  joined  the 
Globe- Democrat  when  14  years  old. 

Harry  J.  Coslett,  63,  formerly  of  the 
Columbus  Ohio  State  Journal  and  for 
a  while  president  and  secretary  of  the 
Columbus  printers’  union,  died  this  week 
at  his  home  at  Columbus. 

J.  M.  Eisminger,  60,  former  publisher 
of  the  Blackwell  (Okla.)  Daily  Nent 
and  the  Weekly  Sun,  died  Aug.  13  jt 
his  home  in  Blackwell,  following  a  stroke 
of  apoplexy. 

Mrs.  Helen  Gore  Banyon,  wife  of 
Stanley  R.  Banyon,  publisher  of  the 
Renton  Harbor  (Mich.)  N ew.s-Paladium, 
died  at  her  home  in  that  city  Aug,  11. 


F.  P.  DEVINNE 

Francis  P.  DeVinne,  63,  editor  and 
publisher  of  the  Ogdensburg  (N.Y.) 
.Mirror,  weekly,  which  he  established  in 
1900,  died  at  his  home  in  Ogdensburg. 
-Aug.  14.  Mr.  DeVinne  was  born  in 
Ogdensburg  and  received  his  first  news- 
jiaper  training  on  the  old  Ogdenshurii 
Journal.  He  worked  on  newspapers  in 
New  York  Cit.v,  New  Jersey,  Pennsyl¬ 
vania.  Maryland  and  Virginia  liefore  re¬ 
turning  to  Ogdensliurg  to  establish  the 
Mirror.  He  is  survived  by  his  widow; 
one  sister.  Miss  Mary  E.  DeVinne;  a 
nephew,  Edward  L.  Murphy;  and  four 
neices,  Mrs.  Harry  1).  Brown,  Garden 
City,  N.  Y.,  Miss  Frances  Murphy,  Mrs. 
George  Scars  and  Miss  Bessie  DeVinne. 
of  ( )gdcnsbiirg. 
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Fulfilling  Father  Knick’s  Predictions— and  THEN  SOME! 


IVE  TOTEP  UP  DIG 

FIGURES,  KNIcK-Bu-r  these 
’EM  ALU'. 


'tX»^ 


JU5T  yvmr  /a,G09,  sssa/.y 
5TAr£  /930  POR  PJ£P/YS: 
N.Y.  Z,Ei4,3Z8  POP.  GAIN  FOR 
19^0-30  EXCEEP5  ^.007.7H3 

W  '^l5^l55tPPLPOP.  FOR  1930. 

I  OF  EVERY  10  PERSONS  IN 
U.5.-I5  A]^W  YORKER. 

9,772.041  PEOPLE  LIVE  IN 
60  N.Y.  CITIES  -  GIVING  STATE 
NEARLY  78“%  urban  POP. 


The  record  spread  out  by  Uncle 
Sam  and  Father  Knickerbocker, 
illustrating:  the  outstanding  points 
brought  forth  in  the  completed 
1930  Census  of 

NEW  YORK 
STATE 

more  than  fulfills  Father  Knick’s 
predictions,  in  the  enumeration  of 
the  people  composing  the  nation’s 
FIRST  MARKET. 


Farseeing  prophets  at  last  have  seen  the  Empire  State — take  unto  itself  a  population 
equal  to  a  tenth  of  the  whole  United  States,  and  a  people  equal  in  population  to  that  of 
17  of  the  other  47  states! 

Of  the  60  cities  in  the  state,  18  cities  are  represented  by  the  newspapers  named  below. 
And  of  these  18  representative  cities  12  are  up  among  the  leading  20  cities  of  the  state. 
I'he  18  cities  named  below  had  a  total  population  net  gain  in  the  1920-30  decade  of 
1,502,189,  thus  accounting  for  nearly  fi\  e-eighths  of  the  Empire  State’s  gain  of 
2,224,328  population  and  21.4%  of  gain.  The  individual  decrease  total  of  but 
2.332  was  divided  between  three  of  the  smaller  cities,  which  practically  “broke  even’’ 
on  the  new  census  count. 

The  gigantic  FIRST  MARKET  with  its  “1  in  10”  ratio  of  all  the  nation’s  people, 
in  reality  is  no  harder  to  reach  successfully  than  other  and  lesser  territories — if  the 
correct  “method  of  approach”  is  chosen. 

Xow  is  the  time  for  the  national  merchandiser  with  a  new  article  to  make  his  choice! 
Begin  the  conquest  of  the  FIRST  MARKET — NOW!  Take  advantage  of  this  great 
gain  in  population,  equal  in  itself  to  the  population  of  a  great  state. 

Begin  the  invasion  of  the  New  York  State  consumer’s  market  with  the  new  census 
decade  now  dawning.  In  other  words,  take  the  course  which  so  often  has  led  to  unparal¬ 
leled  merchandising  success.  Advertise  in  these  New  York  State  newspapers: 


Circu- 

2,500 

10.000 

Cirij- 

2.000 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

••Albany  Evening  News . 

...(B) 

47,791 

.13 

.13 

••Long  Island  City  Daily  Star . 

....(E) 

32.618 

.15 

.09 

••Albany  Knickerbocker  Press . 

30,109 

.12 

.12 

**Newburgh-Beacon  Daily  News.... 

....(E) 

16.293 

.09 

.09 

••Albany  Knickerbocker  Press . 

...(S) 

52,770 

.17 

.17 

••The  Sun.  New  York . 

...(E) 

314.410 

.70 

.65 

tt Amsterdam  Recorder-Democrat  . . . 

...(E) 

8.656 

.05 

.05 

••New  York  Times . 

....(M) 

437.577 

.90 

.882 

ttAuburn  Citizen-Advertiser  Journal 

...(E) 

10.569 

.065 

.055 

••New  York  Times . 

....(S) 

757.028 

1.20 

1  176 

ttBrooklyn  Daily  Eagle . 

...(E) 

101.042 

.30 

.30 

t+New  York  Herald-Tribune . 

...(M) 

303.630 

.75 

.735 

ttBrookljm  Daily  Eagle.  , . 

...(S) 

107.531 

.30 

.30 

t+New  York  Herald-Tribune . 

....(S) 

442.043 

.80 

.784 

••Buffalo  Courier- Express  . 

...(M) 

125.551 

.25 

.30 

••New  York  World . 

...(M) 

327.379 

.65 

.65 

••Buffalo  Courier-Express  . 

...(S) 

184.740 

.25 

.30 

••New  York  World . 

....(S) 

542.322 

.72 

.69 

ttBuffalo  Evening  News . 

...(E) 

179.893 

.30 

.30 

••New  Yerk  Evening  World . 

....(E) 

293.776 

.595 

.58 

ttBuffalo  Evening  Times . 

...(B) 

113,084 

.24 

.24 

••Niagara  Falla  Gazette . 

....(E) 

24.453 

.08 

.08 

ttBuffalo  Sunday  Times . 

...(S) 

210,818 

.24 

.24 

••Poughkeepsie  Star  and  Enterprise. 

....(E) 

14.657 

.06 

.06 

••Coming  Evening  Leader . 

...(E) 

9,494 

.05 

.05 

ttRochester  Times-Union  (comb.)... 

....(E) 

80.268 

.40 

.40 

t+  Elmira  Star-Gazette  Advertiser . . . . 

(EftM) 

34.209 

.11 

.11 

••Troy  Record  . 

(MftE) 

25.025 

.07 

.07 

••Geneva  Daily  Times . 

....(E) 

5,695 

.04 

.04 

••Utica  Observer  Dispatch . 

....(E) 

37.425 

.09 

.09 

••Glovenville,  Johnstown  Mominc  Herald 

a  Leader-Republican  . 

(EftM) 

13,587 

.06 

.06 

ttithaca  Journal-News  . 

....(B) 

8.293 

.05 

.05 

••Jamestown  Morning  Post . 

...(M) 

12,323 

.045 

.045 

ttGovemment  Statement,  Apr.  1, 

1930. 

••Kingston  Daily  Preemaa . 

8,562 

.05 

.05 

••A.  B.  C.  Publishers’  Statement. 

Apr.  1, 

1930. 
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Advertiting  Agencies 

^  CINCINNATI  AGENCIES 
ARE  COMBINED 

Merger  Join*  Procter  &  Collier  Co. 
With  Douglass  M.  Allen  Co. 

—  M.  L.  Pernice,  Jr., 
President 


(By  telegraph  to  EIdito*  &  Publisher) 

Cincinnati,  Aug.  19. — Two  of  Cin¬ 
cinnati’s  leading  advertising  agencies, 
the  Proctor  &  Collier  Company  and  the 
Douglass  M.  Allen  Company,  have  been 
merged,  it  was  announced  here  today. 
The  new  agency  will  be  known  as  the 
Proctor  &  Collier  Company,  and  will 
occupy  the  Proctor  &  Collier  Company 
Building  on  McMillan  street  at  Reading 
road,  a  structure  widely  known  for  its 
beautiful  setting  and  flood  lighting. 

The. merger  was  effected,  it  is  stated, 
because  officers  of  both  companies  be¬ 
lieved  that  Cincinnati  was  on  the  verge 
of  new  industrial  growth  and  that  Cin¬ 
cinnati  merchants  and  manufacturers 
would  want  to  take  advantage  of  the 
kind  of  advertising  service  which  a 
large,  completely  equipped  agency  can 
render. 

M.  L.  Pernice,  Jr.,  who  has  been  con¬ 
nected  with  the  Procter  &  Collier  Com¬ 
pany  for  25  years,  continues  as  pres¬ 
ident.  Douglass  M.  Allen  will  be  vice- 
president.  Other  officers  will  be  Wayne 
Calhoun,  L.  A.  Braverman,  Joseph  B. 
Duncan,  I.  H.  Crane,  Harry  L.  Adams, 
and  R.  P.  Hance. 

The  Procter  &  Collier  Company  was 
founded  in  1894  by  Percy  Procter  and 
the  late  Allen  Collier,  and  is  recognized 
in  advertising  circles  as  one  of  the  out¬ 
standing  national  advertising  agencies. 
It  has  departments  of  merchandising, 
research,  copy,  art,  media,  news  pub¬ 
licity,  radio,  and  eng^raving.  It  operates 
its  own  printing  plant  for  the  production 
of  direct  mail  advertising  and  for  the 
typesetting  of  the  newspaper  and  maga¬ 
zine  advertising  of  the  advertisers  it 
serves.  Amoi^  its  clients  are  such  suc¬ 
cessful  advertisers  as  the  U.  S.  Playing 
Card  Company,  the  Cincinnati  &  Sub¬ 
urban  Bell  Telephone  Company,  the 
Stearns  &  Foster  Company,  and  the 
Selby  Shoe  Company,  and  equally  promi¬ 
nent  concerns  in  Columbus,  Indianapolis, 
and  as  far  east  as  Rockland,  Mass. 

The  Douglass  M.  Allen  Company  was 
successor  to  the  Prather-Allen  Adver¬ 
tising  Company,  which  was  established 
in  1920.  Its  successful  development  has 
been  largely  due  to  the  efforts  of  its 
founders,  Douglass  M.  Allen  and  Rich¬ 
ard  L.  Prather.  Its  clients  include  such 
nationally  known  companies  as  the  Cros- 
ley  Radio  Corporation,  the  Baldwin 
Piano  Company,  the  Globe- Wernicke 
Company,  and  the  Kenton  Pharmacal 
Company. 


Automobile  Accessories  To  Ayer 

N.  W.  Ayer  &  Son.  Philadelphia  ad¬ 
vertising  agency,  has  been  appointed  to 
conduct  the  advertising  of  A.  Schraders 
Sons,  Brooklyn,  N.  Y.,  and  the  Kari- 
Keen  Manufacturing  Company,  Sioux 
City.  la.,  both  manufacturers  of  auto¬ 
mobile  accessories. 

O’Keefe  Agency  Appointed 

Cassidy  Company,  Inc.,  New  York 
City,  designers  and  manufacturers  of 
lighting  fixtures,  have  appointed  the  New 
York  branch  of  the  P.  F.  O'Keefe  .Ad¬ 
vertising  Agency,  of  Boston,  as  advertis¬ 
ing  counselor. 

Gets  Umbrella  Account 

The  advertising  of  Follmer,  Clogg  & 
Co..  Lancaster,  Pa.,  manufactures  of 
umbrellas  and  parasols,  will  be  directed 
by  Barton,  Barton,  Durst ine  and  Osborn, 
Inc.,  New  York  advertising  agency. 


Benson  Sc  Hedges  Account  Placed 

McMullen,  Sterling  &  Chalfant,  New 
V’ork  advertising  agency,  has  been  ap¬ 
pointed  to  conduct  the  advertising  of 
Benson  &  Hedges.  New  York,  manufac¬ 
turers  of  cigarettes. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald - 


C.  A.  Rowland 

TOURING  the  last  fifteen  years,” 
”  says  C.  A.  Rowland,  “I  have  wit¬ 
nessed  a  wonderful  development  in  the 
suburban  home  market.  Where  once  were 
the  kitchen  gardens  of  a  decade  or  so  ago, 
now  stand  the  garages.  But  what  gar¬ 
ages  !  Festooned  with  roses  and 
screened  by  evergreens.  The  home  truck 
gardener  now  buys  fewer  and  fewer 
vegetable  seeds,  but  he  spends  vastly 
more  to  beautify  his  place.” 

Rowland  for  fifteen  years  has  been 
the  generalissimo  of  copy  of  the  Charles 
Advertising  Service,  New  York  City. 
While  attending  college  he  put  in  two 
years  on  a  part-time  basis  with  the 
Kalamacoo  (Mich.)  Gazette,  selling 
local  advertising  and  soliciting  subscrip¬ 
tions.  He  is  a  student  of  gardening  and 
forestry  and  spends  long  hours  in  swim¬ 
ming  and  allied  sports. 

Rowland  specializes  chiefly  in  agri¬ 
cultural,  poultry,  and  horticultural  fields, 
his  copy  being  produced  from  a  sound 
technical  knowledge  of  its  requirements. 
He  keeps  in  constant  touch  with  new 
developments  affecting  the  sales  of  the 
products  of  his  agency’s  clients,  devot¬ 
ing  much  of  his  time  to  the  activities  of 
state  colleges  and  experiment  stations. 

Rowland  is  responsible  for  the  adver¬ 
tising  of  the  hYderal  Land  Banks  at 
Washington,  I).  C.,  and  Springfield, 
Mass. ;  the  K.  C.  Young  Company’s 
poultry  houses,  the  cod  liver  oil  of  the 
National  Oil  Products  Company,  and 
others. 


Form  Grand  Rapids  Agency 

Sidney  B.  Coates,  until  recently  auto¬ 
mobile  and  aviation  editor  of  the  Grand 
Rapids  (Mich.)  Press,  with  Thomas 
Baird,  Jr.,  has  organized  the  Sidney 
B.  Coates  Advertising  Company,  403 
Michigan  Trust  building.  Grand  Rapids, 
Coates  has  been  identified  with  the  edi¬ 
torial  staff  of  the  Press  for  the  past 
eight  years.  Baird  was  at  one  time  with 
Holden,  McKinney,  and  Clark.  Inc.,  De¬ 
troit  agency,  and  the  Adcrafter,  official 
publication  of  the  Detroit  .Advertising 
club. 


Cassidy  Joins  Coast  Agency 

_  H.  E.  Cassidy,  formerly  sales  research 
director  and  advertising  manager  of 
-Axelson  Manufacturing  Company  of 
Lo.s  Angeles  is  now  associated  with  the 
McCarty  Company,  advertising  agency 
of  the  same  city,  as  account  executive. 
The  agency  specializes  in  technical  in¬ 
dustrial  advertising. 


Willanart  Account  Placed 

The  Willanart  Enterprises,  Milwaukee, 
manufacturers  of  advertising  novelties, 
recently  appointed  Klau-Van  Pieter.som- 
Dunlap-Younggreen.  Inc.,  as  their  adver¬ 
tising  agents.  An  extensive  campaign  in 
mail  order  publication  is  planned. 


NEW  ACCOUNTS  LISTED 


Addressograph  and  Nine  Others  to 

Dunham,  Younggreen,  Lesan  Co. 

.Advertising  accounts  placed  in  recent 
weeks  with  the  Dunham,  Younggreen, 
Lesan  Company,  advertising  agency,  with 
headquarters  in  Chicago,  were: 

The  Addressograph  Company,  Chi¬ 
cago,  manufacturers  of  Addressographs, 
Dupligraphs,  Graphotypes,  and  Spe^o- 
mat  machines. 

The  O'fiara  Coal  Company,  Chicago. 

The  .Massey-Harris  Company  of  Ra¬ 
cine,  Wis.,  manufacturers  of  tractors 
and  farm  equipment. 

The  Modine  Manufacturing  Ccimpany 
of  Racine,  Wis.,  manufacturers  of  auto¬ 
motive  radiators,  unit  heaters  and  copper 
radiation  for  domestic  and  commercial 
use. 

Arnold  Electric  Company  of  Racine, 
Wis.,  manufacturers  of  drink  mixers, 
malted  milk  dispensers,  fruit  juice  ex¬ 
tractors,  etc. 

Sterling  Engineering  Company  of  Mil¬ 
waukee,  Wis.,  manufacturers  of  individ¬ 
ual  radiator  control,  valves  and  other 
steam  specialties. 

Hoberg  Paper  Company  of  Green 
Bay,  Wis.,  manufacturers  of  toilet  tis¬ 
sue,  fibre  towels  and  other  paper  prod¬ 
ucts. 

The  Graver  Tank  and  Manufacturing 
Corporation  of  East  Chicago,  Ind., 
manufacturers  of  tanks,  water  treating 
equipment  and  other  steel  plant  con¬ 
struction. 

The  Phoenix  Manufacturing  Company 
of  New  York.  N.  Y..  manufacturers  of 
horseshoes  and  steel  forgings. 

The  United  Investment  Shares,  Inc., 
Milwaukee,  investment  stocks. 


AD  TIPS 


Bstten.  Barton,  Duntlne  te  Osborn  Corp., 
McCorinIck  Building,  Chicago.  Preparing  a 
newspaper  campaign  for  the  Angelus-Campflre 
Corporation,  Chicago. 

Austin  F.  Boment  Inc.,  3-143  General  motors 
huilding,  Detroit.  Will  make  up  lists  during 
September  on  Copeland  Products,  Inc.,  Mt. 
Clemens.  Michigan,  manufacturers  of  electric 
refrigeration  equipment. 

John  L.  Butler  Oo.,  Inc.,  11.31  Public  I.edger 
building,  Philadelphia.  Will  make  up  lists  dur¬ 
ing  September  using  newspapers,  magasines,  on 
Charis  Corporation,  Allentown,  Pennsjlrania, 
manufacturers  of  women’s  foundation  garments. 

Federal  Advertising  Agency,  Ino.,  6  East  89th 
street.  New  York.  Will  make  up  lists  during 
September  using  newspajiers,  magasines,  trade 
papers  on  Charles  B.  Knox  Gelatin  Co.,  Inc., 
Johnstown,  New  York,  manufacturers  of  Knox 
Sparkling  Gelatine. 

Grave  Advertising  Agency,  Inc.,  1100  Minne¬ 
sota  building,  St.  Paul,  Minn.  Will  make  up 
lists  during  September  on  American  Gas  Ma¬ 
chine  Co.,  Inc.,  Albert  Lea,  Ylinnesota,  manu¬ 
facturers  of  gasoline  stoves,  gas  stoves,  gas¬ 
oline  lamps,  etc. 

Howland.  Oliphant  A  McIntyre.  Ino.,  2  Park 
avenue.  New  Y'ork,  City.  Handling  advertis¬ 
ing  for  R.  S.  .McKean,  TO  East  IMth  street. 
New  Y'ork  City,  makers  of  patent  medicines. 

Kling-Oibson  Company,  8  South  Michigan  ave¬ 
nue,  Cbicago.  Will  make  up  lists  during  Sep- 
temlier  using  newspapers,  magasines,  trade 
papers,  on  tlie  Battle  Creek  Food  Company, 
Battle  Creek,  Michigan,  manufacturers  of 
liealtli  foods. 

Price-Hannah  Company,  435  North  Michigan 
avenue,  Chicago.  Will  make  up  lists  during 
September  on  Koenig  Medicine  Company,  Chi¬ 
cago,  manufacturers  of  Koenig’s  Nervine,  Ana- 
kesis  SupiHisitories  and  St.  Bernard  Pills. 


AGENCY  PROMOTES  TWO 

Thomas  M.  Keresey  and  Duane  D 
Jones  Made  Vice-President* 

.Appointment  of  Thomas  M.  Keresey 
and  Duane  D.  Jones  as  viee-presidenu 
of  I^rd  &  Thomas  and  Logan,  adver- 


Duane  D.  Jones  Thos.  M.  Keriset 

tising  agency,  was  announced  last  week. 
Both  will  be  in  the  New  York  office  of 
the  company,  Mr.  Jones  having  been  re¬ 
cently  transferred  from  the  Los  Angeles 
branch,  where  he  was  manager  for  more 
than  a  vear. 

Mr.  keresey  was  formerly  with  the 
old  advertising  agency  of  Thomas  F. 
Logan  &  Co.,  and  recently  was  advertis¬ 
ing  director  of  the  International  Mer¬ 
cantile  Marine  Company.  He  returned 
to  the  agency  under  its  present  name, 
Lord  &  Thomas  and  Logan,  early  this 
year. 


Joins  Procter  dk  Collier 

Frank  L.  Rutledge,  who  has  been  in 
the  printing  and  advertising  business  for 
many  years,  has  joined  the  staff  of  the 
Procter  &  Collier  Advertising  Agency, 
Cincinnati.  He  will  be  in  charge  of  the 
creative  printing  department.  For  a  num¬ 
ber  of  years  Rutledge  was  general 
manager  of  the  C.  W.  Knowles  Printing 
Company  and  for  the  last  three  years 
typographic  consultant  in  the  Cineiniuli 
Enquirer  advertising  department. 


TEMPO 

A  typeface  highly 
suited  to  fresher 
typography 


LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave  *  Chicago 


Clin«  •  W  estinft  hou»e 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

THE 

Greensboro  News 

Greensboro,  N.  C. 

Ask  them  about  it 


CLINE  ELEC.  MF&  CO. 
Cbieegoi  111  Wsat  Weshingtoe 
Strset 

New  Yerki  Daily  News  Bl^. 
220  East  42b4  St. 

Sen  Freaciscoi  First  Natlseel 
Bank  BulMlaig 
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90  Billions  for  45  Millions 

This  Year 

From  data  of  the  National  Bureau  of  Economic  Research  we  know  that  the 
national  income  earned  during  1928  was  nearly  90  billions  of  dollars.  No  fig¬ 
ures  have  been  released  for  1929;  —  presumably  it  was  larger  than  1928.  But 
what  if  it  was? 

The  year  1928  was  the  best  business  year  the  country  ever  enjoyed  on 
which  there  are  reliable  data  and  the  most  pessimistic  prognosticators 
of  1930  generally  agree  that  1930  will  about  equal  1928. 

Nearly  45  millions  of  our  47  millions  of  income  earners  are  at  work  earning, 
spending  and  saving  money. 

What  they  buy  is  costing  them  less  than  it  did  last  year  and  business 
after  business  reports  commodity  volumes  exceeding  last  year  and 
dollar  sales  higher  in  some  instances  but  only  slightly  less  at  worst. 

Advertising  is  being  employed  more  intelligently  than  ever  and  there  will  be 
plenty  of  national  newspaper  space  if  publishers  go  after  it  with  "reason-why" 
sales  talk — addressed  to  those  who  make  the  bulk  of  the  national  investment  in 
newspaper  space. 

It  should  not  be  difficult  to  convince  advertisers  that  90  billions  of 
dollars  is  a  lot  of  money  for  our  30  million  families  who  must  go  on 
living  even  if  1930  does  seem  worse  than  1929. 

Newspaper  advertising  can  prevent  unhealthy,  uneconomic,  fear-inspired  saving 
by  encouraging  the  45  million  workers  to  buy  what  they  need  as  their  needs 
arise. 

Now  is  the  time  for  smart  newspaper  publishers  to  sell  the  buying-power 
of  their  readers  to  the  advertisers  because  they  are  more  eager  to  know 
about  local  buying-potentials  this  year  than  ever  before. 

Send  your  sales  messages  in  advance  of  your  solicitors  to  the  advertisers  through 
the  columns  of  Editor  Publisher  which,  from  careful  circulation  check 
against  known  national  appropriations,  reaches  the  executives  who  are  respon¬ 
sible  for  nearly  94%  of  the  newspaper  advertising  investment. 

Line-up  with  the  leading  newspaper  publishers  —  some  300  of  them  who 
help  their  selling  staffs  regularly  with  promotion  copy  in  — 

EDITOR  &  PUBLISHER 

1700  Times  Building,  Times  Square,  New  York  .City 
"1930  Belongs  to  Advertisers  But  They  Must  Know  Where  to  Advertise" 
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SALOON  AD  PULLS  WELL 
BUT  MAKES  NO  SALE 

Offer  of  Establishment  With  No 
“Liquor  Difficulties”  Draws  Many 

Inquiries,  but  Mostly  from  De¬ 
tectives  and  Reporters 

An  advertisement  of  high  attention 
value  and  excellent  pulling  power,  but  a 
poor  business-getter,  was  the  following, 
which  appeared  last  week  in  the  Hacken¬ 
sack  (NJ.)  Bergen  Evening  Record,  the 
Paterson  (N.J.)  Call,  and  the  Paterson 
Xetvs: 

“Saloon  with  property ;  old  people  want 
to  retire ;  doing  $40,00(1  a  year  business ; 
never  any  liquor  difficulties;  catering  to 
a  select  trade ;  a  live  wire  can  clear  at 
least  $20,000  yearly;  this  is  one  of  the 
outstanding  opportunities  of  a  lifetime. 
Bergen  Business  Brokers,  221  Main 
street,  Hackensack.” 

Among  those  who  read  the  advertise¬ 
ment  was  Prosecutor  Fulward  O.  West 
of  Bergen  County,  who  dispatched  two 
detectives  to  make  a  market  survey. 
Various  New  York  city  editors  joined 
the  campaign  by  sending  reiKirters  to  do 
some  sampling,  with  a  view  to  conduct¬ 
ing  a  publicity  campaign.  And  when  a 
preliminary  report  made  public  the  name 
of  the  establishment,  the  visitors  were 
augmented  by  sundry  consumers,  prob¬ 
ably  representing  a  cross  section  of  the 
potential  customers.  Some  members  of 
this  section  became  crosser  when  unable 
to  buy  anything  stronger  than  ice  cream 
soda,  and  an  unpleasant  time  was  had 
by  all,  including  the  proprietor,  Fred  .1. 
Kuchenmeister,  of  491  Broad  street, 
Carlstadt,  N.  J. 

Officials  finally  agreed  that  there  was 
no  action  to  l)e  taken,  since  there  was  no 
evidence  that  any  law  had  been  violated. 
Kuchenmeister  said  sadly  that  the  hulla¬ 
balloo  seemed  to  have  ended  all  chance 
of  selling  his  place. 

M.  1-.  Zimmerman,-  advertising  man¬ 
ager  of  the  Bergen  Record,  said  that  his 
paper  had  printed  the  advertisement  as  a 
matter  of  routine,  taking  it  for  granted 
that  the  business  was  legitimate.  He 
said  no  question  had  Iteen  raised  as  to 
the  newspaper’s  right  to  print  the  notice. 

ASSOCIATIONS 

OFFICERS  of  the  Wkt  Texas  Press 
AssotiATiox  met  in  Lubbock  re¬ 
cently  and  completed  plans  for  the  1931 
convention  to  be  held  in  that  city.  Wil¬ 
liam  S.  Cooper,  of  Colorado,  president 
of  the  association,  presided. 

Mrs.  Halla  Mae  Pattison  has  been 
elected  manager  c»f  the  Mississippi  Press 
Association  headquarters  in  Jackson, 
President  T.  M.  Hederman,  Jackson 
Clarion  Ledger  announced.  She  will  suc¬ 
ceed  Robert  L.  Brown,  who  resigned  to 
become  manager  of  the  gubernatorial 
campaign  of  Paul  R.  Johnson. 

Members  of  the  I.ake  District  of  Ohio 
Xewspap™  Plblishers  Association, 
consisting  of  six  counties  along  Lake 
Erie,  held  their  annual  outing  at  Ascher's 
Beach,  near  Port  Clinton,  O.,  last  week. 

Charles  Reilly,  sports  editor  of  the 
Easton  (Pa.)  Express,  won  the  annual 
golf  tournament  of  the  Easton  Press 
Club  on  the  Wolf  Hollow  Country 
Club  course  at  Delaware  Water  Gap, 
when  he  covered  the  18  holes  in  10a, 
which,  with  a  handicap  of  32,  gave  him 
a  73.  About  twenty  golfers  were  entered. 

About  40  members  of  the  Eastern 
Iowa  Press  Association  and  their  wives 
were  guests  last  week  of  Wade  Guenther, 
editor  of  the  Sabula  (la.)  Gazette,  in¬ 
specting  the  munition  depot  of  the  Rock 
Island  Arsenal.  The  group  will  meet 
Sept.  12  with  F.  E.  Corbin,  West  Branch, 
Iowa. 

JERMANE  IN  SEATTLE 

W.  \V.  Jermane,  associate  editor  of 
the  Seattle  Times  and  chief  of  its  Wash¬ 
ington  bureau,  is  spending  a  month's 
vacation  in  Seattle.  He  was  welcomed 
to  Seattle  by  the  Seattle  Chamber  of 
Commerce  as  the  principal  speaker  at  a 
members'  council  luncheon.  crowded 
auditorium  greeted  him. 


SPECIAL  EDITIONS 
T^ES  MOINES  (la.)  Sunday  Register, 
^  8-page  “World’s  Paving  Record  for 
1930”  edition,  tabloid  rotogravure. 

Utica  (N.Y.)  Dctily  Press,  Dollar  Day 
edition,  48  pages,  Aug.  12. 

Clinton  (la.)  Herald,  12-page  section 
of  merchants’  Dollar  Day  offering,  Aug. 
4. 

Reseda  (Cal.)  News,  special  edition  in 
honor  of  subscribers  in  Tarzana,  sister 
city  south  of  Reseda.  Tarzana  held  a 
celebration  to  commemorate  its  having 
been  named  after  “Tarzan,”  hero  of  the 
adventure  tales  of  Edgar  Rice  Burroughs, 
a  founder  of  the  community. 

Santa  Paula  (Cal.)  Morning  Review, 
souvenir  edition  in  hc«ior  of  the  new 
Santa  Paula  airport.  The  edition  con¬ 
tained  two-color  work. 

EDITS  THE  ROTARIAN 

Leland  D.  Case,  journalism  instructor 
of  Northwestern  University,  Evanston, 
111.,  has  been  named  managing  editor  of 
The  Rotarian,  official  publication  of 
Rotary  International.  Mr.  Case  was  at 
one  time  managing  editor  of  the  Hot 
Springs  (S.D.)  Star.  He  will  assume 
his  duties  at  once,  but  will  continue 
sociological  studies  at  Northwestern. 


INTERSTATE  GROUP  TO  MEET  $150,000  VERDICT  SET  ASIDE 


Newspaper  Advertising  Managers  to 

Convene  at  Pottstown,  Pa.,  Sept.  13 

The  first  fall  meeting  of  the  Interstate 
Advertising  Managers’  Association  will 
be  held  in  Pottstown,  Pa.,  on  Saturday, 
Sept.  13.  John  T.  Wagner,  advertising 
manager  of  the  Pottstown  News  and 
Secretary  of  the  Association,  will  be  the 
host. 

Round-table  discussions  will  be  opened 
on  the  subject  of  “A  Definition  for  Na¬ 
tional  Advertising.”  The  morning  ses¬ 
sion  will  be  opened  by  an  address  of 
welcome  by  W.  L.  Binder,  publisher  of 
the  Pottstown  Morning  News. 

Officers  of  the  association  are:  David 
Knipe,  Ixmsdale  (Pa.)  North  Penn  Re¬ 
porter;  John  T.  Wagner,  secretary,  and 
C.  L.  Mcllvaine,  Bridgeton  (N.J.)  Eve¬ 
ning  Nett'S,  treasurer. 

A.  M.  TAYLOR  TO  KELVINATOR 

Earl  Lines  has  resigned  as  advertis¬ 
ing  director  of  the  Kelvinator  Corpo¬ 
ration  and  has  been  succeded  by  Albert 
M.  Taylor.  Mr.  Taylor  was  formerly 
advertising  manager  of  Oipeland  Prod¬ 
ucts,  Inc.,  which  like  Kelvinator  manu¬ 
factures  electrical  refrigerators. 


Damage  Action  Against  Los  Angelst 
Examiner  Reversed 

A  verdict  of  $150,0(X)  against  the  Lot 
Angeles  Examiner  has  been  set  aside  on 
the  ground  that  it  was  against  the 
weight  of  evidence.  Edwin  C.  Dinwii 
die,  active  Anti- Saloon  League  worker, 
charged  the  newspaper  had  damaged  him 
by  printing  allegations  that  league  funds 
had  been  misused  by  him. 

In  setting  aside  the  verdict,  the  court 
ruled  that  Dinwiddie’s  evidence  did  not 
warrant  the  award.  It  also  held  that  the 
award  was  the  result  of  bias  and  preju¬ 
dice.  Attorneys  for  Dinwiddie  indicated 
they  will  appeal  from  the  order. 

ON  REPUBLICAN  COMMITTEE 

Paul  R.  Bausman,  formerly  publisher 
of  the  Monticello  (Ind.)  Herald,  and  now 
president  of  the  Indiana  Republican 
Editorial  Association,  and  Charles  Lane, 
formerly  a  newspaper  publisher  in  Fort 
Wayne,  are  in  charge  of  the  publiciu 
bureau  of  the  Indiana  State  Republican 
Committee  and  are  at  work  on  the  cam¬ 
paign.  George  W.  Stout,  editor  of  the 
LaPayette  Journal-Courier  is  assisting  in 
the  w'ork  of  the  bureau. 


Ixemember  ^way  back 

when— 


OPEN  CRACKER  BARRELS  STOOD  IN  FRONT  OF  GROCERY  COUNTERS  ? 


inviting  dust,  staleness — and  often  sly 
sampling)^  And  were  they  not  also  the  days 
when,  for  want  of  adequate  refrigeration, 
fast  transportation  and  quirk  turnover,  a 
large  portion  of  the  nation's  meat  supply 
w'as  cured  in  dry  salt  or  in  hrine  and  shipped 
in  barrels  or  boxes?  During  much  of  the 
year  salty-tasting  meat  was  inevitable. 

These  old-fashione<l  methods  offered  no 
opportunity  for  branding  or  attractive  pack¬ 
aging.  There  was  no  labeling  to  denote  the 
grade  of  the  product  or  to  place  the  respon¬ 
sibility  for  its  quality.  ^^As  is"  was  both  the 
selling  and  the  buying  rule. 

As  transportation  and  refrigeration  facil¬ 
ities  grew,  it  became  feasible  for  meat  pack¬ 
ers  to  adapt  their  business  to  the  public's 
growing  desire  to  purchase  in  smaller  quan¬ 
tities  and  at  more  frequent  intervals.  Imme¬ 
diately  they  were  able  to  put  out  a  product 
that  w’as  milder  and  better  flavore<l;  and 
ready-to-serve  or  ready-to-cook  meats  in 
sanitary  packages,  with  the  packers'  brands 
thereon,  became  popular. 


These  changes  in  manufacturing  and  in 
buying  practices  have  been  reflected  through 
the  entire  merchandising  structure  of  the 
modern  meat-packing  business.  The  old- 
time  salty  slab  of  “sow-belly"  is  little  more 
than  a  memory.  Replacing  it  in  millions  of 
instances  is  a  mild,  sugar-cured  bacon, 
sliced  and  neatly  arranged  in  an  attractive 
Armour -labeled  individual  package.  An 
Armour  Star  Ham  comes  wrapped  in  three 
different  kinds  of  paper— one  acting  as  an 
absorbent,  another  as  a  grease-proof,  ami 
the  third  being  a  high-grade  vegetable 
parchment  outside  covering  carrying  an  at¬ 
tractive  label.  The  label  voices  the  new 
Armour  and  Company's  acceptance  of  re¬ 
sponsibility  for  a  satisfactory  product  ami 
an  efficient  service  to  the  American  public. 

It  is  a  far  cry  from  today's  expertly  cured, 
tasty  and  attractive  Armour  packaged 
meats  to  their  primi¬ 
tive  salt-covered  pro-  /-V- _ 

totypes  of  the  cracker- 
barrel  days.  ^^’'^President 


THE  NEW  AND  MODERN 

ARMOUR  COMPANY 


U.  S.  A. 
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Circulation 

COASTFANS  APATHETIC 
ON  NIGHT  BASEBALL 

Circulation  Managers  of  San  Francisco 
Bay  Region  Find  Little  to  Get  Ex> 
cited  About  in  New  “Elec¬ 
tric  Light”  Schedule 


Night  baseball  recently  inaugurated  in 
the  Pacific  Coast  League  is  not  regarded 
with  enthusiasm  by  circulation  chiefs  of 
either  the  morning  or  the  evening  papers 
of  the  San  Francisco  Bay  region,  but  it 
has  made  no  appreciable  change  in  circu¬ 
lation  figures,  report's  show. 

At  a  meeting  of  Oakland  and  San 
Francisco  circulation  men  reports  dis¬ 
close  a  morning  gain  of  600  and  an 
evening  loss  of  a  similar  number  of  street 
sales.  This  shows  that  there  are  ap¬ 
parently  but  600  persons  in  this  metro¬ 
politan  area  who  must  have  their  box 
scores. 

Representatives  of  the  morning  papers 
faiie  to  wax  jubilant  over  getting  first 
"break”  on  the  box  scores. 

A.  E.  Crawford,  general  circulation 
manager  of  the  San  Francisco  Exami¬ 
ner,  stated  that  the  circulation  of  his 
paper  had  not  benefitted  appreciably 
from  the  night  games. 

“It  has  not  helped,”  said  Mr.  Craw¬ 
ford.  “In  fact  we  would  like  it  better 
if  the  games  were  played  in  the  after¬ 
noon.  Night  games  are  not  over  until 
most  people  are  off  the  street.  Hence 
there  is  no  evening  increase.  I  can’t 
say  that  night  baseball  has  done  a  thing 
for  us.” 

Belief  that  night  games  are  detri¬ 
mental  to  both  morning  and  evening 
papers  from  a  circulation  standpoint  was 
expressed  by  James  R.  Gregory,  assist¬ 
ant  circulation  manager  of  the  Scui 
Francisco  Chronicle. 

“The  later  playing  hour  has  cut 
down  our  night  sales  and  increased  them 
in  the  morning,  but  I  cannot  say  that 
the  morning  gain  has  equalized  the  night 
decline.  I  believe  night  baseball  detri¬ 
mental  to  all  papers.” 

Prescott  Mallory,  circulation  manager 
of  the  San  Franstco  Call-Bulletin,  said: 

“Some  time  ago  w'e  discontinued  using 
reports  in  early  editions  of  the  first  four 
or  five  innings  and  found  no  decline 
noticeable.  With  the  advent  of  night 
baseball  we  began  featuring  in  our 
sports  finals  the  work  of  former  coast 
leaguers  now  in  the  majors.  While  this 
was  merely  a  gesture  it  proved  success¬ 
ful.  We  can  trace  no  losses.” 

“Our  sales  are  holding  up,”  declared 
VV.  F.  D.  Brown,  circulation  manager 
of  the  Oakland  Tribune.  “Night  base¬ 
ball  has  not  helped  us  at  all,  but  there 
has  been  no  particular  circulation  de¬ 
cline. 

‘‘Of  course  night  ball  takes  the  dia¬ 
mond  sport  out  of  our  own  bailiwick  and 
gives  it  to  the  mornings,  but  of  late 
baseball  hasn’t  been  selling  at  all.  "The 
present  tendency  of  the  public  is  not 
to  buy  any  additional  papers  during  the 
baseball  season.  In  previous  years  we 
could  count  on  several  thousand  more 
sales  daily.” 

Victor  Lattanner,  circulation  manager 
of  the  Oakland  Post-Enquirer,  said  that 
a  close  watch  had  failed  to  reveal  any 
particular  effect. 

“There  has  not  been  much  kick  in 
baseball  locally  because  the  Oakland 
been  doing  poorly.  We  have 
been  able  to  make  up  losing  the  box 
scores  in  the  sports  final  with  some  sales 
f  using  the  box  score 

of  the  previous  night  on  the  first  page 
of  our  early  edition.” 

Apathy  toward  baseball  likewise  was 
reported  by  J.  R.  Furnanz,  city  circu¬ 
lation  manager  of  San  Francisco  Nezvs. 


Carriers  Get  Plane  Ride 

~Tbo  Des  Moines  (la.)  Register  and 
tribune  entertained  115  star  carrier  sales- 
®^*be  Iowa  state  fair  Aug.  21  and 
^  evening  was  spent  at  a  night 
Mseball  game.  The  carriers  were  also 
given  rides  in  “Good  News  II,”  company 
I  airplane. 


Carrier  Saves  $1,000 

Money  earned  by  the  sale  of  news¬ 
papers  has  made  possible  recently  the 
purchase  of  a  two  family  house  by  a 
hard-working  furrier  with  five  children 
to  support.  Frank  Kornblum,  carrier 
for  the  Brooklyn  Daily  Times,  was  the 
boy  who  supplied  the  money,  to  the  tune 
of  $1,000,  all  of  which  he  saved  from  his 
earnings  on  the  Times.  Frank,  who  is 
16  years  old,  saved  the  money  without 
saying  a  word  to  anyone,  and  when  he 
reached  Jiis  goal  he  gave  the  $1,(X)0  to 
his  father  to  put  toward  the  down  pay¬ 
ment  on  the  house.  The  Times  told 
the  story  in  its  issue  of  Aug.  17  with 
pictures  of  Frank  and  Joseph  Hicks, 
Times  branch  manager. 


Newsboys  Aid  Charity 

Newsboys  donated  their  services  and 
the  Wichita  (Kan.)  Evening  Eagle 
donated  a  special  edition,  Aug.  12  to  aid 
the  crippled  children’s  fund  of  the 
Shriners  during  a  celebration  of  Midian 
Temple  in  Hutchinson.  Kan.  Twenty- 
two  newsies  sold  the  Eagle  on  Hutchin¬ 
son  streets  and  turned  the  proceeds  over 
to  the  fund.  The  special  edition  con¬ 
tained  pictures  taken  in  Hutchinson  three 
hours  prior  to  sale  time.  The  pictures 
were  flown  to  Wichita  by  Marcellus 
Murdock,  publisher  of  the  Evening 
Eagle,  in  his  plane.  The  boys  were 
given  a  supper  by  the  Eagle  management. 


Boys  Have  Watermelon  Feast 

A  watermelon  feast  and  swimming 
party  was  held  by  the  Goldeboro  (N.C.) 
News-Argus,  Aug.  15,  for  its  carrier 
boys.  The  party  was  held  in  the  morn¬ 
ing,  and  after  the  swim,  the  boys  man¬ 
aged  to  consume  an  average  of  half  a 
watermelon  each.  Melons  left  over  after 
the  boys  reached  capacity  were  sent  to 
the  shop  and  front  office  staff  of  the 
paper. 


Carriers  Thank  Readers 

A  novel  method  of  thanking  sub¬ 
scribers  for  their  help  in  a  carrier  boys’ 
salesmanship  campaign  was  recently  in¬ 
troduced  by  the  Santa  Monica  (Cal.) 
Evening  Outlook.  A  full  page  “card  of 
thanks”  was  published  with  pictures  of 
the  34  boys  surrounding  a  layout  of 
copy  headed  with  a  large  caption  reading 
“We  Thank  You.”  The  copy  was  signed 
“Your  Carrier  Boy.” 


Cited  For  Careful  Driving 

Thirty-nine  delivery  truck  drivers  of 
the  Nezv  York  Daily  News  were  re¬ 
cently  elected  members  of  the  paper’s 
1930  No  Accident  Guh.  Their  citations 
were  given  for  driving  through  the  first 
six  months  of  this  year  on  crowded  New 
York  streets  without  an  accident.  Forty 
other  drivers  on  News  routes  had  one 
accident  each  chalked  against  them. 


Plain  Dealer  Showing  Movie 

The  Clc^’cland  Plain  Dealer’s  movie, 
“The  World  at  Your  Doorstep,’’  is  being 
shown  privately  to  organizations  and 
through  theatre  organizations  of  Ohio. 
The  picture  was  filmed  in  the  Plain 
Dealer  plant  and  gives  a  close  up,  inside 
story  of  the  making  of  a  metropolitan 
newspaper. 


Toler  Guest  of  Brandon 

John  T.  Toler,  circulation  manager  of 
the  Atlanta  Constitution,  is  in  Charlotte, 
N.  C.,  on  a  business  trip.  He  is  the 
guest  of  M.  H.  Brandon,  circulation 
manager  of  the  Charlotte  Observer. 


Musical  Carriers  In  Mississippi 

Carriers  for  the  Hattiesburg  (Miss.) 
.4inerican  have  organized  a  hand  which 
will  be  sponsored  by  Clyde  H.  Praytor, 
circulation  manager.  Seventeen  boys 
have  joined  and  others  will  be  added. 


“MIDGET  GOLF”  CONTEST 

The  San  Diego  (C^I.)  Sun  is  sponsor¬ 
ing  a  miniature  golf  tournament,  offering 
a  total  of  240  prizes.  There  are  sorne 
30  midget  courses  now  in  operation  in 
San  Diego.  In  connection  with  the 
tournament  the  Sun  is  publishing  a  series 
of  exclusive  articles  on  putting  by  a 
young  professional,  Denny  Schute. 


The  Newark  Market 

Compared  with 

Other  Valuable  Trade  Areas 


The  Newark  market,  due  to  its  compactness, 
adequate  sales  outlets  and  population,  can  be 
covered  at  a  lower  sales  cost  than  almost  any 
area  in  the  United  States. 


Trading  Area 
population  in 
towns  of  1,000 
and  over 

Retail 

Outlets 

ABC 
Trading  Area 
Radius 
(Miles) 

NEWARK  .... 

.  1,122,767 

18,101 

12 

Baltimore  .... 

.  876,064 

12,997 

30 

Rochester  .... 

.  493,056 

7,436 

40 

Minneapolis  .. 

.  1,222,312 

18,391 

50 

Kansas  City. .. 

.  764,364 

10,807 

50 

Cleveland  .... 

.  1,706,815 

19,928 

35 

St.  Louis . 

. .  1,205,037 

19,849 

40 

^  ■''HE  large  industrial  population  concen- 
trated  in  and  around  Newark  ol¥ers 
manufacturers  and  merchants  an  exceptional 
sales  opportunity. 

National  advertisers  should  secure  adequate 
coverage  of  the  Newark  market — one  of  the 
most  important  in  Retail  Sales  volume  per 
square  mile — before  “highspotting”  a  num¬ 
ber  of  markets  spread  over  wider  areas  with 
ensuing  high  costs  of  distribution. 

The  ISetvark  STAR-EAGLE  with  its  100,000  cir¬ 
culation  is  essential  to  adequate  coverage  of  the 
Newark  market. 

Npmark 

Publisher 
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THREE  GROUPS  WAGING  CONSTANT 
WAR  ON  FRAUDULENT  ADVERTISING 

National  Better  Business  Bureau,  Federal  Trade  Commission 
and  Joint  Committee  on  Standards  Saving  Public  Millions 
Yearly — Curealls  Are  Chief  Offenders 


T>  ENEWED  efforts  to  wipe  out  dis- 
honesty  and  trickery  in  advertising 
are  under  way  in  at  least  two  direc¬ 
tions  —  through 
the  newly  or¬ 
ganized  Joint 
Committee  o  n 
Advertis- 
i  n  g  Ethics  and 
Standards,  work¬ 
ing  with  the  Na¬ 
tional  Better 
Business  Bureau; 
and  through  the 
Federal  Trade 
Commis¬ 
sion,  whose 
special  board  of 
investigation,  i  n 
less  than  a  year, 
has  begun  proceedings  against  more  than 
400  advertisers,  publishers  and  adver¬ 
tising  agencies. 

Work  of  the  Federal  Trade  Commis¬ 
sion  drew  attention  recently  when  a  re¬ 
port  was  issued  estimating  that  it  had 
saved  the  public  more  than  $50,000,000, 
or  about  10  per  cent  of  the  estimated 
total  loss  caused  by  fraudulent  adver¬ 
tising. 

The  work  of  the  Joint  Committee,  on 
the  other  hand,  has  been  done  quietly, 
with  action  le'ft  to  the  National  Better 
Business  Bureau.  The  committee  con¬ 
sists  of  a  score  of  members  representing 
the  Association  of  National  Advertisers, 
the  American  Association  of  Advertising 
Agencies,  and  seven  other  associations 
representing  periodicals,  trade,  and  agri¬ 
cultural  publications,  also  billboard,  car 
card,  and  broadcast  advertising  interests. 
An  invitation  was  given  to  the  American 
Newspaper  Publi^ers  Association  to 
participate,  but  no  representatives  of 
newspaper  interests  have  been  appointed. 

Work  of  the  committee  is  largely  in¬ 
formal  and  advisory.  According  to 
Edward  L.  Greene,  general  manager  of 
the  National  Better  Business  Bureau,  the 
members  of  the  committee  serve  as 
points  of  contact  between  the  Bureau  and 
their  associations.  He  says  they  have 
given  valuable  assistance  in  this  manner. 

These  efforts  to  lift  the  general  stand¬ 
ard  of  advertising  ethics  are  taken  very 
seriously  by  leaders  in  advertising,  who 
point  out  two  possibilities  of  grave  dam¬ 
age  to  the  advertising  industry ;  hrst, 
a  lessening  of  public  confidence  in  all 
advertising,  with  a  consequent  reduction 
in  returns  to  the  advertiser ;  and  second, 
a  movement  toward  a  censorship  of 
advertising,  as  indicated  by  the  Smoot 
bill  now  in  the  hands  of  a  U.  S.  Senate 
committee.  This  bill  would  regulate  all 
advertising  for  foods,  drugs,  and  to¬ 
bacco,  as  the  labels  on  foods  and  drugs 
are  now  regulated. 

The  Federal  Trade  Commission’s 
special  board  sits  informally,  and  evi¬ 
dence  does  not  become  a  public  record. 
The  board  is  made  up  of  three  of  the 
commission’s  attorneys:  James  A.  Hor¬ 
ton,  chairman ;  W.  F.  Davidson,  and 
E.  A.  Adams.  It  is  now  preparing  a 
special  form  of  stipulation  for  use  in 
disposing  of  cases  in  which  respondents, 
provided  the  commission  gives  its  ap¬ 
proval  in  each  instance,  may  sign  an 
agreement  to  the  effect  that  they  will 
voluntarily  discontinue  the  practices  com¬ 
plained  of,  with  the  understanding  that 
violation  of  such  agreement  would  mean 
prosecution.  Such  a  stipulation  was  used 
in  one  outstanding  instance  to  force 
reforms  in  testimonial  advertising  by 
one  of  the  largest  cigarette  companies. 

The  Better  Business  Bureau  is  not 
limited  in  its  activities  to  cases  where 
law  violation  is  indicated.  Its  work  was 
described  by  Mr.  Greene  this  w'eek  as 
involving  continual  scrutiny  of  question¬ 
able  advertisements,  obtaining  of  expert 
opinion  if  necessary,  study  of  the  mer¬ 
chandising  methods  used,  and  negotiation 
with  advertisers  to  obtain  modification 
of  improper  practices  by  agreement  if 


possible.  Sometimes  a  trade  conference 
representing  a  whole  industry  is  held.  If 
amicable  negotiations  fail,  resort  may  1^ 
had  to  law-enforcement  agencies,  or,  if 
no  law  has  been  violated,  to  publication 
of  the  facts  of  the  case,  with  an  effort 
to  enlist  “sound  opinion"  against  the  un¬ 
fair  practices. 

“We  expect  to  achieve  far-reaching 
results  in  the  next  few  years,”  said  Mr. 
Greene.  “The  experience  of  previous 
years  has  developed  a  sound  method  of 
operation.  The  National  Better  Busi¬ 
ness  Bureau  has  the  backing  of  organ¬ 
ized  business  as  well  as  organized 
advertising,  both  of  which  want  to 
make  advertising  even  greater  as  an 
economic  force.  This  can  be  done  only 
by  increasing  the  public’s  faith  in  it. 

“A  hopeful  sign  is  that  the  advertis¬ 
ing  industry  is  committed  to  self-regu¬ 
lation,  and  is  willing  to  criticize  itself. 

“But  there  is  too  much  evidence  at 
present  that  you  can’t  believe  all  you 
see  in  advertisements.  The  public  is 
slow  in  taking  issue  because  in  the  main 
it  gets  its  money’s  worth;  but  you  can’t 
strain  the  believability  of  advertising  too 
far. 

“Even  outside  the  field  of  fraudulent 
advertising,  there  are  many  claims  by 
responsible  advertisers  that  should  be  in¬ 
vestigated.  Pseudo-scientific  claims,  in¬ 
sincere  testimonials,  exaggeration,  and 
similar  symptoms  of  modern  advertising 
are  other  problems  in  which  the  pub¬ 
lisher  inevitably  becomes  involved.  Their 
adjustment  is  of  prime  interest  to  the 
publisher." 

The  Bureau’s  work  is  against  tremend¬ 
ous  opposition  at  times  but  Mr.  Greene 
does  not  speak  much  of  it. 

“What  would  w'e  be  good  for,”  he 
asks,  “if  we  let  ourselves  be  halted  by 
hostility  or  threats?  Before  we  take 
action  in  any  case  we  make  sure  of  our 
facts,  and  have  them  checked  by  authori¬ 
ties. 

“Then  before  we  make  any  public 
charges  we  ask  ourselves :  Is  this  matter 
of  public  interest?  Are  we  acting  in  be¬ 
half  of  fair  play?  Is  our  presentation 
free  from  prejudice?  Is  it  fair  in  the 
sense  of  being  free  of  danger  of  libel? 

“Following  this  policy,  we  have  never 
been  successfully  sued.” 

Although  newspapers  as  an  organized 
body  are  not  represented  on  the  Joint 
Committee  on  Advertising  Ethics  and 
Standards,  vigorous  support  is  of  course 
being  given  by  numerous  individual  news¬ 
papers. 

Members  of  the  National  Better  Busi¬ 
ness  Bureau  include  175  newspapers, 
while  353  receive  regular  monthly  re¬ 
ports  on  questionable  classified  advertis¬ 
ing  .schemes. 


NAMED  PREMIER  AGAIN 


Photo  shows  Carl  Cuetaf  Eckman, 
former  editor  of  the  country  news¬ 
paper  Eskilstuna  Kuriren,  who  re¬ 
cently  became  premier  of  Sweden 
for  the  second  time. 


NEWSBOY  ON  RADIO 

A  newsboy  selling  the  Saratoga  S{>rings 
{N.Y. )Saratogiaii  gained  anonymous 
fame  for  himself  recently  when  he 
cried  his  wares  over  the  radio  during 
an  exciting  moment  in  the  race  between 
Gallant  Fox,  Whichone  and  Jim  Dandy. 
The  boy  edged  up  close  to  the  micro¬ 
phone  at  the  racetrack  and  leaning  over 
the  shoulder  of  the  announcer,  shouted, 
"Here  you  are  folks,  read  the  Saratogian 
for  race  news."  The  microphone  was  on 
an  international  network. 


CLEVELAND  OFFICE  FOR  MAXON 

Maxon,  Inc.,  Detroit  advertising 
agency,  has  opened  a  branch  office  at  623 
Hanna  Building,  Cleveland,  with  H.  G. 
Selby  as  space  buyer.  Refrigerator  copy 
of  the  General  Electric  Company  will  be 
placed  by  this  agency  beginning  January 
1,  1931. 


GETS  FURNITURE  ACCOUNT 

The  Moss-Chase  Company,  Buffalo  ad¬ 
vertising  agency,  has  been  named  to 
handle  advertising  for  the  Corry-James- 
town  Manufacturing  Corporation,  Corry, 
Pa.,  manufacturers  of  steel  office  furni¬ 
ture. 


ACCOUNT  TO  UTICA  AGENCY 

Devereux  &  Smith,  Inc.,  of  Utica, 
N.  Y.,  have  obtained  the  advertising  ac¬ 
count  of  F.  D.  Peters  &  Co.,  Gloversville, 
N.  Y.,  manufacturers  of  garden  rakes 
and  skii  skates. 


LOS  ANGELES  AGENCY  NAMED 

R.  Schiffman  Company,  Los  Angeles, 
makers  of  "Asthmador,”  have  placed 
their  account  with  the  Advertisers  Com¬ 
pany,  Los  Angeles  advertising  agency. 


WAGE  RAISE  REFUSED 
BY  ARBITRATOR 

San  Francisco  Compositors,  Aiki|| 
Increase  of  50  Cents  a  Dsy 
Get  Existing  Scale  Under 
Decision 


San  Francisco,  Cal.,  Aug.  21— Dan«l 
W.  Burbank,  a  prominent  attorney  of  I 
San  Francisco,  as  chairman  of  an  at-  I 
bitration  board,  has  just  denied  an  b- 
crease  in  wages  to  the  members  of  the 
San  Francisco  Typographical  Union  em¬ 
ployed  on  newspapers,  according  to  E 
W.  Norton,  chairman  of  the  San  Fran¬ 
cisco  Newspaper  Publishers  Assocbtbn. 

The  issue  before  the  board  was  con-  - 
fined  to  a  consideration  of  wages,  the 
San  Francisco  Newspaper  Publishers 
Association  and  the  San  Francisco  Typo, 
graphical  Union  having  previously  set¬ 
tled  the  rest  of  the  contract. 

The  case  went  to  the  board  on  demand 
of  the  union  for  an  increase  of  fifty  cents 
per  day  in  the  minimum  wage  scale. 

The  publishers  offered  the  rate  that 
was  being  paid,  $9.00  for  day-work  and 
$*^.50  for  night-work  and  these  were  the 
rates  established  by  the  decision. 

The  Publishers  emphasized  through-  i 
out  the  case  that  notwithstanding  the  ' 
condition  of  business,  they  were  en¬ 
deavoring  to  maintain  the  printers’  1929 
rate  of  wages.  While  the  decision 
technically  applied  to  the  San  Francisco  } 
Examiner,  San  Francisco  Chroniclt, 
San  Francisco  Call-Bulletin  and  Sn  ■ 
Francisco  News  only,  it  actually  ap-  ' 
plied  to  ten  other  daily  newspapers  b  i 
San  F'rancisco  and  the  Oakland  Tribwu  '■ 
and  the  Oakland  Post-Enquirer.  \ 

The  union  depended  to  some  extent 
in  its  case  upon  comparative  wage  scak  . 
of  cities  of  group  1  of  the  census,  but  | 
the  chairman  concluded  that  the  New  i 
York  and  Chicago  metropolitan  areas  i 
were  given  excessive  importance  as  to 
weights  and  should  be  excluded. 

The  question  of  the  cost  of  living 
entered  largely  into  the  cases  submitted 
by  both  sides  and  the  chairman  found 
that  upon  either  the  basis  of  1914  or 
1921  the  printers’  rate  had  increased  < 
“in  a  ratio  equal  to  or  exceeding  the  : 
increase  in  the  cost  of  living  index  ■ 
number  of  San  Francisco.” 

Chairman  Burbank  also  held  that  wib 
reference  to  the  rise  in  the  general 
standard  of  living,  “the  compositor  has 
been  an  equal  beneficiary  with  the  rest  i 
of  the  population.” 

Charles  H.  Mayer,  business  manager 
of  the  San  Francisco  Examiner,  repre¬ 
sented  the  newspapers  on  the  board  of 
arbitration.  Charles  A.  Derry  and 
George  S.  Holis,  veteran  members  of  . 
the  San  Francisco  Typographical  Union, 
were  also  members  of  the  board. 

The  case  for  the  union  was  presented 
by  C.  M.  Baker,  its  president,  and  H.  P  i 
Melnikow,  director  of  the  Pacific  Coast 
labor  bureau.  The  case  for  the  pub¬ 
lishers  was  handled  by  Mr.  Norton. 


ROCKFORD  (ILL.)  NEWS  CARRIERS  MEET  THE  PRESIDENT 


Circulation  men  and  carriers  of  the  Rockford  (III.)  Register-Gazette  and  Star,  photographed  at  the  White  House  with 
President  Hoover.  The  party  stopped  off  at  Washington  on  a  tour  of  the  East. 
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NAME  PEAK  FOR  PUBLISHER 


announces  that  the  niemlwrship  is  the 
largest  in  the  24  years  of  the  League's 
history. 

Thomas  F.  Clark,  Jr.,  member  of  the 
executive  committee,  has  been  reap¬ 
pointed  chairman  of  the  luncheon  com¬ 
mittee. 


SIX-POINT  TO  MEET 


VVRITER’S  33,500  MILES 
rinx  OF  THRILLS 


J.  Catey,  Chicago  News  R 
Return!  from  South  Sea 

_ Found  Island  V^ith  189 

Women  and  Four  Men 


Robert  J.  Casey 
explorer  and  wr 
Daih  Nexcs,  reac 

eled  over 
miles.  Several 
thousand  of  these 
miles  were  trav¬ 
eled  in  the  South 
Pacific  on  a 
Aug.  17,  after 

seven  iTionths 
crowded  with  ad- 
during 
t  h  e 
which 


venture, 
schooner, 

Ramona, 

Casey  chartered 
for  his  trip  to 
feter  Island. 

On  this  cruise 
Casey  ran  into  bad  weather  and  during 
a  hurricane  had  several  ribs  broken  whp 
a  wave  broke  over  the  ship  between  Pit¬ 
cairn  and  Easter. 

Casey  started  from  San  Francisco  in 
January,  proceeded  to  Tahiti  thence  to 
the  Leeward  group  of  islands,  returning 
again  to  Tahiti.  At  Tahiti,  the  Ramona 
was  chartered  and  the  course  was 
through  the  Tuamotus,  the  Gabier  archi¬ 
pelago  and  via  Pitcairn  to  Easter.  After 
returning  to  Tahiti  from  Easter  he  went 
to  North  island  of  New  Zealand  to  study 
the  Maoris,  a  Polynesian  people  whose 
language  linked  them  closely  with  the 
inhabitants  of  Easter.  From  New  Zea¬ 
land  he  went  to  Sydney,  embarking  on 
a  ship  for  the  Solomon  islands  of  New 
Guinea,  thence  to  Thursday  island  and 
via  Hava  and  Bali  through  the  Suez 
Canal  to  Marseilles. 

Casey  told  of  an  island  600  miles  west 
of  Magna  Reva,  Rapa  Iti,  which  trans¬ 
lated  means  “Little  Paddle.”  On  this 
isle  are  189  women  and  four  men,  who 
lived  as  oriental  potentates,  the  women 
even  placing  their  food  in  their  mouths 
and,  of  course,  doing  all  the  work. 

The  main  purpose  of  Casey’s  trip  was 
to  visit  Easter  Island  and  attempt  to 
solve  the  secret  contained  in  peculiar 
statues  and  hieroglyphics  of  wooden  tab¬ 
lets  to  be  found  there,  the  only  writing 
known  to  exist  in  the  South  Pacific. 
Casey  spent  ten  days  on  Easter  after  a 
perilous  trip  to  reach  it. 

Articles  by  Casey  describing  his  ad¬ 
ventures  have  been  appearing  in  the  Daily 
News  and  are  syndicated.  In  addition 
to  22,000  feet  of  motion  picture  film,  he 
bs  brought  back  a  large  collection  of 
idols  which  includes  100  South  Sea  island 
gods. 


Robert  J.  Casey 


Never  Repeats  Itself 


presses.  C-H  Press  Drives  accelerate 
press  speed  through  many  gradual 
steps.  Breaks  in  the  web  are  avoided. 
Safety  devices  protect  men  from  in¬ 
juring  themselves  or  the  presses. 

Old  pressrooms  can  have  the  pro¬ 
tection  of  C-H  Pressroom  Equipment 
without  disturbing  the  present  lay¬ 
out.  New  pressrooms  filled  with 
expensive  presses  likewise  deserve  the 
protection  of  “the  safest  system  in  the 
world”.  The  expert  advice  of  a  Cutler- 
Hammer  Engineer  costs  you  nothing 
and  will  show  you  how  your  press¬ 
room — like  those  of  hundreds  of  lead¬ 
ing  papers  elsewhere — can  be  given 
permanent  protection  against  failure 
at  a  critical  moment. 


IF  your  pressroom  fails  you  at  a 
critical  moment,  there  isn’t  a  chance 
to  regain  the  lost  minutes  which  delay 
your  paper.  News  never  repeats  itself. 
It  either  is  or  it  isn't — news. 

News  costs  so  much  to  deliver  laid- 
down-on-the-copy-desk  that  careful 
publishers  are  doing  everything 
within  their  power  to  insure  their 

Eressrooms  against  the  danger  of 
reaks  in  the  web  or  accidents  to  men 
and  machines.  The  pressroom — the 
important  link  in  the  chain  of  news 
production — can  make  or  ruin  the 
reputation  of  a  paper  among  both  its 
acfvertisers  and  its  readers. 

More  and  more  publishers  are  com¬ 
ing  to  Cutler-Hammer  for  C-H  Press 
Control,  Press  Drives  and  Press  Ac¬ 
cessories.  Cutler-Hammer  Press  Con¬ 
trol  gives  accurate  push-button  control 
of  starting,  inching  or  stopping  the 


Above:  Scene  in  the 
pres»Toomofthe^etv 
Chicago  Daily  News. 
C-H  Cylinder  Braites 
are  shou^n  in  the 
circles. 


DATA  ON  PACIFIC  NORTHWEST 


AsJc  for  **Keeping 
Pace”,  the  Cutler- 
Hammer  hoohlet 
tvhich  shotfs  many 
typical  installations. 
Copy  sent  free  on 
re<7uest. 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 
1223  St.  Paul  Avenue 

MILWAUKEE  :  WISCONSIN 


CUTLER  il  AM  MER 


’Newspaper  Press  ControhPr^s  Drives^Dispatch  Conveyor^ 
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IR  OVN  VOI^ 

or  Letters 


'C'XHAUSTIVE  and  careful  appraisal 
of  the  book  publishing  industry  of 
to-day  is  accomplished  by  R.  L.  Duffus, 
frequent  contributor  to  the  feature  sec¬ 
tions  of  the  New  York  Times,  and  au¬ 
thor  of  several  books,  in  his  “Books, 
Their  place  in  A  Democracy,”  issued  by 
Houghton  Mifflin  Company  at  $2. 

This  volume  is  the  result  of  a  study 
undertaken  for  the  Carnegie  Corporation 
into  “the  publication  and  distribution  of 
serious,  non-technical  books.”  The  scope 
however,  exceeds  that  for  many  side  lines 
of  investigation  have  been  followed,  and 
all  very  much  up-to-date.  Many  ques¬ 
tions  of  interest  to  authors,  publishers, 
librarians,  booksellers,  and  readers,  in¬ 
cluding  the  latest  price-cutting  are  pre¬ 
sented  in  the  light  of  intelligent  and  un¬ 
prejudiced  research. 

Though  books,  says  Mr.  Duffus,  do  not 
seem  to  be  over-advertised,  the  percent¬ 
age  of  the  retail  price  alloted  to  adver¬ 
tising  is  larger  in  the  book  industry  than 
in  most  other  industries.  Publicity, 
which  includes  reviews,  is  more  import¬ 
ant  in  selling  books  than  is  advertising, 
he  maintains,  though  he  admits  that  few 
reviews  would  be  published  if  book  pub¬ 
lishers  did  not  support  book  review  col¬ 
umns  by  purchasing  advertising  space. 

He  makes  the  interesting  observation 
that  apparently  only  a  certain  amount  of 
success  can  be  won  by  a  book  even  with 
heavy  and  prolonged  advertising  and  fav¬ 
orable  reviews  in  prominent  newspapers 
and  magazines,  which  are  the  best  stimu¬ 
lus.  What  really  makes  a  book  go  over, 
he  holds,  is  word  of  mouth  influence. 
Certain  popular  books  are  read  as  stunts 
by  those  who  yearn  to  “keep  up”. 

He  quotes  an  authority  to  the  effect 
that  probably  20  per  cent  of  all  the 
money  spent  in  advertising  new  books 
by  regular  publishers  goes  to  the  New 
York  Times. 

Among  the  most  interesting  chapters 
for  a  real  understanding  of  the  book 
trade  are  those  dealing  with  dollar  books, 
both  new  and  reprints,  and  the  merchan¬ 
dizing  of  “plugs,”  as  leftovers  on  pub¬ 
lishers  shelves  are  called  in  the  trade. — 
D.  K.  W. 

*  *  » 

*^HE  Outlook  for  Aug.  20th  opens  with 
•*-  a  portrait  of  Arthur  Brisbane,  “Master 
Thinker,”  by  Virgilia  Peterson  Ross, 
which  contains  a  good  deal  of  useful 
information  about  Mr.  Hearst’s  great 
editor,  associate  realtor,  and  “eternal 
echo.”  The  youngest  reporter  that  Dana 
ever  hired  for  the  Sun,  B'risbane  be¬ 
came  in  quick  succession  London  corre¬ 
spondent  and  (at  23)  editor  of  the  Sun. 
after  seven  years  on  the  World,  went 
to  the  Evening  Journal,  where  he  has 
been  displaying  “abundant  Han  zitaV’ 
for  more  than  thirty  years.  Brisbane’s 
war  record.  Anglo-phobia.  and  anti-  Wil- 
sonism,  and  his  uncanny  financial  insight 
and  marvelous  success  in  real  estate,  are 
interestingly  described  in  this  article. 
The  keynote  is  the  rather  stereotyped 
criticism  that  Brisbane  “has  been  willing 
to  pass  the  buck  to  Hearst  in  big  issues.” 
— R.  W. 

*  4> 

HARLEY  MICHELSON”  by 

^  Frank  R.  Kent,  in  the  September 
Scrihier's,  seems  to  me  to  be  one  of  the 
most  interesting  and  important  stories 
of  a  newspaper  man  and  his  work  that 
has  ever  been  seen  in  print.  It  ells  how 
the  1  lemocratic  publicity  director,  long 
chief  of  the  Washington  bureau  of  the 
Acit'  York  World,  was  chosen  by  Mr. 
Ra.skob  and  Mr.  Shouse  to  organize  anti- 
HcKiver  publicity;  and  how  Mr.  Michel- 
.son  is  carrying  out  this  as.'ignment. — 
Ami  how  much  he  enjoys  it!  Of  course 
it  IS  a  truism  that  it  is  easier  to  rouse 
public  distrust  than  popular  confidence, 
and  that  being  “agin  the  gov'ment”  is 
easier  than  l)eing  pro-administration — but 
Mr.  Kent  e.xplains  that  there  are  other 
reasons  for  Michelson’s  success  and  for 
the  failure  of  administration  propaganda. 
Notably — Michelscxi’s  planting  inter¬ 


views  with  Democratic  and  Progressive 
Senators  and  Representatives  in  both 
Democratic  and  Republican  newspapers. 
— R.  W. 

*  *  * 

Opinions  of  17  newspaper  women 
are  quoted  in  the  August  9  and 
August  16  issue  of  Liberty  magazine  to 
support  the  contention  of  Grace  Robin¬ 
son  that  there  is  a  “deplorable  let-down 
in  moral  standards  of  many  young  women 
in  America.” 

The  17  newspaper  women  are  ones 
who  replied  to  the  magazine  writer’s 
questionnaire,  inviting  their  opinions  as 
to  whether  the  girls  of  today  have  a 
code  more  lax  than  their  mothers  had. 
Each  of  the  17  report  that  there  has  been 
a  great  change  in  the  moral  code,  but 
opinions  are  divided  as  to  whether  freer 
sex  relations  are  contributing  to  the 
happiness  of  women. 

Those  who  are  quoted  are:  Genevieve 
Forbes  Herrick,  Chicago  Tribune; 
Gwen  Bristow,  New  Orleans  Times- 
Picayune;  Emma  Upton  Vaughn,  Leav¬ 
enworth  (Kan.)  Times;  Marie  New- 
berger,  Seattle  (Wash.)  Post-Intelli- 
gencer;  Mary  Linda  Helfant,  Spring- 
field  (Mass.)  Republican;  Dorothy  Roe, 
Universal  Service :  M.  M.  Winthrop, 
St.  Petersburg  (Fla.)  Times;  Helen  C. 
Bower,  Detroit  Free  Press;  Catherine 
Jones,  Portland  (Ore.)  Oregonian;  Mrs. 
Joe  McDonald,  Reno  (Nev.)  Evening 
Gazette;  Edna  Kroman,  Birmingham 
(Ala.)  News;  Dorothy  Jane  Todd, 
Columbus  (O.)  Dispatch;  Lillian  Draper 
Buck,  Portia^  (Me.)  Evening  News; 
Adele  Black  Winkler,  Cheyenne  (Wyo.) 
Tribune-Leader;  Nida  Martin,  Phoenix 
(Ariz.)  Republican;  IXxie  Tighe,  Paul 
Block  Newspapers,  and  Clara  Hood 
Rugel,  Dallas  (Tex.)  Morning  News. — 
J.  H.  W. 

*  *  * 

^F  value  as  a  handbook  is  the  volume 
called  “Questions  and  .Answers”,  per¬ 
taining  to  presswork  and  pressroom  man¬ 
agement,  reprinted  from  the  American 
Pressman,  issues  of  1920  to  1928. 
Thomas  E.  Dunwody,  editor  of  the 
.American  Pressman  is  the  editor,  and 
Edwin  A.  Kilheffer,  associate  editor  of 
that  trade  publication,  selected  and  com¬ 
piled  the  material. 

The  price  is  $2.  and  Technical  Trade 
School,  operated  by  the  International 
Printing  Pressmen  and  Assistants  Union 
of  North  .America.  Pressmen’s  Home, 
Tennessee,  is  the  publisher. 

The  book,  of  handy  size,  with  a  flexi¬ 
ble  cover,  is  a  mine  of  technical  and  ex¬ 
pert  information  on  how  troubles  are 
analyzed,  how  their  causes  are  deter¬ 
mine,  and  what  remedies  can  be  applied. 
The  case  method  is  employed  through¬ 
out.  The  book  should  prove  of  educa¬ 
tional  significance  and  great  practical 
value. — D.  K.  W. 
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ptcaibidttsbial 

MRS.  HOOVER,  m 

Wife  of  President*  Christens 
First  Ship  in  Camden*s 

i  $50,000,000  ^ 

J.  shipbuilding  program  to  be 
g  completed  in  next  thirty  *7^ 
|r  months.  me* 

g  —just  one  of  Greater  Cam- 
“  den*s  539  highly  diversified  — ^ 
^  industries  constantly  main- 
f  taining  employment  at  a  stable 
— .  level.  Cover  this  ever-pros- 
f  perous  market  at  one-cost  TTrff 
E  through  its  own  local  me- 
E  idums*  the 

COMER  POST 

)(EW8I^ER$ 

tional  Rep:  Story,  Brooks  &  Finley 


j  WHAT  OUR  READERS  SAY 

CHANGED  CENSUS  FIGURES 

To  Editor  &  Publisher:  I  note  the 
letter  from  Mr.  H.  A.  Sprague,  pub¬ 
lisher,  St.  Joseph  (Mo.)  News-Press, 
on  page  60,  Editor  &  Publisher,  Au¬ 
gust  16,  calling  attention  to  an  apparent 
error  in  the  population  figures  for  St. 
Joseph  in  my  story  in  Editor  &  Pub¬ 
lisher  of  August  2,  page  11. 

All  the  figures  in  that  story,  includ¬ 
ing  those  for  St.  Joseph,  were  obtained 
from  the  Census  Bureau  so  that  the  mis¬ 
take  was  on  the  part  of  the  Census 
Bureau  and  not  committed  by  me.  The 
figure  of  79,226  was  the  one  being  used 
by  the  Census  Bureau  at  the  time  my 
story  was  written.  Later,  when  the  offi¬ 
cial  report  came  in  from  St.  Joseph  the 
Census  Bureau  changed  its  figures  to 
80,944. 

I  very  definitely  stated  in  that  story 
that  all  these  figures  were  based  on  pre¬ 
liminary  reports  and  that  there  might 
be  material  changes  later. 

It  is  possible  that  the  final  census 
figure  for  St.  Joseph  will  be  different 
from  the  preliminary  figure  of  80,944. 

Geo.  H.  Manning. 

ADDS  TWO  GOOD  BOOKS 

To  Editor  &  Publisher:  I  read  with 
real  interest  your  comment  in  last 
weeks’  Editor  &  Publisher  upon  Joe 
Van  Raalte’s  statement  that  there  is  no 
good  newspaper  fiction. 

If  he  means  that  it  is  not  continually 
and  currently  produced,  I  assume  we 
must  admit  he  is  right.  If  he  means 
there  has  been  none,  I  would  like  to 
add  the  following  stories  to  the  list 
you  cite  in  refutation  of  his  article : 

“A  Derelict”  by  Richard  Harding 
Davis,  and  “The  Making  of  a  Newspaper 
Man,”  by  Samuel  G.  Blythe. 

The  latter,  of  course,  is  not  strictly 
fiction  since  it  is  a  recital  of  some  of 
the  experiences  of  this  versatile  writer. 


Advertisers  who  un¬ 
derstand  the  state  realise 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 

DAVENPORT,  IOWA 


AmM  Tribune 
Boona  Nnm-anpaS- 
Uonn 

BurUactan  OuMta 
BurilacUa  Hnwk-lz* 
CsrroU  DaUt  Hmhl 
Cadur  Bapida  OaiaUa 
a  BapubUean 
CantarrUla  lomelan 
a  CIUmb 
CUutnn  Rarald 
OouneU  BluSb  Moa- 
pantl 

Oaataa  Nam-Adw- 
Uiar 

Darenport  Damoefat 
a  Leadar 
Davanport  TIraaa 
Dubuqua  Talefraph- 
Harald  and  Tlmaa 
Journal 

Port  Dodae  lleaRan- 

■ar  a  Cbro&lcia 


Port  Madlaan  Demo¬ 
crat 

Iowa  Cltjr  Pram  Clt- 
lacB 

Keokuk  Qata  City 
UarahaUtown  Tlmea- 
Bapubllean 
Uaaoo  City  Olobe- 
Gaiatta  a  Pmea 
jluceaUne  Journal  a 
Newa-Tribuna 
Newton  Newi 
Oelwaln  DaUy 
Baflatar 

Oskalooaa  Herald 
Ottumwa  Courier 
Parry  Chief 
Sioux  City  Journal 
Sioux  City  Tribuna 
Waahinmon  Journal 
Waterloo  Erenlnt 
Courier 

Waterloo  Tribune 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Buramn  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  magasine  and  advertising 
men,  wants  to  help  you  find  him 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— 4t  saves  you  time  I^  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  ElaHiart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 


I  am  sure  many  will  admit,  hottev 
that  it  is  as  interesting  as  some 

A.  H.  Kirchho^ 
Man.  Ed.  Buffalo  Evening  Sews 

FIGURING  PAGE  COSTS 

To  Editor  &  Publisher:  I 
curious  to  know  why  it  is  that  no  t»o 
newspapers  have  the  same  meth^  of  fc. 
uring  page  costs  in  composing  roo^ 
A  lot  of  page  cost  comparisons  are  niadt 
but  they  seldom  mean  anything  for  tk 
reason  I  have  mentioned.  Publishtr, 
have  little  trouble  getting  together  « 
other  things  and  it  seems  strange  to 
a  common  country  foreman  why  a  mi. 
form  system  is  not  being  practiced.  I 
have  been  asked  many  times  what  our 
page  cost  is  and  when  I  explain  our 
system  of  arriving  at  this  cost  it  means 
absolutely  nothing  to  the  inquirer.  And 
so  it  is  when  I  ask  another  foreman. 
Never  have  I  found  two  systems  that 
were  comparable. 

Cecil  Jones, 

_ Wichita  (Kan.)  Eagk 

Onljr  10  ethar  citlws*  hava  a  Btwif^« 
arith  aa  larxa  a  cireulatien  aa  Tha 

Des  Moines 
Register  and  Tribune 

Owar  »40fiOO  Daily 


•  Now  York,  Boaton,  Chicaco,  Datrait,  Ckta 
laad,  Philadelphia,  Baltimere,  Kaatai  CHii 
Pittaburfk,  St.  Lowia  and  Dea  Mdaa. 


THE 

RESTORE 

PLAN 

— prevents  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it  ! 
Linotype  Intertype 

Stereotype 

Monotype  Thompaon 

BOOKLET  ON  REQUEST 

Merchant  &  Evans  Co. 

PHILADELPHIA 

Manufacturers  of  Spartan  Type  Metal* 
Stock  in  Principal  Cities _ _ 


^  ROTOv 

GRAVURt 

Sections 

Ncwspapei  ^ 
CrMay^azines 

STANDARD 

Gmi'iirc  Corporot'or 

I  oi  iLi  r  .  M.N  rue  k 
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auto  linage  swings  to 
^  daily  r.  o.  p. 

(Continued  from  page'  5) 


Xutomobile  advertising  in  the  Boston 
f-'enina  Transcript  is  carrierl  in  the 
laleTt  news  sections  of  the  newspaper, 
according  to  Louis  W .  Hammond,  busi- 

"'^■Regardfng  automobile  advertising,” 
Mr  Hammond  declared,  “we  do  riot  con- 
ider  that  we  run  an  automobile  sec- 
L.  Advertising  is  always  run  in  the 
latest  news  sections  of  the  paper,  and  is 
more  or  less  grouped  because  we  are 
able  to  arrange  for  most  advantageous 
position  for  each  individual  advertise- 
wnt-  Very  often  we  use  automobile 
advertising  on  pages  not  devoted  to  au¬ 
tomobile  reading  matter. 

“Automobile  news  is  editorially  se¬ 
lected  and  is  always  confined  to  two 
pages,  while  the  advertising  under  nor¬ 
mal  conditions  occupies  four  to  eight 

'The  trend  of  automobile  advertising 
irom  Sunday  to  daily  issues  is  not  of 
recent  origin  and  should  not  and  cannot 
be  ascribed  to  lack  of  interest  in  automo¬ 
bile  news  pages,  says  John  Cleary,  na¬ 
tional  advertising  manager  Philadelphia 
Record.  “Automobile  advertising  began  to 
drift  from  automobile  and  sports  sections 
of  Sunday  papers  to  the  general  news 
sections  of  Sunday  papers  as  long  as  IS 
years  ago,  when  some  automobile  manu¬ 
facturers  requested  main  news  position 
for  purposes  of  visibility  and  segregation 
irom  competitors. 

“Wth  the  growih  of  Sunday  papers  in 
news  pages  and  general  advertising,  auto¬ 
motive  advertisers  and  other  national 
advertisers  have  been  one  by  one  trans¬ 
ferring  their  copy  from  Sunday  to  Daily, 
each  having  in  mind  these  same  ixiints  of 
visibility  and  escape  from  competition. 

"The  present  curtailed  volume  of  auto¬ 
motive  copy,  which  is  general  throughout 
the  country,  is  due  to  decreased  sales  this 
year  and  not  to  loss  of  interest  in  Sun¬ 
day  automobile  sections.  The  Philadel¬ 
phia  Record,  selecting  automobile  editor¬ 
ial  matter  on  the  basis  of  its  news  inter¬ 
est,  actually  carried  more  this  year  than 
in  the  past.  Incidentally  the  departure 
of  much  automotive  and  other  general 
advertising  copy  from  Sunday  papers 
now  provides  the  same  opiK)rtunity  for 
visibility  and  segregation  formerly 
offered  by  the  daily  issue  and  the  smart¬ 
est  space  buyers  will  be  the  first  to  take 
adsantage  of  this  change  in  conditions.” 

“The  automobile  section  of  the  San 
Francisco  E.raminer  is  intended  to  inter¬ 
est  the  reader,  its  content  is  carefully 
selected  to  instruct  new  drivers  to  dis¬ 
cover  new  styles  and  accessories,  aid  the 
uplteeping  of  car,  discuss  highway  and 
safety  problems,  lay  out  and  illustrate 
motor  tours  ana  it  contains  a  powerful 
editorial  page,”  declared  Clarence  Lind¬ 
ner,  its  publisher.  “The  press  agent  and 
publicity  matter  arc  therefore  incidental 
al^ugh  generous.  Many  important 
reforms  have  been  handled  successfully 
^ugh  this  section.  Its  content  has  not 
^  reduced.  We  run  a  section  even 
whm  we  have  not  enough  advertising  to 
nuke  it  profitable,  because  it  is  a  defi¬ 
nite  reader  service  and  a  component  part 
of  our  Sunday  newspaper  ensemble.  In 
time  of  bad  business  many  original  ideas 
discussed  by  advertisers  but  the  solid 
I*™ianent  influence  for  the  good  of  the 
automobile  industry  which  the  motor 
•ection  of  the  newspaper  has  exerted  for 
™ny  years  cannot  be  discounted  in  any 
’ffcumstances.” 

Chicago  district  there  is  con- 
'loerable  trend  away  from  the  Sunday 
3uto  sections  to  daily  run-of-paper  by 
automobile  advertisers.  This  is  occa- 
^ifloed  in  many  instances  by  the  lower 
to  be  had  on  week  days  and 
,,  fiy  realization  that  the  bulk  of 
untomobile  business  during  the  pres- 
agression  is  centered  in  Chicago, 

outlying  districts,  heretofore 
fa:.-  ®  great  extent  by  Sunrlay 

^in«'  done  very  little  of  the 

,„^mg  July  half  the  cars  sold 


"^were  sold  in  Cook  County,  which 
tnC  ?  reason  for  curtailment 

pace-buying  in  the  Sunday  auto  sec¬ 


tions  for  the  purpose  of  reaching  state 
circulation. 

The  Chicago  Daily  News,  through  H. 
A.  Fletchner,  in  charge  of  automobile 
advertising,  has  tried  to  spread  auto¬ 
motive  advertising  over  the  whole  week, 
rather  than  to  have  the  paper  heavy  on 
auto  copy  Thursdays  and  Fridays,  -when 
department  store  and  sales  advertising 
are  running  heavy.  Mr.  Fletchner  has 
done  much  to  educate  the  auto  men  Jo 
the  advantages  of  placing  their  advertis¬ 
ing  early  in  the  week.  More  desirable 
space  and  prominence  through  fewer  ad¬ 
vertisements  of  competitors  are  pointed 
out  as  among  the  advantages.  The 
“special  day”  chestnut  has  abo'ut  been 
done  away  with  on  the  News  through 
Mr.  Fletchner’s  efforts.  Saturday  has 
become  a  good  day  for  auto  space,  many 
Sunday  readers  being  attracted  to  the 
Saturday  editions  by  the  auto  copy. 

The  News  carries  considerable  reading 
matter  of  interest  to  motorists.  Straight 
publicity  from  the  automobile  industry 
is  given  little  space.  But  all  news  of 
the  industry  is  carried,  either  in  trade 
notes  or  in  the  financial  pages  of  the 
paper. 

Mr.  Fletchner  declared  there  is  a 
great  response  to  the  letters  from  motor¬ 
ists  and  to  news  features  and  articles. 
An  automobile  page  is  published  Satur¬ 
day. 

The  Chicago  Herald  cmd  E.raminer  has 
found  its  automobile  advertisers  split  on 
about  a  fifty-fifty  basis  on  the  desirabil¬ 
ity  of  placing  copy  in  the  automobile 
section  or  run-of-paper.  C.  B.  Stately  of 
the  automobile  advertising  department, 
expresses  a  belief  that  many  advertisers 
are  realizing  the  advantage  of  space  in 
other  sections  of  the  paper,  but  that 
some  of  the  space  buyers  continue  to  use 
the  section  only. 

A  trend  to  the  columns  of  the  daily 
paper,  away  from  the  Sunday  auto  sec¬ 
tions  is  noticeable.  Mr.  Stately  says  he 
attributes  this  to  the  cheaper  rate  and  to 
the  advantage  of  less  competitive  adver¬ 
tising  appearing  in  the  same  columns. 
He  says  the  advertisers  are  increasingly 
taking  advantage  of  the  benefit  finan¬ 
cially  and  competitively  to  be  found  in 
use  of  the  daily  paper. 

It  is  the  policy  of  the  Herald  and  Fx- 
aminer  to  accept  only  such  hand-outs 
from  the  auto  industry  as  are  considered 
of  real  news  value  and  of  genuine  inter¬ 
est  to  readers.  The  day  of  the  stereo- 
tvped  boiler-plate  from  advertising  agen¬ 
cies,  having  to  do  with  matters  of  import¬ 
ance  only  to  the  automobile  industry,  Mr. 
Statelv  feels  is  passed.  Space  is  given 
to  allied  matters  in  the  automobile  sec¬ 
tions  of  the  examiner,  such  as  road 
developments,  traffic  news  and  relative 
information,  but  the  trade  notes  which 
smack  of  mere  space-grabbing  are  not 
used. 

Mr.  Stately  believes  there  is  real  inter¬ 
est  in  automobile  items  that  contain  a 
real  news  interest  and  the  columns  of  the 
Examiner’s  Sunday  section  are  filled  on 
this  premise. 

Carl  Miller,  advertising  manager  of  the 
Chicago  Evening  Post,  believes  that  the 
publicity  matter  carried  by  newspapers 
about  the  automobile  industry  is  consid¬ 
ered  of  greater  value  to  the  auto  people 
today  than  ever  before.  Speaking  for 
the  Evening  Post,  he  expressed  a  belief 
that  if  publicity  matter  is  carefully  con¬ 
sidered  and  handled  properly,  it  carries 
considerable  reader  interest.  He  observes 
that  the  Post  auto  notes,  since  Feb.  7, 
have  been  re-written  in  a  great  many  in¬ 
stances  to  give  them  a  news  interest  and 
a  more  timely  angle  than  is  provided  in 
the  straight  hand-outs  gotten  out  by 
advertising  agencies.  He  declared  that 
much  of  the  matter  is  of  real  interest 
and.  put  in  the  proper  form  is  welcome 
to  readers. 

The  advertising  by  automobile  dealers, 
manufacturers  and  distributors,  except 
at  the  show  time,  when  special  sections 
are  run.  is  generally  not  specified  as  to 
position  other  than  “best  possible”  and 
run-of-paper,  said  Mr.  Miller. 

The  Post  conducts  a  daily  auto  note 
column,  but  requests  for  space  adjoining 
or  otherwise  specified  position  ads  have 
never  been  received.  The  copy,  he  .says, 
is  generally  routine  and  no  particular 
davs  are  favored. 


Another  Completely 
Imperialized  City 

IN  EL  PASO,  every  one  of  the  daily  and 
Sunday  newspapers  is  printed  with  Imperial 
Type  Metal.  Here,  as  in  many  other  cities, 
all  of  the  city’s  papers,  though  they  may 
differ  in  editorial  policy,  are  unanimous  in 
their  approval  of  Imperial  Type  Metal  with 
its  Plus  Plan  of  replacing  dross  losses  and 
keeping  the  metal  always  up  to  par. 

Publishers  in  all  parts  of  the  country  know 
Imperial  as  the  completely  dependable  type 
metal  service  which  gives  their  pages  a  cleaner 
appearance,  reduces  metal  costs  and  offers 
complete  freedom  from  type  metal  troubles. 

If  you  are  not  already  acquainted  with  the 
advantages  of  Imperial  Type  Metal,  it  will  pay 
you  to  send  for  our  booklet  “Type  Metal 
Alloys”,  which  gives  valuable  information  on 
the  manufacture,  use  and  care  of  type  metals. 

Imperial  Type  Metal  Company 

Manufacturing  only  the  following  type  metals: 


UNOTYPE 

ELROD 

INTERTYPE 

LUDLOW 


MONOTYPE 

STEREOTYPE 

THOMPSON 

AUTOPLATE 


Philadelphia  »  New  York  ••  Chicago  *  Los  Angeles 
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LONDON  PRESS  TO  UNVEIL  MONUMENT 
TO  NORTHCLIFFE  IN  OCTOBER 

Stone  Pedestal  and  Plinth  by  Noted  Architect  With  Bronze 
Bust  Executed  by  Publisher’s  Widow  Will  Have  Place 
of  Honor  in  Historic  Fleet  Street  Church 


London,  Aug.  6. — An  announcement 
is  made  that  the  memorial  to  Lord 
Northcliffe  will  be  unveiled  in  October. 
The  idea  of  erectit^  a  memorial  to  Lord 
Northcliffe  was  originally  mooted  in  1928 
by  William  Harrison,  then  chairman  of 
the  Inveresk  Paper  Company  and  of 
illustrated  Newspapers,  Ltd.,  at  a  dinner 
of  newspaper  publishers.  A  committee 
was  promptly  formed  under  the  chair¬ 
manship  of  Lord  Riddell,  proprietor  of 
the  News  of  the  U'orld,  and  including 
T.  L.  Garvin,  editor  of  the  Observer,  and 
R.  D.  Blumenfeld.  At  a  subsequent 
meeting  in  the  early  part  of  1929  a  sub¬ 
committee  was  formed  to  select  a  design 
and  site  for  the  memorial,  .\mongst  the 
many  organizations  actively  supporting 
the  plan  were  the  Newspaper  Proprie¬ 
tors’  Association,  the  organization  of 
London  daily  and  evening  newspaper 
publishers ;  the  Institute  and  the  National 
Union  of  Journalists;  the  Federation  of 
Trade  Unions;  the  Foreign  Press  Asso¬ 
ciation;  and  the  Newspaper  Press  Fund. 

The  appeal  committee  secured  a  site 
in  the  church  of  St.  Dunstan’s-in-the- 
West  in  Fleet  street  and  eminent  sculp¬ 
tors  were  asked  to  submit  designs.  It 
was  originally  estimated  that  at  least 
£5,000  would  be  required  as  a  consider¬ 
able  sum  had  to  be  put  in  trust  to  provide 
an  income  to  the  church  as  compensation 
for  the  site  in  addition  to  the  cost  of 
the  memorial  itself.  The  Newspaper 
Proprietors  Association  had  promised 
£1,000  and  other  press  organizations 
are  contributing. 

At  the  beginning  of  May  last  a  model 
of  the  pedestal  designed  by  Sir  Edwin 
Lutyens,  with  a  plaster  bust  by  Lady 
Hilton  Young  who  was  Lady  North¬ 
cliffe  before  she  married  Sir  Edward 
Hilton  Young,  were  placed  in  the  church 
forecourt. 

.\pplication  was  later  made  to  the  I.on- 
don  Consistory  Court  which  sat  in  the 
church  of  St.  Dunstan-in-the-West  for  a 
faculty  to  erect  the  bust  of  Lord  North¬ 
cliffe  outside  the  main  door  of  the  church. 
H.  B.  Vaisey,  K.C.  (for  the  rector  and 
church-wardens  of  St.  Dunstan’s)  said 
the  memorial  was  in  the  form  of  a  stone 
pedestal  and  plinth  by  Sir  Edwin  Lut¬ 
yens,  on  which  would  be  placed  the 
bronze  bust  of  Lord  Northcliffe  by  Lady 
Hihon  Young.  Just  below  the  bust 
would  be  carved  the  arms  of  Lord  North¬ 
cliffe  with  the  inscription  “Northcliffe, 
186.5-1922.” 

In  explaining  the  purpose  of  the  mem¬ 
orial  Mr.  Vaisey  said.  “Lord  Northcliffe 
laboured,  and  laboured  successfully,  to 
improve  the  conditions  and  to  raise  the 
status  of  those  who,  in  humble  or  more 
exalted  positions,  pursued  the  great  call¬ 
ing  of  journalism.  Of  those  who  pps 
down  the  street  and  see  this  memorial, 
there  must  be  many  who  benefited  by 
the  efforts  made  by  Lord  Northcliffe 
and  those  associated  with  him.”  Lord 
Riddel!  said  that  his  committee  were 
unanimous  in  the  view  that  the  memorial 
should  be  placed  in  Fleet  street.  The 
Chancellor  asked  if  Lord  Northcliffe 
had  had  any  particular  advantage.  I^rd 
Riddell  repli^  that  Lord  Northcliffe 
made  his  own  way  ‘"by  sheer  ability  and 
energy.  He  was  a  very  remarkable  man. 
He  must  have  had  a  struggle,  but.  like 
most  men  of  his  type,  he  probably  did 
not  regard  it  as  such.  He  enjoyed  the 
battle,  and  success  came  to  him  early. 
He  was  a  genius.  He  had  a  natural 
predeliction  for  newspaper  work." 

It  is  interesting  and  significant  that  no 
reference  was  made  to  Lord  Northcliffe’s 
success  and  work  in  other  spheres  other 
than  that  of  journalism.  The  memorial 
is  primarily  one  from  newspapermen  to 
a  great  newspaperman  and  has  been 
initiated  and  carried  to  completion  al¬ 
most  entirely  in  the  heart  of  newspaper 
work,  included  in  the  generic  term 
“Fleet  Street.”  Its  position  Is  on  the 
right  hand  side  of  Fleet  street,  just  past 


Fetter  Lane  walking  up  the  hill  erf 
Fleet  towards  the  Law  Courts  and  as 
will  be  seen  from  the  illustration  the 
bust  is  thrown  into  strong  relief  against 
Sir  Edwin  Lutyen’s  fine  pedestal. 


DONEGAN  PROMOTED 

.•\rthur  B.  Donegan  has  been  appointed 
central  Pennsylvania  manager  of  Inter¬ 
national  News  Service,  succeeding  F.  K. 
Mclllvaine,  resigned.  Donegan’s  head¬ 
quarters  are  at  Harrisburg.  He  first 
joined  the  I.N.S.  forces  as  assistant  man¬ 
ager  of  the  Pittsburgh  bureau.  He  was 
advanced  to  the  managership  of  the  Des 
Moines  bureau  after  a  year  in  Pitts¬ 
burgh.  For  the  i»st  six  months  he  has 
been  with  the  Chicago  bureau. 


SERVED  AS  RADIO  ANNOUNCER 

Robert  L.  Bellem,  classified  advertis¬ 
ing  manager  of  the  Pasadetia  ((3al.) 
Star-News,  this  week  completed  two 
months  as  announcer  at  the  Star-News 
radio  station  KPSN.  He  served  during 
the  absence  of  P.  C.  Pryor,  regular  an¬ 
nouncer.  Mr.  Bellem  recently  delivered 
speeches  before  the  Pa.sadena  Advertis¬ 
ing  Club  and  the  Advertising  Club  of 
Long  Beach. 


PORTER  CORPORATION  NAMED 

Bromley- Shepard  Co.,  Inc.,  designers 
of  clothes  for  women,  have  placed  their 
advertising  account  with  the  Porter 
Corporation,  Boston.  They  are  con¬ 
tinuing  national  mediums,  and  radio 
will  be  used. 


TESTING  AVIATORS’  POPULARITY 

The  Albany  (N.Y.)  Times-Union 
this  week  began  a  contest  to  determine 
the  relative  popularity  of  outstanding 
aviators  of  the  day.  Is  the  public  shift¬ 
ing  its  admiration  from  Colonel  Lind¬ 
bergh  to  others?  the  newspaper  is  asking 
readers.  The  list  of  fliers  to  be  voted 
on  includes  Colonel  Lindbergh,  Admiral 
Byrd,  Captain  Frank  M.  Hawks,  Dr. 
Hugo  Eckner,  Clarence  Chamberlin,  and 
Roger  Q.  Williams. 


CLASSIFIED  CAN  ADD 
10%  TO  REVENUE 

Systematically  Developed  and  Serv¬ 
iced,  It  Gives  Newspaper  New  In¬ 
come  Without  Increased  Over¬ 
head — Contracts  Not  Advised 


Classified  advertising,  when  prop¬ 
erly  developed  and  serviced,  offers  a 
newspaper  publisher  an  additional  gross 
of  ten  per  cent,  M.  X.  Garinger,  classi¬ 
fied  advertising  consultant  of  the 
Pennsylvania  Newspaper  Publishers 
Association,  said  in  his  address  before 
that  body  during  its  recent  convention 
and  cruise. 

He  said  in  part: 

"Only  three  avenues  are  open  for  the 
building  of  classified.  A  system  must 
be  employed,  it  must  be  properly  ex¬ 
ploited  and  satisfactory  service  must 
be  given.  To  get  this  additional  10  per 
cent,  however,  not  only  must  a  pub¬ 
lisher  conform  to  the  system  he  has 
adopted,  but  he  must  employ  the  man 
power  necessary  to  sell  and  service  the 
accounts. 

newspaper  grossing  $60,(XX)  but  not 
carrying  any  quantities  of  classified  can 
afford  to  pay  one  or  more  solicitors  a 
total  of  $2,500  a  year  and  still  have  a 
net  profit  of  $2,500  a  year.  A  news¬ 
paper  grossing  more  can  easily  afford  to 
pay  more,  keeping  in  mind  always  that 


Bust  of  famous  British  publisher  to  be  placed  outside  the  main  door  of 
London  church,  near  Fleet  Street.  Left  to  right:  T.  W.  McAra.  E.  Hoare, 
the  church  warden.  Lady  Hilton  Young,  sculptor,  and  Sir  Edwin  Lutyens, 

architect. 


I 

it  will  have  as  much  in  net  profiti 
the  end  of  the  year  as  it  will  mv  *  i 
solicitors.  ^  ® 

“The  figures  are  not  hard  to  reach 
The  newspaper  doing  $60,000  gross  bn^' 
ness — that  includes  the  money  it  h 
ing  in  from  all  sources— can  receive  » 
additional  $6,{X)0  a  year,  or  10  per  cent 
from  classified  if  it  is  developed  sis 
tematically  and  properly.  ^  , 

“A  newspaper  receiving  $6,000  revenue 
would  employ  a  half  a  page  a  day  tht 
it  is  not  now  using  at  a  cost  of  $248 
a  year.  Its  composition  costs  would  i 
only  $311.  The  two  would  be  onlv  $5%  ' 
We  will  allow  the  difference  betw-ti 
that  and  $1,000  or  $441  for  miscell^. 
ous  expense,  such  as  printed  forms  and 
for  bad  debts,  and  we  still  have  left 
$5,000  in  gross  revenues. 

“The  newspaper  is  already  paying  aH 
other  overhead  costs.  It  has  the  same 
comjwsing  room  force  whether  it  has  any 
classified  or  not,  and  to  add  low 
columns  of  classified  would  not  require 
additional  help  since  only  one-third  of 
the  total  linage  are  set  each  day. 

"Service  is  one  of  the  most  important 
considerations  in  the  development  of 
classified  advertising.  By  service  I 
mean  service  to  the  advertiser.  A  solic-  ; 
itor  should  make  regular  calls  for  fre¬ 
quent  changes  of  copy  in  order  to  keep 
the  page  alive,  thus  producing  better 
results  for  the  advertiser.  After  a  cer¬ 
tain  number  of  days  an  ad  loses  its  ad¬ 
vertising  value  and  its  selling  power,  as 
we  all  know. 

“My  method  of  building  classified  ad¬ 
vertising  is  developing  contract  business 
by  selling  daily  linage  contracts— a  min¬ 
imum  of  three  or  four  lines  for  a  period 
of  three  months  with  the  understmiding 
that  the  advertiser  may  continue  as  long 
as  he  desires  unless  there  should  be  a 
change  of  rates  in  which  case  the  ad¬ 
vertiser  should  be  notified  thirty  ^ys  in 
advance  of  such  proposed  change. 

“On  the  larger  papers  it  is  customary 
to  sell  contracts  for  one  year,  but  it  is 
much  more  difficult  to  sell  them  for  a 
year  on  the  smaller  papers.  We  insi; 
upon  three  months  because  if  the  advei 
tiser  should  be  allowed  to  cancel  undei 
three  months  it  would  not  be  fair  to 
him  or  to  the  newspaper  if  he  actualK 
expects  to  check  results. 

“I  never  use  the  word  contract  to  the 
advertiser  but  call  them  daily  linage  or¬ 
ders.  As  a  rule  merchants  in  the  smaller 
towns  do  not  sign  contracts.  i 

“My  experience  has  been  that  a  news-  | 
paper  would  rather  have  the  good  will 
of  the  advertiser  and  let  him  cancel  as 
there  is  always  a  chance  of  selling  him  I 
again. 

“It  is  interesting  to  know  what  a  num-  [ 
her  of  contracts  means  to  a  newspaper  ; 
in  dollars  and  cents.  Seventy-five  con-  j 
tracts  with  a  minimum  of  three  lines  ! 
daily  at  .05  a  line  on  a,  six  day  paper  i 
are  worth  $3,487.50  a  year;  fifty  con-  | 
tracts,  $2,325.00  a  year  and  so  on.  The 
voluntary  or  transient  advertising,  of 
course,  is  sold  at  a  higher  rate  and  is  ! 
in  addition  to  this  contract  business. 

“The  appearance  of  the  page  has  a  : 
great  deal  to  do  with  reader  interest. 
V\’e  must  create  more  reader  interest  if 
we  are  going  to  get  better  results  for 
the  advertiser.  On  most  of  the  papers 
I  have  handled  we  made  the  page  over 
establishing  a  number  of  classifications. 

“Classifications  suitable  to  most  lines  j 
of  business  appeal  to  the  advertiser.  He  j 
feels  his  ad,  having  a  head  over  it,  will 
receive  more  attention.  I  usually  carry  | 
an  index  in  the  first  column  for  a  few  ; 
months  in  order  to  acquaint  the  readers  . 
with  the  various  classificatioiM  and  so  j, 
the  advertiser  may  see  his  possibilities  of  ;; 
placing  his  commodity  or  service  before  ; 
the  public.” 


TO  ADVERTISE  NEW  METAL 

Advertisers,  Inc.,  of  Detroit,  has  be« 
retained  as  advertising  counsel  for  w  , 
Krupp  Nirosta,  Co.,  Inc.,  of  New  Tout  r 
City,  according  to  announcement  by  n  j 
G.  Batcheller  of  New  York  City,  prt*''  , 
dent  of  the  Krupp  Nirosta  Company. 
The  company  controls  basic  patents  on 
a  new  metal  used  in  fabrication  of  pt^  , 
ducts,  from  heavy  tubing  and  tanks  to  i 
the  finely  treated  metal  necessary  Wt  I 
watch  manufacture.  I 


T 

cac 

a 

on 

mo 

an 

"M 

loc 

pie 


1 

alx 

me 

Cl< 

am 

70 

J- 


me 

all 

wl 

Ri 

.\c 

tio 

an 

the 

of 

inf 


as! 

ele 

in 

the 

qu 

int 


G( 
",  kn 

'pk 


W! 


an 


Di 

fre 

cit 


Af 

da 

Ja 

de 

ro 

A 

Ju 

wl 

cl( 

ol< 

of 

sp 


wl 

w< 

of 

m 

ar 

“I 

re 

od 

in] 

in 

tri 


Editor  &  Publisher  The  Fourth  Estate  jo 


August  23,  1  930 


6G 


I 


its  at 

»y  to 

reach, 
busi- 
stak- 
ve  an 


;venue 
f  that 
$248. 
iM  be 
$559. 
tween 
;llane- 
^  and  ; 
t  left  I 

ng  all ; 
same 
>s  any  j 
four  1 
equire 
rd  of  j 

orunt  I 
It  of  ' 
I 

solic- 
:  fre- 
Iceep 
better 
I  cer¬ 
ts  ad- 
er,  as 

d  ad- 
siness 
min- 
Jeriod 
nding 
1  long 
be  a 
e  ad- 
lys  in 

)mary 
it  is 
for  a 
insi‘ 
idvei 
undei 
lir  to 
tualh 

to  the 
[e  or- 
naller 

news- 
1  will 
cel  as 
;  him 

num- 
ipaper 
con- 
lines 
paper 
con- 
The 
g,  of 
ind  is 
ss. 

has  a 
terest. 
est  if 
ts  for 
wpers 
over 
itions.  , 
lines 
.  He  i 
will 
carry 
a  few 
caders 
nd  so 
ies  of 
xfore 


fAL 
I  been 
>T  the 
York 

)y  H. 

presi- 
ipany. 
Its  on 
[  pro- 
iks  to 
y  for 


HUNCHES 

unt  Dollar  will  be  paid 
for  each  idea  published. 

Send  clipping  for  payment. 


rrHE  City  We  Live  In”  is  the  head- 
1  ing  used  for  a  city  features  page 
each  week  in  the  Mason  City  (,1a.) 
(ilobe-Gazette.  A  local  column,  a  story 
on  new  books  at  the  library,  new  auto¬ 
mobiles,  accidents  of  the  past  week,  and 
an  interview  biography  under  the  head 

"Meet  Mr.  — - ”  are  used  regularly ; 

local  pictures  and  feature  stories  com¬ 
plete  the  page. — L.  G.  M. 

Look  over  the  old  court  dockets  of 
about  50  years  ago  and  see  what  the 
most  crimes  were  then  and  now.  In 
Cleveland  it  is  found  that  horse  stealing 
and  counterfeiting  were  almost  as  regular 
70  years  ago  as  burglaries  are  now. — 
J.  C.  K. 


Many  people  living  in  large,  and  even 
medium  large,  cities  have  never  visited 
all  or  more  than  a  few  of  the  attractions 
which  bring  strangers  from  far  and  near. 
Run  a  series  of  articles  entitled  “Get 
.Acquainted  With  Your  City’s  Institu¬ 
tions.”  Tell  what  interesting  things  there 
are  in  the  museum,  art  gallery,  zoo,  of 
the  odd  flowers  and  shrubs  in  the  parks, 
of  the  historic  churches  and  other  build¬ 
ings,  and  so  on. — Frederick  Lewis. 


Bridgeport  (Conn.)  Sunday  Herald, 
assigned  a  reporter  to  ride  on  all  the 
elevators  in  business  buildings  and  hotels 
in  the  center  of  the  city  and  report  on 
the  smoothness  of  action,  speed  and  other 
qualities  of  each  one.  The  result  was  an 
interesting  and  amusing  feature. — C.  B.  B. 


How  many  miles  do  golfers  walk  on 
courses  on  a  holiday  or  busy  week-end  ^ 
Get  someone  to  check  on  some  well 
"known  course  or  courses  the  number  of 
'players  and  the  number  of  rounds.  Hole 
,\vardage  will  give  you  the  distance  they 
walk  "as  the  crow  flies.”  Get  some  golf 
authority  to  estimate  how  much  more 
'■the  golfers  walk.  The  IVooster  (O.) 
Daily  Record  made  an  interesting  story 
from  dope  from  three  courses  near  the 
city.— Art.  M. 


A  reporter  for  the  Athens  (O.) 
.Vffjrenper  had  himself  locked  up  for  a 
day  as  prisoner  in  the  Athens  County 
Jail,  then  wrote  a  human  interest  story 
describing  the  Kangaroo  Court,  jail 
routine,  and  the  inmates  of  the  prison. 
.\  few  days  later,  the  Kangaroo  Court 
Judge  wrote  a  letter  to  the  editor  in 
which  he  told  of  poor  sanitation  and  un¬ 
clean  living  conditions  in  the  50-year- 
old  prison.  The  visit  led  to  a  number 
of  interesting  features,  creating  wide¬ 
spread  discussion. — D.  A.  S. 


\yhy  leave  chronology  to  the  almanacs, 
which  cover  only  events  of  national  and 
world  interest?  A  resume  of  the  dates 
of  big  local  stories  should  invigorate  re¬ 
miniscence,  and  reminiscence  makes  talk, 
and  talk  is  the  life  of  the  party. — T. 


Herald  prints  a  column  headed 
‘  Picked  up  here  and  there  by  the  Herald 
reporters.”  It  consists  of  short  features, 
pddities  in  news  or  interesting  happen¬ 
ings  which  have  no  other  definite  place 
in  the  paper.  The  entire  staff  con¬ 
tributes.— W.  E.  B, 


For  Your 
New  Building 


\Our  consultation  service  brings 
to  you  or  your  architect 
.  specialized  technical  skill, 
\  insuring  savings  in  con- 
\  struction  costs  and 
\  economies  and  effi- 
\  ciency  in  operation. 

s.  P.  WESTON,  INC. 


Newipaper  Buildings, 
Pfoduction,  Operation, 

Surveys,  Valuations. 

^•^0  Lexington  Avenue,  New  York 


STATION  TAKES  SPACE 
TO  PROMOTE  RADIO 


Baltimore  Broadcaster  in  Full-Page 
Copy  Says  Radio,  in  Conjunction 
With  “Newspaper  and  Other  Adver¬ 
tising,”  Boosts  Sales  Promotion 


Station  WCAO  in  Baltimore  has  be¬ 
gun  an  extensive  newspaper  advertising 
campaign  to  persuade  merchants  that 
radio  broadcasting  adds  “new  life  and 
pep”  to  sales  promotion,  supplementing 
the  benefits  of  newspaper  and  other  ad¬ 
vertising  media. 

Full-page  copy  in  the  Baltimore  News 
on  Aug.  8  was  topped  with  an  illus¬ 
tration  of  a  business  executives’  confer¬ 
ence,  under  which  was  the  message : 
“We’ll  cover  this  field  by  Radio — in 
addition  to  newspaper  and  other  adver¬ 
tising  mediums.” 

Another  full-page  advertisement  a 
week  later  declared : 

“In  these  modern  times,  the  keenest 
competition  prevails  not  only  in  actual 
selling,  but  in  getting  attention  for  a 
product  or  service. 

“A  baby,  for  example,  gets  attention 
from  the  moment  it  arrives  in  the  world. 
He  or  she  ‘broadcasts’  the  fact,  and 
thereafter  whenever  the  baby  wants  any¬ 
thing,  it  ‘broadcasts’  and  usually  gets 
what  it  wants. 

“You,  Mr.  Merchant  and  Manufac¬ 
turer,  may  not  be  getting  what  you  want 
in  increased  sales  for  your  product  or 
service,  and  perhaps  it’s  your  own  fault. 

“If  you  are  advertising,  that’s  fine, 
and  unquestionably  your  advertising  is 
doing  a  good  job,  but  that  may  not  be 
sufficient.  You  may  he  using  news¬ 
papers,  magazines,  direct  mail,  bill¬ 
boards — all  good  and  each  has  a  definite 
place  in  an  advertising  program,  but 
there  is  a  new  advertising  medium  for 
modern  selling — Radio  broadcast  Ad¬ 
vertising  through  station  WCAO. 

“A  medium  that  will  deliver  your 
sales  message  by  the  spoken  word  into 
thousands  of  homes — to  millions  of 
people. 

“A  medium  that  will  influence  fav¬ 
orably  through  entertainment,  instruc¬ 
tion  or  information. 

“A  medium  that  will  add  new  life 
and  pep  to  your  advertising.” 

The  fact  is  then  cited  that  185  Balti¬ 
more  firms  are  using  radio  broadcast 
advertising. 


PUBLISHERS  TOUR  WISCONSIN 

A  party  of  Missouri  newspaper  pub¬ 
lishers  visited  the  (George  W.  Mead 
Paper  Institute  at  Madison,  Wis.,  and 
the  George  W.  Mead  Fishing  Camp  near 
Markton,  Wis.,  this  week  while  on  a 
motor  tour  of  that  state.  Those  in  the 
party  were  E.  H.  Winter,  publisher  of 
the  Jefferson  City  Post-Tribune  and 
Lieutenant-Governor  of  Missouri ;  Col. 
William  Southern,  Jr.,  publisher  of  the 
Independence  Examiner;  and  Fred  and 
George  Naeter,  publishers  of  the  Cape 
Girardeau  Southeast  Missourian. 


The 

Archineer 


PUBLISHERS  •who  wish  tO 
reduce  costs  will  find 
our  special  experience  in 
the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 


FRANK  D.  CHASE,  INC. 

Enginters  and  Archiucts 


720  N.  Michigan  Ave.,  Chicago 


t  •  •  •  — . . . 

Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  A 
Send  clipping  for  payment. 


A  RECENT  drop  in  the  price  of  build- 
ing  materials  and  plumbing  supplies 
makes  this  a  good  time  to  advertise  the 
advantages  of  remodeling  old  style  homes 
while  prices  are  low.  Plumbers, 
contractors  and  dealers  in  building  sup¬ 
plies  ought  to  be  interested  in  co-operat¬ 
ing  on  a  page  of  advertisements  stress¬ 
ing  this  idea. — R.  T.  C. 


A  little  advertisement  is  carried  in  the 
Everett  (Wash.)  Herald,  which  shows 
that  old  papers  for  packing  purposes  are 
offered  for  sale  by  the  circulation  de¬ 
partment  of  this  enterprising  Northwest 
daily. — C.  M.  L. 


Don’t  forget  to  include  the  dentist, 
optometrist,  baker,  barber  in  your  co¬ 
operative  “(Get  Ready  For  School 
Page.”  Of  course,  the  clothier,  grocer, 
school  supply  store,  cleaner,  leather  goods 
store,  ready-to-wear  and  druggist  should 
certainly  lead  off  on  the  page. — Don 
Ross. 


To  offset  some  of  the  pessimistic  talk 
which  abounds  these  days,  and  at  the 
same  time  to  pile  up  extra  linage,  ap¬ 
proach  some  of  the  going  concerns  in 
your  community  with  the  idea  of  com¬ 
bining  uniform  size  advertisements  in  a 
page  under  the  heading  “Where  Business 

Is  Good  in  - .”  This  copy  should 

be  solicited  in  addition  to  the  contribut¬ 
ing  advertisers’  regular  contracts.  It 
should  be  prc.sented  frankly  as  a  “boos¬ 
ter”  stunt. — Don  J.  Wellenkamp. 


A  double  truck  page  of  pictures  of 
various  kinds  of  merchandise  was  run 
in  a  recent  Sunday  edition  of  the  St. 
Augustine  (Fla.)  Record.  Readers  were 


Expansion 


Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Robert  W.  Dickerson 

ARCHITECT 

SpattmUaing  Im  Nawapmpar 
Englnmuring 

1001  HLTRON  ROAD,  CLEVELAND 


Columbian 

Newspaper 

Inks 

Special  Blacks 
that  are  pleasing 
to  the  eye 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thompson,  Manager 


offered  prizes  for  specific  answers  as  to 
the  make  of  the  various  articles.  The 
following  Sunday  the  pictures  were 
run  again,  with  their  identification  and 
the  name  of  the  companies  which  had 
sponsored  the  contest.  The  prize  win¬ 
ners  were  announced  in  the  same  issue. 


"Keep  the  Children  at  Home”  advises 
a  Cedar  Rapids,  la.,  lumber  firm  adver¬ 
tising  the  possibilities  of  teeter  tooters, 
sand  boxes,  stilts  and  ornamental  wooden 
fences  in  helping  mothers  to  develop 
home  vacation  possibilities  for  themselves 
and  their  children — R.T.C. 


Farmers  and  their  wives  usually  like 
to  get  prize  stock  when  developing  new 
herds  or  flocks.  After  the  county  fair 
solicit  the  prize  winners  in  the  poultry, 
stock,  etc.,  divisions  for  classified  and 
display  space.  Properly  developed,  some 
of  the  prize  winners  will  become  fairly 
consistent  users  of  classified  space. — G. 
C.  M. 


C/oniplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38-4<M5-52 
AUTO  PLATE  MACHINE 
SUPPLIES 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Rooters 

A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publiahen  Supply 

P.  O.  Bern  tat 
West  Lynn,  Maas. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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BOSTON  STARTS  DRIVE 
TO  LURE  VISITORS 


12  AdvertUing  Agencies,  Comprising 
a  Mayor’s  Committee,  Placing  Copy 
in  46  Newspapers — Commissions 
Plowed  Back  Into  Fund 


By  Carroll  E.  Pelussier 
Boston  has  joined  the  ranks  of  cities 
using  paid  newspaper  space  to  tell  its 
story  to  the  nation.  While  the  initial 


i^^OSTOSi 

'  INVITES  YOU 


ENJOY  THE  OLD  — 


Hgll  and  BtNikar  PmI  Rcvart  i 
•nd  Ban  Franklin, —  Tka  Taa  Party,  Tka  Ma»*  ! 
sacra, —  Maaiai  and  placat  aiifkty  m  oar  | 
kialary  -  ikay  waM  for  yoa  in  Old  Boston, 
vivid  ramindan  of  a  florioai  ^sl.  j 

ENJOY  THE  NEW—  | 


Slap  on  tka  fai  and  away  you  fo — by  aMo* 
mobila,  a»otor  boat^  plarta,  ovar  kundradt 
of  Biilai  of  oarfact  roads  ~  tka  boundlait 
ilratckas  of  sparkbnj  saa, —  or  tka  andlast 
kifkroadt  of  tka  sky. 

At  vanad  as  natura  KarsaN  ara  tka  vacation 
plaasurat  of  Boston,— far  into  tka  Fal.  For  a 
day,  a  waak,  or  a  montk,  intarastmf  and  da* 
luhtful  ogpanancai  await  you  at  tka  saaskora 
— in  tka  country— or  in  tka  modamCityitsaV. 

Fw  ialarmatiaw  aOOrast  Gty  af  >us*oa  ^Wicilr  Bureau 

SI7  Ciiswkri  al  Conunefcr  BwiMini,  Baslan,  Mats. 


Visa  B««ta*>  du'>i«a  ISM  >ar  iU«  Mctsackwsetta  Bsr  TercsitScaary 


1.  Seate"^'  It  !•  SO 


'7 


MAYOft 


Type  of  ropy  being  placed  in  news¬ 
papers  to  attract  tourists  to  Boston. 

start  is  modest  in  volume  the  outlook  for 
the  future  is  particularly  bright. 

All  New  England  has  joined  forces  in 
a  most  extensive  and  elaborate  program 
of  celebrations  in  honor  of  the  ter¬ 
centenary  anniversary  of  the  Massa¬ 
chusetts  Bay  Colony.  Boston's  own 
particular  contributions  will  reach  their 
height  during  the  week  of  Sept.  14  to  20. 
It  is  upon  this  fact  that'  the  whole  cam¬ 
paign  is  based. 

The  story  of  this  campaign  has  another 
interesting  angle.  Behind  the  scenes 
stand  a  group  of  12  Boston  advertising 
agencies,  representatives  of  which  are 
banded  together  under  the  name  of  “The 
Mayor's  .Advisory  (iroup  on  Advertis¬ 
ing."  They  offer  to  the  city,  without 
charge,  their  services  in  outlining,  plan¬ 
ning  and  executing  any  advertising  pro¬ 
gram  the  city  desires  to  undertake. 

In  addition  to  planning,  preparing  and 
placing  this  campaign  the  12  agencies 
have  purchased  additional  advertising 
space  on  their  f>wn  part  and  contributed 
it  tV)  the  cause.  .All  commissions  earned 
from  the  placing  of  the  advertising  are 
turned  hack  into  the  fund  and  go  into 
more  space. 

The  twelve  agencies  are:  Chamber  & 
Wiswell,  S.  A.  Conover  Company,  Glazer 
&  Marks,  the  Gonlstfin  Co.,  the  Creenleaf 
Company,  H.  B.  Humphrey,  the  Kenyon 
Company.  O'Connell  .Advertising  .Agency. 
P.  T.  O'Keefe  .Advertising  Agency, 
h'ranklin  P.  Shnmway  C(»mpany.  the 
Thurlow  .Advertising  Service  and  Wood, 
Putnam  &  Wood. 

.A  sum  of  $.s0.()(l(l  has  been  raised,  ."iO 
per  cent  voted  from  the  city  treasury 
and  the  fghcr  30  per  cent  raised  hy  con¬ 
tributions  from  industrial  concerns  and 
individuals.  Of  this  over  $20,000  is  to 
be  devoted  to  the  initial  campaign  in  the 
newspapers.  Frank  Prescott,  secre¬ 
tary  of  the  committee  representing  the 
12  advertising  agencies,  has  direct  charge 
of  the  campaign  details.  His  office  is  at 
22  Beacon  Street.  Boston. 

The  19.10  campaign  is  scheduled  to  run 
in  46  newspapers  outside  of  New  England. 
The  advertisements  are  in  series  and  run 
five  weeks  at  present  but  may  be  con¬ 
tinued  for  a  longer  period  of  time.  Each 


advertisement  measures  about  a  hundred 
lines  and  runs  two  columns  wide.  No 
particular  position  in  the  paper  has  been 
specified. 

In  addition  to  the  series  other  advertise¬ 
ments  will  appear  in  newspapers  from 
time  to  time,  much  larger  in  size  and 
layout.  They  too  will  stress  the  invita¬ 
tion  to  visit  Boston  during  the  ter¬ 
centenary  celebrations. 


BLURB  WINS  CRUDITY  RECORD 


No  Subtlety  Wasted  on  Poultry  Farm 
Builder*’  Publicity 

.A  new  record  for  frankness,  or 
crudity — take  your  choice — in  demanding 
free  editorial  space  as  compensation  for 
an  advertiser’s  generosity  in  paying  real 
money  for  an  advertisement  has  been 
reached  by  the  Guarantee  Poultry  Farms, 
200  W.  34th  street.  New  A'ork.  This 
firganization  according  to  the  free  pub¬ 
licity  committee  of  the  Publishers’ 
.Association  of  New  York  City,  is  send¬ 
ing  a  so-called  news  story  to  newspapers 
in  which  their  advertising  is  scheduled, 
with  the  following  request: 

“In  regards  (sic)  to  our  Ad.  which 
will  appear  in  your  paper  we  are  here¬ 
with  enclosing  an  article  to  be  put  in  at 
the  same  time." 

The  article  prepared  with  all  the 
subtlety  of  a  burlesque  show  joke,  con¬ 
tains  the  following  pas.sage: 

“Guarantee  Poultry  Farms,  who  have 
an  ad  in  this  paper  offer  this  opportunity 
to  every  one  who  longs  for  an  inde¬ 
pendent  and  carefree  future  to  buy  a 
mridern  and  up-to-date  poultry  farm. 
This  firm  does  not  sell  the  land  but 
erects  all  necessary  buildings  according 
to  the  wishes  of  the  buyer.” 


NEWSPAPER  FOOD  COPY 
STARTED  ‘BRAND  WAR’ 


Trade  Editor’*  Survey  Show*  Adver- 
ti*inK  Ha*  Brought  “Warring  Ele¬ 
ment”  —  Le**  Empha*i*  Being 
Placed  on  Trade-Marked  Good* 


War  between  nationally  advertised 
brands  and  private  labels  advertised  by 
dealers  in  newspapers  is  the  direct  result 
of  the  use  of  newspaper  advertising  to 
increase  sales  of  food  products,  says  E. 
L.  Rhoades,  editor  of  the  trade  magazine 
Xcw  Era  In  hood  Distribution  who  had 
charge  of  a  nation  wide  survey  recently 
completed.  The  object  of  the  survey  was 
to  determine  if  a  growing  belief  that 
the  nation  was  becoming  one  of  news¬ 
paper  shoppers  could  be  borne  out  by 
inquiry  conducted  along  scientific  lines. 

"rhe  conclusion  that  the  consumer  buys 
what  the  f(KKl  dealer  suggests  in  news- 
pajKT  advertising  was  reached  in  the 
study  and  it  was  found  that  the  con¬ 
sumer  is  willing  to  try  and  is  thankful 
for  the  suggestion  of  the  merchant. 

“Increased  demand  for  knowledge  of 
foods  and  food  products  through  news¬ 
paper  advertising  has  brought  with  it  a 
warring  element  of  competition,”  says 
Mr.  Rhoades.  "The  insistence  of  the 
ftxxl  dealer  in  performing  consumer 
service  through  newspapers,  how,  when 
and  where  savings  can  be  had,  has 
elevated  the  dealer  to  a  confidential  level, 
that  makes  him  almost  a  dictator.  Thus 
regarded,  he  has  consciously  or  uncon¬ 
sciously  inclined  toward  a  private  label. 

“If  he  says,  ‘Buy  this,’  his  customer, 
who  regards  him  as  an  adviser,  has  a 
certain  faith  in  that  advice  and  seems 


to  be  less  interested  in  what  others  nuv 
say  of  nationally  advertised  brands."  ^ 

The  survey  has  revealed  that  national 
advertising  of  foods  has  irKreased,  ye* 
figures  show  that  advertising  at’  the 
point  of  sale  puts  less  emphasis  on  na¬ 
tionally  advertised  brands. 

“A  nation  wide  study  of  food  dealer 
advertising  on  private  labels  vs.  national 
brands,”  Mr.  Rhoades  declares,  “shows 
that  chain  store  food  advertising  in  the 
newspapers  on  nationally  advertised 
brands  represents  44  per  cent  of  copy 
Private  labels  get  41  per  cent  and  15 
per  cent  are  advertised  without  brands 

“Thirty-nine  per  cent  of  the  food  ad¬ 
vertising  in  newspapers  placed  by  food 
dealers  in  voluntary  chains  is  on  national 
brands  and  43  per  cent  on  private  labels 
with  18  per  cent  of  the  advertising  not 
designating  brands  or  labels.  Large  in- 
<lependents  advertise  34.8  per  cent  of 
their  foods  under  nationally  advertised 
brands ;  28.5  per  cent  under  private 
labels  and  36.7  per  cent  with  no  brand 
or  label  mentioned. 

“This  war  of  the  brands,”  concluded 
Mr.  Rhoades,  “seems  to  be  whetting 
competition  to  the  point  that  dealers  are 
awakening  to  a  new  era  in  food  mer¬ 
chandising.  Nationally  advertised  brands 
vs.  private  labels  has  started  the  argu¬ 
ment  and  now  modernization,  skill  in 
merchandising,  quality  of  products, 
maintenance  of  proper  price  levels  and 
better  store  service  are  the  ammuni¬ 
tion  by  which  the  dealer  keeps  it  going," 


SPONSORS  GOLF  TOURNEY 

The  fourth  annual  golf  tournament 
sponsored  by  the  Joliet  (Ill.)  Herald- 
Nezi’s  started  last  week  with  364  con¬ 
testants  teeing  off  for  the  first  rounds, 
nearly  100  more  than  entered  a  year  ago. 


Supplies  and  Equipment 

These  are  the  Famous  Users  of  the 

'*•  DRV  MATRIX 

OLLING  MACHINE 


GOSS  “GIANT”  “ 


Chicago  Daily  News 
(i  machtnts) 

Journal.  Milwaukee,  Wi9. 

{2  macktnts) 

Star,  Kanaas  City.  Mo. 

(2  machtnes) 
Globe-Democrat,  St. 

Louiti,  Miaaouri 
Prt»88,  Pittsburgh,  Pa. 
Prestt,  Cleveland, Ohio 
Podt,  Cincinnati,  Ohio 
Times-Picayune,  New 
Orleans,  La. 

Niclii-Nichi,  Kobe.  Japan 
Rt'cord.  Philadelphia.  Pa. 
Times-Press,  Akron.  O. 
Newa,  Buffalo,  N  .  Y . 
Citizen,  Culumbua.  Ohio 
Rzpreas.  I^ondon.  Kng. 
Times,  Hartford.  Ct»nn. 
News,  Detroit,  Midi. 
Times-Union,  Rochester, 
New  York 


Dispatch.  Columbus.  O. 
Newa-Bee,  Toledo,  Ohio 
Tribune.  BeaverFalls,  Pa. 
Kagle,  Brooklyn,  N.  Y. 

C  ourier-  Express. 

Buffalo.  N.  Y. 

Detroit  Daily,  Detroit, 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskoah, 
Wia. 

Manitoba  Free  Press, 
Winnipeg.  Can. 
Times-Star,  Cincinnati, 
Ohio 

I•rea8- Scimitar, 

Memphis,  Tenn. 
Journal- Herald. 

Dayton,  Ohio 
Chronicle,  San  Francisco, 
Calif. 

Teh»gram.  Toronto,  Can. 
News,  ('leveland,  Ohio 


This  heavy  duty  GOSS  “GIANT**  moulds  dry  mats 
faster,  better,  than  direct  pressure  machines,  at  half 
the  investment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facts. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  ERANCISCO 


Tlie  time  to  advertise  is  NOIF! 
The  place  is  aih’crtise  is  HERE! 


A  Sfridly 
Qua  I  ify 
Produef— 

A  Quality  Purchase  is, 
alter  all,  the  Exercise 
ol  the  Truest  Economy 


FRANK  B.  BERRY  WILLIAM  J.  MINGLE 

Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY- MINGLE  C£:p  rinfing  Equipmenf  Engineers 

Designers  and  Makers  of  Quality  Steel  Printing  Office  Equipment 

Flatiron  Bldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addi^**  NENSCO— WarcMtar 
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The  Publisher’s  Market-Place 


editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Caih  with  Order) 

1  Time  —  .50  per  line 

3  Time*  — ^  par  Un* 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
Mr  insertion  as  earned  hy  frequency  of 
istertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right 
to  clsssilyi  edit  or  reject  any  copy. 


business  opportunities 

Brokers 


Good  Bargain  for  Quick  Buyer.  Weekly  and 
1.4  [ilant  in  one  of  the  fuatest  growing  towns 
io  New  Jersey.  Present  population  more  tlian 
IL’fioO;  splendid  equipment;  circulation  and 
tiu.iness  increasing:  initial  payment  $5,0(X). 
j,  B,  .Shale,  Times  Bldg.,  New  York. 

Kewipapers— If  you  get  in  the  humor  to  buy, 
wll  or  consolidate  newspapers  let  Omar  D. 
Cray,  Sturgeon,  Mo.,  aid  you. 

The  Seventeenth  Daily  newspaper  sold  by  us 
slniv  June  1,  191*7,  was  the  BoonvIIIe  (Missouri) 
PailT  News  last  week.  With  the  Boonville 
.tdvertiser,  eighty-four  years  old.  It  comprises 
i,ne  of  the  moat  desirable  $1(K),()00  newsiiaper 
pnip<'rties  in  Missouri.  We  handle  only  high 
srade  iiroiartles.  We  Invite  your  conlideiiee. 
(l.vde  11.  Knox,  Board  of  Trade  Bldg.,  Kniisas 
('it.'.  Missouri. 


CIRCULATION 


Promotion 


Blair  k  Austin,  circulation  builders,  222  West 
Ureenwlch  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 

Offlce  2-11151;  residence  81-9240. 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Are.,  lionlavllle,  Ky.  —  Superior  Circulation 
Builders — Creators  and  sole  owners  of  The 
Kendall  Plan. 


Contracts  for  Partlowe  Plan  real  clrculntlon- 
building  caiopalgns  are  being  tlllcl  as  rapidly 
sa  possible  In  the  order  In  which  bookings  are 
Bade.  Newspapers  desiring  additional  circula¬ 
tion  and  more  thorough  coverage  during  the 
remainder  of  the  current  year  are  urged  to 
make  definite  reservations  now.  Contracts  from 
new  clients  are  accepted  only  after  a  Part¬ 
lowe  srientlfic  survey  and  analysis  of  each 
individual  field.  A  letter  or  collect  wire  for 
this  free  analysis  entails  no  obligations,  but 
does  secure  an  Intelligent  and  frank  recom¬ 
mendation  as  to  whether  or  not  a  clrciilatlon- 
bnildlng  drive  would  prove  practical  and  help¬ 
ful  St  the  time  to  the  publication.  Publishers 
ire  never  urged  to  buy  Partlowe  service.  The 
Partlowe  survey  and  analysis  Is  genuine.  Write 
or  wire  collect.  The  Charles  Partlowe  Com- 
I'tny,  6th  Floor,  Occidental  Bldg.,  Indianapolis. 


Scientillc  circulation  campaigns — 4,000  to  30.000 
KUhicriptions — prosperity  in  dull  times.  Hudson 
be  Priest.  24e  Fifth  Ave.,  N.  Y. 


The  John  F.  Korrison  Company,  Sixth  Floor, 
Kegister  and  Tribune,  Deo  Moines,  la..  Circula¬ 
tion  Builders.  Write  or  wire  for  Field  Survey. 


A.  N.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
konion,  California.  An  etilcient  circulation 
building  organisation  accepting  only  bonallde 
subscriptions  (paid  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  field  survey. 


Send  an  outline  of  your 
experience  with  your 
“Situation  Wanted”  ad. 
We  occasionally  have 
direct  calls  for  help  and 
we  may  he  able  to  use 
the  information  you 
send  to  your  advantage. 

Classified  Service 

Editor  &  Publisher 


EMPLOYMENT 


Help  Wanted 


Advertising  -Kxperleiioed  ndrertUing  service 
salesinan  now  employed  to  sell  undertaker’s 
service.  Write  fully.  State  territory,  present 
eoiinectlohs.  A‘G12,  Editor  &.  Publisher. 


Advertising  Man^Knergetic.  able  to  write  force¬ 
ful  copy  and  sell  it.  Evening  daily  near  Phila¬ 
delphia.  Give  complete  details  of  experience, 
etc.  A-OlO,  Editor  &  Pubisher. 


Advertiftlng  Salesman  wanted — Must  have  had 
experience  In  selling  newspaper  space,  be  able 
to  offer  copy  suggestions.  Trading  territory 
2IKLD0<>  witliin  PMI  miles  of  New  York  City. 
State  salary  expected  and  full  details.  Address 
A-Glo.  Editor  &  Publisher. 


Progressive  Eastern  Newspaper  wants  thoroughly 
experienced  man  qunlifled  to  take  city  or  tele¬ 
graph  desk.  Must  be  accurate  copyreader  and 
headwriter.  Give  detailed  experience  In  first 
letter.  Address  Hox  A-018,  Editor  A  Publislier. 


Situations  Wanted 


Accounting — Young  mao  seeks  opportunity, 
chain  new'spnper  general  stafT,  15  years  business 
offlce  training.  Available  September  Ist.  E-974, 
Editor  A  Publisher. 


Advertising  Manager— 12  years  experience.  Now 
employed  but  available  soon  to  apply  e^uislstent. 
profluctlve  metluxls.  Young:  with  thoroughly 
endorsed  qualifications.  Prefer  city  of  50.0011 
or  more.  A-504.  Editor  A'  Publisher. 


Advertising  Manager— Wire  me  immediately  If 
you  nee<l  productive  yfuing  advertising  manager. 
Fifteen  years  experience.  Address  Ad)20.  K«li- 
tor  &  Publisher. 

Attention  Publishers:  Would  a  clean  cut. 

trustworthy,  progressive  man  with  four  years 
experience  ns  controller-noeoniitant  be  nn  asset 
to  your  paper?  1  want  to  be  trained  and 
develop  into  a  first  class  newspaper  executive. 
Age  20.  married,  will  go  anywhere,  now  em¬ 
ployed  In  middle  west.  State  conditions.  Box 
A-OlO,  Editor  &  Publisher. 

Circulation  IS  years  experience  assistant  cir- 
enlntion  manager  mid-west  paper,  familiar  with 
metropolitan  home  delivery  system.  No  high 
pressure  methods  used.  Best  references.  Box 
.\-011.  Editor  it:  Publisher. 

Circulation— Aasiatant  Manager.  Trained  on  one 
of  .\merlca’s  fastest  growing  pnldlentlons.  Es¬ 
pecially  skilled  hoy  sales  and  promotion.  Ag¬ 
gressive  idea  man.  Young,  married.  A-0O5. 
Editor  A  I’uhllsher. 

Circulation  Manager — 14  years  experience  In¬ 
sures  his  knowledge  of  home  delivery,  street 
sales,  news  stands,  agents,  etc.  Promotion 
ropy  that  sells.  .\-fl07,  Editor  A  Publisher. 

Circulation  Manager:  ('ontlnnous  record  pro¬ 

ducing  ttew  business  in  highly  competitive  fields 
over  T>criod  of  twelve  years  ns  head  of  dopt. 
.\go  :tv.  oomaervative.  constructive  and  ecotiotnl- 
rnl.  Knowledge  all  phases  of  circulation  pro¬ 
motion  and  mnlntennnre.  Specialty-carrier  pro¬ 
motion  and  organisation.  Cities  over  1u0.o<m». 
Highest  references  furnished.  Box  A-019.  Edi¬ 
tor  A  Publisher. 


Circulation  Manager — .Aggressive.  ninrrle<!.  age 
.'14.  wants  clrcuhitlou  management  of  paper  of 
.50.000.  or  assistant  on  larger  paper.  Thonmghly 
versed  In  circulation  system,  maintenance  and 
promotion,  afternoon  and  morning  fields.  Seek¬ 
ing  change  to  satisfy  ambition  for  advancement. 
If  given  nn  opportunlt.v  can  prove  wortli.  A-.59S. 
Editor  A  Pnhllsher. 


Circulation  Manager — Young,  eompetent,  15 
years  experience  with  large  and  small  dailies. 
Boy  pri>motlon.  Best  references.  A-5U0.  Edibir 
A  Publisher. 

City  Circulation  Manager — Large  morning  or 
evening  of  not  less  than  lO.OOo  city  circulation. 
Now  city  circulation  manager  large  morning 
and  evening  combined.  Desire  change.  Spe¬ 
cially  trained  in  city  circulation  promotion  and 
maintenani'c  at  low  cost.  Minimum  salary 
per  week.  .V-GIO.  Editor  A  Publisher. 

City  Editor  and  telegraph  editor,  experienced, 
university  graduate.  27,  now  reporter  on  metro¬ 
politan  paper,  would  be  managing  editor  daily. 
Write  A-fiP9,  Editor  A  Publisher. 

Classified  Manager  on  large  paper  seeks  greater 
opportunity.  Is  a  salesman,  with  a  record  and 
a  modern  slant  at  correct  classified  building. 
Here  Is  the  character,  ability,  experience,  and 
driving  force  needed  to  put  a  drifting  classified 
department  on  Its  feet  again.  My  change  of 
pace  will  pay  yon  quickly,  and  permanently. 
Box  A-C14,  Editor  A  Publisher. 


Classified  Manager  available  at  once.  Ten  years 
experience  on  two  large  nietro|M)litaii  news¬ 
papers.  Married,  age  thirty-two.  Want  perma¬ 
nent  connection  with  newspaper  deserving  more 
business.  Thorough  knowledge  of  classified. 
Know  how  to  reduce  expenses  and  Increase 
revenue.  Highest  references  as  to  character 
and  ability.  Future  opportunities  more  Im¬ 
portant  than  salary  to  start.  Willing  to  prove 
my  ability  and  share  compensation  accordingly. 
Will  consider  any  locality  of  metropolitan 
nature.  A-C2I,  Editor  A  PubWher. 


EMPLOYMENT 


Situations  Wanted 


Classified  Advertising  Manager  —Young,  aggres¬ 
sive,  efficient,  with  excellent  reconl:  Reasonable 
starting  salary  with  bonus.  Available  Oct.  1st. 
Box  A-025,  Editor  A  Publisher. 


Composing  Eoom  Foreman  or  Mechanical  Super¬ 
intendent,  open  for  situation  on  daily  paper. 
Energetic,  reliable  and  capable  of  handling 
help  to  produce  results.  Union.  A-579,  Editor 
A  Publisher. 


Correspondent  and  Special  Article  writer,  avail¬ 
able.  this  territory.  Experienced.  M.  O’Keefe, 
Box  1U2.  Ilueneme,  Calif. 

Editor— Afternoon  daily  or  weekly  paper,  east- 
iTii  town.  Thoroughly  eipiipped.  formerly  city 
editor  New  Yiirk  dally.  Married.  References. 
.\ -152:1.  Editor  A  Publisher. 


Editor— Newspaperman,  thoroughly  experienced, 
three  years  reporter  Kansas  City  Star,  two 
years  editor  Associated  Press,  four  years  metro¬ 
politan  magazine  e<Utor  and  writer;  31  years 
old;  university  e<lucatlon;  finest  references; 
now  employed  but  desires  change;  available 
September.  A-GOG,  Eklltor  A  Publisher. 


Editor  Forced  to  quit  last  February  by  wife's 
illness  now  ready  to  work.  ('an  <lo.  hciause 
he  has  done,  anything  from  police  reporting  to 
general  managing.  Prefers  small  t<»wn  daily, 
no  objections  to  weekly.  Willing  to  go  any¬ 
where.  High  references.  Wire  colIe<  t  1*.  G.  M.. 
care  Bell  Syndicate.  G:i  Park  Row,  New  York. 


Editor-Managing  Editor.  Wide  metropolitan  ex- 
perieiK'e.  every  editorial  capacity;  know  ('hlcago 
and  other  Middle  West  cities  thoroughly:  seek¬ 
ing  new  connection:  Nation’s  l>est  executives, 
references.  .\-595.  Editor  A  Publisher. 

Editorial — Voiing  womnii,  .age  2:i.  desires  |Kisi- 
tion  as  reporter  or  feature  writer.  (iraduate 
of  Missouri  Scljool  of  .loiirnalisni,  with  special 
training  in  feature  writing  and  IxMik  review. 
Is  also  a  competent  steiiograplier  of  several 
years*  experience.  .\ddrcss  I'rances  Stanley, 
S2«>  West  Broadway.  Sedalia.  Missouri. 


Editorial  Newspaper  man  of  live  years  experi¬ 
ence  on  metropolitan  papers  seeks  eilitorinl 
work  where  the  creation  of  copy-feature,  inter¬ 
view,  Institutional,  is  of  paramount  interest. 
Box  t»25.  Equity.  BHi  W.  42nd  St..  N.  Y. 


Editorial— ('ollcge  graduate,  journalism  major, 
brilliant  record,  excellent  references,  wants  op- 
jiortunity  enter  newspaper  field:  reporting,  desk, 
managing,  prefer  daily.  A-617,  Editor  A  Pub¬ 
lisher. 


Managing  Editor — Fifteen  years'  actual  experi¬ 
ence  every  capacity,  large  and  small  town,  now 
editor,  makeup,  columnist,  Chicago  newspaper, 
seeks  opportunity  take  active  charge  of  dally 
in  town  25.0hP  to  75,0p0.  Married.  39.  Un¬ 
questionable  references.  A-523,  Editor  A 
Publisher. 


Mechanical  Superintendent — With  a  publisher 
who  wishes  to  lower  his  page  cost  production, 
this  advertiser  desires  an  interview.  Non¬ 
union.  ’’The  larger  the  dally  the  better." 
A-578,  E<lltor  A  Publisher. 


Reporter — Rewrite,  legman  or  copy  desk  position 
desired.  Five  years  experience  on  rural  and 
metropolitan  dailies;  acted  as  city  editor  daily 
of  15.000;  college  education,  single,  aged  28. 
Excellent  references.  Box  A-G2G,  Editor  A  Pub 
Usher. 


Want  a  Job? 

If  you  do,  are  you  seeking  it 
intelligently,  or  are  you  de¬ 
pending  on  your  friends  to 
place  you?  Don’t  wait  until 
you  exhaust  their  goodwill 
but  strike  out  for  yourself 
with  a  direct  solicitation  to 
employers.  State  your  expe¬ 
rience  and  ability  in  a  Classi¬ 
fied  ad.  There  are  always 
openings  for  high-class  men. 
An  ad  will  locate  them. 

Classified  Service 


Editor  ^ 


Publisher 


EMPLOYMENT 


Situation*  Wanted 


News  or  city,  editor,  now  employed,  prefer  city 
of  12.000  to  20,000  In  South  or  Mid-Went.  A(e 
2."..  unmnrried.  A  fast  worker.  A-572,  Editor  A 
Publisher. 


Newspaper  Woman,  experienced  on  news,  spe¬ 
cial  assiirnments.  Interviews  and  ooliinm  stutf, 
seeks  connection.  A-622,  Editor  &  Publisher. 


Photo-Enaraver  —  Charge,  fully  experienced, 
newspaper,  commercial,  color.  Now  employed 
Prefer  smaller  city.  A-577.  Editor  A  Publisher. 


Superintendent  Foreman  of  composing  room 
wants  change.  At  present  employed.  Ex|>eri- 
eiice  on  best  daily  newspapers  In  country  and 
all  around  man,  age  33  yeara,  who  would  be 
valuable  to  a  growing  business  needing  initia¬ 
tive  and  aggresslvenesa.  Kecommendeil  by 
former  employers.  Addreaa  Box  A-t!21  Editor 
&  1‘iibliHher. 


MECHANICAL 


Equipment  For  Sale 

Presses,  all  sizes,  Chandler-Prire.  Millers, 
paiM*r  cutters,  cabinets,  composing  room  aui>- 
plies,  ('olliu,  343  West  Broadway,  N.  Y.  City. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


MISCELLANEOUS 


Journalistic  Antiques 


A  Collector  is  in  the  market  for  Journalistic 
antiques  such  us  autogru|ib  letters  of  former 
editors  in  this  country  or  In  Canada,  dating 
buck  even  to  Colonial  times;  first  issues  of 
well-known  newspapers;  (lictiires  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  of 
o'd  newRjtapers  containing  accounts  of  evenU 
of  uiinsuai  interest;  or  any  other  antique  or 
relic  ill  tlie  fields  of  advertising  and  publisb- 
ing.  I/)ok  through  .voiir  old  letter  files,  acrap- 
hooka,  etc.  Then  let  me  know  what  you  hav* 
and  what  .Vonr  price  Is  I  must  he  niiMlerate,  but 
for  <-iish  If  acceiHed).  E-746,  Editor  A 
Publisher. 


Newspaper  File 


New  York  Tribuno 

Wanted,  to  complete  a  file,  one  copy  of  ths 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  1H»>5:  April  Hi.  21,  22.  23, 
24,  28,  ;tO.  .May  1,  2.  3,  5,  «.  7,  8,  9,  10.  14 
to  2.8  (Incliialvei,  .30.  31,  June  1  to  0  (Incln- 
sivei.  Must  be  In  goml  condition,  untorn  and 
complete.  Editor  A  Publisher. 


NEWSPAPER 

Problems  in  appraisements 

and 

1  consolidations  are  invited.  Prop- 

i  erties  bought  and  sold  through 

confidential  negotiations.  Prompt 

1  personal  service.  You 

may 

1  write  US  in  the  fullest  conhdence.  |j 

Service  in  the  South 

HARWELL  «  BUGGY. 

Inc. 

Xetvspaper  Brokers 

3 

Comer  Bldg.  Birmingham 

Ala.  1 

I  Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

I  PALMER,  DEWITT  A 
PALMER 

I  Busineaa  Eatablisbed  in  1899 

I  350  Madison  Atro.  Now  Yarfc 


I 
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By  MARLEN  PEW 


HEVVV’OOD  BROUN  has  cut  another 
caper.  Without  consulting  his 
editor  he  accepted  the  Socialist  party 
nomination  as  candidate  for  Congress 
from  the  Seventeenth  District  of  New 
York.  Roy  W.  Howard,  in  his  capacity 
as  editor  of  A'cic  )'ork'  Tcleiiram,  on 
Monday  took  the  famed  “It  Seems  To 
Me"  column  in  that  and  other  Scripps- 
Howard  newspapers,  to  tell  readers  that 
Mr.  Broun  can  go  on.  at  least  until 
election  day  in  Noveml)er.  running  his 
column  and  also  his  campaign.  The 
Telegram  is  not  going  to  fire  Broun,  al¬ 
though  Mr.  Howard  jxiinted  out  that  it 
had  l)een  a  half-century  boast  in  his 
nation-wide  newspaper  organization  that 
no  one  of  its  editors  or  prominent  writers 
had  gone,  or  had  attempted  to  go,  to 
Congress,  and  that  c»nly  a  few  had  gone 
to  jail,  the  latter  proufily  for  alleged 
political  crimes,  ^ir.  Howard  wrote: 
“Before  the  Telegram  and  Mr.  Broun 
came  to  a  working  agreement  the  editor 
looked  squarely  in  the  face  the  fact  that 
in  our  relations  with  the  columnist  our 
situation  would  differ  little  from  that  of 
a  reader.  You  take  Broun  or  you  leave 
him,  hut  if  you  take  him  at  all  you  take 
him  as  he  is.  He  is  no  more  susceptible 
to  remodeling  than  a  soap  bubble."  Mr. 
Howard  thought  the  danger  of  Broun's 
election  is  slim,  pointing  out  that  the 
Socialist  candidate  in  the  Seventeenth 
District  of  New  York  polled  1,600  votes 
out  of  more  than  60,000  votes  cast  in 
the  last  election. 

*  * 

Mr.  H0W,\RD  told  his  readers  in 
candid  terms  that  the  attitude  of 
the  Telegram  toward  Broun  would  con¬ 
tinue  to  be  tolerant  of  his  free  spirit, 
permitting  him  to  write  his  interesting 
views  on  politics,  society,  economics  and 
religion.  His  opinions  are  his  own.  Mr. 
Howard  said  it  was  neither  his,  nor  for 
that  matter  Broun's,  desire  to  have  the 
“It  Seems  To  Me"  column  reflect  the 
editorial  opinions  of  the  Scripps-How- 
afd  newspapers.  \s  an  independent 
writer  Broun  had  won  his  place  and 
deserved  his  freedom.  “We  would  have 
preferred  Broun  free  from  any  political 
alliances,”  Mr.  Howard  wrote  and  then 
conceded  that  this  might  possibly  be 
mere  prejudice.  "Frankly,"  he  said,  “we 
rate  the  profession  of  journalism  high 
above  that  of  the  politician,  though  we 
recognize  that  there  are  good  and  bad 
types  in  both  callings.” 

if  ^  * 

^  HAT  Broun  is  running  on  a  so-called 
Socialist  ticket  Mr.  Howard  regarded 
as  of  no  importance.  He  cared  not  what 
party  lal>el  Broun  had  pinned  on  his 
breast — all  or  any  wfiuld  be  equally  re- 
gretable.  "The  Telegram."  wrote  the 
■editor,  “is  opposed  to  Mar.xian  Socialism 
because  it  regards  its  tenets  as  unsound 
and  impractical,  totally  unsuited  to 
American  economic  actualities.  But, 
liaving  no  partisan  affiliations  or  inhibi¬ 
tions,  the  Telegram  has  no  fear  of  the 
‘mercerized’  Socialism  of  independent 
thinkers  of  the  type  of  Norman  Thomas 
and  Heywoixl  Broun.  With  due  respect 
for  their  probable  dissenting  opinions, 
theirs  is  largely  Socialism  in  name  only. 
Karl  Marx  certainly  would  never  recog¬ 
nize  or  accept  it  as  his  brain  child.  With¬ 
out  subscribing  to  their  theories  or  ac¬ 
cepting  as  logical  the  remedies  they  pro¬ 
pose,  the  Socialism  advocated  by  Thomas 
and  Broun  can  be  accepted  as  having  a 
very  real  value  in  that  it  furnishes  an 
outlet  for  the  rapidly  mounting  public 
distrust  of  the  two  moribund  major  par¬ 
ties."  In  conclusion  Mr.  Howard  praised 
Broun  as  an  “artistic  debunker  of  polit¬ 
ical  and  official  flapdoodle”  and  declared 
that  the  writer  could  do  more  good  on 
the  outside  looking  in,  than  as  a  member 


of  Congress.  The  editor  said  he  would 
take  up  later  the  question  whether  Broun 
could  be  lx)th  columnist  and  Congress¬ 
man. 

•  *  ♦ 

ON  Tuesday  Broun  answered  his  edi¬ 
tor  in  the  Telegram.  He  jeered  at 
the  proposition  that  the  way  to  rernain 
iiwlependent  is  to  “cheer  from  the  side¬ 
lines”  and  said  he  was  tired  of  “weaving 
a  daisy  chain  of  good  intentions”  and 
proposed  to  take  a  hand  in  practical  poli- 
tiis,  uSiiig  the  only  vehicle  which  is  op- 
jMsed  to  the  Repu'olican  and  Democratic 
maciiines,  which  he  characterized  as  mere 
marching  clubs  and  playing  the  game 
hand- in- glove.  That  the  Telegram  sup¬ 
ported  Norman  Thomas  for  Mayor  last 
year  was  evidence,  he  thought,  that  the 
newspajter  is  fair  to  the  Socialist  cause, 
but  he  felt  that  Scripps-Howard  inde- 
ptndence  was  at  times  a  mere  “whimsey”, 
sui»portiiig  LaFollette  for  President  on 
(tne  occasion  and  Hoover,  four  years 
later.  He  referred  to  “Hoover  fake 
prosperity  and  Tammany  prosperity  for 
Tammany  officials.”  Broun  wrote  that 
he  didn’t  propose  to  use  his  column  for 
campaign  purpo.ses.  because  it  would  be 
an  unfair  advantage  over  his  rival  candi¬ 
dates,  but  he  did  not  fail  to  tell  readers 
the  iiin.e  and  address  of  the  gentleman 
who  will  receive  donations  to  his  cam¬ 
paign  fund.  Sweeping  away  his  editor’s 
objections  with  the  usual  Brounian  flour¬ 
ish  he  concluded,  “Here  goes.” 

*  *  * 

"TT  seems  to  me  that  Editor  Howard 
-*•  has  handled  the  latest  Broun  outburst 
sensibly  and  justly.  Many  an  editor  and 
publisher  would  have  flared  up  and  fired 
an  excellent  writer,  probably  losing  his 
services  to  the  advantage  of  some  more 
liberal  and  long-headed  rival.  There  is 
no  doubt  that  Broun  has  developed  a 
substantial  and  patriotic  following.  His 
stuff  often  appeals  strongly  to  open 
minds,  particularly  spirited  youth.  Not 
long  ago  1  heard  Broun  introduced  as  a 
speaker  at  a  business  men’s  banquet  as 
“one  of  the  few  really  free  men  of  the 
day.”  Revelling  in  this  green  pasture, 
it  is  but  natural  that  the  writer  will 
(Kcasionally  kick  up  his  heels.  I  do  not 
mean  that  the  man  is  insincere.  He  does 
not  pose,  nor  are  his  antics  artificial 
and  for  mere  copy  purposes.  Heywood 
Broun  likes  the  flesh-jwts  as  well  as  the 
next  fellow  with  a  bit  of  a  pouch  be¬ 
neath  his  waistcoat,  but  he  is  the  type 
that  in  a  pinch  would  make  a  real  sacri¬ 
fice  for  principle.  Indeed,  in  the  past 
he  has  done  so.  He  is  by  nature  on  the 
rebel  side.  Whether  he  could,  off-hand, 
describe  .American  Socialism  if  put  to  it 
this  minute,  is  a  question  in  my  mind. 
Certainly,  as  Mr.  Howard  pointed  out, 
Broun’s  politics  have  little  to  do  with 
the  original  Marxian  economic  theory. 
In  this  country,  at  least,  the  Working 
Men’s  creed  of  1864,  has  Iteen  fairly  lost 
in  the  limbo  of  materialism  and  indi¬ 
vidualism.  I  take  it  that  what  Bro'un 
stands  for  is  political-  humanism,  rather 
than  the  conversion  of  all  private  prop¬ 
erty  into  public  property.  He  is  the 
enemy  of  Capitalism.  I  fancy,  because 
he  loves  equal  opportunity,  equal  justice 
and  a  literal  acceptance  of  the  Bill  of 
Rights.  There  are,  all  statements  to  the 
contrary  notwithstanding,  millions  of 
.Americans  with  similar  “libera!”  ideas, 
all  distrustful  of  the  two  dominant 
parties.  But  Socialism  has  been  made  a 
hateful  scare  word.  Perhaps  there  is 
no  true  American  definition  of  it  today. 
I  ceased  to  comprehend  the  meaning  of 
Socialism  in  America  when  Debs  passed 
and  when  New  York  Communists  began 
to  engage  in  street  brawls  with  Socialists. 
What  Socialism  means  in  England, 
France,  Germany  or  Russia  is  clear 


enough.  I,  for  one,  shall  be  interested  in 
Broun’s  political  speeches. 

*  *  * 

WHILE  I  honor  to  the  full  the  man 
of  independent  spirit,  one  who 
writes  in  direct  terms  and  from  the 
depth  of  inner-conscience,  and  would  not 
disparage  Heywood  Broun  whose  contri¬ 
bution  is  large,  nevertheless  the  idea  of 
a  newspaperman  accepting  a  party 
nomination  without  the  approval  of  his 
editor  and  while  fully  expecting  to  con¬ 
tinue  a  daily  column  of  opinion,  strikes 
me  as  unfair.  Far  be  it  from  me  to  put 
any  writing  man  into  breast-collar  and 
breeching,  but  by  the  same  token  no 
newspaperman  should  arbitrarily  commit 
a  newspaper,  which  he  does  not  own,  to 
a  political  partisanship,  much  less  a  per¬ 
sonal  candidacy.  At  least,  he  might 
choose  some  other  time  for  accepting  a 
nomination  than  when  his  editor,  as  hap¬ 
pened  in  this  case,  is  in  an  airplane  fly¬ 
ing  over  the  Sierra  Nevada  mountains. 
The  columnist  should  know  that  if,  by  a 
not  improbable  chance,  popular  antagon¬ 
ism  to  Socialism  and  general  distrust  of 
partisans  should  induce  a  block  of  cir¬ 
culation  to  desert  his  newspaper  because 
of  the  announced  candidacy,  the  loss 
would  not  be  his.  New  York  Tele¬ 
gram  probably  will  not  lose  a  reader  and, 
if  Broun  writes  as  fairly  and  interestingly 
as  he  usually  does,  the  circulation  may 
l>e  measurably  stimulated  by  his  adven¬ 
ture.  But  it  surely  is  the  business  and 
right  of  the  editor  to  make  the  decision. 
My  quarrel  with  Heywood  Broun  hinges 
exclusively  on  this  point. 

*  if  * 

T  WISH  someone  out  in  Coeur  d’Alene, 
Idaho,  would  kindly  tell  me  who  and 
w'hat  Charles  Hooper  is.  The  gentle¬ 
man  appears  to  be  the  day’s  long¬ 
distance,  champion  contributor  to  the 
“letter  columns”  of  newspapers,  writ¬ 
ing  on  a  great  variety  of  subjects 
and  to  various  newspapers.  I  see 
his  name  attached  to  letters  in  nu¬ 
merous  newspapers,  including  Editor 
&  PuBi.isHiui.  He  is  usually  scolding 
about  something  and  his  preachments  are 
usually  both  intelligent  and  interesting. 
He  seems  able  to  take  a  hand  in  any 
discussion  of  current  affairs,,  politics, 
economics  or  sociology.  I  have  not 
noticed  that  he  was  interested  in  religion. 
This  week  Mr.  Hooper  indited  a  nice, 
long  letter  about  Calvin  Cofilidge,  as 
columnist.  He  thinks  the  former  presi¬ 
dent  an  “incurable  optimist”  and  “stand¬ 
patter,  to  the  last  ditch.”  But  who  is 
Charles  Hooper?  Is  he  a  professional 
newspaper  letter  writer?  Does  he  get  a 
kick  out  of  seeing  his  opinions  in  print? 
Does  he  sit  all  day  in  some  pleasant 
room,  overlooking  the  mountains,  type¬ 
writing  his  views  on  all  matters  for 
distant  newspapers,  without  other  object 
than  to  stamp  his  mail  and  his  notions 
on  public  opinion?  Maybe  he  is  a  retired 
newspaperman,  having  a  publicist  fling 
without  any  of  the  restraints  which  go 
with  a  paid  job.  I  have  never  noticed 
anything  in  his  copy  which  suggested 
jiropaganda.  Still,  I  wish  someone  would 
tell  me  what  Mr.  Hooper’s  big  idea  is. 

*  «  * 

During  the  Florida  land  boom  R.  H. 

Armstrong,  now  of  St.  Petersburg, 
and  Deke  Kellogg  operated  the  Clear- 
"laler  (Fla.)  Herald,  rather  on  a  shoe¬ 
string.  The  newspaper  has  since  been 
merged  with  Cleanvaler  Nmii.  Mr.  Arm¬ 
strong  and  his  associate  ran  the  whole 
shop,  usually  drawing  straws  to  deter¬ 
mine  which  one  would  be  managing  edi¬ 
tor,  city  editor,  society  editor  and  sports 
editor,  for  the  day,  and  which  one  would 
cover  courts,  police,  city  hall,  fire  and 
general  assignments. 

On  one  particular  night,  Mr.  Arm¬ 
strong  recalls,  his  lot  was  covering  the 
town  and  he  had  made  one  fire  run  from 
police  headquarters  in  a  dilapidated  Model 
T,  when  the  fire  gong  sounded  a  second 
time.  One  tire  on  the  car  was  flat  and 
the  reporter  was  tired  and  hungry.  “I’ll 
telephone  the  chief  later  and  get  that 
story,”  said  Armstrong,  to  himself.  “I 
shall  not  chase  another  fire  tonight,”  and 
started  for  the  office.  The  mountain 
came  to  Mohammed.  The  office  of  the 


Clearwater  Herald  was  ablaze  and  wha 
Armstrong  rushed  in  he  found  KcIIm 
reading  copy  in  a  back  room,  so  J 
sorbed  by  the  job  that  he  did  not  knot 
that  another  part  of  the  plant  was  i 
flames. 

*  *  * 

A  DDRESSING  columnists  Mor»» 
Cook,  of  Philadelphia  Inquirer  V 
quires :  “Why  is  it,  dearly  beloved,  that 
a  darn  good  paragraph  hurtles  frictio*. 
less  into  nothingness  and  brings  no  en¬ 
couraging  reverberation,  while  someth* 
that  is  seemingly  innocuous  and  ste^ 
will  release  a  flood  of  critical  hoots  and  1 
shouts?  Herein,  says  he,  lies  one  phase 
of  newspaper  work  that  sometimes  makes 
the  man  who  is  fired  by  enthusiasm  for 
his  job  care  little  whether  he  is  fired 
from  it — enthusiastically  or  otherwise. 

Ask  something  easy,  Mr.  Morgan 
Cook !  Everyone  who  has  ever  per¬ 
formed  for  the  American  people,  on 
stage,  platform,  screen  or  the  printed 
page,  has  been  mystified  if  not  appalM 
by  the  stuff  that  hits  and  the  stuffthat 
doesn’t.  Creative  artists  usually  despisn 
the  material  which  never  fails  to  bring 
applause  or  comment  and  yearn  to  do 
the  very  things  which  folks  do  not  ex¬ 
pect  or  want  from  them.  This  gives 
jobs  to  editors,  impresarios,  directors  and 
others  who  guide  the  destinies  of  the 
acting  and  writing  crafts.  But,  in  my 
view,  columnists  have  little  to  compliun 
about.  They  are  among  the  few  free 
spirits  surviving  the  great  reaction,  and 
they  get  away  with  much  criminal  b^ 
havior. 


LITTLE  STORIES  OF  THE  CITY 
By  B.  F.  Sylvester 

“Oh,  Smithereens!”  the  city  editor 
called  kindly. 

The  ship  news  reporter  went  forward 
to  receive  a  compliment  on  his  interview 
with  Miss  Fancy  That,  the  English  bees¬ 
wax  queen.  The  city  editor  always  was 
complimenting  him  and  a  bore  it  was, 
too. 

“Smithereens,”  said  the  great  man, 
“you  got  a  column  on  this  That  dame 
and  you  haven’t  said  anything  yet 
What  does  she  think  of  the  younger 
generation  of  America?” 

“She  hadn't  seen  any  of  them.” 

“And  there’s  nothing  about  Prohibi¬ 
tion.” 

“I  guess  not.  Chief.” 

“Didn’t  you  ask  her  how  she  likes 
New  York?” 

“She  hadn’t  got  here  yet.” 

“.And  not  a  word  about  the  skyline!” 

“It  was  pretty  foggy.” 

“Well,  what  is  her  impression  of 
Rudy  Vallee?’’ 

“Sorry,  Chief.  I  didn’t  ask  her.” 

“Smithereens,”  said  the  grizzled  old 
editor,  “there’s  one  rule  in  this  game  that 
never  changes.  Get  the  story  or  don't 
come  back.” 

“I  suppose  you’re  right.  I  must  be 
getting  old.” 

“Been  with  us  quite  a  while,  haven’t 
you?”  the  Boss  went  on  in  friendlier 
tones.  “How  many  children  you  got? 
Four?  Buying  a  home,  too,  aren't  you?” 

“Yes.” 

“Well,  old  man.  I’m  sorry.  You’re 
through.” 

The  reporter  tried  to  smile  as  he  left 
to  see  the  cashier.  But  he  wasn't  fool¬ 
ing  anyone.  He  was  40.  The  city 
editor  sat,  thinking.  .•\s  the  reporter 
reached  the  door,  he  called : 

“Smithereens !” 

“Yes,  Chief,”  said  the  reporter,  hur¬ 
rying  back. 

“VVhy  don’t  you  try  one  of  the  out- 
state  weeklies  ?” 

“Try  ’em  yourself!”  roared  Smither¬ 
eens.  “You  relic!  I  may  be  old  and 
dumb  but  you’re  twice  as  old  and  three 
times  as  dumb.  You  wouldn’t  dare  go 
back  onto  the  street.  You’d  be  shown 
up  the  first  day.  You - .” 

“That’s  the  stuff  Smithereens!  I 
thought  you  were  licked  but  you’ve  got 
the  old  fight  left.  Why  you  can  run 
circles  around  most  of  these  young  fd* 
lows.  They  don’t  learn  the  game  like 
we  did,  eh?  Stick  to  the  big  town 
Smithereens.  Now  why  don’t  you  go 
over  and  see  the  Star?” 

“Thanks,  Chief,  I  will.  Goodbye.” 


